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Research Interests

Statistical Modelling and Data Analysis: theoretical contributions and applications
Structural Equation Models

Graphical Models

Latent Growth Curve Models

Longitudinal data analysis
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University/Institution Type Degree Period

ISCTE-Instituto Universitario de Aggregation Statistics and Data Analysis 2010
Lisboa

University of Southampton PhD PhD in Social Statistics 2003
ISCTE-Instituto Universitario de M.Sc. Gestdo, Estratégia e 1994
Lisboa Desenvolvimento Empresarial

ISCTE-IUL - Instituto Superior Licenciate Organizacdo e Gestdo de Empresas 1990

Ciéncias Trabalho e da Empresa

Teaching Activities

Teaching Year Sem. Course Name Degree(s) Coord

2025/2026 2 Advanced Quantitative Methods in g]jgiialg;g%ilh%g ree in ISCTE Yes
Management

2025/2026 1° Fundamentals of Applied Statistics gjg%%;g%?:lh%g ree in ISCTE Yes

2025/2026 1° Longitudinal Models Bachelor Degree in Data Science; Yes

2025/2026 1° Quantitative Methods for Marketing Master Degree in Marketing; Yes

2024/2025 2 Advanced Quantitative Methods in g‘jg;f;gns‘aclh%g ree in ISCTE Yes
Management

2024/2025 2 Modeling in Marketing Research Eus;ciiﬁgégnsaclh%g ree in ISCTE M

2024/2025 1° Fundamentals of Applied Statistics g‘jgﬁg;g%aclh%g ree in ISCTE ves

2024/2025 1° Quantitative Methods for Marketing Master Degree in Marketing; Yes

2023/2024 2° Applied Final Project in Data Science EBPaLc)heIor Degree in Data Science No

2023/2024 2 Advanced Quantitative Methods in g‘jgfg;g%ilh%g ree in ISCTE ves
Management

2023/2024 2° Modeling in Marketing Research gljgﬁg;gnsilh%g ree in ISCTE Yes

2023/2024 1° Quantitative Methods for Marketing ves

2022/2023 2 Advanced Quantitative Methods in g‘jgﬁg;g%aclh%g ree in ISCTE ves
Management

2022/2023 1° Master Degree in Marketing; Yes

Quantitative Methods for Marketing
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https://fenix-mais.iscte-iul.pt/courses/02332-565977905419563
https://fenix-mais.iscte-iul.pt/courses/ml-847452882077484
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https://fenix-mais.iscte-iul.pt/courses/m8557-847452882077268
https://fenix-mais.iscte-iul.pt/courses/pfacd-847452882077506
https://fenix-mais.iscte-iul.pt/courses/mqag-565977905419697
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https://fenix-mais.iscte-iul.pt/courses/mqag-565977905419697
https://fenix-mais.iscte-iul.pt/courses/m8557-847452882077268
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Advanced Quantitative Methods in
Management

Quantitative Methods for Marketing

Advanced Quantitative Methods in
Management

Quantitative Methods for Marketing

Quantitative Methods for Marketing

Model Testing

Quantitative Methods for Marketing

Model Testing

Quantitative Methods for Marketing

Model Testing

Data Analysis for Management

Data Analysis for Management

Quantitative Methods for Marketing

Model Testing

Data Analysis Il

Fundamentals of Quantitative
Methods

Data Analysis for Management

Data Analysis for Management

Quantitative Methods for Marketing

Model Testing

Statistical Methods

Data Analysis for Management

Data Analysis for Management

Quantitative Methods for Marketing

Institutional Degree in ISCTE
Business School;

Master Degree in Marketing;

Institutional Degree in ISCTE
Business School;

Master Degree in Marketing;
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https://fenix-mais.iscte-iul.pt/courses/m8557-847452882077268
https://fenix-mais.iscte-iul.pt/courses/00360-1128927858787714
https://fenix-mais.iscte-iul.pt/courses/00360-1128927858787714
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https://fenix-mais.iscte-iul.pt/courses/00361-1128927858787715

2010/2011 1° Data Analysis for Management Yes
2008/2009 2° Data Analysis Il "
2008/2009 1° Data Analysis | "
2008/2009 1° Data Analysis for Management Yes
2007/2008 2° Data Analysis Il ves
2007/2008 1° Data Analysis Il ves
2006/2007 2° Yes

Data Analysis Il

Supervisions

¢ Ph.D. Thesis

- Ongoing
Student Name Title/Topic Language Status Institution
1 Luis Manuel Jordao From Conventional to Portuguese  Developing Iscte
Pereira Sustainable Banking:
Influencing Factors, The
Process, The Outcomes
2 Paula Cristina Ribeiro Modelos com trajetéria Portuguese  Developing Iscte
Vicente latente em painéis
rotativos com dados
Omissos
- Concluded
Student Name Title/Topic Language Institution Concluding
Year
1 Silvia Rodrigues The Impact of mobile devices English Iscte 2022
Cavalinhos in the in-store shopping
experience
2 Huang Xiaoqgiong Relationships Among Work- English Iscte 2021
Family Conflit, Organizational
Silence, Peer Support, and
Turnover Intention of Second
Child Nurses in China
3 Sandra Sarabando - English Iscte 2016
Filipe
4 Sandra Sarabando Consumer's perception of English Iscte 2016
Filipe corporate social responsibility
as key to successful
relationships with grocery
retailers
5 Daniela Langaro S. - English Iscte 2015
Souto
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19

20

Barbara Ledo de
Carvalho

Carlos Manuel Sucia
Budrcio

Barbara Ledo de
Carvalho

Carlos Manuel Sucia
Blrcio

Daniela Langaro da
Silva do Souto

Nuno Alexandre
Martins Correia

Paula Cristina Ribeiro
Vicente

Carla Maria Proenca
de Castro Charters de
Azevedo

José Luis Rocha
Pereira do
Nascimento

Luisa Claudia Lopes
Agante

Hélia Gongalves
Pereira

Maria José Rodrigues
Felicio de Moura e
Castro

José Adelino de Matos
Afonso

Paula Carvalho Matos

Susana Maria dos
Santos Henriques
Marques

Modelling consumers?
sustainability consciousness
impact on sustainable
purchase intention

An integrated model for
measuring country image:
personality, cognition, emotion
and their impacts on
behavioral intentions

How much do you really like it:
social networking sites'
effectiveness as a
communication channel for
brands

Comportamento do
consumidor: procura de
informacdo e intencdo de
compra online de seguro
automovel ? aplicagcao em
Portugal

Influéncia do
comprometimento
organizacional nas estratégias
comportamentais, mediada
pelo comprometimento com
0s objectivos e pela satisfacdo
global com o trabalho

As influéncias sobre as
criangas na escolha de marcas
de roupa e calcado

Competéncias de gestdo e
desempenho organizacional
percebido. Um estudo na
indUstria portuguesa

O Capital Humano a
Empregabilidade e a
Participa¢do dos Empregados
na Criagdo e no Acesso A
Riqueza Produzida na Empresa

Modelacdo do Processo de
Decisdo de Compra de Bens
Alimentares

A Importancia da Promocéo de
Vendas Como Critério de
Escolha de um Ponto de Venda

English

English

English

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

2015

2015

2015

2015

2015

2014

2014

2013

2011

2010

2009

2009

2008

2008

2007



21 Pedro Miguel dos
Santos Dinis Parreira

¢ M.Sc. Dissertations
- Concluded

Student Name

1 Monika Pacut

2 Beatriz Correia
Henrique

3 Catarina Quintas
Nunes

4 Micaela Andreia

Cabral Constantino

5 André Filipe Simdes
da Paz

6 Anders Juul Nielsen

7 Mille Nielsen

8 Rita Margarida Rolin
Pires

9 Paulo Filipe

Figueiredo Nunes

10 Noor-Ayn Sacoor

11 Joana Abreu Machado
Barata Gorgueira

12 Pedro Carvalho Vieira

13 Maria Joana
Magalhdes de Pinho

Eficacia Organizacional em Portuguese Iscte
Contexto Hospitalar: o Impacto
da Complexidade na Lideranga

Title/Topic Language Institution

Analysis of the User Behavior English Iscte
and Music Preferences:

Suggestions for Refining

Spotify's Algorithms in Various

Contexts

Adapting to the Future: English Iscte
Decoding Al Chatbot Impact on
Travel Behavior

Green Marketing and the English Iscte
Conscious Consumers in

Portugal

How can social media English Iscte

influence customers loyalty

A Influéncia da Qualidade do English Iscte
Servi¢o na Satisfacdo dos

Alunos do Ensino Superior:

Uma aplicagdo ao caso

portugués

The consumer-brand English Iscte
relationship paradox

The Influence of Product Type, English Iscte
Humor Type, Brand Attitude,

and Gender on Humour

Effectiveness in ADS

Inten¢do de Compra Online Portuguese Iscte
nos Seniores Portugueses

The Relationships Between English Iscte
Portuguese Banks and their

Customers in a Recessionary

Context

The Impact of the Economic English Iscte
Crisis on Portuguese

Consumer Behaviour - The

automobile sector

The Effects of an Economic English Iscte
Downturn on Portuguese

Families Purchase and

Consumption: An application

to the tourism sector

Avaliagdo na Qualidade dos Portuguese Iscte
Servicos da Porto Santo Line

Fashion and Beauty English Iscte
Advertising Models 'Age and its

Impact on Over 50 Female

Consumers' Purchase

Intention

2007

Concluding
Year

2024

2024

2019

2019

2015

2015

2015

2014

2014

2014

2014

2013

2013



14 Patricia Gil Henriques Modelagao longitudinal da Portuguese Iscte 2010

Serra satisfacao laboral em Portugal.

15 Carlos Norberto dos - Portuguese Iscte 2009
Santos Braceiro

16 Ana Lucia Albano - Portuguese Iscte 2009
Teixeira Dias

17 Joana Veiga Malta - Portuguese Iscte 2009
Correia Guedes

18 Ana Lucia Albano Satisfagdo no Trabalho em English Iscte 2009

Teixeira Dias Portugal: uma andlise
longitudinal com recurso a
Latent Growth Curve Models

Total Citations

Web of Science® 684

Scopus 614

Publications

e Scientific Journals
- Scientific journal paper

Cavalinhos, S., Salgueiro, M. F. & Marques, S. (2023). Mobile devices usage in retail setting: Gender and

generation preferences. International Journal of Retail & Distribution Management. 51 (13), 64-80
- Times Cited Web of Science®: 6
- Times Cited Scopus: 5

2 Langaro, D., Salgueiro, M. F. & Rita, P. (2020). Users’ brand page participation: a new construct to measure
participation on social networking sites . International Journal of Internet Marketing and Advertising. 14 (2),
135-151
- Times Cited Scopus: 2

3 Langaro, D., Salgueiro, M. F., Rita, P. & Del Chiappa, G. (2019). Users' participation in facebook brand pages
and its influence on word-of-mouth: the role of brand knowledge and brand relationship. Journal of Creative
Communications. 14 (3), 177-195
- Times Cited Web of Science®: 9
- Times Cited Scopus: 15

4

Langaro, D., Rita, P. & Salgueiro, M. F. (2018). Do social network sites contribute for building brands?
Evaluating the impact of users' participation on brand awareness and brand attitude. Journal of Marketing
Communications. 24 (2), 146-168

- Times Cited Web of Science®: 114

- Times Cited Scopus: 113

- Times Cited Google Scholar: 334


https://ciencia.iscte-iul.pt/publications/mobile-devices-usage-in-retail-setting-gender-and-generation-preferences/94456
https://ciencia.iscte-iul.pt/publications/mobile-devices-usage-in-retail-setting-gender-and-generation-preferences/94456
https://ciencia.iscte-iul.pt/publications/users-brand-page-participation-a-new-construct-to-measure-participation-on-social-networking-sites-/61603
https://ciencia.iscte-iul.pt/publications/users-brand-page-participation-a-new-construct-to-measure-participation-on-social-networking-sites-/61603
https://ciencia.iscte-iul.pt/publications/users-brand-page-participation-a-new-construct-to-measure-participation-on-social-networking-sites-/61603
https://ciencia.iscte-iul.pt/publications/users-participation-in-facebook-brand-pages-and-its-influence-on-word-of-mouth-the-role-of-brand/63356
https://ciencia.iscte-iul.pt/publications/users-participation-in-facebook-brand-pages-and-its-influence-on-word-of-mouth-the-role-of-brand/63356
https://ciencia.iscte-iul.pt/publications/users-participation-in-facebook-brand-pages-and-its-influence-on-word-of-mouth-the-role-of-brand/63356
https://ciencia.iscte-iul.pt/publications/do-social-network-sites-contribute-for-building-brands-evaluating-the-impact-of-users-participation/23346
https://ciencia.iscte-iul.pt/publications/do-social-network-sites-contribute-for-building-brands-evaluating-the-impact-of-users-participation/23346
https://ciencia.iscte-iul.pt/publications/do-social-network-sites-contribute-for-building-brands-evaluating-the-impact-of-users-participation/23346
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11

12

13

14

Filipe, S., Marques, S. H. & Salgueiro, M. D. F. (2017). Customers' relationship with their grocery store: direct
and moderating effects from store format and loyalty programs. Journal of Retailing and Consumer Services .
37,78-88

- Times Cited Web of Science®: 51

- Times Cited Scopus: 36

Pereira, H., Salgueiro, M. F. & Rita, P. (2017). Online determinants of e-customer satisfaction: application to
website purchases in tourism. Service Business. 11 (2), 375-403

- Times Cited Web of Science®: 45

- Times Cited Scopus: 41

- Times Cited Google Scholar: 103

Marques, C., Reis, E., Menezes, . & Salgueiro, M. F. (2017). Modelling preferences for nature-based recreation
activities. Leisure Studies. 36 (1), 89-107

- Times Cited Web of Science®: 32

- Times Cited Scopus: 30

- Times Cited Google Scholar: 49

Pereira, H., Salgueiro, M. F. & Rita, P. (2016). Online purchase determinants of loyalty: the mediating effect of
satisfaction in tourism. Journal of Retailing and Consumer Services. 30, 279-291

- Times Cited Web of Science®: 105

- Times Cited Scopus: 86

- Times Cited Google Scholar: 300

Vieira, M. D. T., Smith, P. W. F. & Salgueiro, M. F. (2016). Misspecification effects in the analysis of panel data.
Journal of Official Statistics. 32 (2), 487-505

Burcio, C. M. S., Vinhas da Silva, R. & Salgueiro, M. F. (2016). Country personality scale: is a five-dimensional
model a better methodological instrument?. Tourism Analysis. 21 (5), 497-511
- Times Cited Google Scholar: 2

Carvalho, B., Salgueiro, M. F. & Rita, P. (2016). Accessibility and trust: the two dimensions of consumers
perception on sustainable purchase intention. International Journal of Sustainable Development and World
Ecology. 23 (2), 203-209

- Times Cited Web of Science®: 29

- Times Cited Scopus: 25

- Times Cited Google Scholar: 62

Vieira, M. D. T., Salgueiro, M. F. & Smith, P. W. F. (2016). Investigating impacts of complex sampling on latent
growth curve modelling. Journal of Applied Statistics. 43 (7), 1310-1321

- Times Cited Web of Science®: 2

- Times Cited Scopus: 1

Parreira, P., Lopes, A., Salgueiro, M. F., Carvalho, C., Salgueiro-Oliveira, A., Castilho, A....Fonseca, C. (2015).
Quinn’s leadership roles: a confirmatory factor analysis study in Portuguese health services. Revista Ibero-

Americana de Saude e Envelhecimento. 1 (2), 192-217
- Times Cited Web of Science®: 5

Carvalho, B. L., Salgueiro, M. F. & Rita, P. (2015). Consumer sustainability consciousness: a five dimensional
construct. Ecological Indicators. 58, 402-410

- Times Cited Web of Science®: 52

- Times Cited Scopus: 49

- Times Cited Google Scholar: 111


https://ciencia.iscte-iul.pt/publications/customers-relationship-with-their-grocery-store-direct-and-moderating-effects-from-store-format-and/34455
https://ciencia.iscte-iul.pt/publications/customers-relationship-with-their-grocery-store-direct-and-moderating-effects-from-store-format-and/34455
https://ciencia.iscte-iul.pt/publications/customers-relationship-with-their-grocery-store-direct-and-moderating-effects-from-store-format-and/34455
https://ciencia.iscte-iul.pt/publications/online-determinants-of-e-customer-satisfaction-application-to-website-purchases-in-tourism/28337
https://ciencia.iscte-iul.pt/publications/online-determinants-of-e-customer-satisfaction-application-to-website-purchases-in-tourism/28337
https://ciencia.iscte-iul.pt/publications/modelling-preferences-for-nature-based-recreation-activities/22768
https://ciencia.iscte-iul.pt/publications/modelling-preferences-for-nature-based-recreation-activities/22768
https://ciencia.iscte-iul.pt/publications/online-purchase-determinants-of-loyalty-the-mediating-effect-of-satisfaction-in-tourism/26163
https://ciencia.iscte-iul.pt/publications/online-purchase-determinants-of-loyalty-the-mediating-effect-of-satisfaction-in-tourism/26163
https://ciencia.iscte-iul.pt/publications/misspecification-effects-in-the-analysis-of-panel-data/27018
https://ciencia.iscte-iul.pt/publications/misspecification-effects-in-the-analysis-of-panel-data/27018
https://ciencia.iscte-iul.pt/publications/country-personality-scale-is-a-five-dimensional-model-a-better-methodological-instrument/25032
https://ciencia.iscte-iul.pt/publications/country-personality-scale-is-a-five-dimensional-model-a-better-methodological-instrument/25032
https://ciencia.iscte-iul.pt/publications/accessibility-and-trust-the-two-dimensions-of-consumers-perception-on-sustainable-purchase-intention/25033
https://ciencia.iscte-iul.pt/publications/accessibility-and-trust-the-two-dimensions-of-consumers-perception-on-sustainable-purchase-intention/25033
https://ciencia.iscte-iul.pt/publications/accessibility-and-trust-the-two-dimensions-of-consumers-perception-on-sustainable-purchase-intention/25033
https://ciencia.iscte-iul.pt/publications/investigating-impacts-of-complex-sampling-on-latent-growth-curve-modelling/25035
https://ciencia.iscte-iul.pt/publications/investigating-impacts-of-complex-sampling-on-latent-growth-curve-modelling/25035
https://ciencia.iscte-iul.pt/publications/quinns-leadership-roles-a-confirmatory-factor-analysis-study-in-portuguese-health-services/23486
https://ciencia.iscte-iul.pt/publications/quinns-leadership-roles-a-confirmatory-factor-analysis-study-in-portuguese-health-services/23486
https://ciencia.iscte-iul.pt/publications/quinns-leadership-roles-a-confirmatory-factor-analysis-study-in-portuguese-health-services/23486
https://ciencia.iscte-iul.pt/publications/consumer-sustainability-consciousness-a-five-dimensional-construct/23843
https://ciencia.iscte-iul.pt/publications/consumer-sustainability-consciousness-a-five-dimensional-construct/23843
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22

23

24

25

26

Burcio, C., Vinhas da Silva, R. & Salgueiro, M. F. (2015). The influence of country personality dimensions on
intentions to recommend visiting: the preponderance of assiduousness and wickedness. Transnational

Marketing Journal. 3 (1), 61-80
- Times Cited Web of Science®: 3
- Times Cited Google Scholar: 5

Pereira, H., Salgueiro, M. F. & Mateus, I. (2014). Say yes to Facebook and get your customers involved!

Relationships in a world of social networks. Business Horizons. 57 (6), 695-702
- Times Cited Web of Science®: 72
- Times Cited Scopus: 66

Burcio, C., Vinhas da Silva, Rui & Salgueiro, M. F. (2014). The direct and indirect impact of country personality
on behavioral intentions for travelling: the full mediation effective of the affective country image.
International Journal of Business and Economic Development. 2 (3), 1-12

- Times Cited Google Scholar: 37

Salgueiro, M. F., Smith, P. W. F. & Vieira, M. D. T. (2013). A multi-process second-order latent growth curve
model for subjective well-being. Quality and Quantity. 47 (2), 735-752

- Times Cited Web of Science®: 8

- Times Cited Scopus: 8

Dionisio, P., Leal, C., Pereira, H. & Salgueiro, M. F. (2013). Piracy among undergraduate and graduate students:

influences on unauthorized book copies. Journal of Marketing Education. 35 (2), 191-200
- Times Cited Scopus: 12

Salgueiro, M.F. & Malta, J. (2013). Latent growth curve modeling of psychological well-being trajectories.
American Journal of Theoretical and Applied Statistics. 2 (3), 61-66

Vitéria, P. D., Salgueiro, M. F., Silva, S. A. & de Vries, H. (2011). Social influence, intention to smoke, and

adolescent smoking behaviour longitudinal relations. British Journal of Health Psychology. 16 (4), 779-798
- Times Cited Web of Science®: 50

- Times Cited Scopus: 44

- Times Cited Google Scholar: 86

Marques, C., Reis, E., Menezes, J. & Salgueiro, M. F. (2010). Modelling the influence of environmental attitudes
on the preferences for activities: A SEM approach. Portuguese Journal of Quantitative Methods. 1 (1), 119-134
- Times Cited Google Scholar: 4

Salgueiro, M.F., Smith, P.W.F & McDonald, J. W. (2010). Connections between graphical gaussian models and
factor analysis. Multivariate Behavioral Research. 45 (1), 135-152

Salgueiro, M.F. (2010). Latent growth curve modelling of Portuguese life satisfaction trajectories. International
Journal of Academic Research. 2 (2), 188-194

Vitéria, P., Salgueiro, M.F., Silva, S.A. & De Vries, H. (2009). The impact of social influence on adolescent
intention to smoke: Combining types and referents of influence. British Journal of Health Psychology. 14 (4),
681-699

- Times Cited Web of Science®: 38

- Times Cited Scopus: 24

- Times Cited Google Scholar: 80

Salgueiro, M. F., Smith, P. W. F. & McDonald, J. W. (2008). The manifest association structure of the single-

factor model: insights from partial correlations. Psychometrika. 73 (4), 665-670
- Times Cited Web of Science®: 3
- Times Cited Scopus: 3

10


https://ciencia.iscte-iul.pt/publications/the-influence-of-country-personality-dimensions-on-intentions-to-recommend-visiting-the/20010
https://ciencia.iscte-iul.pt/publications/the-influence-of-country-personality-dimensions-on-intentions-to-recommend-visiting-the/20010
https://ciencia.iscte-iul.pt/publications/the-influence-of-country-personality-dimensions-on-intentions-to-recommend-visiting-the/20010
https://ciencia.iscte-iul.pt/publications/say-yes-to-facebook-and-get-your-customers-involved-relationships-in-a-world-of-social-networks/18027
https://ciencia.iscte-iul.pt/publications/say-yes-to-facebook-and-get-your-customers-involved-relationships-in-a-world-of-social-networks/18027
https://ciencia.iscte-iul.pt/publications/the-direct-and-indirect-impact-of-country-personality-on-behavioral-intentions-for-travelling-the/20009
https://ciencia.iscte-iul.pt/publications/the-direct-and-indirect-impact-of-country-personality-on-behavioral-intentions-for-travelling-the/20009
https://ciencia.iscte-iul.pt/publications/the-direct-and-indirect-impact-of-country-personality-on-behavioral-intentions-for-travelling-the/20009
https://ciencia.iscte-iul.pt/publications/a-multi-process-second-order-latent-growth-curve-model-for-subjective-well-being/310
https://ciencia.iscte-iul.pt/publications/a-multi-process-second-order-latent-growth-curve-model-for-subjective-well-being/310
https://ciencia.iscte-iul.pt/publications/piracy-among-undergraduate-and-graduate-students-influences-on-unauthorized-book-copies/14820
https://ciencia.iscte-iul.pt/publications/piracy-among-undergraduate-and-graduate-students-influences-on-unauthorized-book-copies/14820
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modeling-of-psychological-well-being-trajectories/15089
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modeling-of-psychological-well-being-trajectories/15089
https://ciencia.iscte-iul.pt/publications/social-influence-intention-to-smoke-and-adolescent-smoking-behaviour-longitudinal-relations/314
https://ciencia.iscte-iul.pt/publications/social-influence-intention-to-smoke-and-adolescent-smoking-behaviour-longitudinal-relations/314
https://ciencia.iscte-iul.pt/publications/modelling-the-influence-of-environmental-attitudes-on-the-preferences-for-activities-a-sem-approach/33613
https://ciencia.iscte-iul.pt/publications/modelling-the-influence-of-environmental-attitudes-on-the-preferences-for-activities-a-sem-approach/33613
https://ciencia.iscte-iul.pt/publications/connections-between-graphical-gaussian-models-and-factor-analysis/9479
https://ciencia.iscte-iul.pt/publications/connections-between-graphical-gaussian-models-and-factor-analysis/9479
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modelling-of-portuguese-life-satisfaction-trajectories/9478
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modelling-of-portuguese-life-satisfaction-trajectories/9478
https://ciencia.iscte-iul.pt/publications/the-impact-of-social-influence-on-adolescent-intention-to-smoke-combining-types-and-referents-of/10333
https://ciencia.iscte-iul.pt/publications/the-impact-of-social-influence-on-adolescent-intention-to-smoke-combining-types-and-referents-of/10333
https://ciencia.iscte-iul.pt/publications/the-impact-of-social-influence-on-adolescent-intention-to-smoke-combining-types-and-referents-of/10333
https://ciencia.iscte-iul.pt/publications/the-manifest-association-structure-of-the-single-factor-model-insights-from-partial-correlations/10338
https://ciencia.iscte-iul.pt/publications/the-manifest-association-structure-of-the-single-factor-model-insights-from-partial-correlations/10338

27

28

29

30

31

Nascimento, J. L., Lopes, A. & Salgueiro, M. F. (2008). Estudo sobre a valida¢do do “Modelo de Comportamento
Organizacional” de Meyer e Allen para o contexto portugués. Comportamento Organizacional e Gestao. 14
(1), 115-133

Felicio, M. ]., Lopes, A., Salgueiro, M. F. & Parreira, P. (2007). Competéncias de gestdo: um instrumento de
medida para a realidade portuguesa. Revista Portuguesa e Brasileira de Gestao. 6 (3), 18-30

Salgueiro, M. F., Smith, P. W. F. & McDonald, J. W. (2006). Power of edge exclusion tests for graphical log-linear
models. Journal of Multivariate Analysis. 97 (8), 1691-1701

Salgueiro, M. F., Smith, P. W. F. & McDonald, J. W. (2005). Power of edge exclusion tests in graphical Gaussian
models. Biometrika. 92 (1), 173-182

- Times Cited Web of Science®: 9

- Times Cited Scopus: 7

Morais, A. M., Peneda, D., Medeiros, A., Neves, I. P, Reis, E. & Salgueiro, F. (1996). Desenvolvimento cognitivo e
aprendizagem cientifica: Influéncia de factores da familia e da escola. Revista Portuguesa de Educagdo. 9 (2),
1-28

- Times Cited Google Scholar: 7

- Review article

Cavalinhos, S., Marques, S. & Salgueiro, M.F. (2021). The use of mobile devices instore and the effect on
shopping experience: A systematic literature review and research agenda. International Journal of Consumer

Studies. 45 (6), 1198-1216
- Times Cited Web of Science®: 51
- Times Cited Scopus: 46

¢ Books and Book Chapters
- Book author

Salgueiro, M.F. (2012). Modelos com Equagdes Estruturais. Lisboa / Portugal. Sociedade Portuguesa de
Estatistica.

- Book editor

Salgueiro, M.F. & Vicente, P. (2017). Programa e Resumos do XXIIl Congresso da Sociedade Portuguesa de
Estatistica. Lisboa. Sociedade Portuguesa de Estatistica.

2 Salgueiro, M.F., Mendes, D. A. & Martins, L. (2009). Temas em Métodos Quantitativos. Lisboa, Portugal. Silabo.

- Book chapter

! Vicente, P.C.R. & Salgueiro, M.F. (2017). Estimacdo de um modelo com trajetéria latente com dados omissos
resultantes de um painel rotativo. In Classificacdo e Analise de Dados Métodos e Aplicagdes II.

2

Vicente, P.C.R. & Salgueiro, M.F. (2017). Modelos com trajetdria latente no estudo da privagdo material em
Portugal entre 2007 e 2010. In Classificacdo e Analise de Dados Métodos e Aplicagdes .

11


https://ciencia.iscte-iul.pt/publications/estudo-sobre-a-validacao-do-modelo-de-comportamento-organizacional-de-meyer-e-allen-para-o-contexto/10347
https://ciencia.iscte-iul.pt/publications/estudo-sobre-a-validacao-do-modelo-de-comportamento-organizacional-de-meyer-e-allen-para-o-contexto/10347
https://ciencia.iscte-iul.pt/publications/estudo-sobre-a-validacao-do-modelo-de-comportamento-organizacional-de-meyer-e-allen-para-o-contexto/10347
https://ciencia.iscte-iul.pt/publications/competencias-de-gestao-um-instrumento-de-medida-para-a-realidade-portuguesa/10348
https://ciencia.iscte-iul.pt/publications/competencias-de-gestao-um-instrumento-de-medida-para-a-realidade-portuguesa/10348
https://ciencia.iscte-iul.pt/publications/power-of-edge-exclusion-tests-for-graphical-log-linear-models/10341
https://ciencia.iscte-iul.pt/publications/power-of-edge-exclusion-tests-for-graphical-log-linear-models/10341
https://ciencia.iscte-iul.pt/publications/power-of-edge-exclusion-tests-in-graphical-gaussian-models/10342
https://ciencia.iscte-iul.pt/publications/power-of-edge-exclusion-tests-in-graphical-gaussian-models/10342
https://ciencia.iscte-iul.pt/publications/desenvolvimento-cognitivo-e-aprendizagem-cientifica-influencia-de-factores-da-familia-e-da-escola/78788
https://ciencia.iscte-iul.pt/publications/desenvolvimento-cognitivo-e-aprendizagem-cientifica-influencia-de-factores-da-familia-e-da-escola/78788
https://ciencia.iscte-iul.pt/publications/desenvolvimento-cognitivo-e-aprendizagem-cientifica-influencia-de-factores-da-familia-e-da-escola/78788
https://ciencia.iscte-iul.pt/publications/the-use-of-mobile-devices-instore-and-the-effect-on-shopping-experience-a-systematic-literature/81338
https://ciencia.iscte-iul.pt/publications/the-use-of-mobile-devices-instore-and-the-effect-on-shopping-experience-a-systematic-literature/81338
https://ciencia.iscte-iul.pt/publications/the-use-of-mobile-devices-instore-and-the-effect-on-shopping-experience-a-systematic-literature/81338
https://ciencia.iscte-iul.pt/publications/modelos-com-equacoes-estruturais/8673
https://ciencia.iscte-iul.pt/publications/modelos-com-equacoes-estruturais/8673
https://ciencia.iscte-iul.pt/publications/programa-e-resumos-do-xxiii-congresso-da-sociedade-portuguesa-de-estatistica/43492
https://ciencia.iscte-iul.pt/publications/programa-e-resumos-do-xxiii-congresso-da-sociedade-portuguesa-de-estatistica/43492
https://ciencia.iscte-iul.pt/publications/temas-em-metodos-quantitativos/14567
https://ciencia.iscte-iul.pt/publications/estimacao-de-um-modelo-com-trajetoria-latente-com-dados-omissos-resultantes-de-um-painel-rotativo/41171
https://ciencia.iscte-iul.pt/publications/estimacao-de-um-modelo-com-trajetoria-latente-com-dados-omissos-resultantes-de-um-painel-rotativo/41171
https://ciencia.iscte-iul.pt/publications/modelos-com-trajetoria-latente-no-estudo-da-privacao-material-em-portugal-entre-2007-e-2010/41170
https://ciencia.iscte-iul.pt/publications/modelos-com-trajetoria-latente-no-estudo-da-privacao-material-em-portugal-entre-2007-e-2010/41170

Vicente, P.C.R. & Salgueiro, M.F. (2016). Efeito de uma varidvel explicativa na modela¢do de uma trajetoria
latente: Estudo de simulacdo. In Estatistica: Progressos e Aplica¢des.

4 Vicente, P.C.R. & Salgueiro, M.F. (2013). Cross-lagged structural equation models vs Latent Growth Curve
Models: a study of material deprivation in Portugal with ICOR. In Oliveira, P.E., Temido, M.G., Henriques, C.
and Vichi, M. (Ed.), Recent Developments in Modeling and Applications in Statistics. (pp. 13-20). Heidelberg:
Springer.

> Serra, P., Dias, J. G. & Salgueiro, M.F. (2013). Life satisfaction: A MIMIC approach with a discrete latent variable.
In Lita da Silva, J., Caeiro, F., Natério, I., Braumann, C.A. (Ed.), Advances in Regression, Survival Analysis,
Extreme Values, Markov Processes and Other Statistical Applications,. (pp. 437-444). Berlim: Springer.

- Times Cited Scopus: 1
- Times Cited Google Scholar: 2
6

Salgueiro, M.F. & Serra, P (2013). Longitudinal modeling of job satisfaction using Portuguese data from the
European Community Household Panel. In Oliveira, P.E., Temido, M.G., Henriques, C. and Vichi, M. (Ed.),
Recent Developments in Modeling and Applications in Statistics. (pp. 39-46). Heidelberg: Springer.

¢ Conferences/Workshops and Talks
- Publication in conference proceedings

Pereira, H. & Salgueiro, M. F. (2020). The role of satisfaction when mediating loyalty: What's for in online
tourism purchases?. In EURAM 2020 Conference Proceedings. Dublin: European Academy of Management.

Pereira, H. G. & Salgueiro, M. F. (2019). What determines tourism loyalty?: The role of trust in online purchases
of tourism products. In European Academy of Management Conference, EURAM 2019. Lisbon: European
Academy of Management.

Pereira, H. & Salgueiro, M. F. (2019). Fashion and beauty advertising models’ age and its impact on over 50
female consumers’ purchase intention. In 2019 Global Fashion Management Conference at Paris Proceedings.
(pp. 824-826). Paris: Global Alliance of Marketing and Management Associations.

Pereira, H., Salgueiro, M. F. & Nunes, P. (2018). The relationships between portuguese banks and their
customers in a recessionary context. In The Academy of Business and Retail Management (Ed.), 7th
International Conference on Business and Economic Development (ICBED). (pp. 340-351). Nova lorque

Pereira, H., Salgueiro, M.F. & Marques, S. (2017). Portuguese women as wine consumers - the impact of
beliefs on the option to drink wine. In International Conference on Business and Economic Develpoment. (pp.
68-78).: The Business &amp; Management Review.

Pereira, H. G., Salgueiro, M. F. & Marques, S. H. (2017). How does economic crisis impact on family vacations?.
In International Conference on Business and Economic Develpoment. (pp. 374-384). Nova lorque: The
Academy of Business and Retail Management (ABRM).

Langaro, D., Salgueiro, M. F. & Rita, P. (2017). The effects of social networking sites on brand benevolence. In
European Marketing Academy Conference Proceedings.

Pereira, H., Salgueiro, M.F. & Rita, P. (2016). The mediating effect ofsatisfaction: Does is influences loyalty
concerning online tourism purchases?. In Proceedings of the 45th European Marketing Academy Conference
(EMAC). Oslo: EMAC.

12


https://ciencia.iscte-iul.pt/publications/efeito-de-uma-variavel-explicativa-na-modelacao-de-uma-trajetoria-latente-estudo-de-simulacao/41169
https://ciencia.iscte-iul.pt/publications/efeito-de-uma-variavel-explicativa-na-modelacao-de-uma-trajetoria-latente-estudo-de-simulacao/41169
https://ciencia.iscte-iul.pt/publications/cross-lagged-structural-equation-models-vs-latent-growth-curve-models-a-study-of-material/8676
https://ciencia.iscte-iul.pt/publications/cross-lagged-structural-equation-models-vs-latent-growth-curve-models-a-study-of-material/8676
https://ciencia.iscte-iul.pt/publications/cross-lagged-structural-equation-models-vs-latent-growth-curve-models-a-study-of-material/8676
https://ciencia.iscte-iul.pt/publications/cross-lagged-structural-equation-models-vs-latent-growth-curve-models-a-study-of-material/8676
https://ciencia.iscte-iul.pt/publications/life-satisfaction-a-mimic-approach-with-a-discrete-latent-variable/8857
https://ciencia.iscte-iul.pt/publications/life-satisfaction-a-mimic-approach-with-a-discrete-latent-variable/8857
https://ciencia.iscte-iul.pt/publications/life-satisfaction-a-mimic-approach-with-a-discrete-latent-variable/8857
https://ciencia.iscte-iul.pt/publications/longitudinal-modeling-of-job-satisfaction-using-portuguese-data-from-the-european-community/8675
https://ciencia.iscte-iul.pt/publications/longitudinal-modeling-of-job-satisfaction-using-portuguese-data-from-the-european-community/8675
https://ciencia.iscte-iul.pt/publications/longitudinal-modeling-of-job-satisfaction-using-portuguese-data-from-the-european-community/8675
https://ciencia.iscte-iul.pt/publications/the-role-of-satisfaction-when-mediating-loyalty-whats-for-in-online-tourism-purchases/79794
https://ciencia.iscte-iul.pt/publications/the-role-of-satisfaction-when-mediating-loyalty-whats-for-in-online-tourism-purchases/79794
https://ciencia.iscte-iul.pt/publications/what-determines-tourism-loyalty-the-role-of-trust-in-online-purchases-of-tourism-products/65994
https://ciencia.iscte-iul.pt/publications/what-determines-tourism-loyalty-the-role-of-trust-in-online-purchases-of-tourism-products/65994
https://ciencia.iscte-iul.pt/publications/what-determines-tourism-loyalty-the-role-of-trust-in-online-purchases-of-tourism-products/65994
https://ciencia.iscte-iul.pt/publications/fashion-and-beauty-advertising-models-age-and-its-impact-on-over-50-female-consumers-purchase/65993
https://ciencia.iscte-iul.pt/publications/fashion-and-beauty-advertising-models-age-and-its-impact-on-over-50-female-consumers-purchase/65993
https://ciencia.iscte-iul.pt/publications/fashion-and-beauty-advertising-models-age-and-its-impact-on-over-50-female-consumers-purchase/65993
https://ciencia.iscte-iul.pt/publications/the-relationships-between-portuguese-banks-and-their-customers-in-a-recessionary-context/54665
https://ciencia.iscte-iul.pt/publications/the-relationships-between-portuguese-banks-and-their-customers-in-a-recessionary-context/54665
https://ciencia.iscte-iul.pt/publications/the-relationships-between-portuguese-banks-and-their-customers-in-a-recessionary-context/54665
https://ciencia.iscte-iul.pt/publications/portuguese-women-as-wine-consumers---the-impact-of-beliefs-on-the-option-to-drink-wine/37214
https://ciencia.iscte-iul.pt/publications/portuguese-women-as-wine-consumers---the-impact-of-beliefs-on-the-option-to-drink-wine/37214
https://ciencia.iscte-iul.pt/publications/portuguese-women-as-wine-consumers---the-impact-of-beliefs-on-the-option-to-drink-wine/37214
https://ciencia.iscte-iul.pt/publications/how-does-economic-crisis-impact-on-family-vacations/37216
https://ciencia.iscte-iul.pt/publications/how-does-economic-crisis-impact-on-family-vacations/37216
https://ciencia.iscte-iul.pt/publications/how-does-economic-crisis-impact-on-family-vacations/37216
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-networking-sites-on-brand-benevolence/33991
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-networking-sites-on-brand-benevolence/33991
https://ciencia.iscte-iul.pt/publications/the-mediating-effect-of-satisfaction-does-is-influences-loyalty-concerning-online-tourism--purchases/28828
https://ciencia.iscte-iul.pt/publications/the-mediating-effect-of-satisfaction-does-is-influences-loyalty-concerning-online-tourism--purchases/28828
https://ciencia.iscte-iul.pt/publications/the-mediating-effect-of-satisfaction-does-is-influences-loyalty-concerning-online-tourism--purchases/28828

10

11

12

13

14

15

16

17

18

19

20

21

22

Langaro, D., Salgueiro, M.F. & Rita, P. (2015). Social Networking Sites: The relationship element in the
communication mix. In Proceedings of the 44th European Marketing Academy Conference (EMAC). Leuven:
European Marketing Academy.

Pereira, H., Salgueiro, M.F. & Rita (2015). Inten¢do de compra online nos seniores Portugueses. In Irina Saur-
Amaral (Ed.), International Conference on Innovation, Entrepreneurship in Marketing and Consumer Behavior
- ICIEMC. (pp. 218-229). Aveiro: Edigbes IPAM.

Filipe, S., Marques, S. & Salgueiro, M. (2015). Corporate social responsibility: Is it a pillar in relationships with
customers?. In 4th International Conference on Multinational Enterprises and Sustainable Development,
(MESD'15). Lisboa

Filipe, S., Marques, S. & Salgueiro, M.F. (2015). Social responsibility in purchase and consumption: A study of
the Portuguese consumer behavior. In Irina Saur-Amaral (Ed.), Proceedings ICIEMC 2015. (pp. 436-450).
Aveiro: Edi¢cBes IPAM.

Souto, D., Salgueiro, M.F. & Rita, P. (2015). Proposing a new construct to measure the effectiveness of brands
operating in social networking sites. In Proceedings ICIEMC 2015. Aveiro: PROA.

sandra filipe, Marques, S. & Salgueiro, M.F. (2015). Customers' relationship with their main grocery retail: an
empirical study in the Portuguese context. In LCBR European Marketing Conference 2015. Lisboa

Pereira, H., Salgueiro, M.F. & Nunes, P. (2015). The relationships between Portuguese banks and their
customers in a recessionary context. In Irina Saur-Amaral (Ed.), International Conference on Innovation and
Entrepreneurship in Marketing and Consumer Behaviour - ICIEMC. (pp. 205-217). Aveiro: Edi¢bes IPAM.

Pereira, H., Salgueiro, M.F. & Rita, P. (2014). Online Determinants of E-Customer Satisfaction: Application to
Website Purchases in Tourism. In International Network of Business and Management Journals (Ed.),
International Network of Business and Management Journals. Barcelona: International Network of Business
and Management Journals.

Souto, D., Salgueiro, M.F. & Rita, P. (2014). The effects of social network sites on brand awareness and
attitude. In Christos Sarmaniotis (Ed.), Proceedings of the 2nd International Conference on Contemporary
Marketing Issues, ICCMI 2014. Athens

Pereira, H., Rita, P. & Salgueiro, M.F. (2014). A Relationship Marketing Approach to the Online Purchase of
Tourism Products. In Enrique Bigné, EMAC 2014 Conference Chair (Ed.), EMAC 2014 - Paradigm Shifts &
Interactions. Valéncia: Universitat de Valencia.

Pereira, H., Salgueiro, M.F. & Inés Costa (2014). A Role of Local Communities in a Sustainable Destination
Perspective. In Tourism and Ageing Conference 2014.

Pereira, H., Salgueiro, M.F., Dionisio, J. & Joana Pinho (2014). Fashion and Beauty Advertising Models’ Age and
its Impact on Over 50 Female Consumers’ Purchase Intention. In Tourism and Ageing Conference, 2014.
Estoril

Pereira, H., Salgueiro, M.F. & Mateus, . (2013). Relationships between Brands and Customers in a World of
Social Networks. In International Network of Business and Management Journals - INBAM. Lisbon: INBAM
2013.

Langaro, D., Rita, P. & Salgueiro, M.F. (2012). Proposition of a New Theoretical Model to Evaluate the Role of
Social Network Sites in Driving Loyalty. In Academy of Marketing. Southampton

13


https://ciencia.iscte-iul.pt/publications/social-networking-sites-the-relationship-element-in-the-communication-mix/25351
https://ciencia.iscte-iul.pt/publications/social-networking-sites-the-relationship-element-in-the-communication-mix/25351
https://ciencia.iscte-iul.pt/publications/social-networking-sites-the-relationship-element-in-the-communication-mix/25351
https://ciencia.iscte-iul.pt/publications/intencao-de-compra-online-nos-seniores-portugueses/23493
https://ciencia.iscte-iul.pt/publications/intencao-de-compra-online-nos-seniores-portugueses/23493
https://ciencia.iscte-iul.pt/publications/intencao-de-compra-online-nos-seniores-portugueses/23493
https://ciencia.iscte-iul.pt/publications/corporate-social-responsibility-is-it-a-pillar-in-relationships-with-customers/27936
https://ciencia.iscte-iul.pt/publications/corporate-social-responsibility-is-it-a-pillar-in-relationships-with-customers/27936
https://ciencia.iscte-iul.pt/publications/corporate-social-responsibility-is-it-a-pillar-in-relationships-with-customers/27936
https://ciencia.iscte-iul.pt/publications/social-responsibility-in-purchase-and-consumption-a-study-of-the-portuguese-consumer-behavior/23490
https://ciencia.iscte-iul.pt/publications/social-responsibility-in-purchase-and-consumption-a-study-of-the-portuguese-consumer-behavior/23490
https://ciencia.iscte-iul.pt/publications/social-responsibility-in-purchase-and-consumption-a-study-of-the-portuguese-consumer-behavior/23490
https://ciencia.iscte-iul.pt/publications/proposing-a-new-construct-to-measure-the-effectiveness-of-brands-operating-in-social-networking/28213
https://ciencia.iscte-iul.pt/publications/proposing-a-new-construct-to-measure-the-effectiveness-of-brands-operating-in-social-networking/28213
https://ciencia.iscte-iul.pt/publications/customers-relationship-with-their-main-grocery-retail--an-empirical-study-in-the-portuguese-context/25262
https://ciencia.iscte-iul.pt/publications/customers-relationship-with-their-main-grocery-retail--an-empirical-study-in-the-portuguese-context/25262
https://ciencia.iscte-iul.pt/publications/the-relationships-between-portuguese-banks-and-their-customers-in-a-recessionary-context/23488
https://ciencia.iscte-iul.pt/publications/the-relationships-between-portuguese-banks-and-their-customers-in-a-recessionary-context/23488
https://ciencia.iscte-iul.pt/publications/the-relationships-between-portuguese-banks-and-their-customers-in-a-recessionary-context/23488
https://ciencia.iscte-iul.pt/publications/online-determinants-of-e-customer-satisfaction-application-to-website-purchases-in-tourism/17107
https://ciencia.iscte-iul.pt/publications/online-determinants-of-e-customer-satisfaction-application-to-website-purchases-in-tourism/17107
https://ciencia.iscte-iul.pt/publications/online-determinants-of-e-customer-satisfaction-application-to-website-purchases-in-tourism/17107
https://ciencia.iscte-iul.pt/publications/online-determinants-of-e-customer-satisfaction-application-to-website-purchases-in-tourism/17107
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-network-sites-on-brand-awareness-and-attitude/28212
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-network-sites-on-brand-awareness-and-attitude/28212
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-network-sites-on-brand-awareness-and-attitude/28212
https://ciencia.iscte-iul.pt/publications/a-relationship-marketing-approach-to-the-online-purchase-of-tourism-products/16966
https://ciencia.iscte-iul.pt/publications/a-relationship-marketing-approach-to-the-online-purchase-of-tourism-products/16966
https://ciencia.iscte-iul.pt/publications/a-relationship-marketing-approach-to-the-online-purchase-of-tourism-products/16966
https://ciencia.iscte-iul.pt/publications/a-role-of-local-communities-in-a-sustainable-destination-perspective/20052
https://ciencia.iscte-iul.pt/publications/a-role-of-local-communities-in-a-sustainable-destination-perspective/20052
https://ciencia.iscte-iul.pt/publications/fashion-and-beauty-advertising-models-age-and-its-impact-on-over-50-female-consumers-purchase/20050
https://ciencia.iscte-iul.pt/publications/fashion-and-beauty-advertising-models-age-and-its-impact-on-over-50-female-consumers-purchase/20050
https://ciencia.iscte-iul.pt/publications/fashion-and-beauty-advertising-models-age-and-its-impact-on-over-50-female-consumers-purchase/20050
https://ciencia.iscte-iul.pt/publications/relationships-between-brands-and-customers-in-a-world-of-social-networks/15705
https://ciencia.iscte-iul.pt/publications/relationships-between-brands-and-customers-in-a-world-of-social-networks/15705
https://ciencia.iscte-iul.pt/publications/relationships-between-brands-and-customers-in-a-world-of-social-networks/15705
https://ciencia.iscte-iul.pt/publications/proposition-of-a-new-theoretical-model-to-evaluate-the-role-of-social-network-sites-in-driving/23457
https://ciencia.iscte-iul.pt/publications/proposition-of-a-new-theoretical-model-to-evaluate-the-role-of-social-network-sites-in-driving/23457

23

24

25

26

27

28

29

30

31

32

33

34

35

36

Pereira, H., Rita, P. & Salgueiro, M.F. (2012). How To Make Customers Loyal To Online Tourism Products?. In
European Marketing Association (Ed.), EMAC 2012. (pp. 294-295). Lisboa

Salgueiro, M.F. & Smith, P.W.F (2011). Modelling satisfaction with leisure activities over time using graphical
chain models. In Gerry O?Hanlon (Ed.), Proceedings of the 58th World Statistics Congress of the International
Statistical Institute. (pp. 4921-4926). Dublin: International Statistical Institute .

Hélia Maria Gongalves Pereira, Paulo Miguel Rasquinho Ferreira Rita & Salgueiro, M.F. (2011). Evaluating
online purchase factors that influence e-customer satisfaction in tourism. In Proceedings of the EMAC 2011
Conference. (pp. 0-0). Ljubljana

Salgueiro, M.F., Vieira, M.D.T & Smith, P.W.F (2010). Latent Growth Curve Modelling of Life Satisfaction
Trajectories in the British Household Panel Survey. In Statistics Canada (Ed.), Proceedings of the Statistics
Canada Symposium 2009 ? Longitudinal Surveys: from Design to Analysis. (pp. 0-0).

Vieira, M.D.T, Salgueiro, M.F. & Smith, P.W.F (2010). Misspecification Effects in the Analysis of Longitudinal
Survey Data. In A\W. Bowman (Ed.) (Ed.), Proceedings of the 25th International Workshop on Statistical
Modelling. (pp. 555-560). Glasgow: The University of Glasgow Print Unit.

Pereira, H., Rita, P. & Salgueiro, M.F. (2010). Evaluating traditional online purchase factors that influence
online tourism customers satisfaction . In EMAC (Ed.), European Marketing Association Conference 2010. (pp.
0-0). Copenhaga: EMAC.

Serra, P. & Salgueiro, M.F. (2009). Modela¢do Longitudinal da Satisfa¢cdo Laboral: Structural Equation Models
versus Multi-Process Models. In Manso, J.P. e Monteiro, J.D. (Ed.), ASEPELT?09 ? XXIll Congresso Internacional
de Economia Aplicada . (pp. 0-0). Covilha: Delta Publicaciones.

Salgueiro, M.F. (2009). Modelling Job Satisfaction Trajectories in the British Household Panel Survey using
Latent Growth Curve Models. In Manso, J.P. e Monteiro, J.D. (Ed.), ASEPELT?09 ? XXIII International Congress of
Applied Economics. (pp. 581-593). Covilha: Delta Publicaciones.

Pereira, H., Rita, P. & Salgueiro, M.F. (2009). The Determinants of Satisfaction of Loyal Customers in the
Purchase of Online Tourism Products. In Academy of Marketing Conference. (pp. 0-0).: Academy of Marketing.

Marques, S., Salgueiro, M. F. & Carvalho, J. C. de. (2009). The influence of multiple store choice criteria on
perceived patronage intentions. In 38th EMAC Conference. Nantes, Franca: European Marketing Academy.

Vitéria, P. D., Salgueiro, M.F., Silva, S.A. & De Vries, H. (2008). O impacto da influéncia social na intencdo de
fumar dos adolescentes. In ISPA (Ed.), 7.° Congresso de Psicologia da Saude. (pp. 533-536).: ISPA Edic¢des.

Marques, S. & Salgueiro, M. F. (2008). Store environment: The value of insignia. In Eirass 2008.

Marques, C., Reis, E., Menezes, . & Salgueiro, M.F. (2008). The influence of environmental attitudes on the
preferences for activities in Portuguese protected areas. In Ill Congresso da Associatiéon Hispano-Portuguesa
de Economia de los Recursos Naturales y Ambientales (AERNA 2008) (Ed.), Proceedings do Il Congresso da
Associatién Hispano-Portuguesa de Economia de los Recursos Naturales y Ambientales (AERNA 2008) . (pp. O-

0). Palma de Maiorca, Espanha
- Times Cited Google Scholar: 1

Marques, S. & Salgueiro, M. de F. (2007). The influence of insignia on store environment. In 36th EMAC
Conference. Reykjavik: EMAC.

14


https://ciencia.iscte-iul.pt/publications/how-to-make-customers-loyal-to-online-tourism-products/8789
https://ciencia.iscte-iul.pt/publications/how-to-make-customers-loyal-to-online-tourism-products/8789
https://ciencia.iscte-iul.pt/publications/modelling-satisfaction-with-leisure-activities-over-time-using-graphical-chain-models/353
https://ciencia.iscte-iul.pt/publications/modelling-satisfaction-with-leisure-activities-over-time-using-graphical-chain-models/353
https://ciencia.iscte-iul.pt/publications/modelling-satisfaction-with-leisure-activities-over-time-using-graphical-chain-models/353
https://ciencia.iscte-iul.pt/publications/evaluating-online-purchase-factors-that-influence-e-customer-satisfaction-in-tourism/482
https://ciencia.iscte-iul.pt/publications/evaluating-online-purchase-factors-that-influence-e-customer-satisfaction-in-tourism/482
https://ciencia.iscte-iul.pt/publications/evaluating-online-purchase-factors-that-influence-e-customer-satisfaction-in-tourism/482
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modelling-of-life-satisfaction-trajectories-in-the-british-household-panel/9481
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modelling-of-life-satisfaction-trajectories-in-the-british-household-panel/9481
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modelling-of-life-satisfaction-trajectories-in-the-british-household-panel/9481
https://ciencia.iscte-iul.pt/publications/misspecification-effects-in-the-analysis-of-longitudinal-survey-data/9480
https://ciencia.iscte-iul.pt/publications/misspecification-effects-in-the-analysis-of-longitudinal-survey-data/9480
https://ciencia.iscte-iul.pt/publications/misspecification-effects-in-the-analysis-of-longitudinal-survey-data/9480
https://ciencia.iscte-iul.pt/publications/evaluating-traditional-online-purchase-factors-that-influence-online-tourism-customers-satisfaction-/9511
https://ciencia.iscte-iul.pt/publications/evaluating-traditional-online-purchase-factors-that-influence-online-tourism-customers-satisfaction-/9511
https://ciencia.iscte-iul.pt/publications/evaluating-traditional-online-purchase-factors-that-influence-online-tourism-customers-satisfaction-/9511
https://ciencia.iscte-iul.pt/publications/modelacao-longitudinal-da-satisfacao-laboral-structural-equation-models-versus-multi-process-models-/10353
https://ciencia.iscte-iul.pt/publications/modelacao-longitudinal-da-satisfacao-laboral-structural-equation-models-versus-multi-process-models-/10353
https://ciencia.iscte-iul.pt/publications/modelacao-longitudinal-da-satisfacao-laboral-structural-equation-models-versus-multi-process-models-/10353
https://ciencia.iscte-iul.pt/publications/modelling-job-satisfaction-trajectories-in-the-british-household-panel-survey-using-latent-growth/10350
https://ciencia.iscte-iul.pt/publications/modelling-job-satisfaction-trajectories-in-the-british-household-panel-survey-using-latent-growth/10350
https://ciencia.iscte-iul.pt/publications/modelling-job-satisfaction-trajectories-in-the-british-household-panel-survey-using-latent-growth/10350
https://ciencia.iscte-iul.pt/publications/the-determinants-of-satisfaction-of-loyal-customers-in-the-purchase-of-online-tourism-products/10208
https://ciencia.iscte-iul.pt/publications/the-determinants-of-satisfaction-of-loyal-customers-in-the-purchase-of-online-tourism-products/10208
https://ciencia.iscte-iul.pt/publications/the-influence-of-multiple-store-choice-criteria-on-perceived-patronage-intentions/67187
https://ciencia.iscte-iul.pt/publications/the-influence-of-multiple-store-choice-criteria-on-perceived-patronage-intentions/67187
https://ciencia.iscte-iul.pt/publications/o-impacto-da-influencia-social-na-intencao-de-fumar-dos-adolescentes-/10354
https://ciencia.iscte-iul.pt/publications/o-impacto-da-influencia-social-na-intencao-de-fumar-dos-adolescentes-/10354
https://ciencia.iscte-iul.pt/publications/store-environment-the-value-of-insignia/67188
https://ciencia.iscte-iul.pt/publications/the-influence-of-environmental-attitudes-on-the-preferences-for-activities-in-portuguese-protected/10820
https://ciencia.iscte-iul.pt/publications/the-influence-of-environmental-attitudes-on-the-preferences-for-activities-in-portuguese-protected/10820
https://ciencia.iscte-iul.pt/publications/the-influence-of-environmental-attitudes-on-the-preferences-for-activities-in-portuguese-protected/10820
https://ciencia.iscte-iul.pt/publications/the-influence-of-environmental-attitudes-on-the-preferences-for-activities-in-portuguese-protected/10820
https://ciencia.iscte-iul.pt/publications/the-influence-of-environmental-attitudes-on-the-preferences-for-activities-in-portuguese-protected/10820
https://ciencia.iscte-iul.pt/publications/the-influence-of-insignia-on-store-environment/67189
https://ciencia.iscte-iul.pt/publications/the-influence-of-insignia-on-store-environment/67189

37

38

39

40

41

42

43

Cunha, S. M. da. & Salgueiro, M. de F. (2007). O efeito moderador da “insignia” no impacto dos critérios de
escolha de um ponto de venda na intengdo de voltar. In SPE 2007.

Salgueiro, M.F. (2006). Modelos Gaussianos com grafos com um factor latente. In Castro, L.C., Martins, E.G.,
Rocha, C., Oliveira, M.F., Leal, M.M. e Rosado, F., (Ed.), Xlll Congresso Anual da Sociedade Portuguesa de
Estatistica. (pp. 649-660).: Sociedade Portuguesa de Estatistica.

Cunha, S. & Salgueiro, M. de F. (2006). A influéncia da “insignia / ponto de venda” na envolvente da loja:
Analise factorial confirmatéria multi-grupos ou multi-nivel?. In SPE 2006.

Salgueiro, M.F. (2005). Distribui¢cdes dos testes de exclusao de aresta em modelos log-lineares com grafos. In
Braumann, A.A., Infante, P. Oliveira, M.M., Alpizar-Jara, R. e Rosado, F. (Ed.), XIl Congresso Anual da Sociedade
Portuguesa de Estatistica. (pp. 683-694).: Sociedade Portuguesa de Estatistica.

Salgueiro, M.F. (2004). Distribuicdes dos testes de exclusao de aresta em modelos Gaussianos com grafos. In
Rodrigues, P.M.M., Rebelo, E.L. e Rosado, F. (Ed.), XI Congresso Anual da Sociedade Portuguesa de Estatistica .
(pp. 717-724).: Sociedade Portuguesa de Estatistica.

Salgueiro, M.F., Smith, P.W.F & McDonald, J.W. (2003). Power of Single Edge Exclusion in Graphical Log-linear
Models. In Verbeke, G. Molenberghs, G., Aerts, M. e Fieuws, S. (Ed.), Proceedings of the 18th International
Workshop on Statistical Modelling . (pp. 385-390). Leuven: Leuven: Katholieke Universiteit Leuven.

Salgueiro, M.F., Smith, P.W.F & McDonald, J.W. (2001). The Observed Association Structure from Graphical
Gaussian Models with a Single Latent Variable. In Klein, B. e Korsholm, L. (Ed.), Proceedings of the 16th
International Workshop on Statistical Modelling . (pp. 347-354). Odense: Odense: University of Southern
Denmark.

- Conference proceedings editor

-Talk

Hill, M., Ferreira, M. A. M., Dias, J. G., Salgueiro, M.F., Carvalho, H., Vicente, P....Braumann, C.A. (2008).
Estatistica - da teoria a pratica: Actas do XV Congresso Anual da Sociedade Portuguesa de Estatistica, . Lisboa.
EdicSes SPE.

Landrum, N., Simaens, A. & Salgueiro, M.F. (2023). An Examination of Social Sustainability for Human
Flourishing. 10th Responsible Management Education Research Conference.

Marques, C., Salgueiro, M.F. & Vicente, P.C.R. (2022). Analyzing the Effects of Deviations from Normality on the
Latent Growth Curve Models Goodness-of-fit. IFCS.

Marques, C., Salgueiro, M.F. & Vicente, P.C.R. (2020). Deviations from normality: Effects on the goodness-of-fit
of latent growth curve models. XXVII Meeting of the Portuguese Association of Classification and Data
Analysis,.

Pereira, H. & Salgueiro, M.F. (2020). The Role of Satisfaction when mediating Loyalty What's for in Online
Tourism Purchases?. EURAM 2020 - European Academy of Management Conference.

Salgueiro, M.F., Vieira, M.D.T. & Smith, P.W.F (2019). The analysis of administrative data using logistic
regression modelling. SPE 2019 - Congresso da Sociedade Portuguesa de Estatistica.

15


https://ciencia.iscte-iul.pt/publications/o-efeito-moderador-da-insignia-no-impacto-dos-criterios-de-escolha-de-um-ponto-de-venda-na-intencao/67190
https://ciencia.iscte-iul.pt/publications/o-efeito-moderador-da-insignia-no-impacto-dos-criterios-de-escolha-de-um-ponto-de-venda-na-intencao/67190
https://ciencia.iscte-iul.pt/publications/modelos-gaussianos-com-grafos-com-um-factor-latente-/10386
https://ciencia.iscte-iul.pt/publications/modelos-gaussianos-com-grafos-com-um-factor-latente-/10386
https://ciencia.iscte-iul.pt/publications/modelos-gaussianos-com-grafos-com-um-factor-latente-/10386
https://ciencia.iscte-iul.pt/publications/a-influencia-da-insignia--ponto-de-venda-na-envolvente-da-loja-analise-factorial-confirmatoria/67191
https://ciencia.iscte-iul.pt/publications/a-influencia-da-insignia--ponto-de-venda-na-envolvente-da-loja-analise-factorial-confirmatoria/67191
https://ciencia.iscte-iul.pt/publications/distribuicoes-dos-testes-de-exclusao-de-aresta-em-modelos-log-lineares-com-grafos-/10388
https://ciencia.iscte-iul.pt/publications/distribuicoes-dos-testes-de-exclusao-de-aresta-em-modelos-log-lineares-com-grafos-/10388
https://ciencia.iscte-iul.pt/publications/distribuicoes-dos-testes-de-exclusao-de-aresta-em-modelos-log-lineares-com-grafos-/10388
https://ciencia.iscte-iul.pt/publications/distribuicoes-dos-testes-de-exclusao-de-aresta-em-modelos-gaussianos-com-grafos-/10389
https://ciencia.iscte-iul.pt/publications/distribuicoes-dos-testes-de-exclusao-de-aresta-em-modelos-gaussianos-com-grafos-/10389
https://ciencia.iscte-iul.pt/publications/distribuicoes-dos-testes-de-exclusao-de-aresta-em-modelos-gaussianos-com-grafos-/10389
https://ciencia.iscte-iul.pt/publications/power-of-single-edge-exclusion-in-graphical-log-linear-models/10390
https://ciencia.iscte-iul.pt/publications/power-of-single-edge-exclusion-in-graphical-log-linear-models/10390
https://ciencia.iscte-iul.pt/publications/power-of-single-edge-exclusion-in-graphical-log-linear-models/10390
https://ciencia.iscte-iul.pt/publications/the-observed-association-structure-from-graphical-gaussian-models-with-a-single-latent-variable/10392
https://ciencia.iscte-iul.pt/publications/the-observed-association-structure-from-graphical-gaussian-models-with-a-single-latent-variable/10392
https://ciencia.iscte-iul.pt/publications/the-observed-association-structure-from-graphical-gaussian-models-with-a-single-latent-variable/10392
https://ciencia.iscte-iul.pt/publications/the-observed-association-structure-from-graphical-gaussian-models-with-a-single-latent-variable/10392
https://ciencia.iscte-iul.pt/publications/estatistica--da-teoria-a-pratica-actas-do-xv-congresso-anual-da-sociedade-portuguesa-de-estatistica-/61549
https://ciencia.iscte-iul.pt/publications/estatistica--da-teoria-a-pratica-actas-do-xv-congresso-anual-da-sociedade-portuguesa-de-estatistica-/61549
https://ciencia.iscte-iul.pt/publications/estatistica--da-teoria-a-pratica-actas-do-xv-congresso-anual-da-sociedade-portuguesa-de-estatistica-/61549
https://ciencia.iscte-iul.pt/publications/an-examination-of-social-sustainability-for-human-flourishing/100385
https://ciencia.iscte-iul.pt/publications/an-examination-of-social-sustainability-for-human-flourishing/100385
https://ciencia.iscte-iul.pt/publications/analyzing-the-effects-of-deviations-from-normality-on-the-latent-growth-curve-models-goodness-of-fit/92670
https://ciencia.iscte-iul.pt/publications/analyzing-the-effects-of-deviations-from-normality-on-the-latent-growth-curve-models-goodness-of-fit/92670
https://ciencia.iscte-iul.pt/publications/deviations-from-normality--effects-on-the-goodness-of-fit-of-latent-growth-curve-models/75942
https://ciencia.iscte-iul.pt/publications/deviations-from-normality--effects-on-the-goodness-of-fit-of-latent-growth-curve-models/75942
https://ciencia.iscte-iul.pt/publications/deviations-from-normality--effects-on-the-goodness-of-fit-of-latent-growth-curve-models/75942
https://ciencia.iscte-iul.pt/publications/the-role-of-satisfaction-when-mediating-loyalty-whats-for-in-online-tourism-purchases/79937
https://ciencia.iscte-iul.pt/publications/the-role-of-satisfaction-when-mediating-loyalty-whats-for-in-online-tourism-purchases/79937
https://ciencia.iscte-iul.pt/publications/the-analysis-of-administrative-data-using-logistic-regression-modelling/66435
https://ciencia.iscte-iul.pt/publications/the-analysis-of-administrative-data-using-logistic-regression-modelling/66435

10

11

12

13

14

15

16

17

18

19

20

21

Salgueiro, M.F., Vieira, M.D.T. & Smith, P.W.F (2019). Analysis of administrative data with a binary response
variable. JoCLAD 2019.

Salgueiro, M.F., Vieira, M.D.T. & Smith, P.W.F (2019). Analysing administrative data using logistic regression
modelling. 12th International Conference of the ERCIM WG on Computational and Methodological Statistics
(CMStatistics 2019).

Pereira, H. & Salgueiro, M.F. (2019). What determines Tourism Loyalty? The Role of Trust in Online Purchases
of Tourism Products . EURAM European Management Conference.

Pereira, H. & Salgueiro, M.F. (2019). FASHION AND BEAUTY ADVERTISING MODELS'AGE AND ITS IMPACT ON
OVER 50 FEMALE CONSUMERS’ PURCHASE INTENTION. GAMMA 2019 - Global Fashion Management
Conference.

Pereira, H. & Salgueiro, M.F. (2018). The relationship between Portuguese banks and their customers in a
recessionary context. ICBED 2018.

Salgueiro, M.F. & Vicente, P.C.R. (2018). Impacto da omissao de dados em medidas de qualidade do
ajustamento em modelos de andlise fatorial confirmatéria: estudo de simula¢gdo em Mplus. JoClad 2018.

Salgueiro, M.F., Vicente, P.C.R. & Marques, C. (2018). Planned missing designs: Effects on latent growth curve
models . IMPS 2018 - International Meeting of the Psychometric Society.

Salgueiro, M.F. (2018). Inter-Industry Wage Differentials: A Structural Equation Modelling Approach. 3rd
Meeting of Applied Economics - Universidade Federal de Juiz de Fora.

Marques, C., Salgueiro, M.F. & Vicente, P.C.R. (2018). DATA DEVIATIONS FROM NORMALITY: EFFECTS ON
GROWTH CURVE MODELS. IMPS 2018.

Marques, C., Vicente, P.C.R. & Salgueiro, M.F. (2018). O efeito dos desvios face a normalidade da distribui¢cdo
dos dados nas estimativas de um modelo com trajectéria latente linear: Resultados de um estudo de
simulagdo em R. JOCLAD 2018.

Marques, C., Salgueiro, M.F. & Vicente, P.C.R. (2017). DATA DEVIATIONS FROM NORMALITY: EFFECTS ON
GROWTH CURVE MODELS ESTIMATES. IMPS 2017.

Langaro, D., Salgueiro, M.F. & Rita, P. (2017). The effects of Social Networking Sites on Brand Benevolence.
46th Annual Conference of the European Marketing Academy .

Vicente, P.C.R. & Salgueiro, M.F. (2017). Omiss&es, desvios face a normalidade e dimensdo da amostra:
Impacto sobre medidas de qualidade do ajustamento em modelos de analise fatorial confirmatéria. XXIII
Congresso da Sociedade Portuguesa de Estatistica.

Vicente, P.C.R. & Salgueiro, M.F. (2017). O efeito da escolha do método de estimacao em modelos com
variavel latente continua: Um estudo de simulac¢do. JoCLAD 2017.

Salgueiro, M.F., Vieira, M.D.T. & Freguglia, R. (2017). Modelling wage trajectories in Brazil using data from RAIS
Identificada. JoCLAD 2017.

Salgueiro, M.F., Vieira, M.D.T. & Freguglia, R. (2017). Inter-industry wage differentials: A structural equation
modelling approach. IMPS 2017.

16


https://ciencia.iscte-iul.pt/publications/analysis-of-administrative-data-with-a-binary-response-variable/66433
https://ciencia.iscte-iul.pt/publications/analysis-of-administrative-data-with-a-binary-response-variable/66433
https://ciencia.iscte-iul.pt/publications/analysing-administrative-data-using-logistic-regression-modelling/66430
https://ciencia.iscte-iul.pt/publications/analysing-administrative-data-using-logistic-regression-modelling/66430
https://ciencia.iscte-iul.pt/publications/analysing-administrative-data-using-logistic-regression-modelling/66430
https://ciencia.iscte-iul.pt/publications/what-determines-tourism-loyalty--the-role-of-trust-in-online-purchases-of-tourism-products-/62583
https://ciencia.iscte-iul.pt/publications/what-determines-tourism-loyalty--the-role-of-trust-in-online-purchases-of-tourism-products-/62583
https://ciencia.iscte-iul.pt/publications/fashion-and-beauty-advertising-modelsage-and-its-impact-on-over-50-female-consumers-purchase/62582
https://ciencia.iscte-iul.pt/publications/fashion-and-beauty-advertising-modelsage-and-its-impact-on-over-50-female-consumers-purchase/62582
https://ciencia.iscte-iul.pt/publications/fashion-and-beauty-advertising-modelsage-and-its-impact-on-over-50-female-consumers-purchase/62582
https://ciencia.iscte-iul.pt/publications/the-relationship-between-portuguese-banks-and-their-customers-in-a-recessionary-context/54723
https://ciencia.iscte-iul.pt/publications/the-relationship-between-portuguese-banks-and-their-customers-in-a-recessionary-context/54723
https://ciencia.iscte-iul.pt/publications/impacto-da-omissao-de-dados-em-medidas-de-qualidade-do-ajustamento-em-modelos-de-analise-fatorial/53741
https://ciencia.iscte-iul.pt/publications/impacto-da-omissao-de-dados-em-medidas-de-qualidade-do-ajustamento-em-modelos-de-analise-fatorial/53741
https://ciencia.iscte-iul.pt/publications/planned-missing-designs-effects-on-latent-growth-curve-models-/53740
https://ciencia.iscte-iul.pt/publications/planned-missing-designs-effects-on-latent-growth-curve-models-/53740
https://ciencia.iscte-iul.pt/publications/inter-industry-wage-differentials-a-structural-equation-modelling-approach/53230
https://ciencia.iscte-iul.pt/publications/inter-industry-wage-differentials-a-structural-equation-modelling-approach/53230
https://ciencia.iscte-iul.pt/publications/data-deviations-from-normality--effects-on-growth-curve-models/48995
https://ciencia.iscte-iul.pt/publications/data-deviations-from-normality--effects-on-growth-curve-models/48995
https://ciencia.iscte-iul.pt/publications/o-efeito-dos-desvios-face-a-normalidade-da-distribuicao-dos-dados-nas-estimativas-de-um-modelo-com/48034
https://ciencia.iscte-iul.pt/publications/o-efeito-dos-desvios-face-a-normalidade-da-distribuicao-dos-dados-nas-estimativas-de-um-modelo-com/48034
https://ciencia.iscte-iul.pt/publications/o-efeito-dos-desvios-face-a-normalidade-da-distribuicao-dos-dados-nas-estimativas-de-um-modelo-com/48034
https://ciencia.iscte-iul.pt/publications/data-deviations-from-normality-effects-on-growth-curve-models-estimates/38171
https://ciencia.iscte-iul.pt/publications/data-deviations-from-normality-effects-on-growth-curve-models-estimates/38171
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-networking-sites-on-brand-benevolence/44445
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-networking-sites-on-brand-benevolence/44445
https://ciencia.iscte-iul.pt/publications/omissoes-desvios-face-a-normalidade-e-dimensao-da-amostra-impacto-sobre-medidas-de-qualidade-do/41172
https://ciencia.iscte-iul.pt/publications/omissoes-desvios-face-a-normalidade-e-dimensao-da-amostra-impacto-sobre-medidas-de-qualidade-do/41172
https://ciencia.iscte-iul.pt/publications/omissoes-desvios-face-a-normalidade-e-dimensao-da-amostra-impacto-sobre-medidas-de-qualidade-do/41172
https://ciencia.iscte-iul.pt/publications/o-efeito-da-escolha-do-metodo-de-estimacao-em-modelos-com-variavel-latente-continua-um-estudo-de/43488
https://ciencia.iscte-iul.pt/publications/o-efeito-da-escolha-do-metodo-de-estimacao-em-modelos-com-variavel-latente-continua-um-estudo-de/43488
https://ciencia.iscte-iul.pt/publications/modelling-wage-trajectories-in-brazil-using-data-from-rais-identificada/43489
https://ciencia.iscte-iul.pt/publications/modelling-wage-trajectories-in-brazil-using-data-from-rais-identificada/43489
https://ciencia.iscte-iul.pt/publications/inter-industry-wage-differentials-a-structural-equation-modelling-approach/43491
https://ciencia.iscte-iul.pt/publications/inter-industry-wage-differentials-a-structural-equation-modelling-approach/43491

22

23

24

25

26

27

28

29

30

31

32

33

34

35

36

Salgueiro, M.F., Marques, C. & Vicente, P.C.R. (2017). Desvios a Normalidade da Distribui¢do: Efeitos Sobre as
Estimativas dos Parametros em Modelos com Trajectéria Latente. XXIll Congresso da Sociedade Portuguesa
de Estatistica.

Pereira, H., Salgueiro, M.F. & Marques, S. (2017). Portuguese women as wine consumers - the impact of
beliefs on the option to drink wine. International Conference on Business and Economic Develpoment.

Pereira, H., Salgueiro, M.F. & Marques, S. (2017). How does economic crisis impact on family vacations?.
International Conference on Business and Economic Development.

Marques, C., Vicente, P.C.R. & Salgueiro, M.F. (2017). Simula¢do de Modelos com Trajectéria Latente: R versus
Mplus. XXIII Congresso da Sociedade Portuguesa de Estatistica.

Salgueiro, M.F. & Vicente, P.C.R. (2016). Dados omissos em modelos de analise fatorial confirmatéria ndo
balanceados: estudo de simulagao para detetar dimensao minima da amostra . Jornadas de Classificacdo e
Analise de Dados - JoClad 2016.

Vicente, P.C.R. & Salgueiro, M.F. (2016). O Teste da Razdo de Verosimilhancas em Modelos com Equagdes
Estruturais: Uma Abordagem Multi-grupos ao Estudo da Privacdo Material em Portugal com Dados do ICOR.
Jornadas de Classificacdo e Analise de Dados - JoClad 2016.

Pereira, H., Salgueiro, M.F. & Rita, P. (2016). The Mediating Effect of Satisfaction - Does is influences Loyalty
Concerning Online Tourism Purchases?. European Marketing Academy 2016.

Salgueiro, M.F. (2016). Country Personality Scale: Is a five-dimensional model a better methodological
instrument?. Global Business Conference.

Pereira, H., Salgueiro, M.F. & Nunes, P. (2015). The relationships between Portuguese banks and their
customers in a recessionary context. International Conference on Innovation and Entrepreneurship in
Marketing and Consumer Behaviour - ICIEMC. 205-217

sandra filipe, Marques, S. & Salgueiro, M.F. (2015). Customers' relationship with their main grocery retail: an
empirical study in the portuguese context. LBCR European Marketing Conference 2015.

Pereira, H., Salgueiro, M.F. & Rita (2015). Inten¢do de compra online nos seniores Portugueses. International
Conference on Innovation, Entrepreneurship in Marketing and Consumer Behavior - ICIEMC. 218-229

Langaro, D., Salgueiro, M.F. & Rita, P. (2015). Social Networking Sites: The relationship element in the
communication mix. The European Marketing Academy Conference - EMAC 2015.

Langaro, D., Salgueiro, M.F. & Rita, P. (2015). Proposing a new construct to measure the effectiveness of
brands operating in Social Networking Sites. International Conference on Innovation, Entrepreneurship in
Marketing and Consumer Behavior - ICIEMC. 162-172

Langaro, D., Salgueiro, M.F. & Rita, P. (2015). Proposing a new construct to measure the effectiveness of
brands operating in Social Networking Sites. Proceedings of the 2nd . International Conference of Innovation
and Entrepreneurship in Marketing and Consumer Behavior. 163-172

sandra filipe, Marques, S. & Salgueiro, M.F. (2015). Social Responsability in Purchase and Consumption: a
study of the Portuguese Consumer Behaviour. International Conference on Innovation, Entrepreneurship in
Marketing and Consumer Behavior - ICIEMC.

17


https://ciencia.iscte-iul.pt/publications/desvios-a-normalidade-da-distribuicao-efeitos-sobre-as-estimativas-dos-parametros-em-modelos-com/39877
https://ciencia.iscte-iul.pt/publications/desvios-a-normalidade-da-distribuicao-efeitos-sobre-as-estimativas-dos-parametros-em-modelos-com/39877
https://ciencia.iscte-iul.pt/publications/desvios-a-normalidade-da-distribuicao-efeitos-sobre-as-estimativas-dos-parametros-em-modelos-com/39877
https://ciencia.iscte-iul.pt/publications/portuguese-women-as-wine-consumers---the-impact-of-beliefs-on-the-option-to-drink-wine/37215
https://ciencia.iscte-iul.pt/publications/portuguese-women-as-wine-consumers---the-impact-of-beliefs-on-the-option-to-drink-wine/37215
https://ciencia.iscte-iul.pt/publications/how-does-economic-crisis-impact-on-family-vacations/37217
https://ciencia.iscte-iul.pt/publications/how-does-economic-crisis-impact-on-family-vacations/37217
https://ciencia.iscte-iul.pt/publications/simulacao-de-modelos-com-trajectoria-latente-r-versus-mplus/39875
https://ciencia.iscte-iul.pt/publications/simulacao-de-modelos-com-trajectoria-latente-r-versus-mplus/39875
https://ciencia.iscte-iul.pt/publications/dados-omissos-em-modelos-de-analise-fatorial-confirmatoria-nao-balanceados-estudo-de-simulacao-para/31956
https://ciencia.iscte-iul.pt/publications/dados-omissos-em-modelos-de-analise-fatorial-confirmatoria-nao-balanceados-estudo-de-simulacao-para/31956
https://ciencia.iscte-iul.pt/publications/dados-omissos-em-modelos-de-analise-fatorial-confirmatoria-nao-balanceados-estudo-de-simulacao-para/31956
https://ciencia.iscte-iul.pt/publications/o-teste-da-razao-de-verosimilhancas-em-modelos-com-equacoes-estruturais-uma-abordagem-multi-grupos/31955
https://ciencia.iscte-iul.pt/publications/o-teste-da-razao-de-verosimilhancas-em-modelos-com-equacoes-estruturais-uma-abordagem-multi-grupos/31955
https://ciencia.iscte-iul.pt/publications/o-teste-da-razao-de-verosimilhancas-em-modelos-com-equacoes-estruturais-uma-abordagem-multi-grupos/31955
https://ciencia.iscte-iul.pt/publications/the-mediating-effect-of-satisfaction--does-is-influences-loyalty-concerning-online-tourism-purchases/31946
https://ciencia.iscte-iul.pt/publications/the-mediating-effect-of-satisfaction--does-is-influences-loyalty-concerning-online-tourism-purchases/31946
https://ciencia.iscte-iul.pt/publications/country-personality-scale-is-a-five-dimensional-model-a-better-methodological-instrument/59545
https://ciencia.iscte-iul.pt/publications/country-personality-scale-is-a-five-dimensional-model-a-better-methodological-instrument/59545
https://ciencia.iscte-iul.pt/publications/the-relationships-between-portuguese-banks-and-their-customers-in-a-recessionary-context/23489
https://ciencia.iscte-iul.pt/publications/the-relationships-between-portuguese-banks-and-their-customers-in-a-recessionary-context/23489
https://ciencia.iscte-iul.pt/publications/the-relationships-between-portuguese-banks-and-their-customers-in-a-recessionary-context/23489
https://ciencia.iscte-iul.pt/publications/customers-relationship-with-their-main-grocery-retail-an-empirical-study-in-the-portuguese-context/23194
https://ciencia.iscte-iul.pt/publications/customers-relationship-with-their-main-grocery-retail-an-empirical-study-in-the-portuguese-context/23194
https://ciencia.iscte-iul.pt/publications/intencao-de-compra-online-nos-seniores-portugueses/23494
https://ciencia.iscte-iul.pt/publications/intencao-de-compra-online-nos-seniores-portugueses/23494
https://ciencia.iscte-iul.pt/publications/social-networking-sites-the-relationship-element-in-the-communication-mix-/45619
https://ciencia.iscte-iul.pt/publications/social-networking-sites-the-relationship-element-in-the-communication-mix-/45619
https://ciencia.iscte-iul.pt/publications/proposing-a-new-construct-to-measure-the-effectiveness-of-brands-operating-in-social-networking/23487
https://ciencia.iscte-iul.pt/publications/proposing-a-new-construct-to-measure-the-effectiveness-of-brands-operating-in-social-networking/23487
https://ciencia.iscte-iul.pt/publications/proposing-a-new-construct-to-measure-the-effectiveness-of-brands-operating-in-social-networking/23487
https://ciencia.iscte-iul.pt/publications/proposing-a-new-construct-to-measure-the-effectiveness-of-brands-operating-in-social-networking/28219
https://ciencia.iscte-iul.pt/publications/proposing-a-new-construct-to-measure-the-effectiveness-of-brands-operating-in-social-networking/28219
https://ciencia.iscte-iul.pt/publications/proposing-a-new-construct-to-measure-the-effectiveness-of-brands-operating-in-social-networking/28219
https://ciencia.iscte-iul.pt/publications/social-responsability-in-purchase-and-consumption-a-study-of-the-portuguese-consumer-behaviour/23491
https://ciencia.iscte-iul.pt/publications/social-responsability-in-purchase-and-consumption-a-study-of-the-portuguese-consumer-behaviour/23491
https://ciencia.iscte-iul.pt/publications/social-responsability-in-purchase-and-consumption-a-study-of-the-portuguese-consumer-behaviour/23491

37

38

39

40

41

42

43

44

45

46

47

48

49

50

51

Vicente, P.C.R. & Salgueiro, M.F. (2015). Efeito de uma variavel explicativa na modela¢do de uma trajetoria
latente: Estudo de simulacdo. Congresso da Sociedade Portuguesa de Estatistica.

Vicente, P.C.R. & Salgueiro, M.F. (2015). O efeito da existéncia de omissdes nas estimativas de um modelo
com trajetdria latente linear: Um estudo de simulagdo. XXII Jornadas Anuais da Associacdo de Classificacao e
Andlise de Dados - JoCLAD 2015.

Salgueiro, M.F. & Vicente, P.C.R. (2015). O efeito dimensdo da amostra e ndo respostas num modelo de
analise factorial confirmatoria: resultados de um estudo de simulacao. Congresso da Sociedade Portuguesa
de Estatistica.

Burcio, C., Vinhas da Silva, Rui & Salgueiro, M.F. (2015). An integrated model for measuring country image:
personality, cognition, emotion and their influence on bahavioral intentions. Global Business Conference -
Summer 2015.

sandra filipe, Marques, S. & Salgueiro, M.F. (2015). Corporate Social Responsibility: is it a pillar in relationships
with customers?. 4th MESD International Conference.

Burcio, C., Vinhas da Silva, Rui & Salgueiro, M.F. (2014). The direct and indirect impact of country personality
on behavioral intentions for travelling: the full mediation effect of the affective country image. Global
Business Conference - GBC_Summer 2014.

Pereira, H., Salgueiro, M.F. & Rita, P. (2014). Online Determinants of E-Customer Satisfaction: Application to
Website Purchases in Tourism. International Network of Business and Management Journals. 4

Pereira, H., Rita, P. & Salgueiro, M.F. (2014). A Relationship Marketing Approach to the Online Purchase of
Tourism Products. EMAC 2014 - Paradigm Shifts & Interactions. 43th

Langaro, D., Salgueiro, M.F. & Rita, P. (2014). The effects of social network sites on brand awareness and
attitude, . Proceedings for the 2nd. International Conference on Contemporary Marketing Issues (ICCMI). 888-
893

Langaro, D., Salgueiro, M.F. & Rita, P. (2014). The effects of social network sites on brand awareness and
attitude. 2nd International Conference on Contemporary Marketing Issues, ICCMI 2014. 888-893

Pereira, H., Salgueiro, M.F. & Inés Costa (2014). A Role of Local Communities in a Sustainable Destination
Perspective. Tourism and Ageing Conference 2014.

Vicente, P.C.R. & Salgueiro, M.F. (2014). Evaluating the effects of planned missing designs on latent growth
trajectory estimates . VI European Congress of Methodology.

Pereira, H., Salgueiro, M.F., Dionisio, J. & Joana Pinho (2014). Fashion and Beauty Advertising Models’ Age and
its Impact on Over 50 Female Consumers’ Purchase Intention. Tourism and Ageing Conference, 2014.

Vicente, P.C.R. & Salgueiro, M.F. (2014). Modelo com trajetéria latente com dados gerados a partir de um
planned missing design: estudo de simulagdo . XXI Jornadas Anuais da Associacdo de Classificacdo e Analise
de Dados (JoCLAD 2014).

Salgueiro, M.F. & Vicente, P.C.R. (2014). The effect of observed data deviations from normality on the
parameter estimates of a latent growth curve model: a simulation study. XXI Jornadas Anuais da Associagao
de Classificacdo e Andlise de Dados (JoCLAD 2014).

18


https://ciencia.iscte-iul.pt/publications/efeito-de-uma-variavel-explicativa-na-modelacao-de-uma-trajetoria-latente-estudo-de-simulacao/25354
https://ciencia.iscte-iul.pt/publications/efeito-de-uma-variavel-explicativa-na-modelacao-de-uma-trajetoria-latente-estudo-de-simulacao/25354
https://ciencia.iscte-iul.pt/publications/o-efeito-da-existencia-de-omissoes-nas-estimativas-de-um-modelo-com-trajetoria-latente-linear-um/23495
https://ciencia.iscte-iul.pt/publications/o-efeito-da-existencia-de-omissoes-nas-estimativas-de-um-modelo-com-trajetoria-latente-linear-um/23495
https://ciencia.iscte-iul.pt/publications/o-efeito-da-existencia-de-omissoes-nas-estimativas-de-um-modelo-com-trajetoria-latente-linear-um/23495
https://ciencia.iscte-iul.pt/publications/o-efeito-dimensao-da-amostra-e-nao-respostas-num-modelo-de-analise-factorial-confirmatoria/25353
https://ciencia.iscte-iul.pt/publications/o-efeito-dimensao-da-amostra-e-nao-respostas-num-modelo-de-analise-factorial-confirmatoria/25353
https://ciencia.iscte-iul.pt/publications/o-efeito-dimensao-da-amostra-e-nao-respostas-num-modelo-de-analise-factorial-confirmatoria/25353
https://ciencia.iscte-iul.pt/publications/an-integrated-model-for-measuring-country-image-personality-cognition-emotion-and-their-influence/26991
https://ciencia.iscte-iul.pt/publications/an-integrated-model-for-measuring-country-image-personality-cognition-emotion-and-their-influence/26991
https://ciencia.iscte-iul.pt/publications/an-integrated-model-for-measuring-country-image-personality-cognition-emotion-and-their-influence/26991
https://ciencia.iscte-iul.pt/publications/corporate-social-responsibility-is-it-a-pillar-in-relationships-with-customers/26923
https://ciencia.iscte-iul.pt/publications/corporate-social-responsibility-is-it-a-pillar-in-relationships-with-customers/26923
https://ciencia.iscte-iul.pt/publications/the-direct-and-indirect-impact-of-country-personality-on-behavioral-intentions-for-travelling-the/20054
https://ciencia.iscte-iul.pt/publications/the-direct-and-indirect-impact-of-country-personality-on-behavioral-intentions-for-travelling-the/20054
https://ciencia.iscte-iul.pt/publications/the-direct-and-indirect-impact-of-country-personality-on-behavioral-intentions-for-travelling-the/20054
https://ciencia.iscte-iul.pt/publications/online-determinants-of-e-customer-satisfaction-application-to-website-purchases-in-tourism/17108
https://ciencia.iscte-iul.pt/publications/online-determinants-of-e-customer-satisfaction-application-to-website-purchases-in-tourism/17108
https://ciencia.iscte-iul.pt/publications/a-relationship-marketing-approach-to-the-online-purchase-of-tourism-products/16967
https://ciencia.iscte-iul.pt/publications/a-relationship-marketing-approach-to-the-online-purchase-of-tourism-products/16967
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-network-sites-on-brand-awareness-and-attitude-/28220
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-network-sites-on-brand-awareness-and-attitude-/28220
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-network-sites-on-brand-awareness-and-attitude-/28220
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-network-sites-on-brand-awareness-and-attitude/20047
https://ciencia.iscte-iul.pt/publications/the-effects-of-social-network-sites-on-brand-awareness-and-attitude/20047
https://ciencia.iscte-iul.pt/publications/a-role-of-local-communities-in-a-sustainable-destination-perspective/20053
https://ciencia.iscte-iul.pt/publications/a-role-of-local-communities-in-a-sustainable-destination-perspective/20053
https://ciencia.iscte-iul.pt/publications/evaluating-the-effects-of-planned-missing-designs-on-latent-growth-trajectory-estimates-/20058
https://ciencia.iscte-iul.pt/publications/evaluating-the-effects-of-planned-missing-designs-on-latent-growth-trajectory-estimates-/20058
https://ciencia.iscte-iul.pt/publications/fashion-and-beauty-advertising-models-age-and-its-impact-on-over-50-female-consumers-purchase/20051
https://ciencia.iscte-iul.pt/publications/fashion-and-beauty-advertising-models-age-and-its-impact-on-over-50-female-consumers-purchase/20051
https://ciencia.iscte-iul.pt/publications/modelo-com-trajetoria-latente-com-dados-gerados-a-partir-de-um-planned-missing-design-estudo-de/20060
https://ciencia.iscte-iul.pt/publications/modelo-com-trajetoria-latente-com-dados-gerados-a-partir-de-um-planned-missing-design-estudo-de/20060
https://ciencia.iscte-iul.pt/publications/modelo-com-trajetoria-latente-com-dados-gerados-a-partir-de-um-planned-missing-design-estudo-de/20060
https://ciencia.iscte-iul.pt/publications/the-effect-of-observed-data-deviations-from-normality-on-the-parameter-estimates-of-a-latent-growth/20059
https://ciencia.iscte-iul.pt/publications/the-effect-of-observed-data-deviations-from-normality-on-the-parameter-estimates-of-a-latent-growth/20059
https://ciencia.iscte-iul.pt/publications/the-effect-of-observed-data-deviations-from-normality-on-the-parameter-estimates-of-a-latent-growth/20059

52

53

54

55

56

57

58

59

60

61

62

63

64

65

66

67

68

Salgueiro, M.F. (2014). Modelling Job Satisfaction Growth Trajectories Using the Muthén-Roy Pattern-Mixture
Model Approach . VI European Congress of Methodology.

Burcio, C., Vinhas da Silva, Rui & Salgueiro, M.F. (2014). The Impact of Country Personality on Behavioral
Intentions: Five Dimensions Rather Than the Original Six Dimensions Scale. West East Institute Conference -
WEI 2014.

Burcio, C., Vinhas da Silva, Rui & Salgueiro, M.F. (2014). On the country personality scale: is a five-dimensions
model better than the original six dimensions? . Global Business Conference - GBC_Summer 2014.

Salgueiro, M.F. (2013). Modelling growth trajectories of Job Satisfaction with Total Pay using the Muthén-Roy
pattern-mixture model approach . SIS 2013 Statistical Conference.

Salgueiro, M.F. (2013). A growth mixture model approach to modelling job satisfaction latent growth
trajectories. XX Jornadas Anuais da Associacdo de Classificacdo e Andlise de Dados.

Pereira, H., Salgueiro, M.F. & Mateus, . (2013). Relationships between Brands and Customers in a World of
Social Networks. International Network of Business and Management Journals - INBAM.

Vicente, P.C.R. & Salgueiro, M.F. (2013). Longitudinal modeling of a material deprivation score with missing
data. 3rd European User Conference for EU-LFS and EU-SILC.

Vicente, P.C.R. & Salgueiro, M.F. (2012). Modelos com trajectéria latente com dados omissos no painel rotativo

ICOR. XX Congresso Anual da Sociedade Portuguesa de Estatistica.

Langaro, D., Rita. P. & Salgueiro, M.F. (2012). The Role of Social Network Sites in Driving Customer
Relationship Loyalty. 41th. Annual Conference European Marketing Academy.

Langaro, D., Rita, P. & Salgueiro, M.F. (2012). The Role of Social Network Sites in Driving Customer
Relationship Loyalty. 41th. Annual Conference European Marketing Academy.

Langaro, D., Rita, P. & Salgueiro, M.F. (2012). The Role of Social Network Sites in Driving Customer
Relationship Loyalty. 25th Annual Doctoral Colloquium of the European Marketing Academy (EMAC).

Pereira, H., Rita, P. & Salgueiro, M.F. (2012). How To Make Customers Loyal To Online Tourism Products?.
EMAC 2012.

Langaro, D., Rita, P. & Salgueiro, M.F. (2012). Proposition of a New Theoretical Model to Evaluate the Role of
Social Network Sites in Driving Loyalty. Proceedings of the Annual Conference of the Academy of Marketing,.

Salgueiro, M.F. (2012). A pattern-mixture approach to modelling growth trajectories of job satisfaction with
total pay . V European Congress of Methodology.

Salgueiro, M.F. (2012). Modelling job satisfaction growth trajectories with missing data. Jornadas Anuais da
Associagao de Classificagdo e Analise de Dados.

Ledo, B., Rita, P. & Salgueiro, M.F. (2012). Measuring consumers Consciousness level impact on their
willingness to buy sustainable products. European Marketing Academy (Doctoral Colloquium).

Vicente, P.C.R. & Salgueiro, M.F. (2012). Latent growth curve modeling with missing data in a rotating panel. V
European Congress of Methodology.

19


https://ciencia.iscte-iul.pt/publications/modelling-job-satisfaction-growth-trajectories-using-the-muthen-roy-pattern-mixture-model-approach-/20057
https://ciencia.iscte-iul.pt/publications/modelling-job-satisfaction-growth-trajectories-using-the-muthen-roy-pattern-mixture-model-approach-/20057
https://ciencia.iscte-iul.pt/publications/the-impact-of-country-personality-on-behavioral-intentions-five-dimensions-rather-than-the-original/20056
https://ciencia.iscte-iul.pt/publications/the-impact-of-country-personality-on-behavioral-intentions-five-dimensions-rather-than-the-original/20056
https://ciencia.iscte-iul.pt/publications/the-impact-of-country-personality-on-behavioral-intentions-five-dimensions-rather-than-the-original/20056
https://ciencia.iscte-iul.pt/publications/on-the-country-personality-scale-is-a-five-dimensions-model-better-than-the-original-six-dimensions-/20055
https://ciencia.iscte-iul.pt/publications/on-the-country-personality-scale-is-a-five-dimensions-model-better-than-the-original-six-dimensions-/20055
https://ciencia.iscte-iul.pt/publications/modelling-growth-trajectories-of-job-satisfaction-with-total-pay-using-the-muthen-roy-pattern/15118
https://ciencia.iscte-iul.pt/publications/modelling-growth-trajectories-of-job-satisfaction-with-total-pay-using-the-muthen-roy-pattern/15118
https://ciencia.iscte-iul.pt/publications/a-growth-mixture-model-approach-to-modelling-job-satisfaction-latent-growth-trajectories/15114
https://ciencia.iscte-iul.pt/publications/a-growth-mixture-model-approach-to-modelling-job-satisfaction-latent-growth-trajectories/15114
https://ciencia.iscte-iul.pt/publications/relationships-between-brands-and-customers-in-a-world-of-social-networks/15075
https://ciencia.iscte-iul.pt/publications/relationships-between-brands-and-customers-in-a-world-of-social-networks/15075
https://ciencia.iscte-iul.pt/publications/longitudinal-modeling-of-a-material-deprivation-score-with-missing-data/15109
https://ciencia.iscte-iul.pt/publications/longitudinal-modeling-of-a-material-deprivation-score-with-missing-data/15109
https://ciencia.iscte-iul.pt/publications/modelos-com-trajectoria-latente-com-dados-omissos-no-painel-rotativo-icor/8679
https://ciencia.iscte-iul.pt/publications/modelos-com-trajectoria-latente-com-dados-omissos-no-painel-rotativo-icor/8679
https://ciencia.iscte-iul.pt/publications/the-role-of-social-network-sites-in-driving-customer-relationship-loyalty/88993
https://ciencia.iscte-iul.pt/publications/the-role-of-social-network-sites-in-driving-customer-relationship-loyalty/88993
https://ciencia.iscte-iul.pt/publications/the-role-of-social-network-sites-in-driving-customer-relationship-loyalty/28223
https://ciencia.iscte-iul.pt/publications/the-role-of-social-network-sites-in-driving-customer-relationship-loyalty/28223
https://ciencia.iscte-iul.pt/publications/the-role-of-social-network-sites-in-driving-customer-relationship-loyalty/28225
https://ciencia.iscte-iul.pt/publications/the-role-of-social-network-sites-in-driving-customer-relationship-loyalty/28225
https://ciencia.iscte-iul.pt/publications/how-to-make-customers-loyal-to-online-tourism-products/8788
https://ciencia.iscte-iul.pt/publications/how-to-make-customers-loyal-to-online-tourism-products/8788
https://ciencia.iscte-iul.pt/publications/proposition-of-a-new-theoretical-model-to-evaluate-the-role-of-social-network-sites-in-driving/28217
https://ciencia.iscte-iul.pt/publications/proposition-of-a-new-theoretical-model-to-evaluate-the-role-of-social-network-sites-in-driving/28217
https://ciencia.iscte-iul.pt/publications/a-pattern-mixture-approach-to-modelling-growth-trajectories-of-job-satisfaction-with-total-pay-/8677
https://ciencia.iscte-iul.pt/publications/a-pattern-mixture-approach-to-modelling-growth-trajectories-of-job-satisfaction-with-total-pay-/8677
https://ciencia.iscte-iul.pt/publications/modelling-job-satisfaction-growth-trajectories-with-missing-data/6723
https://ciencia.iscte-iul.pt/publications/modelling-job-satisfaction-growth-trajectories-with-missing-data/6723
https://ciencia.iscte-iul.pt/publications/measuring-consumers-consciousness-level-impact-on-their-willingness-to-buy-sustainable-products/9959
https://ciencia.iscte-iul.pt/publications/measuring-consumers-consciousness-level-impact-on-their-willingness-to-buy-sustainable-products/9959
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modeling-with-missing-data-in-a-rotating-panel/8678
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modeling-with-missing-data-in-a-rotating-panel/8678

69

70

71

72

73

74

75

76

77

78

79

80

81

82

83

84

Vicente, P.C.R. & Salgueiro, M.F. (2012). Uma aplicacdo do método da maxima verosimilhan¢a na estimacgao
de um modelo com trajectéria latente com dados de um painel rotativo. Jornadas Anuais da Associa¢do de
Classificagdo e Andlise de Dados.

Smith, P.W.F & Salgueiro, M.F. (2011). The manifest association structure of structural equation models for
longitudinal data: insights from partial correlations. The 58th World Statistics Congress of the International
Statistical Institute.

Vicente, P.C.R. & Salgueiro, M.F. (2011). Dados omissos resultantes de planned missing designs: contributo
para a andlise do Inquérito as Condic¢Bes de Vida e Rendimento das Familias (ICOR). XIX Congresso Anual da
Sociedade Portuguesa de Estatistica.

Salgueiro, M.F. & Smith, P.W.F (2011). Modelling satisfaction with leisure activities over time using graphical
chain models. The 58th World Statistics Congress of the International Statistical Institute .

Vicente, P.C.R. & Salgueiro, M.F. (2011). Modela¢do da Privacdo Material em Portugal entre 2007 e 2009.
Jornadas Anuais da Associa¢do Portuguesa de Classificacdo e Analise de Dados.

Hélia Maria Gongalves Pereira, Paulo Miguel Rasquinho Ferreira Rita & Salgueiro, M.F. (2011). Evaluating
online purchase factors that influence e-customer satisfaction in Tourism. The European Marketing Academy
Conference.

Serra, P & Salgueiro, M.F. (2011). Uma abordagem multi-grupos a modelagao das trajectérias de satisfacdo
com as condi¢des de vida em Portugal. Jornadas Anuais da Associa¢do de Classificacdo e Analise de Dados.

Salgueiro, M.F. (2011). On the use of graphical chain models to model job satisfaction over time. Jornadas
Anuais da Associa¢do Portuguesa de Classificagdo e Analise de Dados.

Salgueiro, M.F. (2011). Modelos de andlise factorial exploratéria e confirmatéria parameterizados como
modelos com grafos. XIX Congresso Anual da Sociedade Portuguesa de Estatistica.

Pereira, H., Rita, P. & Salgueiro, M.F. (2010). Evaluating specific online purchase factors that influence online
tourism customers satisfaction . 17th International Conference of the European Institute of Retailing and
Services Studies.

Pereira, H., Rita, P. & Salgueiro, M.F. (2010). Evaluating traditional online purchase factors that influence
online tourism customers satisfaction . The European Marketing Academy Conference.

Salgueiro, M.F. (2010). Modelagdo longitudinal de percep¢des de bem estar com recurso a modelos com
grafos . XVIII Congresso Anual da Sociedade Portuguesa de Estatistica.

Vicente, P.C.R. & Salgueiro, M.F. (2010). Modelos de equacdes estruturais com efeitos cruzados e desfasados
vs modelos com trajectéria latente: um estudo da privagdo material em Portugal com dados do ICOR. XVl
Congresso Anual da Sociedade Portuguesa de Estatistica.

Serra, P & Salgueiro, M.F. (2010). Modelacdo longitudinal da satisfacdo laboral com dados do European
Community Household Panel . XVIIl Congresso Anual da Sociedade Portuguesa de Estatistica.

Vicente, P.C.R. & Salgueiro, M.F. (2010). Privacao Material em Portugal: uma andlise com dados do ICOR.
Jornadas da Associacdo de Classificacdo e Andlise de Dados.

Serra, P & Salgueiro, M.F. (2010). Modelagao da Satisfacdo Laboral em Portugal: cross-lagged SEM vs LGCM.
Jornadas da Associacdo de Classifica¢cdo e Analise de Dados.

20


https://ciencia.iscte-iul.pt/publications/uma-aplicacao-do-metodo-da-maxima-verosimilhanca-na-estimacao-de-um-modelo-com-trajectoria-latente/6722
https://ciencia.iscte-iul.pt/publications/uma-aplicacao-do-metodo-da-maxima-verosimilhanca-na-estimacao-de-um-modelo-com-trajectoria-latente/6722
https://ciencia.iscte-iul.pt/publications/uma-aplicacao-do-metodo-da-maxima-verosimilhanca-na-estimacao-de-um-modelo-com-trajectoria-latente/6722
https://ciencia.iscte-iul.pt/publications/the-manifest-association-structure-of-structural-equation-models-for-longitudinal-data-insights/1015
https://ciencia.iscte-iul.pt/publications/the-manifest-association-structure-of-structural-equation-models-for-longitudinal-data-insights/1015
https://ciencia.iscte-iul.pt/publications/the-manifest-association-structure-of-structural-equation-models-for-longitudinal-data-insights/1015
https://ciencia.iscte-iul.pt/publications/dados-omissos-resultantes-de-planned-missing-designs-contributo-para-a-analise-do-inquerito-as/6721
https://ciencia.iscte-iul.pt/publications/dados-omissos-resultantes-de-planned-missing-designs-contributo-para-a-analise-do-inquerito-as/6721
https://ciencia.iscte-iul.pt/publications/dados-omissos-resultantes-de-planned-missing-designs-contributo-para-a-analise-do-inquerito-as/6721
https://ciencia.iscte-iul.pt/publications/modelling-satisfaction-with-leisure-activities-over-time-using-graphical-chain-models/1008
https://ciencia.iscte-iul.pt/publications/modelling-satisfaction-with-leisure-activities-over-time-using-graphical-chain-models/1008
https://ciencia.iscte-iul.pt/publications/modelacao-da-privacao-material-em-portugal-entre-2007-e-2009/6720
https://ciencia.iscte-iul.pt/publications/modelacao-da-privacao-material-em-portugal-entre-2007-e-2009/6720
https://ciencia.iscte-iul.pt/publications/evaluating-online-purchase-factors-that-influence-e-customer-satisfaction-in-tourism/1004
https://ciencia.iscte-iul.pt/publications/evaluating-online-purchase-factors-that-influence-e-customer-satisfaction-in-tourism/1004
https://ciencia.iscte-iul.pt/publications/evaluating-online-purchase-factors-that-influence-e-customer-satisfaction-in-tourism/1004
https://ciencia.iscte-iul.pt/publications/uma-abordagem-multi-grupos-a-modelacao-das-trajectorias-de-satisfacao-com-as-condicoes-de-vida-em/1046
https://ciencia.iscte-iul.pt/publications/uma-abordagem-multi-grupos-a-modelacao-das-trajectorias-de-satisfacao-com-as-condicoes-de-vida-em/1046
https://ciencia.iscte-iul.pt/publications/on-the-use-of-graphical-chain-models-to-model-job-satisfaction-over-time/1044
https://ciencia.iscte-iul.pt/publications/on-the-use-of-graphical-chain-models-to-model-job-satisfaction-over-time/1044
https://ciencia.iscte-iul.pt/publications/modelos-de-analise-factorial-exploratoria-e-confirmatoria-parameterizados-como-modelos-com-grafos/1043
https://ciencia.iscte-iul.pt/publications/modelos-de-analise-factorial-exploratoria-e-confirmatoria-parameterizados-como-modelos-com-grafos/1043
https://ciencia.iscte-iul.pt/publications/evaluating-specific-online-purchase-factors-that-influence-online-tourism-customers-satisfaction-/9489
https://ciencia.iscte-iul.pt/publications/evaluating-specific-online-purchase-factors-that-influence-online-tourism-customers-satisfaction-/9489
https://ciencia.iscte-iul.pt/publications/evaluating-specific-online-purchase-factors-that-influence-online-tourism-customers-satisfaction-/9489
https://ciencia.iscte-iul.pt/publications/evaluating-traditional-online-purchase-factors-that-influence-online-tourism-customers-satisfaction-/9488
https://ciencia.iscte-iul.pt/publications/evaluating-traditional-online-purchase-factors-that-influence-online-tourism-customers-satisfaction-/9488
https://ciencia.iscte-iul.pt/publications/modelacao-longitudinal-de-percepcoes-de-bem-estar-com-recurso-a-modelos-com-grafos-/9487
https://ciencia.iscte-iul.pt/publications/modelacao-longitudinal-de-percepcoes-de-bem-estar-com-recurso-a-modelos-com-grafos-/9487
https://ciencia.iscte-iul.pt/publications/modelos-de-equacoes-estruturais-com-efeitos-cruzados-e-desfasados-vs-modelos-com-trajectoria/9486
https://ciencia.iscte-iul.pt/publications/modelos-de-equacoes-estruturais-com-efeitos-cruzados-e-desfasados-vs-modelos-com-trajectoria/9486
https://ciencia.iscte-iul.pt/publications/modelos-de-equacoes-estruturais-com-efeitos-cruzados-e-desfasados-vs-modelos-com-trajectoria/9486
https://ciencia.iscte-iul.pt/publications/modelacao-longitudinal-da-satisfacao-laboral-com-dados-do-european-community-household-panel-/9485
https://ciencia.iscte-iul.pt/publications/modelacao-longitudinal-da-satisfacao-laboral-com-dados-do-european-community-household-panel-/9485
https://ciencia.iscte-iul.pt/publications/privacao-material-em-portugal-uma-analise-com-dados-do-icor/9483
https://ciencia.iscte-iul.pt/publications/privacao-material-em-portugal-uma-analise-com-dados-do-icor/9483
https://ciencia.iscte-iul.pt/publications/modelacao-da-satisfacao-laboral-em-portugal-cross-lagged-sem-vs-lgcm/9484
https://ciencia.iscte-iul.pt/publications/modelacao-da-satisfacao-laboral-em-portugal-cross-lagged-sem-vs-lgcm/9484

85

86

87

88

89

90

91

92

93

94

95

96

97

98

99

100

Silva, S.A. & Salgueiro, M.F. (2010). O papel das praticas organizacionais de segurancga na percepgao do risco e
na satisfagdo com a seguranca . VIl Simpésio Nacional de Investigacao em Psicologia.

Vieira, M.D.T, Salgueiro, M.F. & Smith, P.W.F (2010). Misspecification Effects in the Analysis of Longitudinal
Survey Data . 25th International Workshop on Statistical Modelling.

Salgueiro, M.F. (2009). Modelling Job Satisfaction Trajectories in the British Household Panel Survey using
Latent Growth Curve Models . ASEPELT?09 (XXIII International Congress of Applied Economics).

Serra, P, Cardoso, M. & Salgueiro, M.F. (2009). Satisfacdo laboral percebida: agrupamento adequado? . XVII
Congresso Anual da Sociedade Portuguesa de Estatistica.

Serra, P, Dias, J. G. & Salgueiro, M.F. (2009). Satisfacdo com as condi¢des de vida: Uma abordagem MIMIC com
variavel latente discreta . XVII Congresso Anual da Sociedade Portuguesa de Estatistica.

Dias, A.L. & Salgueiro, M.F. (2009). Trajectérias de satisfa¢do no trabalho em Portugal - modelagdo com
recurso a latent growth curve models . XVIl Congresso Anual da Sociedade Portuguesa de Estatistica.

Malta, J. & Salgueiro, M.F. (2009). Modelacdo da trajectéria de um factor de segunda ordem de bem-estar
psicologico. XVII Congresso Anual da Sociedade Portuguesa de Estatistica.

Salgueiro, M.F. & Vieira, M.D.T (2009). Efeitos de desenhos amostrais complexos em modelos de trajectérias
latentes: modelagdo com dados do British Household Panel Survey . XVII Congresso Anual da Sociedade
Portuguesa de Estatistica.

Salgueiro, M.F., Vieira, M.D.T & Smith, P.W.F (2009). Latent Growth Curve Modelling of Life Satisfaction
Trajectories in the British Household Panel Survey . International Methodology Symposium (Statistics
Canada).

Salgueiro, M.F., Vieira, M.D.T & Smith, P.W.F (2009). Efeitos de desenhos amostrais complexos em modelos de
trajectérias latentes: modela¢do com dados do British Household Panel Survey. [l ESAMP - segunda Escola de
Amostragem e Metodologia de Pesquisa.

Pereira, H., Rita, P. & Salgueiro, M.F. (2009). The Determinants of Satisfaction of Loyal Customers in the
Purchase of Online Tourism Products. Academy of Marketing Conference.

Vitoria, P, Salgueiro, M.F., Silva, S.A. & De Vries, H. (2009). Impacto das atitudes, auto-eficacia e influéncia
social na Inten¢ao de Fumar . 1° Congresso de Saude e Comportamento dos Paises de Lingua Portuguesa.

Marques, C., Reis, E., Menezes, J. & Salgueiro, M.F. (2009). Mediators of the relationship between
environmental attitudes and preferences for activities: the role of a second-order factor. JOCLAD 2009
(Jornadas da Associagao de Classificacdo e Andlise de Dados).

Marques, S., Salgueiro, M.F. & Crespo de Carvalho, J. (2009). The influence of multiple store choice criteria on
perceived patronage intentions. The European Marketing Academy Conference 2009.

Serra, P & Salgueiro, M.F. (2009). Modelacao Longitudinal da Satisfacdo Laboral: Structural Equation Models
versus Multi-Process Models . ASEPELT?09 (XXIIl Congresso Internacional de Economia Aplicada).

Salgueiro, M.F., Smith, P.W.F & Vieira, M.D.T (2008). Modelling life satisfaction over time: a comparison of
structural equation models and graphical chain models . COMPSTAT 2008 (International Conference on
Computational Statistics).

21


https://ciencia.iscte-iul.pt/publications/o-papel-das-praticas-organizacionais-de-seguranca-na-percepcao-do-risco-e-na-satisfacao-com-a/9482
https://ciencia.iscte-iul.pt/publications/o-papel-das-praticas-organizacionais-de-seguranca-na-percepcao-do-risco-e-na-satisfacao-com-a/9482
https://ciencia.iscte-iul.pt/publications/misspecification-effects-in-the-analysis-of-longitudinal-survey-data-/9491
https://ciencia.iscte-iul.pt/publications/misspecification-effects-in-the-analysis-of-longitudinal-survey-data-/9491
https://ciencia.iscte-iul.pt/publications/modelling-job-satisfaction-trajectories-in-the-british-household-panel-survey-using-latent-growth/10369
https://ciencia.iscte-iul.pt/publications/modelling-job-satisfaction-trajectories-in-the-british-household-panel-survey-using-latent-growth/10369
https://ciencia.iscte-iul.pt/publications/satisfacao-laboral-percebida-agrupamento-adequado-/10368
https://ciencia.iscte-iul.pt/publications/satisfacao-laboral-percebida-agrupamento-adequado-/10368
https://ciencia.iscte-iul.pt/publications/satisfacao-com-as-condicoes-de-vida-uma-abordagem-mimic-com-variavel-latente-discreta-/10367
https://ciencia.iscte-iul.pt/publications/satisfacao-com-as-condicoes-de-vida-uma-abordagem-mimic-com-variavel-latente-discreta-/10367
https://ciencia.iscte-iul.pt/publications/trajectorias-de-satisfacao-no-trabalho-em-portugal---modelacao-com-recurso-a-latent-growth-curve/10365
https://ciencia.iscte-iul.pt/publications/trajectorias-de-satisfacao-no-trabalho-em-portugal---modelacao-com-recurso-a-latent-growth-curve/10365
https://ciencia.iscte-iul.pt/publications/modelacao-da-trajectoria-de-um-factor-de-segunda-ordem-de-bem-estar-psicologico/10364
https://ciencia.iscte-iul.pt/publications/modelacao-da-trajectoria-de-um-factor-de-segunda-ordem-de-bem-estar-psicologico/10364
https://ciencia.iscte-iul.pt/publications/efeitos-de-desenhos-amostrais-complexos-em-modelos-de-trajectorias-latentes-modelacao-com-dados-do/10363
https://ciencia.iscte-iul.pt/publications/efeitos-de-desenhos-amostrais-complexos-em-modelos-de-trajectorias-latentes-modelacao-com-dados-do/10363
https://ciencia.iscte-iul.pt/publications/efeitos-de-desenhos-amostrais-complexos-em-modelos-de-trajectorias-latentes-modelacao-com-dados-do/10363
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modelling-of-life-satisfaction-trajectories-in-the-british-household-panel/10361
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modelling-of-life-satisfaction-trajectories-in-the-british-household-panel/10361
https://ciencia.iscte-iul.pt/publications/latent-growth-curve-modelling-of-life-satisfaction-trajectories-in-the-british-household-panel/10361
https://ciencia.iscte-iul.pt/publications/efeitos-de-desenhos-amostrais-complexos-em-modelos-de-trajectorias-latentes-modelacao-com-dados-do/10359
https://ciencia.iscte-iul.pt/publications/efeitos-de-desenhos-amostrais-complexos-em-modelos-de-trajectorias-latentes-modelacao-com-dados-do/10359
https://ciencia.iscte-iul.pt/publications/efeitos-de-desenhos-amostrais-complexos-em-modelos-de-trajectorias-latentes-modelacao-com-dados-do/10359
https://ciencia.iscte-iul.pt/publications/the-determinants-of-satisfaction-of-loyal-customers-in-the-purchase-of-online-tourism-products/10215
https://ciencia.iscte-iul.pt/publications/the-determinants-of-satisfaction-of-loyal-customers-in-the-purchase-of-online-tourism-products/10215
https://ciencia.iscte-iul.pt/publications/impacto-das-atitudes-auto-eficacia-e-influencia-social-na-intencao-de-fumar-/10372
https://ciencia.iscte-iul.pt/publications/impacto-das-atitudes-auto-eficacia-e-influencia-social-na-intencao-de-fumar-/10372
https://ciencia.iscte-iul.pt/publications/mediators-of-the-relationship-between-environmental-attitudes-and-preferences-for-activities-the/10373
https://ciencia.iscte-iul.pt/publications/mediators-of-the-relationship-between-environmental-attitudes-and-preferences-for-activities-the/10373
https://ciencia.iscte-iul.pt/publications/mediators-of-the-relationship-between-environmental-attitudes-and-preferences-for-activities-the/10373
https://ciencia.iscte-iul.pt/publications/the-influence-of-multiple-store-choice-criteria-on-perceived-patronage-intentions/10371
https://ciencia.iscte-iul.pt/publications/the-influence-of-multiple-store-choice-criteria-on-perceived-patronage-intentions/10371
https://ciencia.iscte-iul.pt/publications/modelacao-longitudinal-da-satisfacao-laboral-structural-equation-models-versus-multi-process-models-/10370
https://ciencia.iscte-iul.pt/publications/modelacao-longitudinal-da-satisfacao-laboral-structural-equation-models-versus-multi-process-models-/10370
https://ciencia.iscte-iul.pt/publications/modelling-life-satisfaction-over-time-a-comparison-of-structural-equation-models-and-graphical/10376
https://ciencia.iscte-iul.pt/publications/modelling-life-satisfaction-over-time-a-comparison-of-structural-equation-models-and-graphical/10376
https://ciencia.iscte-iul.pt/publications/modelling-life-satisfaction-over-time-a-comparison-of-structural-equation-models-and-graphical/10376

101

102

103

104

105

106

107

108

Vitoria, P, Salgueiro, M.F., Silva, S.A. & De Vries, H. (2008). O impacto da influéncia social na inten¢do de fumar
dos adolescentes. 7.° Congresso de Psicologia da Saude (Sociedade Portuguesa de Psicologia da Saude).

Vitoria, P, Salgueiro, M.F., Silva, S.A. & De Vries, H. (2008). Parents influence on adolescents intention to
smoke . XVI [FTA World Congress (International Family Therapy Association).

Marques, C., Reis, E., Menezes, . & Salgueiro, M.F. (2008). The influence of environmental attitudes on the
preferences for activities in the Portuguese protected areas . AERNA 2008 (Conference of the Spanish-
Portuguese Association of Natural Resources and Environmental Economics).

Marques, S. & Salgueiro, M.F. (2008). Store environment: the value of insignia. EIRASS 2008 (15th International
Conference of the European Institute of Retailing and Services Studies).

Vieira, M.D.T & Salgueiro, M.F. (2008). Modelos de estrutura de covariancia para dados amostrais complexos
com estrutura longitudinal . XVI Congresso Anual da Sociedade Portuguesa de Estatistica.

Salgueiro, M.F., Smith, P.W.F & Vieira, M.D.T (2008). Modelac¢do de trajectérias de satisfacdo com dados do
British Household Panel Survey . XVl Congresso Anual da Sociedade Portuguesa de Estatistica.

Parreira, P. & Salgueiro, M.F. (2007). O impacto da complexidade da lideranca na eficacia hospitalar: aplicacao
de um modelo de equagdes estruturais . XV Congresso Anual da Sociedade Portuguesa de Estatistica.

Parreira, P., Salgueiro, M.F. & Lopes, A. (2007). The moderator effect of leadership profiles on the relationship
between leadership complexity and organizational effectiveness: a Structural Equation Modeling approach .
ISI 2007 ? The 56th Session of the International Statistical Institute.

¢ Other Publications
- Non-peer-reviewed papers

Vitéria, P., Salgueiro, M.F., Silva, S.A. & De Vries, H. (2011). Social influence, intention to smoke, and
adolescent smoking behaviour longitudinal relations. British Journal of Health Psychology. 16, 779-798

Nascimento,josé Luis, Lopes, A. & Salgueiro, M.F. (2008). Estudo sobre a validacdo do “Modelo de
Comportamento Organizacional” de Meyer e Allen para o contexto portugués.

Felicio,Maria José, Lopes, A., Salgueiro, M.F. & Parreira (2007). Competéncias de gestdo: Um instrumento de
medida para a realidade portuguesa.

- Other publications

Marques, C., Salgueiro, M.F. & Vicente, P. (2019). Deviations from normality: Effects on growth curve models .
12th International Conference of the ERCIM WG on Computational and Methodological Statistics (CMStatistics
2019).

Langaro, D., Rita, P. & Salgueiro, M.F. (2012). The Role of Social Network Sites in Driving Customer
Relationship Loyalty. 41th. Annual Conference European Marketing Academy.

Hill, M., Ferreira, M. A. M., Dias, J. G., Salgueiro, M.F., Carvalho, H., Vicente, P....Braumann, C.A. (2008). XV
Congresso Anual da Sociedade Portuguesa de Estatistica.

22


https://ciencia.iscte-iul.pt/publications/o-impacto-da-influencia-social-na-intencao-de-fumar-dos-adolescentes/10381
https://ciencia.iscte-iul.pt/publications/o-impacto-da-influencia-social-na-intencao-de-fumar-dos-adolescentes/10381
https://ciencia.iscte-iul.pt/publications/parents-influence-on-adolescents-intention-to-smoke-/10380
https://ciencia.iscte-iul.pt/publications/parents-influence-on-adolescents-intention-to-smoke-/10380
https://ciencia.iscte-iul.pt/publications/the-influence-of-environmental-attitudes-on-the-preferences-for-activities-in-the-portuguese/10378
https://ciencia.iscte-iul.pt/publications/the-influence-of-environmental-attitudes-on-the-preferences-for-activities-in-the-portuguese/10378
https://ciencia.iscte-iul.pt/publications/the-influence-of-environmental-attitudes-on-the-preferences-for-activities-in-the-portuguese/10378
https://ciencia.iscte-iul.pt/publications/store-environment-the-value-of-insignia/10377
https://ciencia.iscte-iul.pt/publications/store-environment-the-value-of-insignia/10377
https://ciencia.iscte-iul.pt/publications/modelos-de-estrutura-de-covariancia-para-dados-amostrais-complexos-com-estrutura-longitudinal-/10375
https://ciencia.iscte-iul.pt/publications/modelos-de-estrutura-de-covariancia-para-dados-amostrais-complexos-com-estrutura-longitudinal-/10375
https://ciencia.iscte-iul.pt/publications/modelacao-de-trajectorias-de-satisfacao-com-dados-do-british-household-panel-survey-/10374
https://ciencia.iscte-iul.pt/publications/modelacao-de-trajectorias-de-satisfacao-com-dados-do-british-household-panel-survey-/10374
https://ciencia.iscte-iul.pt/publications/o-impacto-da-complexidade-da-lideranca-na-eficacia-hospitalar-aplicacao-de-um-modelo-de-equacoes/10384
https://ciencia.iscte-iul.pt/publications/o-impacto-da-complexidade-da-lideranca-na-eficacia-hospitalar-aplicacao-de-um-modelo-de-equacoes/10384
https://ciencia.iscte-iul.pt/publications/the-moderator-effect-of-leadership-profiles-on-the-relationship-between-leadership-complexity-and/10383
https://ciencia.iscte-iul.pt/publications/the-moderator-effect-of-leadership-profiles-on-the-relationship-between-leadership-complexity-and/10383
https://ciencia.iscte-iul.pt/publications/the-moderator-effect-of-leadership-profiles-on-the-relationship-between-leadership-complexity-and/10383
https://ciencia.iscte-iul.pt/publications/social-influence-intention-to-smoke-and-adolescent-smoking-behaviour-longitudinal-relations/102092
https://ciencia.iscte-iul.pt/publications/social-influence-intention-to-smoke-and-adolescent-smoking-behaviour-longitudinal-relations/102092
https://ciencia.iscte-iul.pt/publications/estudo-sobre-a-validacao-do-modelo-de-comportamento-organizacional-de-meyer-e-allen-para-o-contexto/102093
https://ciencia.iscte-iul.pt/publications/estudo-sobre-a-validacao-do-modelo-de-comportamento-organizacional-de-meyer-e-allen-para-o-contexto/102093
https://ciencia.iscte-iul.pt/publications/competencias-de-gestao-um-instrumento-de-medida-para-a-realidade-portuguesa/102094
https://ciencia.iscte-iul.pt/publications/competencias-de-gestao-um-instrumento-de-medida-para-a-realidade-portuguesa/102094
https://ciencia.iscte-iul.pt/publications/deviations-from-normality-effects-on-growth-curve-models-/102095
https://ciencia.iscte-iul.pt/publications/deviations-from-normality-effects-on-growth-curve-models-/102095
https://ciencia.iscte-iul.pt/publications/deviations-from-normality-effects-on-growth-curve-models-/102095
https://ciencia.iscte-iul.pt/publications/the-role-of-social-network-sites-in-driving-customer-relationship-loyalty/102091
https://ciencia.iscte-iul.pt/publications/the-role-of-social-network-sites-in-driving-customer-relationship-loyalty/102091
https://ciencia.iscte-iul.pt/publications/xv-congresso-anual-da-sociedade-portuguesa-de-estatistica/94451
https://ciencia.iscte-iul.pt/publications/xv-congresso-anual-da-sociedade-portuguesa-de-estatistica/94451

Research Projects

Project Title Role in Project Partners Period

Global BRU-Iscte - Leader 2019 - 2022

BRU-HORIZON 2020: Coordinator

Raising the International
Profile and Scalability of
BRU'’s Research Activities

Principal BRU-Iscte 2007 - 2011

Modeling socio-economic Researcher

change using longitudinal
data

Academic Management Positions

Director (2025 - 2028)
Unit/Area: ISCTE Business School

Membro (Docente) (2025 - 2029)
Unit/Area: Conselho Geral

Presidente (2022 - 2025)
Unit/Area: Comisséao Cientifica

Membro (Docente) (2021 - 2023)
Unit/Area: Plendrio do Conselho Cientifico

Director (2021 - 2025)
Unit/Area: Unidade de Investigacdo em Desenvolvimento Empresarial (UNIDE-IUL)

Membro (Docente) (2019 - 2021)
Unit/Area: Plenério do Conselho Cientifico

Membro (Docente) (2018 - 2022)
Unit/Area: Plendrio da Comissao Cientifica

Membro (2018 - 2022)
Unit/Area: Comisséao Cientifica

Membro (Docente) (2017 - 2019)
Unit/Area: Plenério do Conselho Cientifico

Membro (Docente) (2017 - 2021)
Unit/Area: Comissao Cientifica

Director (2017 -2021)
Unit/Area: Unidade de Investigacdo em Desenvolvimento Empresarial (UNIDE-IUL)

Presidente (2017 -2021)
Unit/Area: Comisséao Cientifica

Membro (2014 - 2018)
Unit/Area: Comissao Cientifica

Membro (2014 - 2018)
Unit/Area: Comisséao Cientifica

23


https://ciencia.iscte-iul.pt/projects/bru-horizon-2020-raising-the-international-profile-and-scalability-of-brus-research-activities/1667
https://ciencia.iscte-iul.pt/projects/bru-horizon-2020-raising-the-international-profile-and-scalability-of-brus-research-activities/1667
https://ciencia.iscte-iul.pt/projects/bru-horizon-2020-raising-the-international-profile-and-scalability-of-brus-research-activities/1667
https://ciencia.iscte-iul.pt/projects/bru-horizon-2020-raising-the-international-profile-and-scalability-of-brus-research-activities/1667
https://ciencia.iscte-iul.pt/projects/modeling-socio-economic-change-using-longitudinal-data/942
https://ciencia.iscte-iul.pt/projects/modeling-socio-economic-change-using-longitudinal-data/942
https://ciencia.iscte-iul.pt/projects/modeling-socio-economic-change-using-longitudinal-data/942

Prémio de Mérito Cientifico atribuido pela ISCTE Business School pela aceitacdo de artigo para publi (2011)

Professional Associations

CLAD - Head of the General Assembly (2023 - 2026)

CLAD - Head of the Fiscal Council (2020 - 2023)

Organization/Coordination of Events

Type of
Organization/Coordination

Coordination of scientific event
(with scientific committee) at
ISCTE-IUL

Coordination of scientific event
(with scientific committee) at
ISCTE-IUL

Event Title

XXIIl Congress of the Portuguese Statistical
Society

ISCTE-IUL Symposium on Recent Advances in
Methods for the Analysis of Panel Data

Organizer Year
ISCTE-IUL e 2017
Sociedade

Portuguesa de

Estatistica

ISCTE-IUL 2011



