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Curriculo

Filipa Rosado Pinto is an Assistant Professor (Professora Auxiliar) of the Department of Marketing, Operations and General
Management at Iscte- Instituto Universitario de Lisboa. She was previously an Adjunct Assistant Professor at Nova

SBE. Filipa obtained her PhD in Management (Marketing specialization) at Iscte, in 2022. She also holds an MBA from IE
Business School and a bachelor’s degree in management from NOVA SBE. Following ten years of experience in marketing,
in multinational companies, from Fast Moving Consumer Goods and the Pharmaceutical Industry, she moved into
Academia in 2016.

Filipa“s current research interests include -among others- consumer-brand relationships, brand management and services
marketing. Her research has been published in international scientific journals, such as EuroMed Journal of Business,
Journal of Promotion Management and International Journal of Hospitality Management. Her work has also been
presented at reputable international scientific conferences such as EMAC - European Marketing Academy Conference,
GAMMA-GMC (Global Marketing Conference) and EuroMed Academy of Business conference.
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Consumer-brand relationships
Brand management

Services Marketing
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2019/2020 1° Mestrado em Gestdo de Hotelaria e Né&o

Métodos de Investigacao em Turismos

Hotelaria e Turismo

¢ Teses de Doutoramento

- Em curso
Nome do Estudante Titulo/Tépico Lingua Estado Instituicao
1 José Miguel Estevens Enhancing customer Inglés Em curso Iscte
Gaspar experience usin
gamification in the
supermarket context
2 Ali Aleidan Seamless Brand Inglés Em curso Iscte

Experience Role Toward
Love and Authenticity in
Events and Festivals

¢ Dissertacoes de Mestrado

- Em curso
Nome do Estudante Titulo/Tépico Lingua Estado Instituicao
1 Maria Manuel Martins Praticas Sustentaveis em - Em curso Iscte
Costa Ferreira Pacheco Hoteis upscale: O impacto
na percec¢do do
consumidor
2 Inés Minuga Santos O Papel do Storytelling no - Em curso Iscte
Branding de Moda de
Luxo
3 Marta Lourenco de O Papel da Qualidade do - Em curso Iscte
Oliveira Servi¢o nos Servicos de
Luxo
- Terminadas
Nome do Estudante Titulo/Tépico Lingua Instituicao Ano de
Conclusao
1 Liliana Elisabete Explorando a relagdo entre o Inglés Iscte 2025
Barata Dias tipo de humor em memes e as
dimensdes de brand coolness
2 Dominic Gabriel O papel do turismo Inglés Iscte 2025
Dsouza gastronémico na identidade
cultural e nas experiéncias dos
clientes na hotelaria: a
autenticidade e as tradicdes
culinarias locais
3 Esteban Andres A qualidade do servico e a Inglés Iscte 2025
Antelo experiéncia dos participantes
no contexto de festivais de
musica.
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4 Maria Francisca de Explorando a influéncia da Inglés Iscte 2025
Carvalho Bastos sustentabilidade percebida na
Marques percecdo de coolness da
marca no mercado de beleza

5 Mafalda Moreira de Autenticidade da marca: Inglés Iscte 2023
Melo e Faro antecedentes e consequéncias
no turismo heritage

6 Amadeu José As casas de Fado Portuguesas: Inglés Iscte 2023
Vasconcelos o papel da experiéncia do
Rodrigues Carvalho consumidor, da qualidade do

servigo e das intengbes de
consumo, na perspetiva dos
profissionais do setor

7 Carla Sofia Santos Geragdo Z: sustentabilidade no Inglés Iscte 2023
Jordao consumo de moda de luxo

Total de Citacoes

Web of Science® 162

Scopus 171

Publicactes

¢ Revistas Cientificas
- Artigo em revista cientifica

Rosado-Pinto, F. & Loureiro, S. M. C. (2024). Authenticity: Shedding light on the branding context. EuroMed
Journal of Business. 19 (3), 544-570

- N.° de citagbes Web of Science®: 10

- N.° de citagBes Scopus: 11

- N.° de citagbes Google Scholar: 20

Rosado-Pinto, F. & Loureiro, S. M. C. (2023). What an amazing experience! The role of authenticity and
engagement in upscale hotels. International Journal of Hospitality Management. 114

- N.° de citagbes Web of Science®: 12

- N.° de citagBes Scopus: 11

- N.° de citages Google Scholar: 23

Rosado-Pinto, F., Loureiro, S. M. C. & Bilro, R.G. (2020). How brand authenticity and consumer brand
engagement can be expressed in reviews: a text mining approach. Journal of Promotion Management. 26 (4),
457-480

- N.° de citagdes Web of Science®: 35

- N.° de cita¢des Scopus: 38

- N.° de citagdes Google Scholar: 77

Rosado-Pinto, F. & Loureiro, S. M. C. (2020). The growing complexity of customer engagement: a systematic
review. EuroMed Journal of Business. 15 (2), 167-203

- N.° de citagdes Web of Science®: 105

- N.° de cita¢des Scopus: 111
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e Livros e Capitulos de Livros
- Capitulo de livro

Rosado-Pinto, F. & Loureiro, S. M. C. (2026). Brand authenticity: conceptualization and future directions. In Lia
Zarantonello,Daniela Andreini (Ed.), The Sage handbook of brand management.: Sage.

¢ Conferéncias/Workshops e Comunicacdes
- Publicagdo em atas de evento cientifico

Gaspar, J.M, Loureiro, S. M. C. & Rosado-Pinto, F. (2025). Gamification enhances the customer engagement: A
theoretical framework. In Conference book proceedings of 18th Annual Conference of the EuroMed Academy
of Business: Exploring New Horizons in Business and Managem.

Gaspar, J. M., Loureiro, S. M. C. & Rosado-Pinto, F. (2024). Mapping gamification in the consumption context: A
systematic literature review. In Demetris Vrontis, Yaakov Weber, Evangelos Tsoukatos (Ed.), 17th Annual
Conference of the EuroMed Academy of Business: Conference Readings: Book Proceedings. (pp. 1166-1168).
Pisa: EuroMed Press.

Rosado-Pinto, F. & Jorddo, C. (2024). Sustainability and luxury fashion: Generation Z”s perspective. In Global
Fashion Management Conference, Proceedings. (pp. 462-465). Milan: GAMMA.
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Pinto, F. R. & Loureiro, S. M. C. (2019). Authenticity in international marketing field: Systematic literature
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Rosado-Pinto, F. & Jorddo, C. (2024). Sustainability and Luxury Fashion: Generation Z”s perspective. 2024
Global Fashion Management Conference at Milan.
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