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Academic Qualifications

University/Institution Type Degree Period
University of Glasgow PhD Ciéncias de Gestao 2006
ISCTE-IUL - Instituto Superior Licenciate Organizacdo e Gestdao de Empresas 1991
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Instituto Superior Técnico - UTL Licenciate Engenharia Electrotécnica 1978
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12 Jodo André Simdes de
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Estratégia de Comunicacdo da

Inova%éo de Empresas de Alta-
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Omega

O Papel das Redes Informais
na Internacionalizagdo de
Empresas no Sector Vitivinicola
Portugués: O caso Douro Boys

International Marketing and
Expansion Plan. A strategy for
Companhia Agricola do
Sanguinhal for the USA Market

Customer-based brand equity
for an internacional tourism
destination

O Projecto de
Internacionaliza¢cdo de uma
Microempresa Portuguesa: O
caso Tagus Pharma.

Gestdo de Tempo no Processo
de Desenvolvimento de Novos
Produtos.

The 'New' IBS Communication
Strategy - A Communication
Plan for the Second Decade of
the New Millenium.

Plano de Comunicagao do
projecto "Green It" na
Mainroad, SA.

World-Mouth marketing from a
global perspective.

Information Tecnhnologies in
Marketing and Modern Retail
with Regards to the Czech
Market.

Estrutura de Comunicagdo
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