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Hadassa Oliveira is a Social Researcher and Ph.D. in Communication Sciences by ISCTE-IUL, whose work explores the ways
media, advertising, and digital culture shape perceptions, identities, and processes of social change. She is currently an
Integrated Researcher at LIACOM-ESCS, an Associated Researcher at CIES-ISCTE, and a Guest Researcher in the Portuguese
team of the FAMA EU Project at CIES-ISCTE.
She is a certified trainer accredited by IEFP (CCP, Portugal) and holds an additional certification in Buffer – Social Media
Platform Management from Edutin Academy. Her research interests include gender representation, beauty culture,
diversity and inclusion, media literacy, migration, and the social responsibility of communication.
Throughout her career, she has participated in international research initiatives, including the FAMA EU Project -
Empowering informed citizens, the Global Media Monitoring Project - GMMP 2025 and the European Election Monitoring
Center - EEMC 2024. Her work has been published in peer-reviewed journals such as the Journal of Media Ethics (Q1),
Signos do Consumo (A3), Revista Estudos Feministas (A1/Q3), Revista Docência e Cibercultura (A3), IROCAMM, among
others. She has also presented her research at leading international conferences, including ECREA, GENDERCOM, and
SOPCOM, contributing to both academic and public debates on media, gender, and society.
Alongside her academic trajectory, Hadassa brings professional experience in digital communication, social media
management, content creation, and strategic communication. Her industry background includes work as a Social Media
Analyst in advertising agencies in Brazil and participation in paid content moderation and social media governance projects
at Teleperformance Portugal. These experiences have provided her with a broad Lusophone and international perspective
on digital marketing and communication practices, enabling her to understand both the processes of content creation and
the mechanisms through which digital platforms evaluate and regulate content.
By combining academic research with industry expertise, she seeks to bridge theory and practice, fostering critical and
applied approaches to communication. She is currently available for immediate teaching and postdoctoral research
opportunities in Advertising, Marketing, Media Studies, and Strategic Communication.
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Research Interests

Communication Sciences

Advertising and Marketing

Gender and Media Representation

Women's Studies

Gender Studies

Beauty Culture Studies

Body and Society Studies

Media Studies

Social Media

Media Literacy

Feminist Studies
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University/Institution Type Degree Period

Instituto do Emprego e Formação
Profissional

Technical
Specialization Course

Curso de Formação Pedagógica
Inicial de Formadores

2026

ISCTE-Instituto Universitario de
Lisboa - Centro de Investigacao e
Estudos de Sociologia

PhD Doutoramento em Ciências da
Comunicação

2025

ISCTE-Instituto Universitario de
Lisboa - Escola de Sociologia e
Politicas Publicas

M.Sc. Mestrado em Comunicação, Cultura
e Tecnologias da Informação

2019

Instituto de Pós Graduação e
Graduação - IPOG

Post-graduation MBA em Comunicação empresarial e
Gestão do Conteúdo TransmÍdia

2017

Pontifícia Universidade Católica de
Goiás

Licenciate COMUNICAÇÃO SOCIAL COM
HABILITAÇÃO EM PUBLICIDADE E
PROPAGANDA

2014

Total Citations

Web of Science® 1

Scopus 0
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 • Scientific Journals
    - Scientific journal paper

  

  

 • Books and Book Chapters
    - Book chapter

  

1 Santos, R. B., Costa, B. F. & Oliveira, H. G. (N/A). “The worst is when you peel it and see that there is a worm”: A
network semantic analysis of online reactions following Control Portugal’s controversial Instagram post.
Journal of Media Ethics. N/A

2 Oliveira, H. G., Santos, R. B. & Costa, B. F. (2026). Humor, responsabilidade social corporativa e gestão de crise
de marca: O caso da Control Portugal no Instagram. Anuario Electrónico de Estudios en Comunicación Social
Disertaciones. 19 (2)

3 Costa, B. F., Oliveira, H. G. & Góis, M. P. (2025). "Histórias que nos unem": Análise da retórica nas campanhas
publicitárias da Disney. Signos do Consumo. 17 (2)

4 Oliveira, H. G., Oltramari, A. P., Alemão, E., Chablozari, A. B. & Anselmo, S. (2023). Pandemia da Covid-19 e
igualdade de gênero em Lisboa: Qual o impacto para as mulheres no mundo laboral?. Emblemas - Revista do
Departamento de História e Ciências Sociais. 20 (1), 8-20

5 Oliveira, H. G. & Veríssimo, J. D. C. (2022). A relação “pandemia” e “cuidados com a beleza”: Uma reflexão
sobre o comentário da jornalista Ainsley Earhardt no programa “Fox &amp; Friends”, e sua repercussão na
opinião pública. ReDoC. 6 (2), 102-116
 - Times Cited Google Scholar: 2

6 Oliveira, H. G. (2022). A abordagem da expressão “beleza feminina” na internet: Uma análise multimedia a
partir de softwares de imagem. Emblemas - Revista do Departamento de História e Ciências Sociais. 19 (2),
23-36

7 Oliveira, H. G. & Lapa, T. (2022). Representações da beleza feminina: C&amp;A Brasil e Portugal
(Primavera/Verão 2018). Revista Estudos Feministas. 30 (2)
 - Times Cited Google Scholar: 1

1 Duarte, A., Oliveira, H. & Leandro, A. (2026). From Information to Participation: Social Media Engagement
Strategies in 2026 Portuguese Presidential Race. In Javier, Sierra (Ed.), Classical Legacy and Contemporary
Challenges: A Multidisciplinary Approach to Education, Communication, and Law. (pp. 379-397). Madrid:
Editorial Grupo Compás.

2 Maia, J. V., Oliveira, H. & Cabral, M. (2025). Discursos sobre o preservativo em Portugal: Uma breve análise de
publicações no Instagram do Serviço Nacional de Saúde e das marcas Control e Durex. In Mariana Anginho
Évora, Dulce Morgado Neves, Elsa Pegado, Mário JDS Santos, Pía Rodríguez Garrido, Sónia Pintassilgo, Violeta
Alarcão (Ed.), Cairo-Lisboa 2024: Três décadas de direitos e saúde sexual e reprodutiva em debate. (pp. 47-
57). Lisboa: CIES-Iscte.

3 Oliveira, H. & Sanches, R. (2025). Beleza para consumo: Estereótipos midiáticos na publicidade sobre corpo
feminino, pressão estética e responsabilidade social no Brasil e Portugal. In Rosana Maria Nogueira, Rodrigo
Daniel Sanches, Osvaldinete Lopes de Oliveira Silva, Marli Brasioli, Welliton Donizeti Pupolin (Ed.), Nutrição
sem estereótipos. (pp. 233-259). São Paulo: Paralaxis.
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 • Conferences/Workshops and Talks
    - Publication in conference proceedings

  

  
    - Talk

  

4 Oliveira, H. (2024). Representações da beleza feminina e regulamentação publicitária em perspectiva: Um
estudo comparativo entre Brasil e Portugal. In Nícolas de Oliveira Braga, Anna Ortiz Borges Coelho, Lívia do
Amaral, Silva Linck (Ed.), Gênero, história e literatura. (pp. 469-493). Porto Alegre: Editora Fundação Fênix.

1 Oliveira, H. (2023). Social Responsibility of Advertising and Female Beauty: A Document Analysis of Laws and
Regulations in Brazil and Portugal. In Proceedings of The Global Conference on Women’s Studies. (pp. 26-38).
Dublin: Diamond Scientific Publishing.
 - Times Cited Web of Science®: 1
 - Times Cited Google Scholar: 2

2 Oliveira, H., Ferreira, A. R. & Morete, M. (2015). RESPONSABILIDADE SOCIAL DA COMUNICAÇÃO NOS
COMERCIAIS DE ALIMENTOS VOLTADOS AO PÚBLICO INFANTIL. In Eneus Trindade; Clotilde Perez; Lívia Souza
(Ed.), VI Pró-Pesq PP Encontro Nacional de Pesquisadores em Publicidade e Propaganda. (pp. 1512-1519). São
Paulo

1 Oliveira, H. G., Miguel, A. & Veríssimo, J. (2026). Publicidade, juventude e polarização: como as marcas em
Portugal comunicam o empoderamento feminino perante a emergente onda de valores conservadores na
Geração Z. IX Seminário Ibérico de Investigação em Juventude.

2 Oliveira, H., Rui Alexandre Bruno dos Santos & Costa, B. F. (2025). “O pior é quando a descascas e vês que tem
minhoca”: uma análise semântica das reações online pós-publicação controversa da Control Portugal no
Instagram. 2º Colóquio Internacional Lusofonia em Debate: Os Media Na Lusofonia, De Camões À Inteligência
Artificial - Memórias.
 - Times Cited Google Scholar: 1

3 Ribeiro, J. N. C. , Alcantara, Juliana & Oliveira, H. (2025). Violência contra as mulheres políticas e
antifeminismo: uma análise do perfil de André Ventura no Tik Tok . CONGRESSO MEDIA, POLÍTICA E
DEMOCRACIA, Universidade Autónoma de Lisboa.

4 Oliveira, H. & Álvares, Cláudia (2025). Gender, Politics, and Digital Media: OSINT´s method insights from the
2024 European Elections in Portugal. Congreso "Teorías de la comunicación y estudios de género: una
simbiosis necesaria". II Congreso Nacional de la sección Género y Comunicación. VIII Congreso Nacional de_la
sección Teorias y Métodos de Investigación en Comunicación. Universidad de Málaga, España.

5 Maia, J. V., Oliveira, H. & Cabral, M. (2024). Discursos sobre preservativo em Portugal: uma análise
comparativa de campanhas publicitárias entre instituições governamentais, organizações civis e marcas.
Conferência “CAIRO-LISBOA2024 - 30 anos anos da Conferência Internacional sobre População e
Desenvolvimento: Os desafios dos direitos e da saúde sexual e reprodutiva em Portugal, nos Países
Lusófonos e na América Latina”.

6 Oliveira, H. (2023). PADRÃO DE BELEZA FEMININO, MÍDIA E MIGRAÇÃO: REFLEXÕES SOBRE ASPECTOS
CULTURAIS, REFLEXOS E INFLUÊNCIAS NA VIDA DAS MULHERES NA CORÉIA DO SUL, BRASIL E PORTUGAL  -
Resumo Expandido. II CONGRESSO INTERNACIONAL SOBRE MIGRAÇÃO E DIÁSPORA ACADÊMICA BRASILEIRA:
.
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7 Oliveira, H. (2021). Semelhanças, diferenças e representações sobre a beleza feminina no Brasil e em
Portugal: Um estudo de caso das campanhas Primavera/Verão 2018 do Facebook da marca C&amp;A. XI
Congresso Português de Sociologia .

8 Oliveira, H. & Lapa, T. (2021). The discourse of beauty standard in fashion advertising language on Facebook:
The C&amp;A brand and its relationship with female beauty in Brazil and Portugal. 8th European
Communication Conference -  https://www.ecrea2020braga.eu/8th-ecrea-conference-6-9-september-2021/.

9 Oliveira, H. (2021). In Quarantine Times, Is Going to The Beauty Salon A Priority? A reflection on the Comment
of Journalist Ainsley Earhardt from “FOX &amp; Friends” and Public Opinion. Papers of Canadian International
Conference on Gender &amp; Women's Studies 2021 .
 - Times Cited Google Scholar: 1

10 Oliveira, H. G., Veríssimo, J. & Lapa, T. (2020). A quarta onda feminista na publicidade brasileira e portuguesa:
beleza feminina, influências e representações. VI Congresso Internacional sobre Culturas.

1 Oliveira, H. (2021). E aí? As unhas estão em dia?. REVISTA CONFRONTO - HeForShe Universidade de Lisboa.
Abril 2021 (1), 6-7

1 Oliveira, H. (2019). A imagem da beleza feminina no Brasil e em Portugal: Um estudo de caso das campanhas
Primavera/Verão 2018 das páginas do Facebook da marca C&amp;A: Diferenças, estereótipos e
representações. 1-102

1 Oliveira, H. (2025). Beleza feminina, representatividade e a quarta onda feminista: Uma análise comparativa
entre campanhas publicitárias brasileiras e portuguesas de marcas modistas e produtos/serviços cosméticos.
1-428

1 Basílio de Simões, Rita, Ribeiro, J. N. C. , Lamartine, C., Cabral, M. & Oliveira, H. (2026). Global Media
Monitoring Project (GMMP 2025): Relatório Nacional - Portugal.
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Empowering Informed
Citizens

Researcher CIES-Iscte, ETHNIKO KAI KAPODISTRIAKO
PANEPISTIMIO ATHINON -  (Greece), CSC -
(Italy), ALLI -  (Greece), Aproximar -  (Portugal),
UNIPA - Leader (Italy)

2026 - 2028

Awards

SEMIFINALIST - Book: "Nutrition without stereotypes" - Jabuti Academic Prize 2026: Food Science and Nutrition -
Brazilian Book Chamber (2026)

FINALIST - Best PhD Thesis Award 2026, ICIEMC 2026 10th Edition of the International Conference on Innovation and
Entrepreneurship in Marketing and Consumer Behaviour, July 10-11, 2026, University of Aveiro (2026)

Award for Best Supervised Internship Project, Pontifical Catholic University of Goiás (2013)

Best Photography Award - Court of Justice of the State of Goiás (2013)

Professional Associations

Portuguese Association for Women's Studies - APEM (Since 2023)

Portuguese Association of Communication Sciences (Since 2023)

Organization/Coordination of Events

Type of
Organization/Coordination

Event Title Organizer Year

Member of scientific event
committee

Coimbra Communication Sciences Congress:
Communication and Humanism in Times of
Crisis: Media, Organizations and Public
Experience

ESEC - Politécnico de
Coimbra

2026

Member of scientific event's
organizing committee

1st LIACOM Conference: "The
(Un)Sustainability of the Media"

LIACOM-ESCS-IPL 2025

Member of scientific event
committee

1st Ibero-American Advertising Studies
Conference 2025

Grupo de Trabalho
de Publicidade da
SOPCOM; ICNOVA;
LIACOM-ESCS

2025

Member of scientific event's
organizing committee

1st Ibero-American Advertising Studies
Conference 2025

Grupo de Trabalho
de Publicidade da
SOPCOM; ICNOVA;
LIACOM-ESCS

2025

Member of scientific event's
organizing committee

21st IMISCOE  - Annual Conference 2024:
"Migration as a Social Construction: A
Reflexive Turn", 2-5 July 2024Lisbon and
Online

ISCTE 2024

Member of scientific event's
organizing committee

8th FORGES Conference - The Role of Quality
Assurance in Higher Education Management:
Challenges, Developments and Trends

FORGES -
Associação Fórum
da Gestão do Ensino
Superior nos Países
e Regiões de Língua
Portuguesa

2018
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Member of scientific event's
organizing committee

5th Ibero-American Congress and 8th Luso-
Brazilian Congress on Education Policy and
Administration 2016

ANPED 2016

Diffusion Activities

Activity Type Event Title Activity Description Year

Member of organizing
committee of knowledge
diffusion event

Seminar "Disinformation in the New
Digital Age", Training activity within the
FAMA project, May 27 and 28, 2026,
ISCTE-IUL

Within the framework of
Work Package 3 of the
European project FAMA -
Empowering Informed
Citizens, CIES is organizing a
seminar dedicated to
analyzing the challenges of
disinformation in
contemporary digital
ecosystems, on May 27th and
28th, 2026.  The event aims
to promote media literacy,
critical thinking, and civic
engagement, bringing
together students,
researchers, and other
relevant audiences to discuss
the impacts of disinformation
on democracy.

2026

Talk/Conference in public
diffusion event

Conference “Gender and Media:
evidence and trends, 30 years later”

The ERC – Regulatory
Authority for Social
Communication and the
Portuguese team of the
Global Media Monitoring
Project (GMMP) held the
conference “Gender and
Media: evidence and trends,
30 years later” on February
25, 2026, in Auditorium B1 of
the Faculty of Social Sciences
and Humanities of the Nova
University of Lisbon.

2026

Talk/Conference in public
diffusion event

Workshop "Disinformation in the New
Digital Age - Edition: Cognitive Biases",
APROXIMAR Association in partnership
with ISCTE, Training Action within the
scope of the FAMA project.

Invited speaker at the
workshop "Disinformation in
the New Digital Age - Edition:
Cognitive Biases", promoted
by the APROXIMAR Social
Solidarity Cooperative
Association in partnership
with CIES-Iscte, within the
scope of the FAMA Project.
With the final online
participation of 55 people
from different countries such
as Portugal, Brazil, Spain and
Italy, we discussed concepts
of disinformation, fake news,
cognitive biases, online social
networks, echo chambers,
filter bubbles, the Dunning-
Kruger

2026
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