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Universidade/Instituicao Tipo Curso Periodo
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ISCTE - Instituto Universitario de Outro tipo de Marketing -
Lisboa qualificacdo

ULHT - Universidade Lus6fona de Outro tipo de Sociologia --
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¢ Revistas Cientificas
- Artigo em revista cientifica
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Visual Cognition and Emotion. 1 (1), 64-68
- N.° de citagdes Google Scholar: 33

¢ Conferéncias/Workshops e Comunicacoes
- Publicacao em atas de evento cientifico

Paulo Ferreira, Paulo Miguel Rasquinho Ferreira Rita & Diogo Morais (2011). Shifts of attention on the web:
The role of verbal emotional cues. In EMAC Regional Conference. (pp. 0-0).

Paulo Ferreira & Paulo Miguel Rasquinho Ferreira Rita (2011). Grabbing attention while reading website
pages: the influence of verbal emotional cues in advertising. In European Marketing Academy Conference
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