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¢ Conferéncias/Workshops e Comunicacoes
- Publicacao em atas de evento cientifico
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The role of verbal emotional cues. In EMAC Regional Conference. (pp. 0-0).

Paulo Ferreira & Paulo Miguel Rasquinho Ferreira Rita (2011). Grabbing attention while reading website
pages: the influence of verbal emotional cues in advertising. In European Marketing Academy Conference

(PS). (pp. 0-0).

Cargos de Gestdo Académica

INDEG.it (2023 - 2028)
Unidade/Area: INDEG-ISCTE Executive Education

Secretario(a) (2014 - 2060)
Unidade/Area: Servigos Académicos

Secretdrio(a) (2013 - 2060)
Unidade/Area: Ensino


https://ciencia.iscte-iul.pt/publications/grabbing-attention-while-reading-website-pages-the-influence-of-verbal-emotional-cues-in-advertising/470
https://ciencia.iscte-iul.pt/publications/grabbing-attention-while-reading-website-pages-the-influence-of-verbal-emotional-cues-in-advertising/470
https://ciencia.iscte-iul.pt/publications/grabbing-attention-while-reading-website-pages-the-influence-of-verbal-emotional-cues-in-advertising/470
https://ciencia.iscte-iul.pt/publications/shifts-of-attention-on-the-web-the-role-of-verbal-emotional-cues/479
https://ciencia.iscte-iul.pt/publications/shifts-of-attention-on-the-web-the-role-of-verbal-emotional-cues/479
https://ciencia.iscte-iul.pt/publications/grabbing-attention-while-reading-website-pages-the-influence-of-verbal-emotional-cues-in-advertising/478
https://ciencia.iscte-iul.pt/publications/grabbing-attention-while-reading-website-pages-the-influence-of-verbal-emotional-cues-in-advertising/478
https://ciencia.iscte-iul.pt/publications/grabbing-attention-while-reading-website-pages-the-influence-of-verbal-emotional-cues-in-advertising/478

