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¢ M.Sc. Dissertations
- Ongoing

Student Name

Title/Topic

Language Status Institution


mailto:Sandra.Godinho@iscte-iul.pt

1 Jacinta Fernandes Melim The Role of Descriptive -- Developing  Iscte
and Injunctive Social
Norms in the Intention to
Consume Alcoholic
Beverages: An
Experimental Study

2 Barbara Marques Reis Motivational Determinants - Developing  Iscte
in Women's Consumption
Choices: The Role of
Partner Attraction and
Retention

3 Beatriz Valente de Almeida  "In pink please": women's -- Developing  Iscte
willingness to pgy more
for pink tax products from
an evolutionary

perspective
- Concluded
Student Name Title/Topic Language Institution Concluding
Year
1 Catia Filipa Marques Green is the new black: The Portuguese Iscte 2025
Soares effect of the sustainable label
on the purchase intention of
sustainable clothing items
among different consumer
profiles.
2 Beatriz Olivenca “Not All That Sparkles Attract: Portuguese Iscte 2025
Abrantes The Role of Conspicuous
Consumption in the
Attractiveness of Potential
Romantic Partners”
3 Eliana Guerra Ralo The Greenguard Effect: The Portuguese Iscte 2025
impact of negative reviews on
purchase intention
4 Beatriz Santos Branco Nudging to improve eating Portuguese Iscte 2025
habits: Impact of different
visual cues to reduce dessert
portions
5 Ana Catarina de Adaptive memory in Mate Portuguese Iscte 2024
Carvalho e Cunha choice: the role of luxury
consumption in desirability for
long-term relationships
6 Sara Maria Rodrigues The role of sustainable buying Portuguese Iscte 2024
Rosa Pereira Dias behaviors in long-term partner
choice: A study on desirability
and adaptive memory.
7 Fernanda Simone Eco-love: Eco-friendly behavior Portuguese Iscte 2024
Sousa Pereira as a factor in romantic
attraction
8 Joana Catarina Maximizing Strategies in Portuguese Iscte 2024
Grazina Alves Purchase Decisions and

Preference for Sustainable
Products: The Mediating Role
of Future-Oriented Thinking

Total Citations

2



Web of Science® 148

Scopus 179

Publications

e Scientific Journals
- Scientific journal paper

Godinho, S. & Garrido, M. V. (2025). Social representations, emotions, and behaviors toward marine animals:

An exploratory study. Anthrozods. 38 (2), 253-271
- Times Cited Google Scholar: 1

Godinho, S. & Garrido, M. V. (2025). Shifting social representations of orcas: Content and prototypical analysis.
Environmental Communication . 19 (4), 582-597

- Times Cited Web of Science®: 1

- Times Cited Scopus: 1

- Times Cited Google Scholar: 1

Garrido, M. V. & Godinho, S. (2023). The influence of consonant wanderings and facial expressions in warmth
and competence judgments. Cognition and Emotion. 37 (7), 1272-1280

- Times Cited Web of Science®: 1

- Times Cited Scopus: 1

- Times Cited Google Scholar: 1

Garrido, M. V. & Godinho, S. (2021). When vowels make us smile: The influence of articulatory feedback in
judgments of warmth and competence. Cognition and Emotion. 35 (5), 837-843

- Times Cited Web of Science®: 15

- Times Cited Scopus: 12

- Times Cited Google Scholar: 15

Godinho, S. & Garrido, M. V. (2021). The in-out effect: examining the role of perceptual fluency in the
preference for words with inward-wandering consonantal articulation. Psychological Research. 85 (1), 112-120
- Times Cited Web of Science®: 15

- Times Cited Scopus: 13

- Times Cited Google Scholar: 22

Godinho, S. & Garrido, M. V. (2020). The “ins” and “outs” of product and services marketing: The influence of
consonant wanderings in consumer decision-making. Psychology and Marketing. 37 (10), 1352-1361

- Times Cited Web of Science®: 11

- Times Cited Scopus: 10

- Times Cited Google Scholar: 2

Garrido, M. V., Godinho, S. & Semin, G. R. (2019). The “ins” and “outs” of person perception: the influence of
consonant wanderings in judgments of warmth and competence. Journal of Experimental Social Psychology.
82,1-5

- Times Cited Web of Science®: 27

- Times Cited Scopus: 23

- Times Cited Google Scholar: 36

Godinho, S., Garrido, M. V. & Horchak, O. V. (2019). Oral approach avoidance. Experimental Psychology. 66 (5),
355-360

- Times Cited Web of Science®: 14

- Times Cited Scopus: 13

- Times Cited Google Scholar: 21


https://ciencia.iscte-iul.pt/publications/social-representations-emotions-and-behaviors-toward-marine-animals-an-exploratory-study/111419
https://ciencia.iscte-iul.pt/publications/social-representations-emotions-and-behaviors-toward-marine-animals-an-exploratory-study/111419
https://ciencia.iscte-iul.pt/publications/shifting-social-representations-of-orcas-content-and-prototypical-analysis/106594
https://ciencia.iscte-iul.pt/publications/shifting-social-representations-of-orcas-content-and-prototypical-analysis/106594
https://ciencia.iscte-iul.pt/publications/the-influence-of-consonant-wanderings-and-facial-expressions-in-warmth-and-competence-judgments/98705
https://ciencia.iscte-iul.pt/publications/the-influence-of-consonant-wanderings-and-facial-expressions-in-warmth-and-competence-judgments/98705
https://ciencia.iscte-iul.pt/publications/when-vowels-make-us-smile-the-influence-of-articulatory-feedback-in-judgments-of-warmth-and/82584
https://ciencia.iscte-iul.pt/publications/when-vowels-make-us-smile-the-influence-of-articulatory-feedback-in-judgments-of-warmth-and/82584
https://ciencia.iscte-iul.pt/publications/the-inout-effect-examining-the-role-of-perceptual-fluency-in-the-preference-for-words-with-inward/61248
https://ciencia.iscte-iul.pt/publications/the-inout-effect-examining-the-role-of-perceptual-fluency-in-the-preference-for-words-with-inward/61248
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-product-and-services-marketing-the-influence-of-consonant-wanderings-in/73074
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-product-and-services-marketing-the-influence-of-consonant-wanderings-in/73074
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-person-perception-the-influence-of-consonant-wanderings-in-judgments-of-warmth/51990
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-person-perception-the-influence-of-consonant-wanderings-in-judgments-of-warmth/51990
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-person-perception-the-influence-of-consonant-wanderings-in-judgments-of-warmth/51990
https://ciencia.iscte-iul.pt/publications/oral-approach-avoidance/63301
https://ciencia.iscte-iul.pt/publications/oral-approach-avoidance/63301

Godinho, S., Garrido, M. V., Zurn, M. & Topolinski, S. (2019). Oral kinematics: examining the role of edibility
and valence in the in-out effect. Cognition and Emotion. 33 (5), 1094-1098

- Times Cited Web of Science®: 13

- Times Cited Scopus: 12

- Times Cited Google Scholar: 23

10 Godinho, S. & Garrido, M. V. (2017). Branding with the in-out effect: the impact of consonantal articulation on
brand evaluation. Psychology and Marketing. 34 (9), 904-911
- Times Cited Scopus: 13
- Times Cited Google Scholar: 24

" Godinho, S., Prada, M. & Garrido, M. V. (2016). Under pressure: an integrative perspective of time pressure
impact on consumer decision-making. Journal of International Consumer Marketing. 28 (4), 251-273
- Times Cited Scopus: 45
- Times Cited Google Scholar: 95

12

Godinho, S & Garrido, M. V. (2016). Oral approach-avoidance: a replication and extension for European
Portuguese phonation. European Journal of Social Psychology. 46 (2), 260-264

- Times Cited Web of Science®: 37

- Times Cited Scopus: 36

- Times Cited Google Scholar: 54

¢ Books and Book Chapters
- Book chapter

Godinho, S., Calheiros, M. M., Garrido, M. V., Ferreira, M., Graca, J. & Sarroeira, A. (2022). ACOVID-19 e a
sociedade portuguesa: avaliacdo, estratégias e politicas publicas baseadas na resiliéncia para responder ao
risco sistémico da COVID-19. In Nuno Monteiro, Carlos Jalali (Ed.), Um novo normal?: impactos e licdes de dois
anos de pandemia em Portugal. (pp. 111-173). Lisboa: Fundagdo Francisco Manuel dos Santos.

- Times Cited Google Scholar: 2

¢ Conferences/Workshops and Talks
- Talk

Godinho, S. & Garrido, M. V. (2025). Meméria adaptativa: O consumo sustentavel como fator de atra¢do
interpessoal. XIl Simpdésio Nacional de Investigacdo em Psicologia.

Godinho, S., Santos S. & Garrido, M. V. (2025). Porque os idosos plantam arvores a sombra das quais nunca se
sentardo? Orientagdo para as geracdes futuras e legado pessoal como motivac8es para o comportamento
sustentavel. Encontro Ciéncia 2025.

Ormerod, N., Cruz, A. R. & Godinho, S. (2024). Supporting future tourism development: A multi-perspective
research overview from the Algarve, Portugal. THRIC 2024: Tourism and Hospitality Research in Ireland
Conference.

Godinho, S. & Garrido, M. V. (2023). Oral approach avoidance: O impacto do efeito in-out na percecdo de
utilizadores online. 1770 ENCONTRO NACIONAL APPE.

Garrido, M. V. & Godinho, S. (2019). The role of articulatory activity in person perception. X Simpdsio Nacional
de Investigacdo em Psicologia.


https://ciencia.iscte-iul.pt/publications/oral-kinematics-examining-the-role-of-edibility-and-valence-in-the-in-out-effect/49971
https://ciencia.iscte-iul.pt/publications/oral-kinematics-examining-the-role-of-edibility-and-valence-in-the-in-out-effect/49971
https://ciencia.iscte-iul.pt/publications/branding-with-the-in-out-effect-the-impact-of-consonantal-articulation-on-brand-evaluation/38548
https://ciencia.iscte-iul.pt/publications/branding-with-the-in-out-effect-the-impact-of-consonantal-articulation-on-brand-evaluation/38548
https://ciencia.iscte-iul.pt/publications/under-pressure-an-integrative-perspective-of-time-pressure-impact-on-consumer-decision-making/28517
https://ciencia.iscte-iul.pt/publications/under-pressure-an-integrative-perspective-of-time-pressure-impact-on-consumer-decision-making/28517
https://ciencia.iscte-iul.pt/publications/oral-approach-avoidance-a-replication-and-extension-for-european-portuguese-phonation/25662
https://ciencia.iscte-iul.pt/publications/oral-approach-avoidance-a-replication-and-extension-for-european-portuguese-phonation/25662
https://ciencia.iscte-iul.pt/publications/a-covid-19-e-a-sociedade-portuguesa-avaliacao-estrategias-e-politicas-publicas-baseadas-na/92718
https://ciencia.iscte-iul.pt/publications/a-covid-19-e-a-sociedade-portuguesa-avaliacao-estrategias-e-politicas-publicas-baseadas-na/92718
https://ciencia.iscte-iul.pt/publications/a-covid-19-e-a-sociedade-portuguesa-avaliacao-estrategias-e-politicas-publicas-baseadas-na/92718
https://ciencia.iscte-iul.pt/publications/a-covid-19-e-a-sociedade-portuguesa-avaliacao-estrategias-e-politicas-publicas-baseadas-na/92718
https://ciencia.iscte-iul.pt/publications/memoria-adaptativa-o-consumo-sustentavel-como-fator-de-atracao-interpessoal/114424
https://ciencia.iscte-iul.pt/publications/memoria-adaptativa-o-consumo-sustentavel-como-fator-de-atracao-interpessoal/114424
https://ciencia.iscte-iul.pt/publications/porque-os-idosos-plantam-arvores-a-sombra-das-quais-nunca-se-sentarao-orientacao-para-as-geracoes/114428
https://ciencia.iscte-iul.pt/publications/porque-os-idosos-plantam-arvores-a-sombra-das-quais-nunca-se-sentarao-orientacao-para-as-geracoes/114428
https://ciencia.iscte-iul.pt/publications/porque-os-idosos-plantam-arvores-a-sombra-das-quais-nunca-se-sentarao-orientacao-para-as-geracoes/114428
https://ciencia.iscte-iul.pt/publications/supporting-future-tourism-development-a-multi-perspective-research-overview-from-the-algarve/109109
https://ciencia.iscte-iul.pt/publications/supporting-future-tourism-development-a-multi-perspective-research-overview-from-the-algarve/109109
https://ciencia.iscte-iul.pt/publications/supporting-future-tourism-development-a-multi-perspective-research-overview-from-the-algarve/109109
https://ciencia.iscte-iul.pt/publications/oral-approach-avoidance-o-impacto-do-efeito-in-out-na-percecao-de-utilizadores-online/98673
https://ciencia.iscte-iul.pt/publications/oral-approach-avoidance-o-impacto-do-efeito-in-out-na-percecao-de-utilizadores-online/98673
https://ciencia.iscte-iul.pt/publications/the-role-of-articulatory-activity-in-person-perception/66069
https://ciencia.iscte-iul.pt/publications/the-role-of-articulatory-activity-in-person-perception/66069

Godinho, S. & Garrido, M. V. (2019). Oral kinematics: Manipulating consonant and vowels to name brands.
International Convention of Psychological Science.

7 Garrido, M. V., Godinho, S. & Semin, G. R. (2018). Embodied social cognition: The influence of consonant
wanderings in judgments of warmth and competence. 20th ESCON Transfer of Knowledge Conference .

8 Godinho, S. & Garrido, M. V. (2017). The ins and outs of person perception. The influence of consonant
wanderings in judgments of warmth and competence. APS Annual Convention .

2 Godinho, S. & Garrido, M. V. (2017). Branding with the in-out effect: The impact of consonantal articulation on
brand evaluation. ICPS International Convention of Psychological Science .
- Times Cited Web of Science®: 14

10 Godinho, S., Prada, M. & Garrido, M. V. (2016). Under pressure: An integrative perspective of time pressure
impact on consumer decision-making. Xll Encontro Nacional de Investigacdo em Psicologia Social e das
Organizacdes.

M Godinho, S. & Garrido, M. V. (2016). Oral approach avoidance: O impacto do efeito in-out na avalia¢do de
marcas. 9° Simposio Nacional de Investigagdo em Psicologia.

12 Godinho, S. & Garrido, M. V. (2016). Oral approach avoidance. 11° Encontro da Associa¢do Portuguesa de
Psicologia Experimental.

13 Godinho, S. & Garrido, M. V. (2016). Branding with the In-out effect: The impact of consonantal articulation on
brand evaluation. European Social Cognition Network Conference.

14 Godinho, S. & Garrido, M. V. (2014). Cognicdo corporizada: Conceitos e metaforas para categorias, produtos e
marcas. XIX PhD Meeting in Psychology.

15

Godinho, S., Prada, M. & Garrido, M. V. (2014). Compre Ja: Uma abordagem integradora ao efeito da pressao
de tempo no processo de decisdo de compra. 9° Encontro da Associagao Portuguesa de Psicologia
Experimental.

e Other Publications
- Report

Godinho, S. & Garrido, M. V. (2025). Taking action for future generations: Pro-environmental behaviors in an
aging population.

Research Projects

Project Title Role in Project Partners Period

Global CIS-Iscte (BEC) - Leader 2024 - 2025

Taking action for future Coordinator

generations: Pro-
environmental behaviors
in an aging population


https://ciencia.iscte-iul.pt/publications/oral-kinematics-manipulating-consonant-and-vowels-to-name-brands/66067
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https://ciencia.iscte-iul.pt/publications/embodied-social-cognition-the-influence-of-consonant-wanderings-in-judgments-of-warmth-and/53331
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-person-perception-the-influence-of-consonant-wanderings-in-judgments-of-warmth/40979
https://ciencia.iscte-iul.pt/publications/the-ins-and-outs-of-person-perception-the-influence-of-consonant-wanderings-in-judgments-of-warmth/40979
https://ciencia.iscte-iul.pt/publications/branding-with-the-in-out-effect-the-impact-of-consonantal-articulation-on-brand-evaluation-/40980
https://ciencia.iscte-iul.pt/publications/branding-with-the-in-out-effect-the-impact-of-consonantal-articulation-on-brand-evaluation-/40980
https://ciencia.iscte-iul.pt/publications/under-pressure-an-integrative-perspective-of-time-pressure-impact-on-consumer-decision-making/32085
https://ciencia.iscte-iul.pt/publications/under-pressure-an-integrative-perspective-of-time-pressure-impact-on-consumer-decision-making/32085
https://ciencia.iscte-iul.pt/publications/under-pressure-an-integrative-perspective-of-time-pressure-impact-on-consumer-decision-making/32085
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https://ciencia.iscte-iul.pt/publications/oral-approach-avoidance-/30446
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https://ciencia.iscte-iul.pt/publications/cognicao-corporizada-conceitos-e-metaforas-para-categorias-produtos-e-marcas/111981
https://ciencia.iscte-iul.pt/publications/cognicao-corporizada-conceitos-e-metaforas-para-categorias-produtos-e-marcas/111981
https://ciencia.iscte-iul.pt/publications/compre-ja-uma-abordagem-integradora-ao-efeito-da-pressao-de-tempo-no-processo-de-decisao-de-compra/19960
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https://ciencia.iscte-iul.pt/publications/taking-action-for-future-generations-pro-environmental-behaviors-in-an-aging-population/115046
https://ciencia.iscte-iul.pt/publications/taking-action-for-future-generations-pro-environmental-behaviors-in-an-aging-population/115046
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https://ciencia.iscte-iul.pt/projects/taking-action-for-future-generations-pro-environmental-behaviors-in-an-aging-population/2093
https://ciencia.iscte-iul.pt/projects/taking-action-for-future-generations-pro-environmental-behaviors-in-an-aging-population/2093

Green boosts, nudges and
hacks: A psychologically
informed experimental
approach to foster pro-
environmental behaviors.

Global
Coordinator

CIS-Iscte (BEC) - Leader

2022 - 2028
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https://ciencia.iscte-iul.pt/projects/green-boosts-nudges-and-hacks-a-psychologically-informed-experimental-approach-to-foster-pro/2310
https://ciencia.iscte-iul.pt/projects/green-boosts-nudges-and-hacks-a-psychologically-informed-experimental-approach-to-foster-pro/2310
https://ciencia.iscte-iul.pt/projects/green-boosts-nudges-and-hacks-a-psychologically-informed-experimental-approach-to-foster-pro/2310
https://ciencia.iscte-iul.pt/projects/green-boosts-nudges-and-hacks-a-psychologically-informed-experimental-approach-to-foster-pro/2310

