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Research Interests

Statistical Modelling and Data Analysis: theoretical contributions and applications
Structural Equation Models

Graphical Models

Latent Growth Curve Models

Longitudinal data analysis
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Academic Qualifications

University/Institution Type Degree Period
ISCTE-Instituto Universitario de Aggregation Statistics and Data Analysis 2010
Lisboa

University of Southampton PhD PhD in Social Statistics 2003
ISCTE-Instituto Universitario de M.Sc. Gestdo, Estratégia e 1994
Lisboa Desenvolvimento Empresarial

ISCTE-IUL - Instituto Superior Licenciate Organizacdo e Gestdao de Empresas 1990

Ciéncias Trabalho e da Empresa

Teaching Activities

Teaching Year Sem. Course Name Degree(s) Coord

2025/2026 2 Advanced Quantitative Methods in Ejgiiﬁgggilh%g ree in ISCTE Yes
Management

2025/2026 1° Fundamentals of Applied Statistics gjg%%;g%aclh%g ree in ISCTE Yes

2025/2026 1° Longitudinal Models Bachelor Degree in Data Science; Yes

2025/2026 1° Quantitative Methods for Marketing Master Degree in Marketing; Yes

2024/2025 2 Advanced Quantitative Methods in g‘jg%f;gns‘aclh%g ree in ISCTE Yes
Management

2024/2025 2 Modeling in Marketing Research gﬁg;ﬁ;‘;nsilh%g ree in ISCTE M

2024/2025 1° Fundamentals of Applied Statistics gjgﬁg;g%‘ilh%g ree in ISCTE Yes

2024/2025 1° Quantitative Methods for Marketing Master Degree in Marketing; Yes

2023/2024 2° Applied Final Project in Data Science EBPaLc)heIor Degree in Data Science No

2023/2024 2 Advanced Quantitative Methods in gjgga%;(;nsaclh%g ree in ISCTE ves
Management

2023/2024 2° Modeling in Marketing Research gjggg;g%ilh%g ree in ISCTE Yes

2023/2024 1° Quantitative Methods for Marketing ves

2022/2023 2 Advanced Quantitative Methods in gjgﬁg;g%‘ilh%g ree in ISCTE Yes
Management

2022/2023 1° Master Degree in Marketing; Yes

Quantitative Methods for Marketing
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Advanced Quantitative Methods in
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Quantitative Methods for Marketing
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Quantitative Methods for Marketing
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Model Testing
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Model Testing

Quantitative Methods for Marketing

Model Testing

Data Analysis for Management
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Quantitative Methods for Marketing

Model Testing

Data Analysis Il

Fundamentals of Quantitative
Methods

Data Analysis for Management

Data Analysis for Management

Quantitative Methods for Marketing

Model Testing

Statistical Methods

Data Analysis for Management

Data Analysis for Management

Quantitative Methods for Marketing
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Institutional Degree in ISCTE
Business School;
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2010/2011 1° Data Analysis for Management Yes
2008/2009 2° Data Analysis Il "
2008/2009 1° Data Analysis | "
2008/2009 1° Data Analysis for Management Yes
2007/2008 2° Data Analysis Il ves
2007/2008 1° Data Analysis Il ves
2006/2007 2° Yes

Data Analysis Il

Supervisions

¢ Ph.D. Thesis

- Ongoing
Student Name Title/Topic Language Status Institution
1 Luis Manuel Jorddo From Conventional to Portuguese  Developing  Iscte
Pereira Sustainable Banking:
Influencing Factors, The
Process, The Outcomes
2 Paula Cristina Ribeiro Modelos com trajetéria Portuguese  Developing Iscte
Vicente latente em painéis
rotativos com dados
omissos
- Concluded
Student Name Title/Topic Language Institution Concluding
Year
1 Silvia Rodrigues The Impact of mobile devices English Iscte 2022
Cavalinhos in the in-store shopping
experience
2 Huang Xiaogiong Relationships Among Work- English Iscte 2021
Family Conflit, Organizational
Silence, Peer Support, and
Turnover Intention of Second
Child Nurses in China
3 Sandra Sarabando - English Iscte 2016
Filipe
4 Sandra Sarabando Consumer's perception of English Iscte 2016
Filipe corporate social responsibility
as key to successful
relationships with grocery
retailers
5 Barbara Ledo de - English Iscte 2015
Carvalho
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Carlos Manuel Sucia
Blrcio

Daniela Langaro S.
Souto

Barbara Ledo de
Carvalho

Carlos Manuel Sucia
Blrcio

Daniela Langaro da
Silva do Souto

Nuno Alexandre
Martins Correia

Paula Cristina Ribeiro
Vicente

Carla Maria Proenca
de Castro Charters de
Azevedo

José Luis Rocha
Pereira do
Nascimento

Luisa Claudia Lopes
Agante

Hélia Gongalves
Pereira

Maria José Rodrigues
Felicio de Moura e
Castro

José Adelino de Matos
Afonso

Paula Carvalho Matos

Susana Maria dos
Santos Henriques
Marques

Modelling consumers?
sustainability consciousness
impact on sustainable
purchase intention

An integrated model for
measuring country image:
personality, cognition, emotion
and their impacts on
behavioral intentions

How much do you really like it:
social networking sites'
effectiveness as a
communication channel for
brands

Comportamento do
consumidor: procura de
informacdo e intencdo de
compra online de seguro
automovel ? aplicagcao em
Portugal

Influéncia do
comprometimento
organizacional nas estratégias
comportamentais, mediada
pelo comprometimento com
0s objectivos e pela satisfacdo
global com o trabalho

As influéncias sobre as
criangas na escolha de marcas
de roupa e calcado

Competéncias de gestdo e
desempenho organizacional
percebido. Um estudo na
indUstria portuguesa

O Capital Humano a
Empregabilidade e a
Participa¢do dos Empregados
na Criagdo e no Acesso A
Riqueza Produzida na Empresa

Modelacdo do Processo de
Decisdo de Compra de Bens
Alimentares

A Importancia da Promocéo de
Vendas Como Critério de
Escolha de um Ponto de Venda
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21 Pedro Miguel dos
Santos Dinis Parreira

e M.Sc. Dissertations
- Concluded

Student Name

1 Monika Pacut

2 Beatriz Correia
Henrique

3 Catarina Quintas
Nunes

4 Micaela Andreia

Cabral Constantino

5 André Filipe Simdes
da Paz

6 Anders Juul Nielsen

7 Mille Nielsen

8 Rita Margarida Rolin
Pires

9 Paulo Filipe

Figueiredo Nunes

10 Joana Abreu Machado
Barata Gorgueira

11 Noor-Ayn Sacoor
12 Pedro Carvalho Vieira
13 Maria Joana

Magalhdes de Pinho

Eficacia Organizacional em
Contexto Hospitalar: o Impacto
da Complexidade na Lideranga

Title/Topic

Analysis of the User Behavior
and Music Preferences:
Suggestions for Refining
Spotify's Algorithms in Various
Contexts

Adapting to the Future:
Decoding Al Chatbot Impact on
Travel Behavior

Green Marketing and the
Conscious Consumers in
Portugal

How can social media
influence customers loyalty

A Influéncia da Qualidade do
Servigo na Satisfacao dos
Alunos do Ensino Superior:
Uma aplicagdo ao caso
portugués

The consumer-brand
relationship paradox

The Influence of Product Type,
Humor Type, Brand Attitude,
and Gender on Humour
Effectiveness in ADS

Intencdo de Compra Online
nos Seniores Portugueses

The Relationships Between
Portuguese Banks and their
Customers in a Recessionary
Context

The Effects of an Economic
Downturn on Portuguese
Families Purchase and
Consumption: An application
to the tourism sector

The Impact of the Economic
Crisis on Portuguese
Consumer Behaviour - The
automobile sector

Avalia¢do na Qualidade dos
Servigos da Porto Santo Line

Fashion and Beauty
Advertising Models 'Age and its
Impact on Over 50 Female
Consumers' Purchase
Intention
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14 Patricia Gil Henriques Modelagao longitudinal da Portuguese Iscte 2010

Serra satisfacao laboral em Portugal.

15 Ana Lucia Albano - Portuguese Iscte 2009
Teixeira Dias

16 Joana Veiga Malta - Portuguese Iscte 2009

Correia Guedes

17 Carlos Norberto dos -- Portuguese Iscte 2009
Santos Braceiro

18 Ana Lucia Albano Satisfagdo no Trabalho em English Iscte 2009
Teixeira Dias Portugal: uma andlise
longitudinal com recurso a
Latent Growth Curve Models

Total Citations

Web of Science® 647

Scopus 605

Publications

¢ Scientific Journals
- Scientific journal paper

Cavalinhos, S., Salgueiro, M. F. & Marques, S. (2023). Mobile devices usage in retail setting: Gender and
generation preferences. International Journal of Retail & Distribution Management. 51 (13), 64-80

- Times Cited Web of Science®: 6

- Times Cited Scopus: 5

Langaro, D., Salgueiro, M. F. & Rita, P. (2020). Users’ brand page participation: a new construct to measure
participation on social networking sites . International Journal of Internet Marketing and Advertising. 14 (2),

135-151
- Times Cited Scopus: 2

Langaro, D., Salgueiro, M. F., Rita, P. & Del Chiappa, G. (2019). Users' participation in facebook brand pages
and its influence on word-of-mouth: the role of brand knowledge and brand relationship. Journal of Creative
Communications. 14 (3), 177-195

- Times Cited Web of Science®: 9

- Times Cited Scopus: 14

Langaro, D., Rita, P. & Salgueiro, M. F. (2018). Do social network sites contribute for building brands?
Evaluating the impact of users' participation on brand awareness and brand attitude. Journal of Marketing
Communications. 24 (2), 146-168

- Times Cited Web of Science®: 100

- Times Cited Scopus: 111

- Times Cited Google Scholar: 330


https://ciencia.iscte-iul.pt/publications/mobile-devices-usage-in-retail-setting-gender-and-generation-preferences/94456
https://ciencia.iscte-iul.pt/publications/mobile-devices-usage-in-retail-setting-gender-and-generation-preferences/94456
https://ciencia.iscte-iul.pt/publications/users-brand-page-participation-a-new-construct-to-measure-participation-on-social-networking-sites-/61603
https://ciencia.iscte-iul.pt/publications/users-brand-page-participation-a-new-construct-to-measure-participation-on-social-networking-sites-/61603
https://ciencia.iscte-iul.pt/publications/users-brand-page-participation-a-new-construct-to-measure-participation-on-social-networking-sites-/61603
https://ciencia.iscte-iul.pt/publications/users-participation-in-facebook-brand-pages-and-its-influence-on-word-of-mouth-the-role-of-brand/63356
https://ciencia.iscte-iul.pt/publications/users-participation-in-facebook-brand-pages-and-its-influence-on-word-of-mouth-the-role-of-brand/63356
https://ciencia.iscte-iul.pt/publications/users-participation-in-facebook-brand-pages-and-its-influence-on-word-of-mouth-the-role-of-brand/63356
https://ciencia.iscte-iul.pt/publications/do-social-network-sites-contribute-for-building-brands-evaluating-the-impact-of-users-participation/23346
https://ciencia.iscte-iul.pt/publications/do-social-network-sites-contribute-for-building-brands-evaluating-the-impact-of-users-participation/23346
https://ciencia.iscte-iul.pt/publications/do-social-network-sites-contribute-for-building-brands-evaluating-the-impact-of-users-participation/23346
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Filipe, S., Marques, S. H. & Salgueiro, M. D. F. (2017). Customers' relationship with their grocery store: direct
and moderating effects from store format and loyalty programs. Journal of Retailing and Consumer Services .
37,78-88

- Times Cited Web of Science®: 47

- Times Cited Scopus: 36

Pereira, H., Salgueiro, M. F. & Rita, P. (2017). Online determinants of e-customer satisfaction: application to
website purchases in tourism. Service Business. 11 (2), 375-403

- Times Cited Web of Science®: 44

- Times Cited Scopus: 41

- Times Cited Google Scholar: 98

Marques, C., Reis, E., Menezes, . & Salgueiro, M. F. (2017). Modelling preferences for nature-based recreation
activities. Leisure Studies. 36 (1), 89-107

- Times Cited Web of Science®: 32

- Times Cited Scopus: 29

- Times Cited Google Scholar: 49

Vieira, M. D. T., Salgueiro, M. F. & Smith, P. W. F. (2016). Investigating impacts of complex sampling on latent
growth curve modelling. Journal of Applied Statistics. 43 (7), 1310-1321
- Times Cited Web of Science®: 2

Pereira, H., Salgueiro, M. F. & Rita, P. (2016). Online purchase determinants of loyalty: the mediating effect of
satisfaction in tourism. Journal of Retailing and Consumer Services. 30, 279-291

- Times Cited Web of Science®: 101

- Times Cited Scopus: 85

- Times Cited Google Scholar: 298

Vieira, M. D. T., Smith, P. W. F. & Salgueiro, M. F. (2016). Misspecification effects in the analysis of panel data.
Journal of Official Statistics. 32 (2), 487-505

Burcio, C. M. S., Vinhas da Silva, R. & Salgueiro, M. F. (2016). Country personality scale: is a five-dimensional

model a better methodological instrument?. Tourism Analysis. 21 (5), 497-511
- Times Cited Google Scholar: 2

Carvalho, B., Salgueiro, M. F. & Rita, P. (2016). Accessibility and trust: the two dimensions of consumers
perception on sustainable purchase intention. International Journal of Sustainable Development and World
Ecology. 23 (2), 203-209

- Times Cited Web of Science®: 28

- Times Cited Scopus: 24

- Times Cited Google Scholar: 59

Parreira, P., Lopes, A., Salgueiro, M. F., Carvalho, C., Salgueiro-Oliveira, A., Castilho, A....Fonseca, C. (2015).
Quinn’s leadership roles: a confirmatory factor analysis study in Portuguese health services. Revista Ibero-

Americana de Saude e Envelhecimento. 1 (2), 192-217
- Times Cited Web of Science®: 5

Carvalho, B. L., Salgueiro, M. F. & Rita, P. (2015). Consumer sustainability consciousness: a five dimensional
construct. Ecological Indicators. 58, 402-410

- Times Cited Web of Science®: 49

- Times Cited Scopus: 48

- Times Cited Google Scholar: 110


https://ciencia.iscte-iul.pt/publications/customers-relationship-with-their-grocery-store-direct-and-moderating-effects-from-store-format-and/34455
https://ciencia.iscte-iul.pt/publications/customers-relationship-with-their-grocery-store-direct-and-moderating-effects-from-store-format-and/34455
https://ciencia.iscte-iul.pt/publications/customers-relationship-with-their-grocery-store-direct-and-moderating-effects-from-store-format-and/34455
https://ciencia.iscte-iul.pt/publications/online-determinants-of-e-customer-satisfaction-application-to-website-purchases-in-tourism/28337
https://ciencia.iscte-iul.pt/publications/online-determinants-of-e-customer-satisfaction-application-to-website-purchases-in-tourism/28337
https://ciencia.iscte-iul.pt/publications/modelling-preferences-for-nature-based-recreation-activities/22768
https://ciencia.iscte-iul.pt/publications/modelling-preferences-for-nature-based-recreation-activities/22768
https://ciencia.iscte-iul.pt/publications/investigating-impacts-of-complex-sampling-on-latent-growth-curve-modelling/25035
https://ciencia.iscte-iul.pt/publications/investigating-impacts-of-complex-sampling-on-latent-growth-curve-modelling/25035
https://ciencia.iscte-iul.pt/publications/online-purchase-determinants-of-loyalty-the-mediating-effect-of-satisfaction-in-tourism/26163
https://ciencia.iscte-iul.pt/publications/online-purchase-determinants-of-loyalty-the-mediating-effect-of-satisfaction-in-tourism/26163
https://ciencia.iscte-iul.pt/publications/misspecification-effects-in-the-analysis-of-panel-data/27018
https://ciencia.iscte-iul.pt/publications/misspecification-effects-in-the-analysis-of-panel-data/27018
https://ciencia.iscte-iul.pt/publications/country-personality-scale-is-a-five-dimensional-model-a-better-methodological-instrument/25032
https://ciencia.iscte-iul.pt/publications/country-personality-scale-is-a-five-dimensional-model-a-better-methodological-instrument/25032
https://ciencia.iscte-iul.pt/publications/accessibility-and-trust-the-two-dimensions-of-consumers-perception-on-sustainable-purchase-intention/25033
https://ciencia.iscte-iul.pt/publications/accessibility-and-trust-the-two-dimensions-of-consumers-perception-on-sustainable-purchase-intention/25033
https://ciencia.iscte-iul.pt/publications/accessibility-and-trust-the-two-dimensions-of-consumers-perception-on-sustainable-purchase-intention/25033
https://ciencia.iscte-iul.pt/publications/quinns-leadership-roles-a-confirmatory-factor-analysis-study-in-portuguese-health-services/23486
https://ciencia.iscte-iul.pt/publications/quinns-leadership-roles-a-confirmatory-factor-analysis-study-in-portuguese-health-services/23486
https://ciencia.iscte-iul.pt/publications/quinns-leadership-roles-a-confirmatory-factor-analysis-study-in-portuguese-health-services/23486
https://ciencia.iscte-iul.pt/publications/consumer-sustainability-consciousness-a-five-dimensional-construct/23843
https://ciencia.iscte-iul.pt/publications/consumer-sustainability-consciousness-a-five-dimensional-construct/23843
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26

Burcio, C., Vinhas da Silva, R. & Salgueiro, M. F. (2015). The influence of country personality dimensions on
intentions to recommend visiting: the preponderance of assiduousness and wickedness. Transnational

Marketing Journal. 3 (1), 61-80
- Times Cited Web of Science®: 3
- Times Cited Google Scholar: 5

Pereira, H., Salgueiro, M. F. & Mateus, I. (2014). Say yes to Facebook and get your customers involved!

Relationships in a world of social networks. Business Horizons. 57 (6), 695-702
- Times Cited Web of Science®: 69
- Times Cited Scopus: 66

Burcio, C., Vinhas da Silva, Rui & Salgueiro, M. F. (2014). The direct and indirect impact of country personality
on behavioral intentions for travelling: the full mediation effective of the affective country image.
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