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Licenciatura em Gestdo de
Marketing;

Mestrado em Sistemas Integrados
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Licenciatura em Gestdo de
Marketing;
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Marketing;

Curso Institucional em Escola de
Gestao;
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Os fatores da inteng¢do de
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com a Marca do Emfpregador
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multiplo estudo de caso
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Trindade, G., Dias, J. G. & Ambrésio, J. (2017). Extracting clusters from aggregate panel data: a market
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- N.° de citagdes Web of Science®: 7

- N.° de cita¢Bes Scopus: 6
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2 Marques, S. H., Trindade, G. & Santos, M-C. (2016). The importance of atmospherics in the choice of hyper and
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- N.° de citagdes Web of Science®: 4
- N.° de citagOes Scopus: 4
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4 Pereira, A., Duarte, A. & Trindade, G. (2015). The relationship between the employees' perceptions of CSR,
work engagement and human values. Responsibility and Sustainability: Socioeconomic, political and legal
issues. 3(2), 27-35
- N.° de cita¢bes Google Scholar: 8
5 Trindade, G. & Ambrésio, ] (2012). An optimization method to estimate models with store-level data: a case
study. European Journal of Operational Research. 217 (3), 664-672
- N.° de citagdes Web of Science®: 2
- N.° de cita¢des Scopus: 2
6 Trindade, G., Hill, M. M. & Dias, J. G. (2011). Market segmentation at store-level: the impact of product
aggregation on unobserved heterogeneity recovery. Portuguese Journal of Quantitative Methods. 2 (1), 23-32
7

Trindade, G. M. S., Dahlgran, R. A., Monke, E. & Fox, R. (1992). Yield risk in wheat production: A policy study for
the Alentejo of Portugal. Estudos de Economia. 12 (3), 303-314
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Vieira, F., Meireles, M. & Trindade, G. (2022). Consumer behavior in the intentions to change between
electricity suppliers in Portugal: A push-pull-mooring framework. In Soares, 1., and Silva, S. (Ed.), 5th
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International Conference on Energy and Environment: Bringing together Engineering and Economics. (pp.
266-271). Porto: Faculdade de Economia Universidade do Porto.

Laureano, R. M. S., Trindade, G. & Laureano, L. M. S. (2021). Predictive models for managing financial
incentives oriented to companies: Application to Portugal 2020. In Rocha, A., Gongalves, R., Penalvo, F. G.,
&amp; Martins, J. (Ed.), 2021 16th Iberian Conference on Information Systems and Technologies (CISTI).
Chaves: IEEE.

Trindade, G. & Duarte, A. (2019). Comparing the consumption of musical and films online between
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Iberian Conference on Information Systems and Technologies (CISTI). Coimbra: IEEE.
- N.° de cita¢des Scopus: 1
- N.° de cita¢Bes Google Scholar: 3
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