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Areas de Investigacao

Economia de Partilha

Cidadania Global

Globalizacdo

Sustentabilidade

Lideranca

Recursos Humanos

Categorias Societais

Consumo Cultural
Comportamento Organizacional
Comportamento do Consumidor
Comportamento Cognitivo
Teoria Goal-Framing

A Esfera Publica

Legitimagdo de Mercado

Formacdo de Categorias



Media and Cultural Analysis
Politics of Representation
Relag8es Internacionais
Marcas-Pais

Terrorismo e Contra-Terrorismo

Qualificacdes Académicas

Universidade/Instituicdo Tipo Curso Periodo

ISCTE Business School Doutoramento Gestdo, especializagdo em Recursos 2021
Humanos e Comportamento
Organizacional

University of Wales Mestrado Masters in Business Administration 2016
(MBA)

ISCSP - Instituto Superior de Ciéncias Mestrado Integrado Relag¢des Internacionais, 2009

Sociais e Politicas especializagdo em

Internacionaliza¢cdo Empresarial

CIDEC - Centro Interdisciplinar de Curso de Comunicacdo de Marketing, 2005
Estudos Econémicos Especializagdo Técnica Publicidade e Relacdes Publicas, com
especializagdo em Lobbying

Loughborough University Mestrado M.A. Degree in Media and Cultural 2003
Analysis

ISCSP - Instituto Superior de Ciéncias Licenciatura Relagdes Internacionais, 2001

Sociais e Politicas especializagdo em Rela¢des Culturais

Internacionais

C.1.S. (Copenhagen International Outro tipo de High School Diploma 1995

School) qualificacdo

Atividades Profissionais Externas

Periodo Empregador Pais Descricao

2020 - 2020 The Virtual Summit 2.0 on Estados Unidos da  Guest Speaker at the Virtual Summit on
"Embrace Uncertainty” América "Embrace Uncertainty: Reinforce Focus,

Resilience And Consistency". My
presentation focused on “Exploring the
Self-Monitoring Tool in its Effectiveness
in Collaborative Leadership Today, in a
Working Remotely Environment”. It lied
on some prominent scientific research in
the fields of p?/chology, behavioral
economics and leadership (ex: Ariely et
al., 2020; Lennox &amp; Wolfe, 1984;
Cotrim, 2016; Cain, 2012; Ried| &amp;
Woolley, 2016; Ellen et al., 1991).



2019-2019 ASPPA (Portuguese
Postgraduate Association in
Germany and.V)

2019-2019 The Virtual Summit on
Thriving in Cross-Cultural
Businesses

2018 - 2019 REA (Research Executive
Agency) - European
Commission

Desde 2017 IES - Social Business School

2014 - 2014 Instituto Politécnico de Leiria

Alemanha

Estados Unidos da
América

Bélgica

Portugal

Portugal

Guest Speaker at the event "PORTAL
2019 - Annual Meeting of the ASPPA
(Portuguese Postgraduate Association in
Germany and.V)", 2 November. Theme:
“Rethinking Alternative Economies Here
and Abroad”. My presentation:
"Analyzing the Sharing Economy, its
origin, evolution, scope and
repercussions on businesses, HR and
sustainability of the planet", integrated
in Panel Il "Alternative economies as a
vehicle for a more sustainable society".

Guest Speaker at the "Virtual Summit on
Thriving in Cross Cultural Businesses".
My presentation focused on how to
identify new business opportunities in a
Sharing Economy context. Three main
strategies were explored: 1 - Identify
Culture Orientation; 2 - Gain Market
Legitimation; 3 - Web 3.0 - Stay on-line! ;
Some case studies examples were
explained: Zipcar; Make: Makerspaces;
TimeBanks; and Airbnb.

(REA is a funding body for research and
innovation - It manages EU research
grants.) My Final Project written report:
"Assessing the Marketability of EO (Earth
Observations) 1 Projects" - In the ambit
of EU's Framework Programme for
Research and Innovation - Horizon 2020
and FP7. Responsibilities undertaken
(research and innovation): - Help
manage parts of Horizon 2020, the EU's
framework programme for research and
innovation; - Run research projects
supported under Horizon 2020 and FP7,
its predecessor; - Provide support to its
clients - funding applicants, beneficiaries
and independent experts; - Keep close
contact with beneficiaries of EU funds; -
Manage the European Commission
research enquiry service, which answers
questions from grant applicants, EU-
funded researchers and the public; -
Support independent experts evaluating
project Igroposals competing for EU
research funds, and helps with the legal
and financial validation of programme
participants.

IES-Social Business School is the first
business school focused on Innovation
and Social Entrepreneurship. The IES
mentoring Programs, in the official
Portuguese language, are addressed to
Social Entrepreneurs at different
moments in the life cycle of their
initiatives and seek to empower, inspire
and create network through tools,
motivation and moments of sharing.
They are the result of a partnership
between INSEAD - one of the best
Business Schools in the world - that
contributes with knowledge and
pedagogical content, and IES-Social
Business School, which contributes with
knowledge, tools and field experience.

Speaker on “Leadership and Ethics” -
open lecture about Deontology and
Ethics within the course of Accounting
and Finance at Escola Superior de
Tecnologia e Gestao, Instituto
Politécnico de Leiria, Portugal.



2014 -2014 Universidade do Minho Portugal Speaker on "The Country-Brand of
Portugal" - in the ambit of the
EEGenerating Skills Transversal
Competences Development Program.

2013-2013 B.I. International Brasil Visiting Professor of "Local and
International Businesses and Scenarios"
under the Post-MBA International
Program in Global Management,
Entrepreneurship and Innovation.

Atividades Letivas

Ano Letivo Sem. Nome da Unidade Curricular Curso(s) Coord

2014/2015 2° Curso Institucional em Escola de Ndo

Gestdo de Equipas Gesto:

Total de Citacdes
Web of Science® 37
Scopus 43

Publicactes

e Revistas Cientificas
- Artigo em revista cientifica

Cotrim, J., Nunes, F. G. & Laurenti, R. (2020). Making sense of the sharing economy: a category formation

approach. Sustainability. 12 (24)
- N.° de citagdes Web of Science®: 3
- N.° de citagBes Scopus: 3

- N.° de citagbes Google Scholar: 9

Cotrim, J. M. O. (2019). Analisando a economia compartilhada: A sua origem, alcance, repercussdes no seu
negdcio, RH e sustentabilidade do planeta. Revista de Governanca Corporativa, Compliance e Negdcios
Sustentaveis. 1 (1)

- N.° de citagbes Google Scholar: 2

Laurenti, R., Singh, J., Cotrim, J. M., Toni, M. & Sinha, R. (2019). Characterizing the sharing economy state of the
research: a systematic map. Sustainability. 11 (20)

- N.° de citacBes Web of Science®: 34

- N.° de cita¢des Scopus: 40

- N.° de citagdes Google Scholar: 62

Cotrim, J. M. O. & Nunes, F. (2017). Sharing economy: the establishment of organizational identity overtime,
considering identify claims and legitimacy granting. European Journal of Economics and Business Studies. 9
(1), 306-338

- N.° de citagBes Google Scholar: 4

e Livros e Capitulos de Livros

IN


https://fenix-mais.iscte-iul.pt/courses/l7004-847452882076233
https://ciencia.iscte-iul.pt/publications/making-sense-of-the-sharing-economy-a-category-formation-approach/77825
https://ciencia.iscte-iul.pt/publications/making-sense-of-the-sharing-economy-a-category-formation-approach/77825
https://ciencia.iscte-iul.pt/publications/analisando-a-economia-compartilhada-a-sua-origem-alcance-repercussoes-no-seu-negocio-rh-e/75260
https://ciencia.iscte-iul.pt/publications/analisando-a-economia-compartilhada-a-sua-origem-alcance-repercussoes-no-seu-negocio-rh-e/75260
https://ciencia.iscte-iul.pt/publications/analisando-a-economia-compartilhada-a-sua-origem-alcance-repercussoes-no-seu-negocio-rh-e/75260
https://ciencia.iscte-iul.pt/publications/characterizing-the-sharing-economy-state-of-the-research-a-systematic-map/74799
https://ciencia.iscte-iul.pt/publications/characterizing-the-sharing-economy-state-of-the-research-a-systematic-map/74799
https://ciencia.iscte-iul.pt/publications/sharing-economy-the-establishment-of-organizational-identity-overtime-considering-identify-claims/39874
https://ciencia.iscte-iul.pt/publications/sharing-economy-the-establishment-of-organizational-identity-overtime-considering-identify-claims/39874
https://ciencia.iscte-iul.pt/publications/sharing-economy-the-establishment-of-organizational-identity-overtime-considering-identify-claims/39874

- Autor de livro

Cotrim, J. (2023). Economia de Partilha - Recursos e Parcerias Estratégicas. Leiria. AAPI - Associagdo A¢do para
a Internacionalizagao.

Cotrim, J. & Freitas, F. A. (2020). Bio-Leadership Guide - The 5 Layers Model For The Success In Social
Businesses. Miami. Brain U Coaching.

Cotrim, J. (2010). A Marca Portugal. Lisboa, Portugal. Bubok.
- N.° de citagdes Google Scholar: 1

- Capitulo de livro

Cotrim, J. (2024). Leadership styles and practices in Portugal. In S. Schroevers, C. Higgins &amp; A. Doan (Eds.)
(Ed.), Mapping Global Leadership: Cross-cultural analyses of leadership styles and practices. Amsterdam:
CCBS-Press and the Amsterdam University of Applied Sciences (AUAS).

2 Cotrim, J. & Além, F. (2021). The New Mindset for Leading Effectively in Collaborative Ecosystems. In Revista
de Governanca Corporativa, Compliance e Negécios Sustentaveis. Sdo Paulo: Enlaw Portal de Revistas
Juridicas .

3

Cotrim, J. & Nunes, F. G. (2017). Sharing economy: The establishment of organizational identity overtime,
considering identify claims and legitimacy granting. In Ahmet Ecirli (Ed.), Recent ideas on economics, finance
and business. (pp. 315-347). Rome: EUSER - European Center for Science Education and Research.

¢ Conferéncias/Workshops e Comunicacoes
- Publicagdo em atas de evento cientifico

Cotrim, J. & Nunes, F. G. (2019). Individualism vs. collectivism in a sharing economy context: A study on what
determines Portuguese consumers’ participation. In 6th International Workshop on the Sharing Economy: List
of abstracts. Utrecht

2 Cotrim, J. (2017). Sharing economy: Crafting temporal identity and legitimacy claims as an emergent category.
In Gregory T. Papanikos (Ed.), Abstract book: 14th Annual International Conference on SMEs,
Entrepreneurship and Innovation. Athens: Athens Institute for Education and Research.

3 Cotrim, J. M. O. & Nunes, F. (2017). Sharing economy: The establishment of organizational identity overtime,
considering identify claims and legitimacy granting. In Ecirli, A. (Ed.), 13th International Conference on Social
Sciences. (pp. 251). Vienna: EUSER - European Center for Science Education and Research.

4

Cotrim, J. (2014). Elaborating a master model of leadership: A paper on the fundamental leadership
qualifications in the workplace. In Darko Tipuri, Marina MeSin (Ed.), 2nd International OFEL Conference on
Governance, Management and Entrepreneurship, Abstracts of the proceedings. Dubrovnik

¢ Outras Publicacdes
- Outras publicag¢des

Cotrim, J. (2020). Sharing Economy: a powerful tool for a new era of sustainability. Research Series - Circular
Conversations.


https://ciencia.iscte-iul.pt/publications/economia-de-partilha---recursos-e-parcerias-estrategicas/97763
https://ciencia.iscte-iul.pt/publications/economia-de-partilha---recursos-e-parcerias-estrategicas/97763
https://ciencia.iscte-iul.pt/publications/bio-leadership-guide---the-5-layers-model-for-the-success-in-social-businesses/75268
https://ciencia.iscte-iul.pt/publications/bio-leadership-guide---the-5-layers-model-for-the-success-in-social-businesses/75268
https://ciencia.iscte-iul.pt/publications/a-marca-portugal/74801
https://ciencia.iscte-iul.pt/publications/leadership-styles-and-practices-in-portugal/103932
https://ciencia.iscte-iul.pt/publications/leadership-styles-and-practices-in-portugal/103932
https://ciencia.iscte-iul.pt/publications/leadership-styles-and-practices-in-portugal/103932
https://ciencia.iscte-iul.pt/publications/the-new-mindset-for-leading-effectively-in-collaborative-ecosystems/81136
https://ciencia.iscte-iul.pt/publications/the-new-mindset-for-leading-effectively-in-collaborative-ecosystems/81136
https://ciencia.iscte-iul.pt/publications/the-new-mindset-for-leading-effectively-in-collaborative-ecosystems/81136
https://ciencia.iscte-iul.pt/publications/sharing-economy-the-establishment-of-organizational-identity-overtime-considering-identify-claims/75242
https://ciencia.iscte-iul.pt/publications/sharing-economy-the-establishment-of-organizational-identity-overtime-considering-identify-claims/75242
https://ciencia.iscte-iul.pt/publications/sharing-economy-the-establishment-of-organizational-identity-overtime-considering-identify-claims/75242
https://ciencia.iscte-iul.pt/publications/individualism-vs-collectivism-in-a-sharing-economy-context-a-study-on-what-determines-portuguese/74804
https://ciencia.iscte-iul.pt/publications/individualism-vs-collectivism-in-a-sharing-economy-context-a-study-on-what-determines-portuguese/74804
https://ciencia.iscte-iul.pt/publications/individualism-vs-collectivism-in-a-sharing-economy-context-a-study-on-what-determines-portuguese/74804
https://ciencia.iscte-iul.pt/publications/sharing-economy-crafting-temporal-identity-and-legitimacy-claims-as-an-emergent-category/74805
https://ciencia.iscte-iul.pt/publications/sharing-economy-crafting-temporal-identity-and-legitimacy-claims-as-an-emergent-category/74805
https://ciencia.iscte-iul.pt/publications/sharing-economy-crafting-temporal-identity-and-legitimacy-claims-as-an-emergent-category/74805
https://ciencia.iscte-iul.pt/publications/sharing-economy-the-establishment-of-organizational-identity-overtime-considering-identify-claims/74800
https://ciencia.iscte-iul.pt/publications/sharing-economy-the-establishment-of-organizational-identity-overtime-considering-identify-claims/74800
https://ciencia.iscte-iul.pt/publications/sharing-economy-the-establishment-of-organizational-identity-overtime-considering-identify-claims/74800
https://ciencia.iscte-iul.pt/publications/elaborating-a-master-model-of-leadership-a-paper-on-the-fundamental-leadership-qualifications-in/74802
https://ciencia.iscte-iul.pt/publications/elaborating-a-master-model-of-leadership-a-paper-on-the-fundamental-leadership-qualifications-in/74802
https://ciencia.iscte-iul.pt/publications/elaborating-a-master-model-of-leadership-a-paper-on-the-fundamental-leadership-qualifications-in/74802
https://ciencia.iscte-iul.pt/publications/sharing-economy-a-powerful-tool-for-a-new-era-of-sustainability/75267
https://ciencia.iscte-iul.pt/publications/sharing-economy-a-powerful-tool-for-a-new-era-of-sustainability/75267

- Artigo no prelo (in press)

Cotrim, J. & Nunes, F. G. (2024). Entrepreneurial organisational identity in the Sharing Economy: an identity
claims and legitimacy granting approach. International Journal of Business Innovation and Research.

- Dissertacao de Mestrado

Cotrim, J. (2016). Exploring news ways of looking at Leadership A Dissertation on the Fundamental Leadership
Qualifications in the Workplace.

Cotrim, J. (2009). A Marca Portugal.

Cotrim, J. (2003). Globalization and its Impacts in the Portuguese Society.

- Tese de Doutoramento

Cotrim, J. (2021). Making Sense of the Sharing Economy - How and Why Stakeholders Grant Legitimation.

- Periddico generalista

Cotrim, J. (2013). Fusdo Vodafone/Verizon: acordo promissor ou apenas de alto risco?. Executive Digest.

2 Cotrim, J. (2013). Twitter - Existe um futuro no mercado de capitais? Decisao acertada ou estrategia
equivocada?. Executive Digest.

- Relatério

1 Cotrim, J. (2019). Assessing the Marketability of EO (Earth Observations) 1 Projects - In the ambit of EU's
Framework Programme for Research and Innovation - Horizon 2020 and FP7.

2 Cotrim, J. (2003). Globalization.

3 Cotrim, J. (2003). The Dynamics of Cultural Consumption.

4 Cotrim, J. (2003). Aesthetic Criteria - Cultural Tastes - Focus Group Interview.

> Cotrim, J. (2003). Cultural Tastes - Depth Interview.

6 Cotrim, J. (2003). The Public Sphere.

7 Cotrim, J. (2003). Globalization, Media and Culture - Tensions.

8 Cotrim, J. (2003). New Communication Age vs. Citizenship.

9 Cotrim, J. (2003). Investigation and Analysis Survey - Quantitative Methods.

10

Cotrim, J. (2003). Global Citizenship.


https://ciencia.iscte-iul.pt/publications/entrepreneurial-organisational-identity-in-the-sharing-economy-an-identity-claims-and-legitimacy/103530
https://ciencia.iscte-iul.pt/publications/entrepreneurial-organisational-identity-in-the-sharing-economy-an-identity-claims-and-legitimacy/103530
https://ciencia.iscte-iul.pt/publications/exploring-news-ways-of-looking-at-leadership-a-dissertation-on-the-fundamental-leadership/75271
https://ciencia.iscte-iul.pt/publications/exploring-news-ways-of-looking-at-leadership-a-dissertation-on-the-fundamental-leadership/75271
https://ciencia.iscte-iul.pt/publications/a-marca-portugal/75269
https://ciencia.iscte-iul.pt/publications/globalization-and-its-impacts-in-the-portuguese-society/75265
https://ciencia.iscte-iul.pt/publications/making-sense-of-the-sharing-economy--how-and-why-stakeholders-grant-legitimation/97990
https://ciencia.iscte-iul.pt/publications/fusao-vodafoneverizon-acordo-promissor-ou-apenas-de-alto-risco/75246
https://ciencia.iscte-iul.pt/publications/twitter---existe-um-futuro-no-mercado-de-capitais-decisao-acertada-ou-estrategia-equivocada/75250
https://ciencia.iscte-iul.pt/publications/twitter---existe-um-futuro-no-mercado-de-capitais-decisao-acertada-ou-estrategia-equivocada/75250
https://ciencia.iscte-iul.pt/publications/assessing-the-marketability-of-eo-earth-observations-1-projects--in-the-ambit-of-eus-framework/75302
https://ciencia.iscte-iul.pt/publications/assessing-the-marketability-of-eo-earth-observations-1-projects--in-the-ambit-of-eus-framework/75302
https://ciencia.iscte-iul.pt/publications/globalization/75258
https://ciencia.iscte-iul.pt/publications/the-dynamics-of-cultural-consumption/75255
https://ciencia.iscte-iul.pt/publications/aesthetic-criteria---cultural-tastes---focus-group-interview/75253
https://ciencia.iscte-iul.pt/publications/cultural-tastes---depth-interview/75254
https://ciencia.iscte-iul.pt/publications/the-public-sphere/75259
https://ciencia.iscte-iul.pt/publications/globalization-media-and-culture---tensions/75257
https://ciencia.iscte-iul.pt/publications/new-communication-age-vs-citizenship/75266
https://ciencia.iscte-iul.pt/publications/investigation-and-analysis-survey---quantitative-methods/75264
https://ciencia.iscte-iul.pt/publications/global-citizenship/75263

Cotrim, J. (2003). Terrorism.

Cotrim, J. (2003). Cultural Tastes - Focus Groups Interview.

Cotrim, J. (2001). Relag¢bes UE- Brasil.
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Actividades de Edicao/Revisao Cientifica

Tipo de Actividade

Membro de equipa
editorial de revista
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editorial de revista
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Titulo da Revista
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Management
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Sustainability
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https://ciencia.iscte-iul.pt/publications/terrorism/75262
https://ciencia.iscte-iul.pt/publications/cultural-tastes---focus-groups-interview/75256
https://ciencia.iscte-iul.pt/publications/relacoes-ue--brasil/75270

