
Warning: [2024-07-03 06:22] this document is a print-out of the Ciência-iul web portal and was automatically generated at the labeled

date. The document has a mere informational purpose and represents the information contained on Ciência-IUL at that date.

 

Graça Trindade

 

 
 

 
 

Graça Trindade is an Assistant Professor of the Departament of Quantitative Methods for Management and Economics.
She got the PhD in Quantitative Methods - Econometrics in 2007 from ISCTE on "Models of Latent Segments of a Market
with Aggregate Data". She has published in Journals such as Social Indicators Research Journal, The International Review of
Retail, Distribution and Consumer Research (IRRDCR) and the European Journal of Operational Research (EJOR). Her
research interests include Mixture models for longitudinal data, Optimization methods, Multivariate data analysis and
Statistical Analysis.
 
 

Ciência-IUL

Public Profile

Professora Auxiliar
Department of Quantitative Methods for Management and Economics (IBS)

Associate researcher without FCT funding
BRU-Iscte - Business Research Unit (IBS)

Contacts

E-mail graca.trindade@iscte-iul.pt

Office AA2.11

Telephone 217650243 (Ext: 220119)

Post Box 203-B

Curriculum

Research Interests

Mixture models for longitudinal data

Optimization Methods

Multivariate Data Analysis

Statistical Analysis

1

mailto:graca.trindade@iscte-iul.pt


 
 

 
 

Academic Qualifications

University/Institution Type Degree Period

ISCTE-IUL - Instituto Superior
Ciências Trabalho e da Empresa

PhD Métodos Quantitativos 2007

University of Arizona M.Sc. Economia Agrária 1990

Instituto Superior de Economia e
Gestão - UTL

Licenciate Economia 1982

Teaching Activities

Teaching Year Sem. Course Name Degree(s) Coord
.

2024/2025 2º Market Segmentation Methodologies Bachelor Degree in Marketing
Management;

Yes

2024/2025 1º Data Analysis in Hospitality and
Tourism

Master Degree in Hospitality and
Tourism Management;

Yes

2024/2025 1º Exploratory Data Analysis Master Degree in Business Analytics; Yes

2023/2024 2º Market Segmentation Methodologies Bachelor Degree in Marketing
Management;

Yes

2023/2024 1º Data Analysis for Business
Intelligence

Master Degree in Integrated
Business Intelligence Systems;

Yes

2023/2024 1º Exploratory Data Analysis Master Degree in Business Analytics; Yes

2023/2024 1º Data Analysis in Marketing Bachelor Degree in Marketing
Management;

Yes

2022/2023 2º Market Segmentation Methodologies Bachelor Degree in Marketing
Management;

Yes

2022/2023 2º Modeling in Marketing Research Institutional Degree in ISCTE
Business School;

Yes

2022/2023 1º Data Analysis for Business
Intelligence

Master Degree in Integrated
Business Intelligence Systems;

Yes

2022/2023 1º Exploratory Data Analysis Master Degree in Business Analytics; Yes

2021/2022 2º Market Segmentation Methodologies Bachelor Degree in Marketing
Management;

Yes

2021/2022 1º Multivariate Data Analysis Bachelor Degree in Computer
Science and Business Management
(PL); Bachelor Degree in Computer
Science and Business Management;

Yes

2021/2022 1º Statistics Bachelor Degree in Economics; Yes
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https://fenix-mais.iscte-iul.pt/courses/03172-284502928661763
https://fenix-mais.iscte-iul.pt/courses/03172-284502928661763
https://fenix-mais.iscte-iul.pt/courses/03628-284502928661537
https://fenix-mais.iscte-iul.pt/courses/msm-284502928656771
https://fenix-mais.iscte-iul.pt/courses/01113-284502928661669
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https://fenix-mais.iscte-iul.pt/courses/msm-284502928656771
https://fenix-mais.iscte-iul.pt/courses/l5323-847452882076263
https://fenix-mais.iscte-iul.pt/courses/01113-284502928661669
https://fenix-mais.iscte-iul.pt/courses/01113-284502928661669
https://fenix-mais.iscte-iul.pt/courses/03628-284502928661537
https://fenix-mais.iscte-iul.pt/courses/msm-284502928656771
https://fenix-mais.iscte-iul.pt/courses/03734-284502928656424
https://fenix-mais.iscte-iul.pt/courses/l0104-284502928656344


2020/2021 2º Statistics and Data Analysis I Bachelor Degree in Psychology; Yes

2020/2021 1º Exploratory Data Analysis Master Degree in Business Analytics; Yes

2020/2021 1º Statistics Bachelor Degree in Economics; Yes

2020/2021 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2020/2021 1º Data Analysis for Management Post Graduation Program in Real
State Finance and Management; Post
Graduation Program in Retail
Management; Master Degree in
Management; Master Degree in
Health Services Management;

No

2019/2020 2º Statistics Bachelor Degree in Economics; Yes

2019/2020 2º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2019/2020 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2019/2020 1º Data Analysis for Management Post Graduation Program in Real
State Finance and Management; Post
Graduation Program in Retail
Management; Master Degree in
Management; Master Degree in
Health Services Management;

No

2018/2019 2º Statistics Bachelor Degree in Economics; Yes

2018/2019 2º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2018/2019 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2018/2019 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2017/2018 2º Quantitative Techniques for Data
Analysis

Master Degree in Information
Technology Applied to the
Information and Knowledge Society;
Post Graduation Program in Applied
Informatics to the Organizations;
Institutional Degree in ISCTE
Business School;

No

2017/2018 2º Statistics Bachelor Degree in Economics; Yes

2017/2018 2º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes
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https://fenix-mais.iscte-iul.pt/courses/l0122-565977905396435


2017/2018 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2017/2018 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2017/2018 1º Data Analysis I No

2016/2017 2º Quantitative Techniques for Data
Analysis

Master Degree in Information
Technology Applied to the
Information and Knowledge Society;
Post Graduation Program in Applied
Informatics to the Organizations;
Institutional Degree in ISCTE
Business School;

No

2016/2017 2º Statistics Bachelor Degree in Economics; Yes

2016/2017 2º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2016/2017 1º Fundamentals of Applied Statistics Institutional Degree in ISCTE
Business School;

Yes

2016/2017 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2016/2017 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2016/2017 1º Data Analysis I No

2015/2016 2º Statistics Bachelor Degree in Economics; Yes

2015/2016 2º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2015/2016 1º Statistics Bachelor Degree in Economics; Yes

2015/2016 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2015/2016 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2015/2016 1º Data Analysis I No

2014/2015 2º Statistics Bachelor Degree in Economics; Yes

2014/2015 1º Statistics Bachelor Degree in Economics; Yes
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 • M.Sc. Dissertations
    - Concluded
 

2014/2015 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2014/2015 1º Data Analysis I No

2014/2015 1º Applied Quantitative Methods Master Degree in Industrial
Management and Engineering;
Master Degree in Human Resources
Management;

Yes

2013/2014 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2013/2014 1º Data Analysis Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Industrial Management
and Engineering;

Yes

2013/2014 1º Data Analysis I No

2012/2013 2º Statistics Bachelor Degree in Economics; Yes

Supervisions

Student Name Title/Topic Language Institution Concluding
Year

1 Diogo Alberto Pereira
Figueiredo

The impact of consumption
characteristics on users'
perception: Television and film
Content

Portuguese ISCTE-IUL 2022

2 Pedro Fernandes de
Sales Vieira

A Multidimensional
Explanation of Time Spent
Listening to Audiobooks

English ISCTE-IUL 2022

3 Ziru Hong The Influence of Online
Celebrity Live Streaming  E-
commerce on Consumers '
Purchase Intention

English ISCTE-IUL 2022

4 Philippe Charles-Louis
Fernand Coulombier

Online Gaming Platform
Choice as a Moderator
Between Social Interaction or
Time Flexibility and Continuous
Purchase Intention: The case
of Fortnite

English ISCTE-IUL 2022

5 Anna Caterina
Mustacchi

Trust and Social Customer
Relationship Management
Consequences on donor's
intention to donate via social
media

English ISCTE-IUL 2021

6 Emanuel António
Mendes Tavares

Can one less day of work per
week increase our Happiness?

English ISCTE-IUL 2021
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 • M.Sc. Final Projects
    - Concluded
 

7 Mariana Helena
Almeida Ferreira
Gomes

Online resale of luxury goods-
The new luxury

English ISCTE-IUL 2021

8 Vera Faßbender The determinants for
Continuance Intention in
Mobile Fitness Apps adopting a
Gamification approach

English ISCTE-IUL 2021

9 Ana Filipa Beites
Salgado

The Impacts of the Employer
Branding Experience on
Affective Commitment: A
multiple case-study

English ISCTE-IUL 2020

10 Carla Patrícia Nobre
Marques Carvalho

Airport Management
Strategies in Recovery the Air
Flight Disruption: The Case in
the Lisbon Humberto Delgado
Airport

English ISCTE-IUL 2019

11 António Alexandre
Rodrigues Teixeira

A Relação entre o Product
Placement e o Brand Love, e
Consequente Resultado para a
Marca/Produto

Portuguese ISCTE-IUL 2016

12 Marta Sofia Vitorino
Galinha

Marcas de Luxo e Fatores que
Influenciam a sua Compra na
Recessão Económica

Portuguese ISCTE-IUL 2016

13 Tiago Miguel Teixeira
Campos Silva

Determinantes do Sucesso do
Crowdfunding: O caso da
plataforma portuguesa PPL

Portuguese ISCTE-IUL 2016

14 Rita Isabel Esteves
Silva

Factores Determinantes nas
Decisões de Outsourcing.
Análise de uma situação real

Portuguese ISCTE-IUL 2012

15 Cláudia Sofia da Cruz
Rita

Da Reclamação de Clientes à
Recuperação do Serviço

Portuguese ISCTE-IUL 2012

16 ?Sara Midões -- Portuguese ISCTE-IUL 2011

17 Maria Margarida
Calaça Baúto
Fernandes

-- Portuguese ISCTE-IUL --

Student Name Title/Topic Language Institution Concluding
Year

1 Miguel Monteiro Reis Communication Plan:
Attracting upscale tourism to El
Corte Inglés, the Lisbon Store

English ISCTE-IUL 2020

2 Fábio Marcelo Nunes
Vieira

Consumer Behavior in the
Supply of Electricity in Portugal

Portuguese ISCTE-IUL 2019

3 Ana Catarina Lopes
Mateus

The Effects of Store
Atmospherics on the Clients?
Rebranding Perception and
Satisfaction Level

English ISCTE-IUL 2019

4 Ana Filipa Vaz Almeida
da Silva

Consumo de Conteúdos
Musicais e de Filmes/Séries
Online: Comparação entre
Portugal e Europa dos 15

English ISCTE-IUL 2017
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 • Scientific Journals
    - Scientific journal paper
 

5 Isabelle Ehrmantraut Workforce Planning in the
Social Welfare Work

English ISCTE-IUL 2016

6 Maria Margarida
Calaça Baúto
Fernandes

A Análise do Valor da
Responsabilidade Social
Corporativa na Captação de
Novos Recursos Humanos.

Portuguese ISCTE-IUL 2015

7 Anabela Correia da
Silva Mondim Pereira

Relação entre a Percepção da
Responsabilidade Social das
Empresas, o Engagement no
Trabalho e os Valores
Humanos

Portuguese ISCTE-IUL 2013

8 Sara Margarida da
Silva Oliveira Forte
Midões

O Impacto da Congruência
entre os Valores da Marca
Institucional e os Valores
Pessoais na Comunicação
Externa da Marca Pelos
Colaboradores

Portuguese ISCTE-IUL 2011

Total Citations

Web of Science® 29

Scopus 28

Publications

1 Trindade, G., Dias, J. G. & Ambrósio, J. (2017). Extracting clusters from aggregate panel data: a market
segmentation study. Applied Mathematics and Computation. 296, 277-288
 - Times Cited Web of Science®: 7
 - Times Cited Scopus: 6
 - Times Cited Google Scholar: 13

2 Marques, S. H., Trindade, G. & Santos, M-C. (2016). The importance of atmospherics in the choice of hyper and
supermarkets. International Review of Retail, Distribution and Consumer Research. 26 (1), 17-34
 - Times Cited Web of Science®: 11
 - Times Cited Scopus: 13

3 Dias, J. G. & Trindade, G. (2016). The Europeans' expectations of competition effects in passenger rail
transport: a cross-national multilevel analysis. Social Indicators Research. 129 (3), 1383-1399
 - Times Cited Web of Science®: 4
 - Times Cited Scopus: 4
 - Times Cited Google Scholar: 7

4 Pereira, A., Duarte, A. & Trindade, G. (2015). The relationship between the employees' perceptions of CSR,
work engagement and human values. Responsibility and Sustainability: Socioeconomic, political and legal
issues. 3 (2), 27-35
 - Times Cited Google Scholar: 8
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 • Conferences/Workshops and Talks
    - Publication in conference proceedings
 

 
    - Talk
 

5 Trindade, G. & Ambrósio, J (2012). An optimization method to estimate models with store-level data: a case
study. European Journal of Operational Research. 217 (3), 664-672
 - Times Cited Web of Science®: 2
 - Times Cited Scopus: 2

6 Trindade, G., Hill, M. M. & Dias, J. G. (2011). Market segmentation at store-level: the impact of product
aggregation on unobserved heterogeneity recovery. Portuguese Journal of Quantitative Methods. 2 (1), 23-32

7 Trindade, G. M. S., Dahlgran, R. A., Monke, E. & Fox, R. (1992). Yield risk in wheat production: A policy study for
the Alentejo of Portugal. Estudos de Economia. 12 (3), 303-314

1 Vieira, F., Meireles, M. & Trindade, G. (2022). Consumer behavior in the intentions to change between
electricity suppliers in Portugal: A push-pull-mooring framework. In Soares, I., and Silva, S. (Ed.), 5th
International Conference on Energy and Environment: Bringing together Engineering and Economics. (pp.
266-271). Porto: Faculdade de Economia Universidade do Porto.

2 Laureano, R. M. S., Trindade, G. & Laureano, L. M. S. (2021). Predictive models for managing financial
incentives oriented to companies: Application to Portugal 2020. In Rocha, A., Gonçalves, R., Penalvo, F. G.,
&amp; Martins, J. (Ed.), 2021 16th Iberian Conference on Information Systems and Technologies (CISTI).
Chaves: IEEE.

3 Trindade, G. & Duarte, A. (2019). Comparing the consumption of musical and films online between
Generations X and Y in Portugal and Spain. In A. Rocha, I. Pedrosa, M. P. Cota, R. Gonçalves (Ed.), 2019 14th
Iberian Conference on Information Systems and Technologies (CISTI). Coimbra: IEEE.
 - Times Cited Scopus: 1
 - Times Cited Google Scholar: 3

4 Trindade, G. & Laureano, R. M. S. (2019). Profiling the two most populous generations of the PIIGS countries in
the workplace based in online consumption of cultural contents. In A. Rocha, I. Pedrosa, M. P. Cota, R.
Gonçalves (Ed.), 2019 14th Iberian Conference on Information Systems and Technologies (CISTI). Coimbra:
IEEE.
 - Times Cited Google Scholar: 2

5 Silva, A. F., Trindade, G. & Santos, M. C. (2018). Consumption of musical content and movies/series online in
Portugal. In 13th Iberian Conference on Information Systems and Technologies, CISTI 2018. Caceres: IEEE .
 - Times Cited Google Scholar: 1

6 Trindade, G., Silva, Tiago & Santos, M-C. (2017). Determinants of the crowdfunding campaign success in the
Areas of Music and Sports. In Álvaro Rocha, Universidade de Coimbra Bráulio Alturas, ISCTE-IUL Carlos Costa,
ISCTE-IUL Luís Paulo Reis, Universidade do Minho Manuel Pérez Cota, Universidad de Vigo (Ed.), CISTI'2017 -
12th Iberian Conference on Information Systems and Technologies. Lisboa
 - Times Cited Web of Science®: 3
 - Times Cited Google Scholar: 9

7 Trindade, G., Hill, M. & Dias, J. G. (2010). Store-level latent segmentation models: A case study. In Advances in
Mathematical and Computational Methods. (pp. 84-87).: WSEAS Press.
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https://ciencia.iscte-iul.pt/publications/profiling-the-two-most-populous-generations-of-the-piigs-countries-in-the-workplace-based-in-online/60834
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https://ciencia.iscte-iul.pt/publications/determinants-of-the-crowdfunding-campaign-success-in-the-areas-of-music-and-sports/41182
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