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Academic Qualifications

University/Institution Type Degree Period

University of Sydney PhD PhD 2011

University of Warwick M.Sc. MA Organisational Studies 2003

University of Oxford Licenciate BA Economics and Management 2001

Teaching Activities

Teaching Year Sem. Course Name Degree(s) Coord
.

2025/2026 2º Strategy Organizational Yes

2025/2026 2º Strategic Management Yes

2025/2026 1º Strategic Management Yes

2025/2026 1º Strategic Management Yes

2024/2025 2º Strategy in Humanitarian Action No

2024/2025 2º Strategic Management Yes

2024/2025 1º Management in Humanitarian Action Master Degree in Humanitarian
Action;

No

2024/2025 1º Strategic Management Institutional Degree in ISCTE
Business School;

Yes

2023/2024 2º Strategy in Humanitarian Action Yes

2023/2024 2º Strategic Management Yes

2023/2024 1º Strategic Management Institutional Degree in ISCTE
Business School;

Yes

2022/2023 2º Research Project in Strategy and
Entrepreneurship

Yes

2022/2023 2º Research Development and
Publication

No

2022/2023 2º Phd Thesis in Management:
Specialization in Strategy and
Entrepreneurship

Yes

2022/2023 2º Phd Thesis in Management No

2022/2023 2º Phd Thesis in Management Yes
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https://fenix-mais.iscte-iul.pt/courses/02129-847452882077739
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077656
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077656
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/03542-284502928669819
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/01241-1128927858787665
https://fenix-mais.iscte-iul.pt/courses/01241-1128927858787665
https://fenix-mais.iscte-iul.pt/courses/03948-1128927858787659
https://fenix-mais.iscte-iul.pt/courses/tg_180_ects-1128927858787660


2022/2023 2º Strategic Management Yes

2022/2023 1º Research Design I Doctorate Degree (PhD) in
Management;

Yes

2022/2023 1º Specialization Seminar in Strategy
and Entrepreneurship

Yes

2022/2023 1º Phd Thesis in Management:
Specialization in Strategy and
Entrepreneurship

Yes

2022/2023 1º Phd Thesis in Management Yes

2022/2023 1º Strategic Management Yes

2021/2022 2º Research Project in Strategy and
Entrepreneurship

Yes

2021/2022 2º Research Development and
Publication

No

2021/2022 2º Strategy Organizational Yes

2021/2022 2º Strategic Management Yes

2021/2022 1º Research Design I Doctorate Degree (PhD) in
Management;

Yes

2021/2022 1º Specialization Seminar in Strategy
and Entrepreneurship

Yes

2021/2022 1º Phd Thesis in Management:
Specialization in Strategy and
Entrepreneurship

Yes

2021/2022 1º Phd Thesis in Management Doctorate Degree (PhD) in
Management;

Yes

2021/2022 1º Phd Thesis in Management Yes

2021/2022 1º Strategic Management Yes

2020/2021 2º Research Development and
Publication

Doctorate Degree (PhD) in
Management;

No

2020/2021 2º Phd Thesis in Management Doctorate Degree (PhD) in
Management;

No

2020/2021 2º Strategic Management Yes

2020/2021 2º Strategic Management and Control Master Degree in Business
Administration;

No
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https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/01880-1128927858787655
https://fenix-mais.iscte-iul.pt/courses/tg_180_ects-1128927858787660
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/01241-1128927858787665
https://fenix-mais.iscte-iul.pt/courses/01241-1128927858787665
https://fenix-mais.iscte-iul.pt/courses/02129-847452882077739
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/01880-1128927858787655
https://fenix-mais.iscte-iul.pt/courses/03948-1128927858787659
https://fenix-mais.iscte-iul.pt/courses/tg_180_ects-1128927858787660
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/01241-1128927858787665
https://fenix-mais.iscte-iul.pt/courses/01241-1128927858787665
https://fenix-mais.iscte-iul.pt/courses/03948-1128927858787659
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/m9125-1128927858788219


2020/2021 1º Phd Thesis in Management:
Specialization in Strategy and
Entrepreneurship

Yes

2020/2021 1º Phd Thesis in Management Yes

2020/2021 1º Strategic Management Yes

2020/2021 1º Strategy and Corporate
Development

No

2019/2020 2º Research Project in Strategy and
Entrepreneurship

Yes

2019/2020 2º Phd Thesis in Management:
Specialization in Strategy and
Entrepreneurship II

Yes

2019/2020 2º Strategic Management Yes

2019/2020 2º Strategic Management and Control Master Degree in Business
Administration;

No

2019/2020 1º Specialization Seminar in Strategy
and Entrepreneurship

No

2019/2020 1º Strategic Management Yes

2018/2019 2º Research Project in Strategy and
Entrepreneurship

No

2018/2019 2º Measuring and Managing Strategic
Business Performance

No

2018/2019 2º Strategic Management Yes

2018/2019 2º Strategic Management Yes

2018/2019 2º Strategic Management and Control Master Degree in Business
Administration;

No

2018/2019 1º Strategic Management Yes

2018/2019 1º Strategic Management Yes

2018/2019 1º Strategic Management Yes

2017/2018 2º Strategic Management Yes

2017/2018 2º Strategic Management Yes

2017/2018 1º Strategic Management Yes
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https://fenix-mais.iscte-iul.pt/courses/tg_180_ects-1128927858787660
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/m8505-847452882077278
https://fenix-mais.iscte-iul.pt/courses/m8505-847452882077278
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/m9125-1128927858788219
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/m9125-1128927858788219
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067


2017/2018 1º Strategic Management Yes

2017/2018 1º Strategic Management Yes

2016/2017 2º Research Development and
Publication

Doctorate Degree (PhD) in
Management;

Yes

2016/2017 2º Measuring and Managing Strategic
Business Performance

No

2016/2017 2º Strategic Management Yes

2016/2017 2º Strategic Management Yes

2016/2017 1º Ethics, Corporate Responsibility and
Sustainability

Master Degree in Business
Administration;

No

2016/2017 1º Seminar in International
Management

No

2016/2017 1º Strategic Management Yes

2016/2017 1º Strategic Management Yes

2016/2017 1º Strategic Management Yes

2015/2016 2º Research Project in Strategy and
Entrepreneurship

No

2015/2016 2º Research Development and
Publication

Doctorate Degree (PhD) in
Management;

No

2015/2016 2º Measuring and Managing Strategic
Business Performance

No

2015/2016 2º Strategic Management Yes

2015/2016 2º Strategic Management Yes

2015/2016 1º Specialization Seminar in Strategy
and Entrepreneurship

No

2015/2016 1º Strategic Management Yes

2015/2016 1º Strategic Management Yes

2015/2016 1º Strategic Management Yes

2015/2016 1º Fundamentals of Management No

2015/2016 1º Fundamentals of Management No
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https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/01241-1128927858787665
https://fenix-mais.iscte-iul.pt/courses/01241-1128927858787665
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/00264-1128927858788209
https://fenix-mais.iscte-iul.pt/courses/00264-1128927858788209
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/01241-1128927858787665
https://fenix-mais.iscte-iul.pt/courses/01241-1128927858787665
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067
https://fenix-mais.iscte-iul.pt/courses/l0520-847452882077712
https://fenix-mais.iscte-iul.pt/courses/l0520-847452882077712


2014/2015 2º Research Project in Strategy and
Entrepreneurship

No

2014/2015 2º Persuasion, Choices and Consumer
Behaviour

Yes

2014/2015 2º Measuring and Managing Strategic
Business Performance

No

2014/2015 1º Corporate Strategy and Business
Development

No

2014/2015 1º Strategic Management No

2014/2015 1º Strategy and Corporate
Development

No

2013/2014 2º Persuasion, Choices and Consumer
Behaviour

Yes

2013/2014 1º Management Foundations No

2013/2014 1º Specialization Seminar in Strategy
and Entrepreneurship

No

2013/2014 1º Strategic Management No

2013/2014 1º Fundamentals of Management Bachelor Degree in Economics; No

2013/2014 1º Fundamentals of Management Bachelor Degree in Economics; No

2013/2014 1º Fundamentals of Management Bachelor Degree in Economics; No

2012/2013 2º Research Development and
Publication

Doctorate Degree (PhD) in
Management;

No

2012/2013 2º Persuasion, Choices and Consumer
Behaviour

Yes

2012/2013 2º Fundamentals of Management Bachelor Degree in Human
Resources Management;

No

2012/2013 1º Strategic Management No

2012/2013 1º Fundamentals of Management Bachelor Degree in Economics; No

2011/2012 2º Fundamentals of Management No

2011/2012 2º Strategic No

2011/2012 1º Strategic Management No
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https://fenix-mais.iscte-iul.pt/courses/01301-1128927858787285
https://fenix-mais.iscte-iul.pt/courses/01301-1128927858787285
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https://fenix-mais.iscte-iul.pt/courses/l0520-847452882077712
https://fenix-mais.iscte-iul.pt/courses/04802-847452882077067


 
 

 • Ph.D. Thesis
    - Ongoing
 

 
    - Concluded
 

 

 • M.Sc. Dissertations
    - Ongoing
 

2011/2012 1º Fundamentals of Management Bachelor Degree in Economics; No

2010/2011 2º Fundamentals of Management No

2010/2011 2º Strategic No

Supervisions

Student Name Title/Topic Language Status Institution

1 Ana Margarida de Sousa
Gandrita

Rethinking strategy -
people and technology

English Developing Iscte

2 Laura Tecedeiro Sequeira
Falé

Am I the only one? School
climate, LGBT+ identities,
and the making of
inclusive leaders in
business education

English Developing Iscte

Student Name Title/Topic Language Institution Concluding
Year

1 Sheng Danping The impact of digital
technologies on urban
community resilience - An
empirical study of Chengdu
city

English Iscte 2023

2 Inês Vieira Godinho
Medeiro Patrão

Liderança humilde e
prontidão dos liderados para a
mudança: explorando
empiricamente efeitos diretos
e indiretos

Portuguese Iscte 2023

3 Miguel Carneiro de
Melo Pereira de
Magalhães

Building sustainable
competitive advantage
through Resources and
dynamic capabilities: The case
of the Portuguese Auto Parts
Market

English Iscte 2023

4 Li Hongjiang Company strategy in business
ecosystems: case studies in
China

-- Iscte 2018

5 William Yao Synergetic Value-Driven
Innovation in Business Model
of Organic Agriculture in China:
a case Study of IGARDEN

-- Iscte 2018

6 Tiago José Mendes
Abalroado

A criação de valor na gestão
estratégica das instituições
sociais da igreja em Portugal

-- Iscte 2017
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    - Concluded
 

Student Name Title/Topic Language Status Institution

1 Lara Correia Miguel Management of Digital
Health Solutions in
Humanitarian and
International Cooperation
Contexts

-- Developing Iscte

2 Tomás Maria Adrião
Gonçalves Morgado

Ethical Decision-Making of
Managers in Portugal:
Perceptions, Practices and
Influencing Factors

-- Developing Iscte

3 Beatriz Vilela Saldanha
Relvas

A dimensional analysis of
university students'
perception of refugees.

-- Developing Iscte

4 Tiago Martins Chaves DEI policies and
perceptions of top
management in Portugal:
impact of the international
context

-- Developing Iscte

5 João Afonso Ladeira
Rodrigues

O impacto do desporto
federado no
desenvolvimento de soft
skills relevantes para o
mercado de trabalho

-- Developing Iscte

6 Martim Rodrigues de
Almeida

Dissertation in
“Sustainability in the Music
Industry: The
environmental impact and
evolution of music
formats.

-- Developing Iscte

7 Márcia Gonçalves
Fernandes

Companies A.I -- Developing Iscte

8 Nadya Khairunnisa Community-driven Coffee
Culture as a Business
Strategy in the Special
Region of Yogyakarta,
Indonesia

-- Developing Iscte

Student Name Title/Topic Language Institution Concluding
Year

1 Inês Raquel da Costa
Gomes Pintado

Consumer Perceptions of
Environmental Sustainability in
the Food Retail Sector: An
analysis of Primary Packaging

English Iscte 2025

2 Mariana Ferreira da
Cruz

The perceived impact of
internal social responsibility on
organizational performance.

Portuguese Iscte 2025

3 Sónia Marisa Pereira
da Silva

Sustainability in Play: Strategy,
Legitimacy and the Future of
European Lotteries

Portuguese Iscte 2025

4 Priscila Lantyer
Cordeiro

Complexity Management: AVSI
Brasil and UNHCR’s Response
to the Covid-19 Pandemic in
Operation Acolhida

Portuguese Iscte 2025
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5 Mafalda Pires Antunes
Guimarães

Clothing Disposal Behaviour
and Sustainable Practices: A
Bibliometric Analysis in
Business Research

English Iscte 2024

6 Beatriz Rocha Querido The role of Cause-related
Marketing in consumer
decision-making towards the
store: An applied research with
Bairro Feliz program.

English Iscte 2024

7 Ana Catarina Seabra
Gouveia de Oliveira

Exploring the Influence of
Diversity, Equity and Inclusion
Training: A Case Study of a
Portuguese IT Company

English Iscte 2024

8 Cuiyi Deng The Impact of Internet
Platform Corporate Social
Responsibility on User
Behavioral Intentions - An
Empirical Study of Chinese
Enterprise Alibaba

English Iscte 2023

9 Catarina Isabel Costa
Dias

The adoption of ESG criteria in
Banking - The case of
Portuguese Banks

Portuguese Iscte 2023

10 Carlos Daniel Pinheiro
Teixeira

Corporate Social Responsibility
and its Strategic Alignment

Portuguese Iscte 2022

11 Mónica Nunes
Baptista

Pedagogical Case Study of
Mind the Trash, The 1st
Portuguese Zero Waste Online
Store

Portuguese Iscte 2022

12 Francisca Massa Pires Social Responsibility and
Corporate governance - the
impact on the performance of
companies in the Eurozone

Portuguese Iscte 2022

13 Margarida Nunes
Rodrigues

Sustainability in cosmetics:
sources of information and
their impact on attitudes and
behaviours among generation
Z

English Iscte 2022

14 Ana Rafaela Viegas de
Medeiros de Azevedo
Lima

Corporate Social Responsibility
in Portuguese Small and
Medium-sized Enterprises:
CEO Perspectives

English Iscte 2022

15 João Pedro Flores
Diamantino

Paperless systems and their
implementation: perceptions
of non-teaching staff at Iscte

English Iscte 2022

16 Beatriz Aguilar
Ferraria

The feasibility of implementing
flexibility practices on a
company daily basis: The
practical case of teleworking at
CTT

English Iscte 2022

17 Inês Branco de Paiva
de Jesus Rodrigues

Generation Z: A Generation of
Sustainable Consumption in
the Apparel Industry? Case
study applied to Portugal

Portuguese Iscte 2022

18 Maria Madalena
Cardoso Dias de Brito
Cabral

Organizations during
disruption: strategies and
opportunities during the
COVID-19 in the Portuguese
Textile and Clothing Industry

English Iscte 2022
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19 Catarina Alves
Martinho

Predicting Consumer Purchase
Intention and Purchase
Behaviour of Fashion Items
Made from Recycled Plastic
Using the Theory of Planned
Behaviour

English Iscte 2022

20 Parisa Azami The Stereotype Think Manager
- Think Male in University
Students Cognitions

Portuguese Iscte 2021

21 Catarina da Luz
Miguel Miranda Vieira

Sustainability in the main
postal operator in Portugal -
CTT Pedagogical case study

Portuguese Iscte 2021

22 Catarina Nery de
Oliveira Trindade
Barão

Portuguese music festivals - A
study of the environmental
challenges from festival
manager's perspective

English Iscte 2021

23 Joana Oliveira
Figueiredo

How to Integrate Sustainability
in the Restaurant Business: A
case study of the first zero-
waste Portuguese restaurant

English Iscte 2021

24 Matteo Ferrario Explaining Consumers'
Purchase Intention of Products
Made with Recycled Plastic in a
Circular Economy Context

English Iscte 2021

25 Liu Chenming Engaging in Corporate Social
Responsibility in China - the
pedagogical case study of
Alibaba

English Iscte 2021

26 Renkang Huang They report ? but how well? A
comparative study of CSR
reporting by Chinese and
overseas telecommunications
companies

English Iscte 2021

27 Hélène Léandre
Jeanne Himmer

Gender Diversity Within Top-
Management and Corporate
Social Responsibility in
Portugal

English Iscte 2021

28 Christian Sulzer Re-alignment of German car
producers in times of
profound changes

English Iscte 2020

29 Ana Sofia Almeida
Barrosa

The impact os scouting on the
development of professional
skills

Portuguese Iscte 2020

30 Margarida Maria da
Gama Teixeira

Sustainable urban mobility:
BMW Group case study

Portuguese Iscte 2020

31 Inês Isabel Ferreira
Machado

I spoke to you. I lost you.The
Modern Prejudice and the
Influence of Accent in the
Organizational Environment

Portuguese Iscte 2020

32 Inês Marruz Moura
Calderón

The impact of firm-nonprofit
partnerships on consumers'
pro-social behavior

English Iscte 2019

33 Sara Patrícia Pinto
Monteiro

Consumers and Palm Oil: how
much do they know and does
it matter how much they
know?

English Iscte 2019
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 • M.Sc. Final Projects
    - Concluded
 

34 Catarina Gomes
Cereja

Effects of corporate social
responsibility in Portuguese
food retail own brands'
trustMillennials vs. Generation
x perceptions

English Iscte 2018

35 Laura Andreea Hebler A Análise da Influência da
Publicidade com Portadores de
Deficiência na Compra

Portuguese Iscte 2017

36 Mónica Isabel Gaspar
Pereira

Perceptions of the Attitudes
and Policies towards Religion
at Portuguese Workplaces

English Iscte 2017

37 Beatriz Isabel de
Almeida Rodrigues

E-banking: Current use and
Factors Affecting its Adoption
in Portugal

English Iscte 2017

38 Ricardo Jorge Martins
Manique

A Responsabilidade Social
Empresarial e suas Práticas: O
caso das microempresas do
Distrito de Santarém

Portuguese Iscte 2017

39 Sara Santos Pina
Dantas Rodrigues

A Arte como Catalizador de
Criação de Valor - A EDP como
um caso de sucesso

Portuguese Iscte 2017

40 Inês da Graça Serra
Mendes Rodrigues

Liderança Transformacional e
Transaccional: Um estudo de
caso na Caixa Geral de
Depósitos

Portuguese Iscte 2017

41 Helen Clare Tankard To What Extent can the
Internationalization of Non-
Governmental Organizations
(NGOS) Improve Their
Effectiveness when Achieving
their Missions?

English Iscte 2017

42 Inês Alix da Marta
Perdiz

Em Quem Posso Acreditar?
Conhecimento de persuação e
perceções sobre influencers e
celebridades nas redes sociais

Portuguese Iscte 2016

43 Andreia Filipa Martins
Vitorino

Perceptions of Planned
Obsolescence in the Fast
Fashion Industry and its
Environmental Consequences

English Iscte 2016

44 Elton Yannick Delgado
Dos Reis Borges

Estratégia Competitiva
Adoptada pela T+
Telecomunicações, S.A no
Sector Móvel de Cabo Verde

Portuguese Iscte 2015

45 Marta Alexandra
Ribeiro Amador

Colourless, Tasteless, and
Odourless: The impact of
bottled water brand
personality on consumer
behavior

English Iscte 2014

46 Ana Margarida Lucas
Correia

Measuring the impact using
SROI - a practical application

English Iscte 2014

47 Marco Alexandre
Machado Teixeira

A Aplicação do Modelo
Balanced Scorecard a uma
PME Industrial Portuguesa - O
caso Isofibras

Portuguese Iscte 2013
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Student Name Title/Topic Language Institution Concluding
Year

1 Tomás Domingues
Santos

Impact Assessment of MOVE in
São Tomé and Príncipe:
Entrepreneurs' perceptions
after follow-up

Portuguese Iscte 2025

2 Vasco Maria Correia
de Campos Dias

The Organisational Climate as
a Driver for Retaining and
Attracting Generation Z Talent
- A Pedagogical Case Study of
the company Grupo Your

-- Iscte 2024

3 Carlos Simão Mendes
Abreu António de
Oliveira

The Portuguese footwear
market: the ecological
footprint and the path to
Sustainability - Zouri + Wayz
case study

Portuguese Iscte 2024

4 Chen Yuanyuan The Importance of Strategic
Management in Ali-Health - A
Pedagogical Case Study of Ali-
Health Strategy Management

English Iscte 2021

5 Alexandra Vieira
Lopes
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