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Godinho, S., Calheiros, M. M., Garrido, M. V., Ferreira, M., Graga, J. & Sarroeira, A. (2022). ACOVID-19 e a
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risco sistémico da COVID-19. In Nuno Monteiro, Carlos Jalali (Ed.), Um novo normal?: impactos e licdes de dois
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- N.° de cita¢bes Google Scholar: 3


https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-product-and-services-marketing-the-influence-of-consonant-wanderings-in/73074
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-product-and-services-marketing-the-influence-of-consonant-wanderings-in/73074
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-product-and-services-marketing-the-influence-of-consonant-wanderings-in/73074
https://ciencia.iscte-iul.pt/publications/oral-kinematics-examining-the-role-of-edibility-and-valence-in-the-in-out-effect/49971
https://ciencia.iscte-iul.pt/publications/oral-kinematics-examining-the-role-of-edibility-and-valence-in-the-in-out-effect/49971
https://ciencia.iscte-iul.pt/publications/oral-kinematics-examining-the-role-of-edibility-and-valence-in-the-in-out-effect/49971
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-person-perception-the-influence-of-consonant-wanderings-in-judgments-of-warmth/51990
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-person-perception-the-influence-of-consonant-wanderings-in-judgments-of-warmth/51990
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-person-perception-the-influence-of-consonant-wanderings-in-judgments-of-warmth/51990
https://ciencia.iscte-iul.pt/publications/oral-approach-avoidance/63301
https://ciencia.iscte-iul.pt/publications/oral-approach-avoidance/63301
https://ciencia.iscte-iul.pt/publications/branding-with-the-in-out-effect-the-impact-of-consonantal-articulation-on-brand-evaluation/38548
https://ciencia.iscte-iul.pt/publications/branding-with-the-in-out-effect-the-impact-of-consonantal-articulation-on-brand-evaluation/38548
https://ciencia.iscte-iul.pt/publications/under-pressure-an-integrative-perspective-of-time-pressure-impact-on-consumer-decision-making/28517
https://ciencia.iscte-iul.pt/publications/under-pressure-an-integrative-perspective-of-time-pressure-impact-on-consumer-decision-making/28517
https://ciencia.iscte-iul.pt/publications/under-pressure-an-integrative-perspective-of-time-pressure-impact-on-consumer-decision-making/28517
https://ciencia.iscte-iul.pt/publications/oral-approach-avoidance-a-replication-and-extension-for-european-portuguese-phonation/25662
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Godinho, S. & Garrido, M. V. (2025). Meméria adaptativa: O consumo sustentavel como fator de atra¢do
interpessoal. XIl Simpésio Nacional de Investigacdo em Psicologia,.

Godinho, S., Santos S. & Garrido, M. V. (2025). Porque os idosos plantam arvores a sombra das quais nunca se
sentardo? Orientagdo para as geracdes futuras e legado pessoal como motivac8es para o comportamento
sustentavel.. Encontro Ciéncia 2025,.

Ormerod, N., Cruz, A. R. & Godinho, S. (2024). Supporting future tourism development: A multi-perspective
research overview from the Algarve, Portugal. THRIC 2024: Tourism and Hospitality Research in Ireland
Conference,.

Godinho, S. & Garrido, M. V. (2023). Oral approach avoidance: O impacto do efeito in-out na percecdo de
utilizadores online. 1770 ENCONTRO NACIONAL APPE,.

Garrido, M. V. & Godinho, S. (2019). The role of articulatory activity in person perception.. X Simpdsio Nacional
de Investigacdo em Psicologia,.

Godinho, S. & Garrido, M. V. (2019). Oral kinematics: Manipulating consonant and vowels to name brands..
International Convention of Psychological Science,.

Garrido, M. V., Godinho, S. & Semin, G. R. (2018). Embodied social cognition: The influence of consonant
wanderings in judgments of warmth and competence.. 20th ESCON Transfer of Knowledge Conference,.
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Godinho, S. & Garrido, M. V. (2017). Branding with the in-out effect: The impact of consonantal articulation on

brand evaluation.. ICPS International Convention of Psychological Science,.
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Godinho, S. & Garrido, M. V. (2017). The ins and outs of person perception. The influence of consonant
wanderings in judgments of warmth and competence.. APS Annual Convention,.

Godinho, S., Prada, M. & Garrido, M. V. (2016). Under pressure: An integrative perspective of time pressure
impact on consumer decision-making. Xll Encontro Nacional de Investigacdo em Psicologia Social e das
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Godinho, S. & Garrido, M. V. (2016). Oral approach avoidance: O impacto do efeito in-out na avalia¢do de
marcas.. 9° Simpdsio Nacional de Investigacdo em Psicologia,.

Godinho, S. & Garrido, M. V. (2016). Oral approach avoidance.. 11° Encontro da Associagao Portuguesa de
Psicologia Experimental,.

Godinho, S. & Garrido, M. V. (2016). Branding with the In-out effect: The impact of consonantal articulation on
brand evaluation. European Social Cognition Network Conference,.

Godinho, S. & Garrido, M. V. (2014). Cognicdo corporizada: Conceitos e metaforas para categorias, produtos e
marcas. XIX PhD Meeting in Psychology,.
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15 Godinho, S., Prada, M. & Garrido, M. V. (2014). Compre Ja: Uma abordagem integradora ao efeito da pressdo

de tempo no processo de decisdo de compra. 9° Encontro da Associa¢do Portuguesa de Psicologia
Experimental,.
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Godinho, S. & Garrido, M. V. (2025). Taking action for future generations: Pro-environmental behaviors in an
aging population..
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