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Maria do Carmo Barradas Leal

Academic Qualifications

University/Institution Type Degree Period
ISCTE-IUL PhD Doutoramento em Economia 2012
Universidade Catolica - Lisboa M.Sc. MBA 2000

Teaching Activities
Teaching Year Sem. Course Name Degree(s) Coord
2025/2026 2° Post Graduation Program in Social No

Social Marketing and Solidarity Economy;

2024/2025 2° Social Marketing ggétS%ﬁ?ddaﬂig%ggr:ggg?q in Social No
2023/2024 2° Social Marketing ggzts%ﬁ?ddaﬁig%ggggﬂi;m in Social No
2022/2023 2° Social Marketing gg?s%ﬁ?ddalfriatg%rlgrﬁggi?q in Social No
2021/2022 2° Social Marketing ggétS%ﬁ?ddaﬂig%ggr:ggg?q in Social No
2020/2021 2° Post Graduation Program in Social No

Social Marketing and Solidarity Economy;



Supervisions

¢ M.Sc. Dissertations
- Concluded

Student Name

1 Daniela Cruz Vaz

2 Helena Rita Mota
Jorge

3 Miriam Isabel Gomes

da Silva Lopes

4 Helena da Silva
Baptista

5 Carmen Isabel Viola
da Silva

e M.Sc. Final Projects
- Concluded

Student Name

1 Ana Lia de Mattos

2 Tiago André Franco
Dantas

3 Ana Filipa Trindade
Duarte

Title/Topic

A lmpacto do Marketing
Sensorial na Experiéncia de
Test Drive

Estratégia de Fundraising para
a Sustentabilidade Financeira
das Organizacdes Sem Fins
Lucrativos: a experiéncia da
Operacao Nariz Vermelho

Motivagdes dos Corredores
Portugueses ndo Profissionais
para a Participacdo em
Eventos de Corrida - Uma
abordagem tribal

Organizac¢Bes e da Economia
Social e Solidaria: O papel das
Entidades de Apoio, Assessoria
e Fomento a Economia Social e
Solidaria.

Responsabilidade Social
Empresarial (RSE) - O estudo
de caso da BRISA

Title/Topic

A Comunicagdo como
ferramenta estratégia para
envolver os stakeholders na
Responsabilidade Social da
Empresa:Prosta de uma
"Stakeholder-orientad CSR
Communication Strategy" para
o Grupo Portugalia
Restauracao

The Consistency of the Brand
Personality of the
Transformers Project

Adopcdo da In-Game
Advertising em Portugal.

Language

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Language

Portuguese

English

Portuguese

Institution

Iscte

Iscte

Iscte

Iscte

Iscte

Institution

Iscte

Iscte

Iscte

Concluding
Year

2018

2017

2016

2016

2014

Concluding
Year

2016

2013

2010

Total Citations

61

Web of Science®



Scopus 220

Publications

e Scientific Journals
- Scientific journal paper

Dionisio, J., Leal, M. & Vinhas da Silva, Rui (2014). Tribal marketing in sports. Revista Internacional de Deportes
Colectivos. 19, 17-27

2 Dionisio, P., Leal, C., Pereira, H. & Salgueiro, M. F. (2013). Piracy among undergraduate and graduate students:
influences on unauthorized book copies. Journal of Marketing Education. 35 (2), 191-200
- Times Cited Scopus: 12

3 Dionisio, J., Leal, M., Leal, M. Carmo & Moutinho, L. (2008). A Phenomenological Research Study on Sports
Fandom in Portugal: A Comparative Study of Surfing and Football. Journal of Euromarketing. 17 (3-4), 233-253
- Times Cited Scopus: 6

4 Dionisio, P., Leal, C. & Moutinho, L. (2008). Fandom affiliation and tribal behaviour: A sports marketing
application. Qualitative Market Research: An International Journal. 11 (1), 17-39
- Times Cited Scopus: 129

5

Moutinho, L., Dionisio, P. & Leal, C. (2007). Surf tribal behaviour: a sports marketing application. Marketing

Intelligence &amp; Planning. 25 (7), 668-690
- Times Cited Web of Science®: 61
- Times Cited Scopus: 73

¢ Books and Book Chapters
- Book author

Dionisio, J. & Leal, M. (2011). 25 Anos da histéria de distribuicdo em Portugal. Lisboa. Uniarme.

¢ Conferences/Workshops and Talks
- Publication in conference proceedings

Pereira, H., Dionisio, J. & Leal, M. (2013). The Hostel Market: a successful case of service strategy. In
International Network of Business and Management Journals. Lisbon

- Talk

1 Dionisio, J., Leal, M. & Vinhas da Silva, Rui (2014). Tribal Marketing in Sports. Il Congreso Internacional de
Actividad Fysica y Deportes.

2 Pereira, H., Dionisio, J. & Leal, M. (2013). The Hostel Market: a successful case of service strategy. International
Network of Business and Management Journals - INBAM.

3

Dionisio, J. & Leal, M. (2012). Marketing FutureCast Lab - Prospecting Trends for a Better Future. Academy of
Marketing Science - World Marketing Congress.
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