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Samson Ajayi

Total Citations

Web of Science® 4

Scopus 3

Publications

¢ Scientific Journals
- Scientific journal paper
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the-art and future directions. EuroMed Journal of Business. 18 (3), 397-423

- Times Cited Web of Science®: 4

- Times Cited Scopus: 3

- Times Cited Google Scholar: 9

¢ Conferences/Workshops and Talks
- Publication in conference proceedings
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