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Graca Trindade

Affiliated Member
BRU-Iscte - Business Research Unit (IBS)

E-mail graca.trindade@iscte-iul.pt
Office AA2.11

Telephone 217650243 (Ext: 220119)
Post Box 203-B

Graca Trindade is an Assistant Professor of the Departament of Quantitative Methods for Management and Economics.
She got the PhD in Quantitative Methods - Econometrics in 2007 from ISCTE on "Models of Latent Segments of a Market
with Aggregate Data". She has published in Journals such as Social Indicators Research Journal, The International Review of
Retail, Distribution and Consumer Research (IRRDCR) and the European Journal of Operational Research (EJOR). Her
research interests include Mixture models for longitudinal data, Optimization methods, Multivariate data analysis and
Statistical Analysis.

Research Interests

Mixture models for longitudinal data
Optimization Methods
Multivariate Data Analysis

Statistical Analysis


mailto:graca.trindade@iscte-iul.pt

Academic Qualifications

University/Institution Type Degree Period
ISCTE-IUL - Instituto Superior PhD Métodos Quantitativos 2007
Ciéncias Trabalho e da Empresa
University of Arizona M.Sc. Economia Agraria 1990
Instituto Superior de Economia e Licenciate Economia 1982
Gestdo - UTL
Teaching Activities
Teaching Year Sem. Course Name Degree(s) Coord
2024/2025 2° Market Segmentation Methodologies Yes
2024/2025 1° i P Master Degree in Hospitality and Yes
Data Analysis in Hospitality and Tourism Management;
Tourism
2024/2025 1° Exploratory Data Analysis Master Degree in Business Analytics; Yes
2023/2024 2° Market Segmentation Methodologies Yes
2023/2024 1° : ; Master Degree in Integrated Yes
Data Analysis for Business Business Intelligence Systems;
Intelligence
2023/2024 1° Exploratory Data Analysis Master Degree in Business Analytics; Yes
2023/2024 1° o ; Bachelor Degree in Marketing Yes
Data Analysis in Marketing Management;
2022/2023 2 Market Segmentation Methodologies Yes
2022/2023 2° Co . Institutional Degree in ISCTE Yes
Modeling in Marketing Research Business School
2022/2023 1° : ; Master Degree in Integrated Yes
Data Analysis for Business Business Intelligence Systems;
Intelligence
2022/2023 1° Exploratory Data Analysis Master Degree in Business Analytics; Yes
202172022 2° Market Segmentation Methodologies ves
2021/2022 1 Multivariate Data Analysis ves
2021/2022 1° Statistics Yes
2020/2021 2° Statistics and Data Analysis | Bachelor Degree in Psychology; Yes
2020/2021 1° Master Degree in Business Analytics; Yes

Exploratory Data Analysis


https://fenix-mais.iscte-iul.pt/courses/03172-1128927858788204
https://fenix-mais.iscte-iul.pt/courses/03172-1128927858788204
https://fenix-mais.iscte-iul.pt/courses/03628-1128927858788335
https://fenix-mais.iscte-iul.pt/courses/01113-1128927858788516
https://fenix-mais.iscte-iul.pt/courses/01113-1128927858788516
https://fenix-mais.iscte-iul.pt/courses/03628-1128927858788335
https://fenix-mais.iscte-iul.pt/courses/03842-847452882077696
https://fenix-mais.iscte-iul.pt/courses/l5323-565977905419671
https://fenix-mais.iscte-iul.pt/courses/01113-1128927858788516
https://fenix-mais.iscte-iul.pt/courses/01113-1128927858788516
https://fenix-mais.iscte-iul.pt/courses/03628-1128927858788335
https://fenix-mais.iscte-iul.pt/courses/03734-847452882077765
https://fenix-mais.iscte-iul.pt/courses/l0104-847452882077544
https://fenix-mais.iscte-iul.pt/courses/l5208-847452882077478
https://fenix-mais.iscte-iul.pt/courses/03628-1128927858788335
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Data Analysis for Management

Statistics
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Data Analysis for Management

Statistics

Data Analysis

Data Analysis

Data Analysis

Quantitative Techniques for Data
Analysis

Statistics

Data Analysis

Data Analysis

Data Analysis

Data Analysis |

Quantitative Techniques for Data
Analysis

Statistics

Data Analysis

Fundamentals of Applied Statistics

Data Analysis

Data Analysis

Data Analysis |

Statistics
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https://fenix-mais.iscte-iul.pt/courses/l0104-847452882077544
https://fenix-mais.iscte-iul.pt/courses/l0104-847452882077544
https://fenix-mais.iscte-iul.pt/courses/l0104-847452882077544
https://fenix-mais.iscte-iul.pt/courses/l0104-847452882077544
https://fenix-mais.iscte-iul.pt/courses/l0104-847452882077544
https://fenix-mais.iscte-iul.pt/courses/02332-565977905419563
https://fenix-mais.iscte-iul.pt/courses/l0104-847452882077544

2015/2016 2 Data Analysis e
2015/2016 1° Statistics e
2015/2016 1° Data Analysis e
2015/2016 1° Data Analysis e
2015/2016 1° Data Analysis | "
2014/2015 2° Statistics ves
2014/2015 1 Statistics e
2014/2015 1° Data Analysis "
201472015 1° Data Analysis | e
2014/2015 1° Applied Quantitative Methods o
2013/2014 1° Data Analysis e
2013/2014 1° Data Analysis e
2013/2014 1° Data Analysis | e
2012/2013 2° Yes

Statistics

Supervisions

¢ M.Sc. Dissertations

- Ongoing
Student Name Title/Topic Language Status Institution
1 Rafael José Bagarrdo de Perce¢Bes Individuais e - Developing  Iscte
Assis Ribeiro Desafios Urbanos na
Habitagdo em Portugal
2 Ana Rita Amaro Marques Comportamento do - Developing Iscte
Consumidor em Marcas
Préprias: Uma Abordagem
Analitica no Retalho
Alimentar Portugués
- Concluded
Student Name Title/Topic Language Institution Concluding
Year
1 Beatriz De La Pefia Consumers’ perception of English Iscte 2025
Gonzélez reenwashing in the fast

ashion industry: Impacts on
purchase intentions in Spain.


https://fenix-mais.iscte-iul.pt/courses/l0104-847452882077544
https://fenix-mais.iscte-iul.pt/courses/l0104-847452882077544
https://fenix-mais.iscte-iul.pt/courses/l0104-847452882077544
https://fenix-mais.iscte-iul.pt/courses/l0104-847452882077544

Marcia Henriques Analysis of Food Donations: Portuguese Iscte 2025
Pimentel Jeronimo The Impact of Economic, Social
and Demographic Conditions

Ma Jindi Beauty Product Online English Iscte 2024
Purchasing Behavior Between
Guangzhou and Macau
Consumers: A Study Based on

TAM
Francisco Teixeira How do brand credibility and English Iscte 2024
Santos personal involvement

influence consumers' green
brand trust inthe presence of
greenwashing?

Veronika Bakhchevan Impact of war-crisis perception English Iscte 2024
on consumer purchasing
behaviour: the case in Odesa
of consumers' segmentation

Jodo Baptista Tavares The Impact of Tourism on Portuguese Iscte 2024
Moreira Residents' Subjective Well-

Being: The Case of the Belém

Neighborhood, in Lisbon

Diogo Alberto Pereira The impact of consumption Portuguese Iscte 2022
Figueiredo characteristics on users'

perception: Television and film

Content
Pedro Fernandes de A Multidimensional English Iscte 2022
Sales Vieira Explanation of Time Spent

Listening to Audiobooks

Ziru Hong The Influence of Online English Iscte 2022
Celebrity Live Streaming E-
commerce on Consumers'
Purchase Intention

Philippe Charles-Louis Online Gaming Platform English Iscte 2022
Fernand Coulombier Choice as a Moderator

Between Social Interaction or

Time Flexibility and Continuous

Purchase Intention: The case

of Fortnite
Anna Caterina Trust and Social Customer English Iscte 2021
Mustacchi Relationship Mana§ement
Consequences on donor's
intention to donate via social
media
Emanuel Anténio Can one less day of work per English Iscte 2021
Mendes Tavares week increase our Happiness?
Mariana Helena Online resale of luxury goods- English Iscte 2021
Almeida Ferreira The new luxury
Gomes
Vera FaBbender The determinants for English Iscte 2021
Continuance Intention in
Mobile Fitness Apps adopting a
Gamification approach
Ana Filipa Beites The Impacts of the Employer English Iscte 2020
Salgado Branding Experience on

Affective Commitment: A
multiple case-study



16 Carla Patricia Nobre
Marques Carvalho

17 Anténio Alexandre
Rodrigues Teixeira

18 Marta Sofia Vitorino
Galinha
19 Tiago Miguel Teixeira

Campos Silva

20 Rita Isabel Esteves
Silva

21 Claudia Sofia da Cruz
Rita

22 ?Sara Midodes

23 Maria Margarida
Calaga Bauto
Fernandes

e M.Sc. Final Projects
- Concluded

Student Name

1 Miguel Monteiro Reis

2 Fabio Marcelo Nunes
Vieira

3 Ana Catarina Lopes
Mateus

4 Ana Filipa Vaz Almeida
da Silva

5 Isabelle Enrmantraut

6 Maria Margarida
Calaga Bauto
Fernandes

7 Anabela Correia da

Silva Mondim Pereira

Airport Management
Strategies in Recovery the Air
Flight Disruption: The Case in
the Lisbon Humberto Delgado
Airport

A Relacdo entre o Product
Placement e o Brand Love, e
Consequente Resultado para a
Marca/Produto

Marcas de Luxo e Fatores que
Influenciam a sua Compra na
Recessdo Econdmica

Determinantes do Sucesso do
Crowdfunding: O caso da
plataforma portuguesa PPL

Factores Determinantes nas
Decisdes de Outsourcing.
Anadlise de uma situacdo real

Da Reclamagdo de Clientes a
Recuperagdo do Servico

Title/Topic

Communication Plan:
Attracting upscale tourism to El
Corte Inglés, the Lisbon Store

Consumer Behavior in the
Supply of Electricity in Portugal

The Effects of Store
Atmospherics on the Clients?
Rebranding Perception and
Satisfaction Level

Consumo de Contetdos
Musicais e de Filmes/Séries
Online: Comparagdo entre
Portugal e Europa dos 15

Workforce Planning in the
Social Welfare Wor

A Andlise do Valor da
Responsabilidade Social
Corporativa na Captacdo de
Novos Recursos Humanos.

Relacdo entre a Percepcdo da
Responsabilidade Social das
Empresas, o Engagement no
Trabalho e os Valores
Humanos
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Concluding
Year

2020

2019
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2017

2016

2015

2013



8 Sara Margarida da O Impacto da Congruéncia Portuguese Iscte 2011
Silva Oliveira Forte entre os Valores da Marca
Midoes Institucional e os Valores
Pessoais na Comunicagao
Externa da Marca Pelos
Colaboradores

Total Citations

Web of Science® 19

Scopus 31

Publications

e Scientific Journals
- Scientific journal paper

Trindade, G., Dias, J. G. & Ambrésio, J. (2017). Extracting clusters from aggregate panel data: a market
segmentation study. Applied Mathematics and Computation. 296, 277-288

- Times Cited Web of Science®: 7

- Times Cited Scopus: 7

- Times Cited Google Scholar: 14

2 Marques, S. H., Trindade, G. & Santos, M-C. (2016). The importance of atmospherics in the choice of hyper and
supermarkets. International Review of Retail, Distribution and Consumer Research. 26 (1), 17-34
- Times Cited Scopus: 14
3 Dias, J. G. & Trindade, G. (2016). The Europeans' expectations of competition effects in passenger rail
transport: a cross-national multilevel analysis. Social Indicators Research. 129 (3), 1383-1399
- Times Cited Web of Science®: 5
- Times Cited Scopus: 5
- Times Cited Google Scholar: 8
4 Pereira, A., Duarte, A. & Trindade, G. (2015). The relationship between the employees' perceptions of CSR,
work engagement and human values. Responsibility and Sustainability: Socioeconomic, political and legal
issues. 3 (2), 27-35
- Times Cited Google Scholar: 10
5 Trindade, G. & Ambrésio, ] (2012). An optimization method to estimate models with store-level data: a case
study. European Journal of Operational Research. 217 (3), 664-672
- Times Cited Web of Science®: 2
- Times Cited Scopus: 2
6 Trindade, G., Hill, M. M. & Dias, . G. (2011). Market segmentation at store-level: the impact of product
aggregation on unobserved heterogeneity recovery. Portuguese Journal of Quantitative Methods. 2 (1), 23-32
7

Trindade, G. M. S., Dahlgran, R. A., Monke, E. & Fox, R. (1992). Yield risk in wheat production: A policy study for
the Alentejo of Portugal. Estudos de Economia. 12 (3), 303-314

¢ Conferences/Workshops and Talks
- Publication in conference proceedings


https://ciencia.iscte-iul.pt/publications/extracting-clusters-from-aggregate-panel-data-a-market-segmentation-study/30583
https://ciencia.iscte-iul.pt/publications/extracting-clusters-from-aggregate-panel-data-a-market-segmentation-study/30583
https://ciencia.iscte-iul.pt/publications/the-importance-of-atmospherics-in-the-choice-of-hyper-and-supermarkets/23195
https://ciencia.iscte-iul.pt/publications/the-importance-of-atmospherics-in-the-choice-of-hyper-and-supermarkets/23195
https://ciencia.iscte-iul.pt/publications/the-europeans-expectations-of-competition-effects-in-passenger-rail-transport-a-cross-national/25418
https://ciencia.iscte-iul.pt/publications/the-europeans-expectations-of-competition-effects-in-passenger-rail-transport-a-cross-national/25418
https://ciencia.iscte-iul.pt/publications/the-relationship-between-the-employees-perceptions-of-csr-work-engagement-and-human-values/24785
https://ciencia.iscte-iul.pt/publications/the-relationship-between-the-employees-perceptions-of-csr-work-engagement-and-human-values/24785
https://ciencia.iscte-iul.pt/publications/the-relationship-between-the-employees-perceptions-of-csr-work-engagement-and-human-values/24785
https://ciencia.iscte-iul.pt/publications/an-optimization-method-to-estimate-models-with-store-level-data-a-case-study/312
https://ciencia.iscte-iul.pt/publications/an-optimization-method-to-estimate-models-with-store-level-data-a-case-study/312
https://ciencia.iscte-iul.pt/publications/market-segmentation-at-store-level-the-impact-of-product-aggregation-on-unobserved-heterogeneity/324
https://ciencia.iscte-iul.pt/publications/market-segmentation-at-store-level-the-impact-of-product-aggregation-on-unobserved-heterogeneity/324
https://ciencia.iscte-iul.pt/publications/yield-risk-in-wheat-production-a-policy-study-for-the-alentejo-of-portugal/53933
https://ciencia.iscte-iul.pt/publications/yield-risk-in-wheat-production-a-policy-study-for-the-alentejo-of-portugal/53933

- Talk

Vieira, F., Meireles, M. & Trindade, G. (2022). Consumer behavior in the intentions to change between
electricity suppliers in Portugal: A push-pull-mooring framework. In Soares, I., and Silva, S. (Ed.), 5th
International Conference on Energy and Environment: Bringing together Engineering and Economics. (pp.
266-271). Porto: Faculdade de Economia Universidade do Porto.

Laureano, R. M. S., Trindade, G. & Laureano, L. M. S. (2021). Predictive models for managing financial
incentives oriented to companies: Application to Portugal 2020. In Rocha, A., Gongalves, R., Penalvo, F. G.,
&amp; Martins, J. (Ed.), 2021 16th Iberian Conference on Information Systems and Technologies (CISTI).
Chaves: IEEE.

Trindade, G. & Laureano, R. M. S. (2019). Profiling the two most populous generations of the PIIGS countries in
the workplace based in online consumption of cultural contents. In A. Rocha, I. Pedrosa, M. P. Cota, R.
Gongalves (Ed.), 2019 14th Iberian Conference on Information Systems and Technologies (CISTI). Coimbra:
IEEE.

- Times Cited Google Scholar: 2

Trindade, G. & Duarte, A. (2019). Comparing the consumption of musical and films online between
Generations X and Y in Portugal and Spain. In A. Rocha, |. Pedrosa, M. P. Cota, R. Gongalves (Ed.), 2019 14th

Iberian Conference on Information Systems and Technologies (CISTI). Coimbra: IEEE.
- Times Cited Scopus: 1
- Times Cited Google Scholar: 4

Silva, A. F., Trindade, G. & Santos, M. C. (2018). Consumption of musical content and movies/series online in

Portugal. In 13th Iberian Conference on Information Systems and Technologies, CISTI 2018. Caceres: IEEE .
- Times Cited Google Scholar: 2

Trindade, G., Silva, Tiago & Santos, M-C. (2017). Determinants of the crowdfunding campaign success in the
Areas of Music and Sports. In Alvaro Rocha, Universidade de Coimbra Braulio Alturas, ISCTE-IUL Carlos Costa,
ISCTE-IUL Luis Paulo Reis, Universidade do Minho Manuel Pérez Cota, Universidad de Vigo (Ed.), CISTI'2017 -

12th Iberian Conference on Information Systems and Technologies. Lisboa
- Times Cited Web of Science®: 3
- Times Cited Google Scholar: 9

Trindade, G., Hill, M. & Dias, J. G. (2010). Store-level latent segmentation models: A case study. In Advances in
Mathematical and Computational Methods. (pp. 84-87).: WSEAS Press.

Meireles, M., Vieira, F. & Trindade, G. (2023). Consumers’ switching intention among electricity suppliers: a
push-pull-mooring model. 8th Meeting on Energy and Environmental Economics.

Meireles, M., Vieira, F. & Trindade, G. (2022). Consumer behavior in the intentions to change between
electricity suppliers in Portugal: a Push-Pull-Mooring Framework. 5th International Conference on Energy and
Environment: bringing together Engineering and Economics.

Laureano, Raul M. S., Trindade, G. & Laureano, L. (2021). Predictive models for managing financial incentives
oriented to companies: Application to Portugal 2020. 2021 16th Iberian Conference on Information Systems
and Technologies (CISTI).

Santos, M-C. & Trindade, G. (2019). The mediating effect of intention to repeat the visit to a port of call
between city evaluation and satisfaction with the visit. ATMC 2019 - “MARKETING FOR MORE SUSTAINABLE
AND COLLABORATIVE TOURISM".


https://ciencia.iscte-iul.pt/publications/consumer-behavior-in-the-intentions-to-change-between-electricity-suppliers-in-portugal-a-push-pull/93213
https://ciencia.iscte-iul.pt/publications/consumer-behavior-in-the-intentions-to-change-between-electricity-suppliers-in-portugal-a-push-pull/93213
https://ciencia.iscte-iul.pt/publications/consumer-behavior-in-the-intentions-to-change-between-electricity-suppliers-in-portugal-a-push-pull/93213
https://ciencia.iscte-iul.pt/publications/consumer-behavior-in-the-intentions-to-change-between-electricity-suppliers-in-portugal-a-push-pull/93213
https://ciencia.iscte-iul.pt/publications/predictive-models-for-managing-financial-incentives-oriented-to-companies-application-to-portugal/83004
https://ciencia.iscte-iul.pt/publications/predictive-models-for-managing-financial-incentives-oriented-to-companies-application-to-portugal/83004
https://ciencia.iscte-iul.pt/publications/predictive-models-for-managing-financial-incentives-oriented-to-companies-application-to-portugal/83004
https://ciencia.iscte-iul.pt/publications/predictive-models-for-managing-financial-incentives-oriented-to-companies-application-to-portugal/83004
https://ciencia.iscte-iul.pt/publications/profiling-the-two-most-populous-generations-of-the-piigs-countries-in-the-workplace-based-in-online/60834
https://ciencia.iscte-iul.pt/publications/profiling-the-two-most-populous-generations-of-the-piigs-countries-in-the-workplace-based-in-online/60834
https://ciencia.iscte-iul.pt/publications/profiling-the-two-most-populous-generations-of-the-piigs-countries-in-the-workplace-based-in-online/60834
https://ciencia.iscte-iul.pt/publications/profiling-the-two-most-populous-generations-of-the-piigs-countries-in-the-workplace-based-in-online/60834
https://ciencia.iscte-iul.pt/publications/comparing-the-consumption-of-musical-and-films-online-between-generations-x-and-y-in-portugal-and/60877
https://ciencia.iscte-iul.pt/publications/comparing-the-consumption-of-musical-and-films-online-between-generations-x-and-y-in-portugal-and/60877
https://ciencia.iscte-iul.pt/publications/comparing-the-consumption-of-musical-and-films-online-between-generations-x-and-y-in-portugal-and/60877
https://ciencia.iscte-iul.pt/publications/consumption-of-musical-content-and-moviesseries-online-in-portugal/53739
https://ciencia.iscte-iul.pt/publications/consumption-of-musical-content-and-moviesseries-online-in-portugal/53739
https://ciencia.iscte-iul.pt/publications/determinants-of-the-crowdfunding-campaign-success-in-the-areas-of-music-and-sports/41182
https://ciencia.iscte-iul.pt/publications/determinants-of-the-crowdfunding-campaign-success-in-the-areas-of-music-and-sports/41182
https://ciencia.iscte-iul.pt/publications/determinants-of-the-crowdfunding-campaign-success-in-the-areas-of-music-and-sports/41182
https://ciencia.iscte-iul.pt/publications/determinants-of-the-crowdfunding-campaign-success-in-the-areas-of-music-and-sports/41182
https://ciencia.iscte-iul.pt/publications/store-level-latent-segmentation-models-a-case-study/10581
https://ciencia.iscte-iul.pt/publications/store-level-latent-segmentation-models-a-case-study/10581
https://ciencia.iscte-iul.pt/publications/consumers-switching-intention-among-electricity-suppliers-a-push-pull-mooring-model/96148
https://ciencia.iscte-iul.pt/publications/consumers-switching-intention-among-electricity-suppliers-a-push-pull-mooring-model/96148
https://ciencia.iscte-iul.pt/publications/consumer-behavior-in-the-intentions-to-change-between-electricity-suppliers-in-portugal-a-push-pull/87104
https://ciencia.iscte-iul.pt/publications/consumer-behavior-in-the-intentions-to-change-between-electricity-suppliers-in-portugal-a-push-pull/87104
https://ciencia.iscte-iul.pt/publications/consumer-behavior-in-the-intentions-to-change-between-electricity-suppliers-in-portugal-a-push-pull/87104
https://ciencia.iscte-iul.pt/publications/predictive-models-for-managing-financial-incentives-oriented-to-companies-application-to-portugal/83005
https://ciencia.iscte-iul.pt/publications/predictive-models-for-managing-financial-incentives-oriented-to-companies-application-to-portugal/83005
https://ciencia.iscte-iul.pt/publications/predictive-models-for-managing-financial-incentives-oriented-to-companies-application-to-portugal/83005
https://ciencia.iscte-iul.pt/publications/the-mediating-effect-of-intention-to-repeat-the-visit-to-a-port-of-call-between-city-evaluation-and/61656
https://ciencia.iscte-iul.pt/publications/the-mediating-effect-of-intention-to-repeat-the-visit-to-a-port-of-call-between-city-evaluation-and/61656
https://ciencia.iscte-iul.pt/publications/the-mediating-effect-of-intention-to-repeat-the-visit-to-a-port-of-call-between-city-evaluation-and/61656

Trindade, G. & Duarte, A. (2019). Comparing the Consumption of Musical and Films Online between
Generations X and Y in Portugal and Spain. 2019 14th Iberian Conference on Information Systems and
Technologies (CISTI) .

Trindade, G. & Laureano, Raul M. S. (2019). Profiling the Two Most Populous Generations of the PIIGS
countries in the Workplace based in Online Consumption of Cultural Contents. 2019 14th Iberian Conference
on Information Systems and Technologies (CISTI) .

Vieira, F., Trindade, G. & Meireles, M. (2019). Comportamento do consumidor nas inten¢des de mudanca de
comercializador de eletricidade em Portugal. 6th Meeting on Energy and Environmental Economics.

Silva, A., Trindade, G. & Santos, M-C. (2018). Consumption of musical content and movies/series online in
Portugal. Consumption of musical content and movies/series online in Portugal.

Trindade, G., Silva, Tiago & Santos, Maria (2017). Determinants of the crowdfunding campaign success in the

Areas of Music and Sports. CISTI'2017 - 12th Iberian Conference on Information Systems and Technologies.
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