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Percepc¢do dos consumidores
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multiplo estudo de caso

Estratégias de Gestdo
Aeroportudria na Recuperagdo
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Trindade, G., Dias, J. G. & Ambrésio, J. (2017). Extracting clusters from aggregate panel data: a market
segmentation study. Applied Mathematics and Computation. 296, 277-288

- N.° de citacbes Web of Science®: 7
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- N.° de citagdes Google Scholar: 14
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- N.° de cita¢Bes Scopus: 14

3 Dias, J. G. & Trindade, G. (2016). The Europeans' expectations of competition effects in passenger rail
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Pereira, A., Duarte, A. & Trindade, G. (2015). The relationship between the employees' perceptions of CSR,
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Vieira, F., Meireles, M. & Trindade, G. (2022). Consumer behavior in the intentions to change between
electricity suppliers in Portugal: A push-pull-mooring framework. In Soares, 1., and Silva, S. (Ed.), 5th
International Conference on Energy and Environment: Bringing together Engineering and Economics. (pp.
266-271). Porto: Faculdade de Economia Universidade do Porto.

Laureano, R. M. S., Trindade, G. & Laureano, L. M. S. (2021). Predictive models for managing financial
incentives oriented to companies: Application to Portugal 2020. In Rocha, A., Gongalves, R., Penalvo, F. G.,
&amp; Martins, J. (Ed.), 2021 16th Iberian Conference on Information Systems and Technologies (CISTI).
Chaves: IEEE.

Trindade, G. & Duarte, A. (2019). Comparing the consumption of musical and films online between
Generations X and Y in Portugal and Spain. In A. Rocha, |. Pedrosa, M. P. Cota, R. Gongalves (Ed.), 2019 14th
Iberian Conference on Information Systems and Technologies (CISTI). Coimbra: IEEE.

- N.° de cita¢des Scopus: 1

- N.° de citagdes Google Scholar: 4

Trindade, G. & Laureano, R. M. S. (2019). Profiling the two most populous generations of the PIIGS countries in
the workplace based in online consumption of cultural contents. In A. Rocha, I. Pedrosa, M. P. Cota, R.
Gongalves (Ed.), 2019 14th Iberian Conference on Information Systems and Technologies (CISTI). Coimbra:
IEEE.

- N.° de cita¢bes Google Scholar: 2
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Portugal. In 13th Iberian Conference on Information Systems and Technologies, CISTI 2018. Caceres: IEEE .
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Trindade, G., Silva, Tiago & Santos, M-C. (2017). Determinants of the crowdfunding campaign success in the
Areas of Music and Sports. In Alvaro Rocha, Universidade de Coimbra Braulio Alturas, ISCTE-IUL Carlos Costa,
ISCTE-IUL Luis Paulo Reis, Universidade do Minho Manuel Pérez Cota, Universidad de Vigo (Ed.), CISTI'2017 -

12th Iberian Conference on Information Systems and Technologies. Lisboa
- N.° de citagbes Web of Science®: 4
- N.° de cita¢Bes Google Scholar: 9

Trindade, G., Hill, M. & Dias, J. G. (2010). Store-level latent segmentation models: A case study. In Advances in
Mathematical and Computational Methods. (pp. 84-87).: WSEAS Press.
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