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Academic Qualifications

University/Institution Type Degree Period
Universidade Lus6fona de Other type of Sociologia 2003
Humanidades e Tecnologias qualification

ISCTE - Instituto Universitario de Other type of Marketing --
Lisboa qualification

ULHT - Universidade Lusofona de Other type of Sociologia -
Humanidades e Tecnologias qualification

ISCTE - Instituto Universitario de Other type of Marketing -
Lisboa qualification

Publications

¢ Scientific Journals
- Scientific journal paper

Ferreira, P., Rita, P., Rosa, P., Oliveira, J., Gamito, P., Santos, N....Sottomayor, C. (2011). Grabbing attention
while reading website pages: the influence of verbal emotional cues in advertising. Journal of Eye Tracking,

Visual Cognition and Emotion. 1 (1), 64-68
- Times Cited Google Scholar: 35
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¢ Conferences/Workshops and Talks
- Publication in conference proceedings

Paulo Ferreira, Paulo Miguel Rasquinho Ferreira Rita & Diogo Morais (2011). Shifts of attention on the web:
The role of verbal emotional cues. In EMAC Regional Conference. (pp. 0-0).

Paulo Ferreira & Paulo Miguel Rasquinho Ferreira Rita (2011). Grabbing attention while reading website
pages: the influence of verbal emotional cues in advertising. In European Marketing Academy Conference

(PS). (pp. 0-0).

Academic Management Positions

INDEG.it (2023 - 2028)
Unit/Area: INDEG-ISCTE Executive Education

Secretario(a) (2014 - 2060)
Unit/Area: Servicos Académicos

Secretéario(a) (2013 - 2060)
Unit/Area: Ensino


https://ciencia.iscte-iul.pt/publications/shifts-of-attention-on-the-web-the-role-of-verbal-emotional-cues/479
https://ciencia.iscte-iul.pt/publications/shifts-of-attention-on-the-web-the-role-of-verbal-emotional-cues/479
https://ciencia.iscte-iul.pt/publications/grabbing-attention-while-reading-website-pages-the-influence-of-verbal-emotional-cues-in-advertising/478
https://ciencia.iscte-iul.pt/publications/grabbing-attention-while-reading-website-pages-the-influence-of-verbal-emotional-cues-in-advertising/478
https://ciencia.iscte-iul.pt/publications/grabbing-attention-while-reading-website-pages-the-influence-of-verbal-emotional-cues-in-advertising/478

