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Marco Antonio Lemes de Proenca

Research Assistant
ISTAR-Iscte - Information Sciences, Technologies and Architecture Research Centre (ISTA)
[Information Systems]

E-mail Marco_Antonio_Lemes_Proenca@iscte-iul.pt

PhD Student - ISCTE - Information Sciences and Technologies and Research Assistant in the Information Systems research
group at ISTAR. Collaborator at the Lumiere virtuall.me laboratory in the R&amp;D area and Chief Digital Officer (CDO) at
the Community - Virtuall.me

His current activities focus on research into the relationship between Virtual Reality and its social impact. Among other
specialties are Communication and Digital Marketing, with a focus on Digital Development and processes aimed at
humanizing technologies. He believes that the future lies in the hybrid combination of technology and people, with a focus
on co-creation and collective knowledge.

With solid experience in strategic planning, digital project management, people management and conflict resolution, he
actively contributes to project consulting and mentoring. His work also involves Traffic Management, Data Processing,
server administration and technological infrastructure, ensuring a robust basis for efficient digital operations.

His main objective is to make a difference in organizations and in people's lives, promoting innovation and digital
transformation through strategies that integrate technology, humanization and co-creation.

Areas of Interest:

Digital Humanization, Technology Adoption Models, Digital Transformation and Maturity, Digital Communication and
Marketing Strategies, Technological Innovation, Co-creation and Collective Knowledge, Virtual Reality (VR), Augmented
Reality (AR) and Artificial Intelligence (Al)

Research Interests

Extended Reality (XR) | Virtual Reality (VR) | Augmented Reality (AR)

Artificial intelligence (Al)
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Digital Humanization
Technological Innovation

Technology Adoption Models

Digital Transformation, Transition and Maturity

Digital Communication and Marketing Strategies

Co-creation and Collective Knowledge

Academic Qualifications

University/Institution

ISCTE-Instituto Universitario de
Lisboa

Instituto Politecnico de Coimbra -
Escola Superior de Educacao de
Coimbra

Universidade Filadelfia de Londrina

Universidade Filadelfia de Londrina

Type

PhD

M.Sc.

Post-graduation

Licenciate

Degree

Ciéncias e Tecnologias da
Informacdo

Marketing e Comunicagao

Engenharia Software

Processamento de dados

Period

2026

2022

2003

2002

Publications

¢ Scientific Journals
- Scientific journal paper

Silva, A., Lourengo, C,, Leitdo, L., Marques, R., Proenga, M. & Meneses, F. (2024). Digitalization and

international digital marketing: A review and research agenda. European Review of Business Economics. 4 (1),

71-94

¢ Conferences/Workshops and Talks
- Publication in conference proceedings

Proenca, M., Meneses, F. & Rosa, M. (2024). Aceitagao do uso da tecnologia de realidade virtual para idosos

institucionalizados: Estudo exploratério. In Ana Amélia A. Carvalho, Eliane Schlemmer, Manuel Area, Célio
Gongalo Marques, Idalina Lourido Santos, Daniela Guimaraes, Sénia Cruz, Adelina Moura, Carlos Sousa Reis,
Piedade Vaz Rebelo (Ed.), Atas do 6.° Encontro Internacional sobre Jogos e Mobile Learning. (pp. 105-117).
Coimbra: Centro de Estudos Interdisciplinares - CEIS20 Universidade de Coimbra.
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