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Jorge Vieira

Deputy Director
Department of Sociology (ESPP)

Professor Auxiliar
Department of Sociology (ESPP)

Integrated Researcher
CIES-Iscte - Centre for Research and Studies in Sociology (ESPP)
[Media and Culture]

E-mail Jorge_Vieira@iscte-iul.pt
Office D3.25
Telephone 217650402 (Ext: 221236)

Jorge Vieira is an Assistant Professor in the Department of Sociology of the School of Sociology and Public Policies at ISCTE -
Instituto Universitario de Lisboa.

He is the director of the Masters in Communication, Culture and Information Technologies and of the board of directors of
LIA Iscte - Laboratory for Innovation at the Academy.

He holds a PhD in Sociology and a Master's Degree in Communication, Culture and Information Technology from ISCTE-
IUL.

He teaches and tutors in the masters programs of Communication, Culture and Information Technologies;
Entrepreneurship and Culture Studies, as well as in the graduation in Sociology and in the PhD in Communication Sciences.
In addition to teaching he develops research at the Center for Research and Studies of Sociology - CIES-IUL as an integrated
PHD Researcher and at OberCom - Observatério da Comunicagdo.

He was already a researcher in projects of the Institute of Social Sciences University of Lisbon (ICS-UL), namely at
Portuguese Permanent Youth Observatory. He also participated in the European Erasmus program at the University of
Warwick, and developed a Short Term Scientific Mission at the London School of Economics (LSE) and in international
networks such as the COST (European Cooperation in Science and Technology) actions, namely the COST-298 action.

The main research topics are within 2 major areas: media and culture, alongside social research methods.


mailto:Jorge_Vieira@iscte-iul.pt

Some of the interest areas focus in new media, music, digital piracy, audiences, participatory culture, fandom, street art

and online dating.

He received the "Paquete de Oliveira Award - National Excellence Award for PhD Theses at Portuguese Universities" in

2017.

Research Interests

Sociology

Media and Communication
Social Research Methods
Music

Digital Piracy

Transmedia

Fandom

Digital Influencers

Visual Culture

Arts and Culture

Academic Qualifications

University/Institution

ISCTE-Instituto Universitario de
Lisboa

KaosPilot

LIA-Iscte e IPPS-Iscte

LIA-Iscte e IPPS-Iscte

IPPS

ISCTE-Instituto Universitario de
Lisboa

Universidade Catolica Portuguesa

London School of Economics

Universita Degli Studi di Udine

Type

Other type of
qualification

Other type of
qualification

Training Session

Training Session

Training Session

PhD

Other type of
qualification

Other type of
qualification

Other type of
qualification

Degree

Design Universal para a
aprendizagem

Designing and Facilitating Learning
Spaces Masterclass

MAPEAES - Metodologias Ativas
Participativas de Aprendizagem de
Ensino e Aprendizagem no Ensino
Superio

Inteligéncia Artificial Generativa no
Ensino e Investigacao

Preparar Cursos em e-Learning

Doutoramento em Sociologia

Entertainment 2.0. : Contemporary
entertainment culture in analysis

Short Term Scientific Mission

Training School for Early Stage
Researchers

Period

2025

2024

2024

2024

2020

2015

2010

2009

2009



ISCTE-Instituto Universitario de M.Sc.

Lisboa

ISCTE-Instituto Universitario de Licenciate

Lisboa

University of Warwick Other type of
qualification

Mestrado em Comunicacgdo, Cultura
e Tecnologias de Informacdo

Licenciatura em Sociologia (pré-
Bolonha)

Erasmus

2008

2004

2003

External Professional Activities

Period Employer Country

2010 - 2011 Instituto Superior de Ciéncias -

Sociais e Politicas

Description

Teacher of " Consumption and

Communities"

Teaching Activities

Teaching Year Sem. Course Name

2025/2026 2° Research Design

2025/2026 2° Research in Communication
Sciences

2025/2026 2° Contemporary Issues in Commun.
and Culture

2025/2026 1° Fandom and Participatory Culture

2025/2026 1° Critical Studies in Media and
Journalism

2025/2026 1° Digital Storytelling and Transmedia
Entertainment

2025/2026 1° Sociology of Communication

2024/2025 2° Research Design

2024/2025 2° Research in Communication
Sciences

2024/2025 1° Theories in Media and
Communications

2024/2025 1°

Fandom and Participatory Culture

Degree(s)

Master Degree in Communication,
Culture and Information Technology;

Doctorate Degree (PhD) in
Communication;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in New Media
Management; Master Degree in
Studies and Management of Culture;

Institutional Degree in Escola de
Sociologia e Politicas Publicas;

Master Degree in Communication,
Culture and Information Technology;

Doctorate Degree (PhD) in
Communication;

Master Degree in Communication,
Culture and Information Technology;

Coord

Yes


https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/l5127-565977905419633
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01720-1128927858787906
https://fenix-mais.iscte-iul.pt/courses/01720-1128927858787906
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911

2024/2025

2024/2025

2023/2024

2023/2024

2023/2024

2023/2024

2023/2024

2023/2024

2022/2023

2022/2023

2022/2023

2022/2023

2022/2023

2022/2023

2021/2022

202172022

2021/2022

2021/2022

2021/2022

2021/2022

10

’IO

20

20

20

’IO

20

20

20

’IO

10

’IO

20

20

20

20

10

’IO

Digital Storytelling and Transmedia
Entertainment

Sociology of Communication

Research Design

Research in Communication
Sciences

Management for the Creative
Industries

Fandom and Participatory Culture

Digital Storytelling and Transmedia
Entertainment

Sociology of Communication

Research Design

Research in Communication
Sciences

Management for the Creative
Industries

Fandom and Participatory Culture

Digital Storytelling and Transmedia
Entertainment

Sociology of the Media

Research Design

Research in Communication
Sciences

Management for the Creative
Industries

Sociology of the Media

Theories in Media and
Communications

Fandom and Participatory Culture

Master Degree in New Media
Management; Master Degree in
Studies and Management of Culture;

Institutional Degree in Escola de
Sociologia e Politicas Publicas;

Master Degree in Communication,
Culture and Information Technology;

Doctorate Degree (PhD) in
Communication;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in New Media
Management; Master Degree in
Studies and Management of Culture;

Institutional Degree in Escola de
Sociologia e Politicas Publicas;

Master Degree in Communication,
Culture and Information Technology;

Doctorate Degree (PhD) in
Communication;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in New Media
Management; Master Degree in
Studies and Management of Culture;

Master Degree in Communication,
Culture and Information Technology;

Doctorate Degree (PhD) in
Communication;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Yes

Yes

No

Yes

Yes

Yes

Yes

Yes

No

Yes

Yes

Yes

Yes

Yes

No

Yes

Yes

Yes

Yes

Yes


https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/l5127-565977905419633
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01723-565977905419835
https://fenix-mais.iscte-iul.pt/courses/01723-565977905419835
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/l5127-565977905419633
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01723-565977905419835
https://fenix-mais.iscte-iul.pt/courses/01723-565977905419835
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01723-565977905419835
https://fenix-mais.iscte-iul.pt/courses/01723-565977905419835
https://fenix-mais.iscte-iul.pt/courses/01720-1128927858787906
https://fenix-mais.iscte-iul.pt/courses/01720-1128927858787906
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911

2021/2022

2020/2021

2020/2021

2020/2021

2020/2021

2020/2021

2020/2021

2020/2021

2020/2021

201972020

2019/2020

2019/2020

2019/2020

2019/2020

2019/2020

2019/2020

2019/2020

2019/2020

2019/2020

2018/2019

2018/2019

10

20

20

20

10

’IO

10

’IO

10

20

20

20

20

’IO

10

1°

’IO

’IO

’]0

20

20

Digital Storytelling and Transmedia
Entertainment

Research Design

Research in Communication
Sciences

Sociology of the Media

Theories in Media and
Communications

Globalization, Art and Culture

Fandom and Participatory Culture

Digital Storytelling and Transmedia
Entertainment

Press Office

Research Design

Research in Communication
Sciences

Digital Narratives and Entertainment

Sociology of the Media

Theories in Media and
Communications

Globalization, Art and Culture

Fandom and Participatory Culture

Digital Storytelling and Transmedia
Entertainment

Culture and Cultural Industries

Press Office

Research Design

Research in Communication
Sciences

Master Degree in New Media
Management;

Master Degree in Communication,
Culture and Information Technology;

Doctorate Degree (PhD) in
Communication;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in New Media
Management;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in New Media
Management; Master Degree in
Studies and Management of Culture;

Master Degree in Communication,
Culture and Information Technology;

Yes

No

Yes

Yes

Yes

Yes

Yes

Yes

No

No

Yes

Yes

Yes

No

Yes

Yes

Yes

Yes

Yes

No

Yes


https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01720-1128927858787906
https://fenix-mais.iscte-iul.pt/courses/01720-1128927858787906
https://fenix-mais.iscte-iul.pt/courses/01724-1128927858788122
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01720-1128927858787906
https://fenix-mais.iscte-iul.pt/courses/01720-1128927858787906
https://fenix-mais.iscte-iul.pt/courses/01724-1128927858788122
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603

2018/2019

2018/2019

2018/2019

2018/2019

2018/2019

2018/2019

2018/2019

2018/2019

2017/2018

2017/2018

2017/2018

2017/2018

2017/2018

2017/2018

2017/2018

2017/2018

2017/2018

2016/2017

2016/2017

2016/2017

2016/2017

2016/2017

20

20
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’IO

10

10
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20

20

20

20

’]0

10

1°

10

10

20

20

20

20

20

Sociology of the Media

Media Geopolitics

Theories in Media and
Communications

Fandom and Participatory Culture

Digital Storytelling and Transmedia
Entertainment

Culture and Cultural Industries

E-Content

E-Content

Research Design

Research in Communication
Sciences

Digital Narratives and Entertainment

Sociology of the Media

Fandom and Participatory Culture

Digital Storytelling and Transmedia
Entertainment

Culture and Cultural Industries

Digital Narratives and Entertainment

Seminar on Internet Research
Analysis

Research Design

Research in Communication
Sciences

Digital Games, Communication and

Culture

Culture and Cultural Industries

Digital Narratives and Entertainment

Master Degree in Communication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in New Media
Management;

Master Degree in Commmunication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

No

No

Yes

Yes

Yes

Yes

No

Yes

No

No

No

No

No

Yes


https://fenix-mais.iscte-iul.pt/courses/m8019-565977905419796
https://fenix-mais.iscte-iul.pt/courses/01720-1128927858787906
https://fenix-mais.iscte-iul.pt/courses/01720-1128927858787906
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603
https://fenix-mais.iscte-iul.pt/courses/01701-1128927858787603

2016/2017

2016/2017

2016/2017

2016/2017

2016/2017

2016/2017

2016/2017

2015/2016

2015/2016

2015/2016

2015/2016

2015/2016

2015/2016

2015/2016

2015/2016

2015/2016

2015/2016

2014/2015

2014/2015

2014/2015

2014/2015

2014/2015
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20
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10

10

10

20

20

20

20

’IO

10

’IO

1°

10

’IO

20

20

20

20

20

Seminar on Internet Research
Analysis

Sociology of the Media

Master Degree in Communication,

Fandom and Participatory Culture Culture and Information Technology;

Digital Storytelling and Transmedia
Entertainment

Digital Narratives and Entertainment

Media and Society

Seminar on Internet Research
Analysis

Master Degree in Communication,
Culture and Information Technology;

Research Design
Culture and Cultural Industries

Digital Narratives and Entertainment

Sociology of the Media

Master Degree in Communication,

Fandom and Participatory Culture Culture and Information Technology;

Digital Storytelling and Transmedia
Entertainment

Cultural Management

Digital Narratives and Entertainment

Seminar on Internet Research
Analysis

Sociology of the Media

Master Degree in Communication,

Research Design Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Fandom and Participatory Culture
Internet Studies

Culture and Cultural Industries

Digital Narratives and Entertainment

No

No

Yes

No

Yes

Yes

No

No

No

No

No

No

No

No

No

No

No

No

No

No

No

No


https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/02124-1128927858788098
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911

2014/2015

2014/2015

2014/2015

2014/2015

2014/2015

2014/2015

2013/2014

2013/2014

2013/2014

2013/2014

2012/2013

2012/2013

2012/2013

2012/2013

2011/2012

20

’IO

10

1°

10

10

20

’IO

10

’IO

20

20

10

’IO

20

Seminar on Internet Research
Analysis

Fandom and Participatory Culture

Digital Storytelling and Transmedia
Entertainment

Internet Studies

Culture and Cultural Industries

Digital Narratives and Entertainment

Research Design

Fandom and Participatory Culture

Digital Storytelling and Transmedia
Entertainment

Culture and Cultural Industries

Research Design

New Media Literacy

Fandom and Participatory Culture

Digital Storytelling and Transmedia
Entertainment

Research Design

Master Degree in Communication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

Master Degree in Communication,
Culture and Information Technology;

No

No

No

No

No

No

No

No

No

No

No

No

No

No

No

Supervisions

¢ Ph.D. Thesis

- Ongoing
Student Name Title/Topic
1 Sofia Margardia Serra Dias Conta-me como és:
da Cruz Storytelling digital na
comunica¢do das marcas
da Universidade de Lisboa
2 Veronica Valente

Pay to win: exPIoring the
process of self-
commodification among
dating app users

Language Status Institution
Portuguese Developing Iscte
English Developing  Iscte


https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846
https://fenix-mais.iscte-iul.pt/courses/01727-1128927858787911
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/01986-1128927858788099
https://fenix-mais.iscte-iul.pt/courses/00534-1128927858787846

10

11

12

13

14

15

16

17

Sofia Di Giovine Freire de
Andrade Antunes

Patricia Portugal Marques

de Carvalho Lourengo

Sara Margarida Reis

Pedro Daniel Rei Barros

Ana Isabel Machado de
Freitas Figueiredo

Ana Rute Apolinario
Correia

Patricia Alexandra Janeiro
Bate

Telma Talina José Mendes

Bruno Miguel Soares
Baptista

Carla Rodrigues
Patricia Bate

Aldina Margato
Patricia Portugal Marques

de Carvalho Lourengo

Ana Rita Alves Pinto

Rita Alves

- Concluded

Jovens adultos
portugueses e a
(des)conexao digital

K-Pop Fandom: Toxic Fan
Culture - Fans/Anti-fans

O uso das plataformas das
redes digitais na inclusao
de emigrantes
portugueses na Coreia do
Sul e em Macau

Distincdo social e
consumo de video
streaming em Portugal

A Nova Industria
Fonografica em Portugal:
Os impactos da revolugdo
digital na reconfiguracao
das estrturas e modelos
de negbcio dos
produtores fonograficos
independentes e
multinacionais entre 2000
e 2020

Community Radio Stations
Sustainability Model: An
Open Source Solution.

Grooming sexual online
em Portugal: praticas em
rede

Mdsica digitalmente
mediada: Dinamicas de
gosto e identidade na
contemporaneidade
portuguesa

A procura do jazz
portugués: Identidades,
atores e contextos na
contemporaneidade
portuguesa

Digital influencers
Grooming

Trust and information in
online communities

K-Pop Fandom & Toxic Fan
Culture - Fans/Anti-fans

Who Are the Portuguese
Swifties Anyway? Exploring
Engagement and
Motivation in Taylor Swift's
Fan Community

Exploring the Swiftie
Community in Portugal

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

English

Portuguese

Portuguese

Portuguese

Portuguese
Portuguese

Portuguese

English

English

Portuguese

Developing

Developing

Developing

Developing

Developing

Developing

Developing

Developing

Developing

Developing
Developing

Developing

Developing

Developing

Developing

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte



Student Name

Ruben Alexandre
Lopes Martins

Rita Adriana Couto
Ferreira Corréa de
Sepulveda

¢ M.Sc. Dissertations
- Ongoing

10

11

12

Student Name

Joana Almeida Teixeira
Baptista Diniz

Irina Patricio Francisco

Afonso Luis Cortes

Maria de Fatima Carrola
Tomas

Maria Leonor Melim
Gouveia

Maria Laura Alves Pereira
Rodrigues

Beatriz do Carmo Carola
Pacheco Marques

Lara Margarida Teixeira
Peixe

Beatriz Batista de Almeida

Ingrid Telino Pereira de
Almeida

Maria Cecilia Gomes
Ferreira de Brito Franco

Inés Constanca Pavao
Santos

Title/Topic Language

Novas expressdes da radio: o Portuguese
podcast em Portugal como

parte do fenémeno de

preponderancia do dudio na

comunicagao

Entre swipes e matches. -
Intimidade mediada em
contexto de online dating.

Title/Topic Language

Digital personalizationand -
brand diffusion

O fandom de Taylor Swift -
no digital

Sampling Musical como --
Heranca: Comunicar entre
Geracgoes

Discurso de édio intra- -
fandom na comunidade K-

Pop: da parasocialidade

ao preconceito

Representacdes --
Mediaticas dos Serial
Killers nas Redes Sociais

Representacao Mediatica --
e Visibilidade no Futebol
Feminino

Internet Cinema: Politicas -
e Poéticas do #CoreCore
enguanto Movimento

Artistico

Masculinidades Tdxicas e -
Estratégias de

Comunicagao na

Manosfera Portuguesa: o

caso do TikTok

O uso do storytelling nas --
campanhas digitais da
marca Dove

Collection of Brazilian --
Women Photographers:
Management and Curation

in New Media of Women

in Photography

Desenvolvimento de um --
plano de comunica¢do
para a associagdo MONTIS

The Music Industry: Artist -
Management in Portugal

Institution

Iscte

Iscte

Status

Developing

Developing

Developing

Developing

Developing

Developing

Developing

Developing

Developing

Developing

Developing

Developing

Concluding
Year

2022

2021

Institution

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

10



13 Nuria Maria Sereno
Clavinas

14 Maria Teresa Maia de
Figueiredo

- Concluded

Student Name

1 Filipa Serrano
Rodrigues
2 Joana Cirfaco Palma

Limpo Salvada

3 Maria Teresa Maia de
Figueiredo

4 André Gongalves dos
Santos

5 Carlos Diogo Teixeira
Rodrigues

6 Daniela Marques Dos
Reis

7 Beatriz Filipa Paulino
Lanca

8 Rita Freitas Cardoso

9 Marta Ramos

Deslandes Paiva

10 Ana Rita dos Santos
Figueiredo
11 Marco Anténio

Fernandes Lopes

12 Mariana Sofia Reis
Cardoso

Estratégias de
comunicagdo de
influenciadores de livros
no TikTok.

Guilty Musical Pleasures: a
study on hidden trends on

Spotify

Title/Topic

A representa¢do do "eu" no
LinkedIn: O caso dos
programadoresThe
representation of the self on
LinkedIn: a developers case

The Impact of TikTok in the
Music Industry

Culture of Taste: The Hidden
Songs on Streaming Platforms

The Singing Word: Music as a
Means of Sociopolitical
Intervention in Contemporary
National Society

Anitta Fans and Participatory
Culture - Analysis of the
Strategies of thePortuguese
Fandom

Digital Communication
Strategy and Storytelling
Analysis on Instagram in the
Luxury Fashion Industry: A
Comparative Analysis of
Tommy Hilfiger and Dior

Digital Piracy in Creative
Industries and the Audiovisual
Consumption

Live football: Preferences and
motivations of SL Benfica,
Sporting CP and FC Porto
supporters

Consumo musical via
streaming em Portugal

Digital bookshelves:
Bookstagram and the
construction of literary profiles
in Portugal

The Role of Artistic
Collaborations in
Contemporary Portuguese
Popular Music

Journalistic Coverage of
Women's Football in Portugal

Portuguese

Language

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Developing

Developing

Institution

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Concluding
Year

2025

2025

2025

2025

2025

2025

2025

2025

2025

2025

2025

2025

11



13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

Rita Santiago Gomes
Pereira de Moura
Carvalho

Catarina Sofia Carnide
Coelho

Patricia Galvoeira
Chaveiro

Giullia Kormann

Ana Rita Torres
Assuncao

Ana Mafalda Sousa
Marques

Sara Filipa Oliveira da
Silva

Jodo Afonso de Sousa
Canelas

Leonor Ventura Pedro

Octavio de Rezende
Lopes Peral

Camilla Fernandes
Pinheiro

Catarina do Rosério
Duarte Galego
Baptista

Inés Filipa Pacheco
Antunes

Liliana Isabel Mendes
Oliveira

Inés Néffe Leitdo

Jodo Pedro Caldeira
Casqueiro

Madalena da
Conceicao Miranda
Nunes da Silva

Bernardo da Costa
Carvalho Gouveia

Marketing strategies on TikTok:
Storytelling and Social
Influence

Artificial Celebrities: Consumer
Perceptions and Attitudes
towards Virtual Influencers

Digital Communication
Strategies on Instagram and
the Role of Followers in the
Development of the Flair by
MR Brand

media tourism and fandom

Motivations for consuming
entertainment Programs
based on so-called gossip

TikTok's Influence on the Music
Industry: A new career starter

Between the Self and the
Other: The self-presentation of
online influencers in light of
follower influence

Surf and Online Hate Speech

BookTokers and the visibility of
books on TikTok in Portugal

Spotify recommendation
systems in music discovery
and consumption

The tourist branding of the city
of Fortaleza: an analysis of the
"Vem Fortalezear" campaign.

Online social networks as
sources of cultural information

Perceptions of portuguese b-
%irls on gender and media in
reaking culture

TikTok's influence on the Mega
Hits radio charts

Analysis of the online
communication strategy of the
Meo Kalorama 2023 festival

Parasocial Relationships and
Crowdfunding in Podcasts: The
case study of Pedro Teixeira da
Mota's Watch T™M

Macau Special Administrative
Region: the example of Hoje
Macau in today's regional
Lusophone journalism

The Evocation of the memory
associated with April 25th on
Facebook

Portuguese

English

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

2025

2024

2024

2024

2024

2024

2024

2024

2024

2024

2024

2024

2023

2023

2023

2023

2022

2022

12



31

32

33

34

35

36

37

38

39

40

41

42

43

44

Inés Camacho
Baptista Marques
Fernandes

Sara Afonso Marques
Boto

Telma Sofia Ramos
Roque

Joana Cruz Azevedo
Baptista Borralho

Tomas de Oliveira
Gongcalves

Beatriz Gomes Pereira
da Silva Freire

Angélica Luisa Santos
da Fonseca Castro
Alves

Alexandra da Silva
Mineiro

Elena Buzila

Jania Maria Ramos
Pardal

Ana Rita da Silva
Costa

Jodo Margal Lotra

Mariana Dantas
Soares

Lufis Filipe Nunes
Machado

Analysis of the three major
sports newspapers (Record, O
Jogo e A Bola) about the three
main football clubs in Portugal
- Sporting CP, SL Benfica e FC
Porto.

Music in the digital era:
consumption practices and
streaming services

Fandom and Participator
Culture: a case study of the
Harry Styles Portugal fan page
on Instagram.

Communication, sharing and
emotions in cause-related
marketing strategies on online
social networks - Dodot case
study

Gamers' Representations of
Video Games

"Micro-Celebrities and digital
influence. A case study about
Instagram."

BRAVE INSTAGRAMABLE
WORLD: THE
AESTHETICIZATION OF
CONSUMER BEHAVIOR ON
INSTAGRAM

Motherhood and online
sharenting: Case study about
Portuguese mommy bloggers
on Instagram

Partnering Strategies of Music
Media and Commercial
Brands: the Case of Boiler
Room x Ballantine?s True
Music

Tinder: Dissolution strategies
used in online dating
applications among young
adults in Portugal

The phenomenon of
influencers in the digital
strategy of Portuguese
publishers: case study Porto
Editora

O apoio através de
plataformas de crowdfunding
a projetos digitais: A
contribuicdodos seguidores do
projeto ?Maluco Beleza?

Communication Strategies in
Instagram. A case study of
Sephora Portugal: Feed versus
Stories.

Brand communication on
InstagramThe digital strategy
of two brands wine on the
online social network
Instagram

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

English

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

2022

2022

2022

2022

2022

2022

2021

2021

2021

2021

2020

2020

2020

2020

13



45

46

47

48

49

50

51

52

53

54

55

56

57

58

59

Francisca Montarroio
Farinha Dutschke

Marta Carina Barata
de Carvalho

Mariana Martins
Pedrosa Gomes

Raquel Filipa de
Matos Résio

Ana Rita Ramalhete
Guimardes Duarte

Ana Filipa Serra
Branco

Mariana Salvado Lima
Goncalves Lopes

Petra Luisa Marques
Teixeira

Inés Filipa Moreira de
Almeida

Ana Rita Fonseca
Duarte

Liliana Anastéacio Vaz

Jonas Almeida Braga
Amarante

Rafael Correia de
Oliveira Graca

Claudio Alexandre
Viana Guerreiro

Telma Talina José
Mendes

What’s the level of adherence
and Engagement to the Sport
Lisboa e Benfica campaign:
"The tattoo is temporary but its
effect can be permanent"?

From traditional to digital. The
communication strategy of Dr.
Bayard brand on Instagram.

Digital Communication and its
Effectiveness: the case of the
Museum of Art, Architecture
and Technology, the Benfica
Museum - Cosme Damido, the
Museu de Lisboa and the
National Azulejo Museum

The involvement of influencers
in brand growth: ModalLisboa's
Digital Communication

Reading and the Internet:
Social Networking as a tool for
readers.

New Media in the reinvention
of the Radio

Between the street and the
digital: (re)configurations in
street art practice. Case study
of the digital platform
Instagram

Strategic digital
communication: Analysis in
three traces of the 10 most
influential figures in LinkedIn.

THE ROLE OF SOCIAL
NETWORKS AND DIGITAL
INFLUENCERS ON THE
COMMUNICATION STRATEGIES
OF BRANDS IN PORTUGAL -
CASE STUDY

The influence of information
technologies in representing
the city through
Instagram.Analise of Visit
Lisboa Instagram Content.

Organizational communication
strategies - A case study of
Culturgest - Fundacdo Caixa
Geral §e Depdsitos

Midas Filmes and Independent
Cinema Distribution in
Portugal - Case Study

The audiences of the Festival
de Teatro Deniz-Jacinto

Fandom in the Eurovision Song
Contest: the case of the blog
ESCPortugal

Online music: how the use of
streamirégcf)latforms influences
taste and discovery

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

2020

2020

2020

2020

2020

2020

2020

2020

2019

2019

2019

2019

2019

2019

2019

14



60

61

62

63

64

65

66

67

68

69

70

71

72

73

74

Patricia Alexandra
Janeiro Bate

Maria Sara Rodrigues
Dias Costa

Inés de Carvalho
Margato

Carolina Luisa dos
Santos Ribeiro
Rodrigues

Viktoriya Hrynevych

Ana Rita Inacio
Baptista de Sousa

Jodo Miguel Pereira de
Lacerda Matos

Jodo Miguel Pereira da
Silva

Sara Alexandra
Martins Amaral

André Filipe Esteves
Gongalves

Tiago Miguel Raposo
Vidal

Pedro Henrique
Moschetta

Raquel Matos da
Costa

Inés Sofia Arrabida
Almeida

Marcia Helena
Carabineiro

Identity building on Instagram:
the role of self-censorship.

Media relations at mega-
events: a case study on the
conditions at Web Summit
2017

Quantitative study on
audiences of the Internacional
Queer Film Festival - Queer
Lisboa 21

The extreme music journalism
in Portugal. Case study of the
physical magazines Loud e
Ultraje

The contemporary mediated
festival: Case study of
Portuguese music Bons Sons

The role of agencies in the
trajectory of digital influencers.

Streaming and new ways of
enjoying and consuming TV
contents

Estratégias Comunicacionais
no Instagram: Um estudo de
caso sobre praticas dos
influencers portugueses

Género e Artes Performativas:
o caso da Rabbit Hole

Identidade Social nas Redes
Sociais Online: a construcdo de
autoapresentacdes andnimas
mediadas pelo Grindr

Representacdes, Identidade e
Praticas de Fas na Cultura
Participativa. Um estudo de
caso sobre o fandubbing em
Portugal

O consumo de musica na era
do streaming: Praticas de
curadoria musical no Spotify

Graffiti & Street art - A relacdo
dos criadores de arte na rua
com as novas tecnologias de
informacdo e comunicacao
(dispositivos e Plataformas
online)

As plataformas online de
media¢do de servigos criativos
- Caso de estudo do proKubo

A apropriagao do Grafitti por
parte das marcas - A
perspetiva dos graffiters em
analise

Portuguese

Portuguese

Portuguese

Portuguese

English

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

2019

2018

2018

2018

2018

2018

2018

2017

2017

2017

2017

2017

2016

2016

2016
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75

76

77

78

79

80

81

82

83

84

85

86

87

88

89

Jodo Pedro Vilar
Ramos Guerreiro dos
Santos

Rita Adriana Couto
Ferreira Corréa de
Sepulveda

Rita Fernandes de
Matos

Clarissa Camelo
Miranda

Carla Marisa
Fernandes

Inés Marques Pereira

Pedro Luis de Jesus
Fernandes

Pol Felten

Bruno Miguel Abreu
Neves

Jorge Augusto Mendes
Dias dos Santos

Ana Raquel Tereso de
Magalhdes

Rafael Filipe Parreira
Matias

Célia Maria Carvalho
Gouveia

Marcos Andrade
Oliveira

Pedro Miguel
Demédio Ferreira

Andlise das transformacdes do
jornal desportivo portugués
impresso. Estudo de caso
Jornal Record entre os anos de
1998 e 2015

A autoapresentacdo dos
portu§ueses nas plataformas
de online dating

Arelagdo do writer e do street
artist com as galerias de arte:
analise do perfil do writer e do
street artist portugués

Instalac¢Bes Interactivas
Digitais: novas manifestacdes
artisticas mediadas pela
tecnologia digital The Pool no
Centro Comercial Colombo

Media étnicos, novas
tecnologias e visibilidade dos
afrodescendentes em Portugal
- O caso do audioblogue Radio
AfroLis

A comunicacdo do CCB - As
Estratégias de Comunicagao

A importancia e o impacto do
modding de videojogos entre
os jogadores portugueses.

Everyone in the realm has a
voice : Game of Thrones,
Twitter and Television Fan
Engagement

O Servico Publico de Radio em
Portugal: Que Futuro?

Publico(s) de Arte
Contemporanea. A Exposicdo
Joana Vasconcelos no Palacio
Nacional da Ajuda

Estratégias de Comunicacdo na
Industria da Musica: os casos
da Universal Music Portugal vs.
Azafama

O Social Media Marketing na
Industria Musical: Case-Study
Miley Cyrus

Futebol Fandom Online - A
globalizacdo dos fas e o
impacto das identidades no
ambiente digital

As Representac¢des dos
autores sobre o poder dos
telespectadores na condugdo
das narrativas de ficcdo
nacional na era digital

Formas de Apresentacdo do Eu
Online: Um estudo Facebook
Versus Linkedin

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

English

Portuguese

Portuguese

Portuguese

English

Portuguese

Portuguese

Portuguese

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

2016

2016

2015

2015

2015

2015

2015

2015

2014

2014

2014

2013

2013

2013

2012
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90 Cristiana de Brito Redes Sociais Online e Portuguese Iscte 2012
Vicente Consumos Culturais:
Facebook, um estudo de caso

e M.Sc. Final Projects

- Concluded
Student Name Title/Topic Language Institution Concluding
Year
1 Ana Filipa Almeida Visual Narratives on the Sintra Portuguese Iscte 2025
Fernandes Line: Art as a Reflection of
Community
2 Ignacio Ahijado Retomas las Ondas: a Spanish/Casti  Iscte 2021
Aparicio collaborative project for digital lian
literacy
3 Ana Paula Gongalves IN2Museum: nova plataforma Portuguese Iscte 2013
Ferreira multimédia para o Museu das

Comunicagdes

Total Citations

Web of Science® 54

Scopus 42

Publications

¢ Scientific Journals
- Scientific journal paper

Margato, A. & Vieira, J. (2025). “I learn here what | don't learn anywhere else”: An analysis of an online
healthcare community. Comunica¢do e Sociedade. Volume Especial, 201-222

2 Sepulveda, R., Crespo, M. & Vieira, J. (2021). Online dating em tempos de COVID-19: praticas de uso e
dindmicas comunicacionais em transformacdo forcada. Observatorio (OBS*). Especial, 076-095
- Times Cited Google Scholar: 5

3 Duarte, R, Vieira, J. & Neves, J. S. (2021). Leitura(s) em grupo. Um estudo de caso sobre praticas de leitura
online. Entreler. 1, 89-98
- Times Cited Google Scholar: 2

4 Martins, R. & Vieira, J. (2021). Novos produtores de média? O perfil do produtor de podcasts portugués.
Observatorio (OBS*). 15 (4), 144-162
- Times Cited Web of Science®: 1

5

Martins, R. & Vieira, J. (2021). Podcasts no jornalismo portugués - O caso P24. Media e Jornalismo. 21 (38), 99-
122

- Times Cited Web of Science®: 5

- Times Cited Scopus: 2


https://ciencia.iscte-iul.pt/publications/i-learn-here-what-i-dont-learn-anywhere-else-an-analysis-of-an-online-healthcare-community/111221
https://ciencia.iscte-iul.pt/publications/i-learn-here-what-i-dont-learn-anywhere-else-an-analysis-of-an-online-healthcare-community/111221
https://ciencia.iscte-iul.pt/publications/online-dating-em-tempos-de-covid-19-praticas-de-uso-e-dinamicas-comunicacionais-em-transformacao/82100
https://ciencia.iscte-iul.pt/publications/online-dating-em-tempos-de-covid-19-praticas-de-uso-e-dinamicas-comunicacionais-em-transformacao/82100
https://ciencia.iscte-iul.pt/publications/leituras-em-grupo-um-estudo-de-caso-sobre-praticas-de-leitura-online/83702
https://ciencia.iscte-iul.pt/publications/leituras-em-grupo-um-estudo-de-caso-sobre-praticas-de-leitura-online/83702
https://ciencia.iscte-iul.pt/publications/novos-produtores-de-media-o-perfil-do-produtor-de-podcasts-portugues/85549
https://ciencia.iscte-iul.pt/publications/novos-produtores-de-media-o-perfil-do-produtor-de-podcasts-portugues/85549
https://ciencia.iscte-iul.pt/publications/podcasts-no-jornalismo-portugues--o-caso-p24/83251
https://ciencia.iscte-iul.pt/publications/podcasts-no-jornalismo-portugues--o-caso-p24/83251

10

11

12

13

14

15

16

Sepulveda, R. & Vieira, J. (2020). Plataformas de online dating: dindmicas de incorporagdo e integracdo numa
l6gica de domesticacdo. Observatorio (OBS*). 14 (3), 56-78

- Times Cited Web of Science®: 1

- Times Cited Scopus: 1

Sepulveda, R. & Vieira, J. (2020). Motivagbes para o uso de aplica¢des de online dating no contexto portugués:
a relevancia dos turning points. Analise Social. 55 (235), 300-330

- Times Cited Web of Science®: 2

- Times Cited Scopus: 4

Lapa, T. & Vieira, J. (2019). Divisdes digitais em Portugal e na Europa: Portugal ainda a procura do comboio
europeu?. Sociologia On Line. 21, 62-82

- Times Cited Web of Science®: 9

- Times Cited Google Scholar: 26

Sepulveda, R. & Vieira, J. (2019). Representac¢des sobre a aplicagdo de online dating Tinder nos media. Uma
analise longitudinal da imprensa escrita Portuguesa entre 2012-2017. Estudos em Comunicacdo. 29, 1-20

- Times Cited Scopus: 1

- Times Cited Google Scholar: 4

Correia, R., Vieira, J. & Aparicio, M. (2019). Community radio stations sustainability model: an open-source
solution. Radio Journal. 17 (1), 29-45

- Times Cited Web of Science®: 10

- Times Cited Scopus: 14

- Times Cited Google Scholar: 26

Sepulveda, R. & Vieira, J. (2019). Logicas de funcionamento do Tinder. Uma analise da aplicacdo e das
perce¢des dos utilizadores. Teknokultura. 16 (1), 75-91

- Times Cited Web of Science®: 3

- Times Cited Google Scholar: 9

Quintanilha, T. L., Paisana, M. & Vieira, J. (2018). O poder do jornalismo e o poder da imagem: a mediatizacdo
do VIH-SIDA nos EUA no periodo 1980-1985 . OMNIA - Revista Interdisciplinar de Ciéncias e Artes. 8 (2), 71-81
- Times Cited Web of Science®: 1

- Times Cited Google Scholar: 2

Vidal, T. & Vieira, J. (2018). Fandubbing em Portugal: um estudo de caso sobre cultura participativa em rede.
Sociologia On Line. 18, 35-56
- Times Cited Google Scholar: 2

Moschetta, P. H. & Vieira, J. (2018). Musica na era do streaming: curadoria e descoberta musical no Spotify.
Sociologias. 20 (49), 258-292

- Times Cited Web of Science®: 7

- Times Cited Scopus: 3

- Times Cited Google Scholar: 45

Vieira, J. (2018). Media and generations in Portugal. Societies. 8 (3)
- Times Cited Web of Science®: 2

- Times Cited Scopus: 8

- Times Cited Google Scholar: 8

Vieira, J. & Sepulveda, R. (2017). A autoapresentacdo dos portugueses na plataforma de online dating Tinder.
Observatorio (OBS*). 11 (3), 153-185

- Times Cited Web of Science®: 13

- Times Cited Scopus: 7

- Times Cited Google Scholar: 24
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https://ciencia.iscte-iul.pt/publications/plataformas-de-online-dating-dinamicas-de-incorporacao-e-integracao-numa-logica-de-domesticacao/74133
https://ciencia.iscte-iul.pt/publications/plataformas-de-online-dating-dinamicas-de-incorporacao-e-integracao-numa-logica-de-domesticacao/74133
https://ciencia.iscte-iul.pt/publications/motivacoes-para-o-uso-de-aplicacoes-de-online-dating-no-contexto-portugues-a-relevancia-dos-turning/73730
https://ciencia.iscte-iul.pt/publications/motivacoes-para-o-uso-de-aplicacoes-de-online-dating-no-contexto-portugues-a-relevancia-dos-turning/73730
https://ciencia.iscte-iul.pt/publications/divisoes-digitais-em-portugal-e-na-europa-portugal-ainda-a-procura-do-comboio-europeu/65537
https://ciencia.iscte-iul.pt/publications/divisoes-digitais-em-portugal-e-na-europa-portugal-ainda-a-procura-do-comboio-europeu/65537
https://ciencia.iscte-iul.pt/publications/representacoes-sobre-a-aplicacao-de-online-dating-tinder-nos-media-uma-analise-longitudinal-da/66501
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Researcher CIES-Iscte, European University Cyprus - Leader 2017 - 2020

The European (Cyprus), EAVI - (Belgium), Stichting Reklame
MediaCoach Initiative Rakkers - (Netherlands), MMA - (Belgium),

University of Sofia - (Bulgaria), Athens Lifelong
Learning Institute - (Greece), Cyprus
Pedagogical Institute - (Cyprus)

Researcher CIES-Iscte, UP - Leader (Hungary), ERICH-BROST 2018 - 2020

New skills for the next ~(Germany), UB - (Romaniaj

generation of journalists

Survey on Working Researcher CIES-Iscte - Leader 2016 - 2017

Conditions of Journalists in

Portugal

Jornalismo e Sociedade ESSE?;;? CIES-Iscte - Leader 2011-2014
: Cieal Research CIES-Iscte - Leader 2011 -2013

A Leitura Digital: Assistant

Transformacdo do
incentivo a leitura e das
instituices do livro
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https://ciencia.iscte-iul.pt/publications/modelos-de-negocio-e-comunicacao-social-telcos-legacy-media-novos-media-e-start-ups-jornalisticas/48917
https://ciencia.iscte-iul.pt/publications/modelos-de-negocio-e-comunicacao-social-telcos-legacy-media-novos-media-e-start-ups-jornalisticas/48917
https://ciencia.iscte-iul.pt/publications/modelos-de-negocio-e-comunicacao-social-telcos-legacy-media-novos-media-e-start-ups-jornalisticas/48917
https://ciencia.iscte-iul.pt/publications/modelos-de-negocio-e-comunicacao-social-telcos-legacy-media-novos-media-e-start-ups-jornalisticas/48917
https://ciencia.iscte-iul.pt/publications/a-sociedade-em-rede-2010---a-radio-em-rede/25721
https://ciencia.iscte-iul.pt/publications/a-sociedade-em-rede-2010---a-radio-em-rede/25721
https://ciencia.iscte-iul.pt/publications/consumos-em-rede-nao-autorizados-pirataria-digital-em-portugal/66516
https://ciencia.iscte-iul.pt/projects/monitorizacao-da-economia-informal-nas-redes-sociais-online-a-partilha-nao-autorizada-de-conteudos/1595
https://ciencia.iscte-iul.pt/projects/monitorizacao-da-economia-informal-nas-redes-sociais-online-a-partilha-nao-autorizada-de-conteudos/1595
https://ciencia.iscte-iul.pt/projects/monitorizacao-da-economia-informal-nas-redes-sociais-online-a-partilha-nao-autorizada-de-conteudos/1595
https://ciencia.iscte-iul.pt/projects/monitorizacao-da-economia-informal-nas-redes-sociais-online-a-partilha-nao-autorizada-de-conteudos/1595
https://ciencia.iscte-iul.pt/projects/monitorizacao-da-economia-informal-nas-redes-sociais-online-a-partilha-nao-autorizada-de-conteudos/1595
https://ciencia.iscte-iul.pt/projects/monitorizacao-da-economia-informal-nas-redes-sociais-online-a-partilha-nao-autorizada-de-conteudos/1595
https://ciencia.iscte-iul.pt/projects/european-media-platforms-assessing-positive-and-negative-externalities-for-european-culture/1494
https://ciencia.iscte-iul.pt/projects/european-media-platforms-assessing-positive-and-negative-externalities-for-european-culture/1494
https://ciencia.iscte-iul.pt/projects/european-media-platforms-assessing-positive-and-negative-externalities-for-european-culture/1494
https://ciencia.iscte-iul.pt/projects/european-media-platforms-assessing-positive-and-negative-externalities-for-european-culture/1494
https://ciencia.iscte-iul.pt/projects/european-media-platforms-assessing-positive-and-negative-externalities-for-european-culture/1494
https://ciencia.iscte-iul.pt/projects/the-european-mediacoach-initiative/818
https://ciencia.iscte-iul.pt/projects/the-european-mediacoach-initiative/818
https://ciencia.iscte-iul.pt/projects/new-skills-for-the-next-generation-of-journalists-/453
https://ciencia.iscte-iul.pt/projects/new-skills-for-the-next-generation-of-journalists-/453
https://ciencia.iscte-iul.pt/projects/survey-on-working-conditions-of-journalists-in-portugal/61
https://ciencia.iscte-iul.pt/projects/survey-on-working-conditions-of-journalists-in-portugal/61
https://ciencia.iscte-iul.pt/projects/survey-on-working-conditions-of-journalists-in-portugal/61
https://ciencia.iscte-iul.pt/projects/jornalismo-e-sociedade/128
https://ciencia.iscte-iul.pt/projects/a-leitura-digital-transformacao-do-incentivo-a-leitura-e-das-instituicoes-do-livro/138
https://ciencia.iscte-iul.pt/projects/a-leitura-digital-transformacao-do-incentivo-a-leitura-e-das-instituicoes-do-livro/138
https://ciencia.iscte-iul.pt/projects/a-leitura-digital-transformacao-do-incentivo-a-leitura-e-das-instituicoes-do-livro/138
https://ciencia.iscte-iul.pt/projects/a-leitura-digital-transformacao-do-incentivo-a-leitura-e-das-instituicoes-do-livro/138

Academic Management Positions

Sub-diretor (2025 - 2028)
Unit/Area: Department of Sociology

Director (2025 -2027)
Unit/Area: Master Degree in Communication, Culture and Information Technology

Sub-diretor (2024)
Unit/Area: Master Degree in Communication, Culture and Information Technology

Coordenador do 3° Ano (2024 - 2026)
Unit/Area: Bachelor Degree in Sociology (PL)

Coordenador do 3° Ano (2024 - 2026)
Unit/Area: Bachelor Degree in Sociology

Coordenador do 3° Ano (2023 - 2024)
Unit/Area: Bachelor Degree in Sociology (PL)

Sub-diretor (2022 - 2024)
Unit/Area: Master Degree in Communication, Culture and Information Technology

Membro (Docente) (2022 - 2025)
Unit/Area: Comissao Cientifica

Director (2018 - 2019)
Unit/Area: Post Graduation Program in Journalism in Portuguese Language

Paquete de Oliveira Award - National Excellence Award for PhD Theses at Portuguese Universities (2017)

Professional Associations

AolR - Association of Internet Researchers (Since 2016)
European Media Management Association: EMMA (Since 2015)
Portuguese Communication Sciences Association (Since 2015)

Portuguese Sociological Association (Since 2005)

Organization/Coordination of Events

Type of Event Title
Organization/Coordination

Coordination of scientific event Communication and media literacy in
(with scientific committee) at pandemic times

ISCTE-IUL

Coordination of scientific event Media literacy in a media-rich ecology
(with scientific committee) at

ISCTE-IUL

Organizer Year

CIES, MEDIACOACH 2021

CIES-IUL 2019



Coordination of scientific event Research Design: Testimonies and Escola de Sociologia 2019

(with scientific committee) at Experiences e Politicas Publicas

ISCTE-IUL

Coordination of scientific event Research Design: Testimonies and Escola de Sociologia 2018
(with scientific committee) at Experiences e Politicas Publicas

ISCTE-IUL

Coordination of scientific event Dating Through a Screen: New technologies CIES-IUL 2018
(with scientific committee) at and old challenges

ISCTE-IUL

Coordination of scientific event Designing a Research: Testimonies and ISCTE-IUL 2017
(with scientific committee) at Experiences

ISCTE-IUL

Diffusion Activities

Activity Type Event Title Activity Description Year
Publication in general Portuguese are very conservative in 2017
diffusion news outlet Tinder

Scientific Editing/Reviewing Activities

Type of Activity Journal Title ISSN/Quartile serio Language
Member of scientific Cies e-Working Papers Since Portuguese
journal editing staff 2020
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