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Catarina Marques is an Associate Professor at the Department of Quantitative Methods for Management and Economics
(DQMME) of Iscte Business School and a researcher of BRU-Iscte's Data Analytics Research Group. She has a BSc in Applied
Mathematics, a MSc in Business Administration and a PhD in Quantitative Methods with a specialisation in Statistics and
Data Analysis. Her main research has been centred on structural equation modelling. More recently she has used her
experience and competencies to research in Data Science.
Catarina participated in the development of the undergraduate programme in Data Science at Iscte, having been Director
of the BSc in Data Science (2019-2023). Since November 2023, she has coordinated the Data Science specialisation of the
PhD in Management.
She has been a member of the PhD in Tourism Management Scientific Committee since February 2017. She was a member
of Iscte's Pedagogical Council (2019-2021), and during 6 years, Catarina coordinated the 2nd year of the BSc in
Management. She is currently an alternate member of Iscte's Scientific Council.
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PLS-PM

Segmentation Techniques

Statistical Modelling and Data Analysis

Longitudinal data analysis

Tourism Marketing

Academic Qualifications

University/Institution Type Degree Period

ISCTE-IUL PhD Métodos Quantitativos -
Especialização em Estatística e
Análise de Dados

2010

Teaching Activities

Teaching Year Sem. Course Name Degree(s) Coord
.

2025/2026 1º Stocastic Modelling Bachelor Degree in Data Science; Yes

2025/2026 1º Data Analysis for Human Resources
Management I

Bachelor Degree in Human
Resources Management;

Yes

2025/2026 1º Phd Thesis in Management Doctorate Degree (PhD) in
Management;

No

2024/2025 2º Applied Final Project in Data Science Bachelor Degree in Data Science; No

2024/2025 1º Stocastic Modelling Bachelor Degree in Data Science; Yes

2024/2025 1º Data Analysis for Human Resources
Management I

Bachelor Degree in Human
Resources Management;

Yes

2024/2025 1º Phd Thesis in Management Doctorate Degree (PhD) in
Management;

No

2023/2024 2º Quantitative Techniques for Data
Analysis

Yes

2023/2024 2º Applied Final Project in Data Science Bachelor Degree in Data Science; No

2023/2024 1º Stocastic Modelling Bachelor Degree in Data Science; Yes

2023/2024 1º Data Analysis for Human Resources
Management I

Bachelor Degree in Human
Resources Management;

Yes

2022/2023 2º Quantitative Techniques for Data
Analysis

Yes
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https://fenix-mais.iscte-iul.pt/courses/00567-565977905428805


2022/2023 2º Data Analysis for Human Resources
Management II

Yes

2022/2023 1º Stocastic Modelling Bachelor Degree in Data Science; Yes

2022/2023 1º Data Analysis for Human Resources
Management I

Bachelor Degree in Human
Resources Management;

Yes

2021/2022 2º Quantitative Techniques for Data
Analysis

Yes

2021/2022 2º Data Analysis for Human Resources
Management II

Yes

2021/2022 1º Stocastic Modelling Bachelor Degree in Data Science
(PL); Bachelor Degree in Data
Science;

Yes

2021/2022 1º Data Analysis for Human Resources
Management I

Bachelor Degree in Human
Resources Management;

Yes

2020/2021 2º Quantitative Techniques for Data
Analysis

Yes

2020/2021 2º Qualitative Methods Yes

2020/2021 2º Probabilities and Statistics Bachelor Degree in Computer
Science and Business Management
(PL);

No

2020/2021 2º Thesis in Tourism Management No

2020/2021 1º Statistical Methods Yes

2020/2021 1º Stocastic Modelling Yes

2020/2021 1º Data Analysis for Human Resources
Management I

Bachelor Degree in Human
Resources Management;

Yes

2019/2020 2º Quantitative Techniques for Data
Analysis

Yes

2019/2020 1º Applied Structural Equation Models Yes

2019/2020 1º Introductory Data Analysis with R Yes

2019/2020 1º Unsupervised Learning Methods
Fundamentals

No

2019/2020 1º Describing and Exploring Data Yes

2018/2019 1º Data Analysis for Business
Intelligence

Master Degree in Integrated
Business Intelligence Systems;

No
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https://fenix-mais.iscte-iul.pt/courses/adgrhii-847452882077709
https://fenix-mais.iscte-iul.pt/courses/adgrhii-847452882077709
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https://fenix-mais.iscte-iul.pt/courses/03843-847452882077685
https://fenix-mais.iscte-iul.pt/courses/00567-565977905428805
https://fenix-mais.iscte-iul.pt/courses/00567-565977905428805
https://fenix-mais.iscte-iul.pt/courses/01113-1128927858788516
https://fenix-mais.iscte-iul.pt/courses/01113-1128927858788516


 
 

 • Ph.D. Thesis
    - Ongoing
 

2018/2019 1º Statistical Methods Yes

2018/2019 1º Describing and Exploring Data Yes

2017/2018 2º Seminar in Information System
Management 1

Master Degree in Information
Systems Management;

No

2017/2018 1º Data Analysis for Business
Intelligence

Master Degree in Integrated
Business Intelligence Systems;

No

2017/2018 1º Statistics I No

2016/2017 2º Seminar in Information System
Management 1

No

2016/2017 1º Statistics I No

2016/2017 1º Data Analysis for Management No

2015/2016 2º Statistics II No

2015/2016 1º Research Design I Yes

2015/2016 1º Structural Models in Business
Research

Yes

2015/2016 1º Statistics I No

2015/2016 1º Data Analysis for Management No

2014/2015 2º Data Analysis Complements Yes

2014/2015 2º Statistics II Bachelor Degree in Finance and
Accounting;

No

2014/2015 2º Statistics II Bachelor Degree in Finance and
Accounting;

No

2013/2014 2º Data Analysis Complements Yes

2013/2014 2º Statistics II No

2013/2014 1º Statistics I No

Supervisions

Student Name Title/Topic Language Status Institution
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https://fenix-mais.iscte-iul.pt/courses/00412-1128927858788257
https://fenix-mais.iscte-iul.pt/courses/00412-1128927858788257
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https://fenix-mais.iscte-iul.pt/courses/l0120-1128927858787499
https://fenix-mais.iscte-iul.pt/courses/l0119-847452882077610


 

 • M.Sc. Dissertations
    - Ongoing
 

 
    - Concluded
 

1 Helena Filipe Almeida Setting the Scene for
Urban Air Mobility
Services: A Service Design
Approach and Social
Impact Assessment to
foster this new Technology
Integration

English Developing Iscte

Student Name Title/Topic Language Status Institution

1 Maria Manuel Martins
Costa Ferreira Pacheco

Sustainable Practices in
upscale hotels: The impact
on consumer perceptions

-- Developing Iscte

2 Rui Jorge Alves Rodrigues
dos Santos

The Luxury Tourism
Impact in the Tróia to
Melides Region

-- Developing Iscte

3 Patrícia Gaspar Lopes Brand Addiction in the
World of Streaming: Brand
Strategy and the impact of
Addictive Behaviour

-- Developing Iscte

4 Jorge Miguel Santiago
Polido

THE IMPACT OF AN MUSIC
FESTIVAL ON TOURISM
AND RESIDENTS? WELL-
BEING: THE CASE OF
SUPER BOCK SUPER ROCK
IN PORTUGAL

English Developing Iscte

5 Khrystyna Korinets Marketing plan for a new
Nescafé Dolce Gusto
product

English Developing Iscte

6 Beatriz Lucas de Almeida
Nunes

O Impacto da Sobre-
lotação dos Serviços de
Urgências na Experiência
do Paciente e no
Desempenho do Hospital

English Developing Iscte

7 Raquel Nabais Baldo
Pereira Lourenço

O Impacto da
Segmentação de Clientes
nas Vendas B2B da
Vodafone Portugal

English Developing Iscte

8 Joana Caetano Alegria The impact of word-of-
mouth on Torres Vedras'
Carnival

-- Developing Iscte

Student Name Title/Topic Language Institution Concluding
Year

1 Bruno Miguel Roque
Caldeira

The socio-cultural impacts of
short-term rentals on local
neighborhoods in Lisbon. A
focus on residents and tourist
Relationships, and local
identity

English Iscte 2025

2 Neiza Susana Urquizo
Gonzales

The Impact of Authorship and
Disclosure on Consumer Trust
in Advertisements: The Role of
Demographics

English Iscte 2025
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3 João Pedro Nunes dos
Santos Osório
Gonçalves

The Transfer of Coolness: How
Music Artist Endorsements
Shape Brand Coolness and
Consumer Responses in the
Fashion Industry

English Iscte 2025

4 Sérgio Vasconcelos
Ambrósio

Padel and Wellbeing Portuguese Iscte 2024

5 Pedro Miguel Simão
da Silva

Development of young players
and their market value: A study
of the Championship soccer
league in the 22/23 season

Portuguese Iscte 2024

6 Flávia Heguedusch
Pereira Pesconi

The Intention to Buy Green
Products in Portugal: The Role
of Environmental Concern

Portuguese Iscte 2024

7 Rodrigo Carvalheda
Duarte da Fonseca
Sarroeira

ML, DL, and GenAI for Hate
Speech Detection.

English Iscte 2024

8 Valeria Claps Lisbon Unveiled: The Power of
Storytelling in Shaping
Destination Perception and
Tourist Intentions

English Iscte 2024

9 Joana Mirante Matos The customer experience in a
hostel in lisbon: a booking.com
categories analysis.

English Iscte 2024

10 João Filipe Matos
Cortes de Sá e
Almeida

Exploring User Satisfaction and
Preferences in Public
Transport Services

English Iscte 2024

11 João Pedro Evans
Matias de Sousa
Apolinário

The relationship between
Brand Coolness, Brand Love,
Loyalty and e-WOM: A text-
mining and sentiment analysis
approach focused on a tech
brand (Apple)

English Iscte 2023

12 Bianca Veiga Gondar Douro cruises experiences:
The mediating role of co-
creation in revisit intention

English Iscte 2023

13 Beatriz Franco
Henriques Malta da
Silveira

Consumer-brand Relationships
in the Eurovision Song Contest,
a Study on the Outcomes of
Brand Love

English Iscte 2023

14 Diogo Manuel Sousa
da Silva

Exploring Motivations for
Attending E-sports Events: The
Role of Visiting the Host city

English Iscte 2023

15 Godfred Boakye Osei The impacts of guest house on
tourist accommodation
experience in Lisbon

English Iscte 2023

16 Deborah Caterina
Condemi

What are the motivations to
use Social Media networks for
information seeking and
information sharing among
Italian and Portuguese
Millennials?

English Iscte 2023

17 Bárbara Teixeira
Fernandes Garcez da
Costa

O papel dos Influencers na
intenção de compra sob a
esfera do envolvimento com o
produto

English Iscte 2022
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18 Juliana da Conceição
da Silva Pereira

Digital influencers in
hospitality: their role on the
consumers' intention of
purchase

English Iscte 2022

19 Mariana Vieira Morais
de Almeida Soares

Destination Brand Love and
Destination Coolness: a case
study about Lisbon

English Iscte 2022

20 Jorge Miguel Santiago
Polido

HOW RESIDENTS' SUBJECTIVE
WELL-BEING AND
BENEFIT/COST PERCEPTIONS
IMPACT ON THEIR SUPPORT
TOWARDS A MUSIC FESTIVAL

English Iscte 2022

21 Paulo Ricardo de
Oliveira Monteiro

Virtual Reality Systems for
cultural Heritage Museums
and Art Galleries

English Iscte 2022

22 Moeko Mitani Japanese tourists in Portugal:
Does the country have what
they are looking for?

English Iscte 2022

23 Ana Filipa Monteiro
Rodrigues Cardoso

The brand equity of a
destination: a user-generated
content analysis

English Iscte 2022

24 Wienda Heriana Portugal as A Culinary Tourism
Destination: Determinants of
Revisit and Recommendation

English Iscte 2022

25 Irfan Dwikinanda Brand coolness effects on
Brand Love, Purchase
Intention and Word of mouth:
Application to Indonesian
Women Modest Sportswear

English Iscte 2022

26 Isabel Contreras
Calado Oitavén

Customer's Perceived Risk &
Intention to Visit Restaurants
during COVID-19: An Empirical
Analysis in Portugal

English Iscte 2021

27 Inês Martins da Rocha
Velez Monteiro

In-Company Project:
Developing a model that
optimizes the number of flyers
produced and measure its
efficiency

English Iscte 2021

28 Duarte Mota Poseiro
Rodrigues Prazeres

Clustering the Portuguese
Population Regarding
Adoption and Intension to use
UAM

English Iscte 2021

29 Bruno Rafael Martins
da Silva

Sensing the impact of COVID-
19 restrictions from online
reviews: the cases of London
and Paris unveiled through
Text Mining

English Iscte 2021

30 Vera Bruna Gonçalves
Ferreira

The Impact of Music in
Consumer Behavior: Applied to
Television Commercials of Fast
Moving Consumer Goods

English Iscte 2021

31 Filipa Jesus Amaral Online Buying in Pandemic
Times: The Effects of COVID-19
on Electronic Commerce

English Iscte 2021

32 Mafalda Pereira
Moura Mendes

Pandemic context and
implications for Portuguese
SMEs? Internationalization

English Iscte 2021
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33 Raquel Nabais Baldo
Pereira Lourenço

CUSTOMER SEGMENTATION
AT VODAFONE PORTUGAL: ARE
WE GETTING TO THE RIGHT
PEOPLE?

English Iscte 2021

34 Rita Alexandre
Feliciano

Millennials' travels: the
influence of Instagram on the
decision-making process

English Iscte 2020

35 Zhang Xin Sports Marketing: Research on
NBA marketing strategy in
Chinese basketball market

English Iscte 2020

36 Zhang Peng Trends of Anti-consumption
Awareness and Behaviours in
The Chinese Society

English Iscte 2020

37 Miguel Tavares de Sá The Influence of Booking on
Accommodation Reservations

Portuguese Iscte 2020

38 Maria Carolina Neves
Abreu Santos Simões

Innovation in the Wine Market
in Portugal: Analysis of the
Implementation of Canned
Wine (To-Be)

Portuguese Iscte 2019

39 Catarina Sofia Vinhas
Nunes

Green consumerism: The
influence of CSR on the
consumption of organic
cosmetics

Portuguese Iscte 2019

40 David Coelho Brito Sports Sponsorship and the
Impact on a Brand?s
Purchasing Intention and
Recommendation: Red Bull,
More than Wings

English Iscte 2019

41 Joana Silva Mateus The Impact of Corporate
Reputation on Bank
Constumer's Trust, Satisfaction
and Loyalty: Comparison
between the brands
ActivoBank and Millennium
BCP

Portuguese Iscte 2019

42 Miguel Veloso Pinto Understanding what leads to a
Start-up failure by creating an
S/F Prediction model for the
Portuguese companies

English Iscte 2019

43 Manuel Bernardo de
Almeida Gabriel
Saraiva da Cunha

Internationalization of SMEs in
Portugal: Focus on the shoe
manufacturing industry of
Portugal

English Iscte 2019

44 Paola de Fátima
Montenegro Masello

Service quality Analysis under
the customer perspective and
animal well-being in pet care
places

Portuguese Iscte 2019

45 António José Marçalo
Pires Trigo

How Different Cultures
Respond to Controversial
Advertisements: A Three way
Cross-Cultural Study

English Iscte 2019

46 Bárbara Filipa Nobre
Cardoso

Olfactory Purchases - How
does scent influence the
consumer?s decision-making
process?

English Iscte 2019

47 Diogo Garcia
Martinho

INSTAGRAM AS A TOOL FOR
SHAPING AIRLINE CORPORATE
REPUTATION

English Iscte 2018
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48 Tiago João Grilo
Mendes

Critical Success Factors when
Exporting "Vinho Verde"

English Iscte 2018

49 Patrick Peter Pohl From Berlin to Lisbon: Is
carsahring a niche or is there
to stay

English Iscte 2018

50 Stanislava Plamenova
Antova

The influence of Sofia's
destination image on tourism
satisfaction, intention to
recommend, and post-visit
intentions towards Bulgarian
products: Does unique image
matter?

English Iscte 2018

51 Ana Filipa Mesquita
Vilas Boas

The impact of communication
on the  performance of online
relationships in business-to-
business

English Iscte 2018

52 Rita Meireles Alves
Tamagnini Faria

How rebranding affects the
brand equity of a private label
brand

English Iscte 2018

53 Jéssica Maria Antunes
Teixeira

Relacionamento entre a
Confiança e a Adesão à
Medicação: O efeito mediador
da autoeficácia a da expetativa
de resultado

Portuguese Iscte 2017

54 Maria Margarida
Batalha Ribeiro

Setor Bancário Português:
Análise da Perceção de
Qualidade, Equidade, Valor,
Satisfação e Confiança da
População Portuguesa

Portuguese Iscte 2017

55 Maria Rita Estrela
Maggioli Esteves
Pereira

E-Commerce: Online
Consumer, Service Failures
and the Service Paradox

English Iscte 2017

56 Clarisse Marques de
Carvalho

A qualidade do Trabalho em
PortugalUma comparação
entre Portugal, a Europa dos
15 e os 10 países do
alargamento

Portuguese Iscte 2016

57 Marta Gil da Silva
Araújo

Comportamentos do
Consumidor e a Relação com o
Turismo Criativo:
Requalificação das Regiões
Centro Interior de Portugal

Portuguese Iscte 2016

58 Joana Filipa Antunes
Matela

A Influência da Ética nas
Organizações: A mediação do
clima ético nas relações de
liderança com os resultados
atitudinais dos colaboradores

Portuguese Iscte 2016

59 Cláudia Isabel Rêgo
Gonçalves Vajão da
Cruz Dias

Gestão do Emprego nas
empresas em Portugal: a
Incidência de arranjos
contratuais flexíveis

Portuguese Iscte 2016

60 João Carlos Pinto
Santos

O Papel dos Social Media no
Customer Engagement e
Corporate Reputation em
Empresas do Setor do
Transporte Aéreo - Caso Tap e
Easyjet

Portuguese Iscte 2016
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 • M.Sc. Final Projects
    - Concluded
 

 
 
 

 
 

 • Scientific Journals
    - Scientific journal paper
 

61 Marta Catarina
Fernandes Gonçalves

Grocery Consumer Relational
Perceptions: Value typologies
and environmentally
sustainable consumption

English Iscte 2014

Student Name Title/Topic Language Institution Concluding
Year

1 Pedro André Pinho da
Silva

Iberian market entry strategy
for a new brand for mattress.

English Iscte 2019

2 Carlota Maria de
Matos Taquenho
Galiano Tavares

The Relation Between the
Music Festival Brand Equity &
The Intention to Visit the Host
CityThe Cases of Eurovision &
Nos Alive in Lisbon

English Iscte 2018

3 Francisca Maria
Pacheco Pinto
Remédios

Effects of Rebranding on Brand
Equity - Pestana Hotel Group

English Iscte 2016

4 José Pedro Theotónio
Ventura Lopes

Reputação Online: Implicações
na Gestão Hoteleira - Caso de
estudo: Pestana Group

Portuguese Iscte 2015

5 Maria João Sabino
Barreto de Lara

Influência da Certificação
Ambiental no Processo de
Decisão de Compra

Portuguese Iscte 2012

6 Jordan Louis Ferreira A Fidelização de Clientes no
Retalho Electrónico: O caso do
mercado de produtos
desportivos e de actividade
física.

Portuguese Iscte 2011

7 Duarte Jardim Vital de
Evaristo Carvalho

Modelo de Optimização de
Gama no Retalho Alimentar

-- Iscte 2011

Total Citations

Web of Science® 664

Scopus 606

Publications

1 Guerra, R., Carvalho, P., Marques, C., Carmona, M., Sarroeira, R., Batista, F....Silva, C. (2025). Unpacking online
hate speech in Portuguese social media: A social-psychological and linguistic-discursive approach. Humanities
and Social Sciences Communications. 12

10

https://ciencia.iscte-iul.pt/publications/unpacking-online-hate-speech-in-portuguese-social-media-a-social-psychological-and-linguistic/113640
https://ciencia.iscte-iul.pt/publications/unpacking-online-hate-speech-in-portuguese-social-media-a-social-psychological-and-linguistic/113640
https://ciencia.iscte-iul.pt/publications/unpacking-online-hate-speech-in-portuguese-social-media-a-social-psychological-and-linguistic/113640


2 Abreu, C., Marques, C. & Pereira, H. G. (2025). Understanding sustainability and innovation in nature-based
tourism business models: A systematic literature review. Journal of Sustainability Research. 7 (4)
 - Times Cited Google Scholar: 1

3 Petruzzi, M. & Marques, C. (2024). Peer-to-peer accommodation in COVID-19 period: A segmentation
approach from tourist’s safety perspective. Journal of Vacation Marketing. 30 (1), 72-92
 - Times Cited Web of Science®: 13
 - Times Cited Scopus: 15

4 Pereira, J., Alturas, B. & Marques, C. (2024). Users' satisfaction evaluation of telemedicine mobile applications
based on ISO standards. International Journal of Mobile Communications. 23 (3), 376-392
 - Times Cited Web of Science®: 1
 - Times Cited Google Scholar: 3

5 Ramos, G., Batista, F., Ribeiro, R., Fialho, P., Moro, S., Fonseca, A....Silva, C. (2024). Leveraging transfer learning
for hate speech detection in Portuguese social media posts. IEEE Access. 12, 101374-101389
 - Times Cited Web of Science®: 8
 - Times Cited Scopus: 10
 - Times Cited Google Scholar: 15

6 Fonseca, A., Pontes, C., Moro, S., Batista, F., Ribeiro, R., Guerra, R....Silva, C. (2024). Analyzing hate speech
dynamics on Twitter/X: Insights from conversational data and the impact of user interaction patterns. Heliyon.
10 (11)
 - Times Cited Web of Science®: 4
 - Times Cited Scopus: 5
 - Times Cited Google Scholar: 16

7 Petruzzi, M., Marques, C. & Campos, A. C. (2023). Social impacts of peer-to-peer accommodation on host
communities. International Journal of Tourism Research. 25 (1), 123-136
 - Times Cited Web of Science®: 14
 - Times Cited Scopus: 14
 - Times Cited Google Scholar: 20

8 Kalakou, S., Marques, C., Prazeres, D. & Agouridas, V. (2023). Citizens' attitudes towards technological
innovations: The case of urban air mobility. Technological Forecasting and Social Change. 187
 - Times Cited Web of Science®: 37
 - Times Cited Scopus: 38
 - Times Cited Google Scholar: 50

9 Petruzzi, M., Sheppard, V. & Marques, C. (2022). Positioning Airbnb and Fairbnb in the sharing-exchange
continuum . Current Issues in Tourism. 25 (19), 3106-3109
 - Times Cited Web of Science®: 9
 - Times Cited Scopus: 4
 - Times Cited Google Scholar: 20

10 Henriques-Calado, J., Gonçalves, B., Marques, C., Moreira, A., Paulino, M., Marques, J.G.,...Pires, R. (2021). In
light of the DSM-5 dimensional model of personality: Borderline personality disorder at the crossroads with
the bipolar spectrum. Journal of Affective Disorders. 294, 897-907
 - Times Cited Web of Science®: 7
 - Times Cited Scopus: 6
 - Times Cited Google Scholar: 10
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Membro  (2018 - 2022)
Unit/Area: Comissão Científica
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committee

The 2022 International Conference on
Marketing and Technologies (ICMarktech'22)

Department of
Organisation of
Companies and
Commercialisation
of the Faculty of
Economics and
Business
Administration of
the University of
Santiago de
Compostela

2022

Coordination of scientific event
(with scientific committee) at
ISCTE-IUL

International Conference on Partial Least
Squares Structural Equation Modeling
(PLS2022)

Babe-Bolyai
University, Romania

2022

Member of scientific event
committee

The 2022 Academy of Marketing Science
Annual Conference (AMS2022)

Academy of
Marketing Science

2022

Member of scientific event
committee

XXII  Jornadas de Classificação e Análise de
Dados (JOCLAD2015)

Escola Superior de
Tecnologia do
Barreiro do Instituto
Politécnico de
Setúbal

2015

Member of scientific event's
organizing committee

XXI Jornadas de Classificação e Análise de
Dados (JOCLAD2014)

CLAD 2014

Member of scientific event
committee

XXI Jornadas de Classificação e Análise de
Dados (JOCLAD2014)

CLAD 2014

Member of scientific event
committee

Tourism & Ageing Conference ISCTE-IUL 2014
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