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Pedro Antdnio Ferreira

Deputy Director
Department of Accounting (IBS)

Professor Auxiliar
Department of Accounting (IBS)

E-mail pedro.ferreira@iscte-iul.pt
Office D5.02

Telephone 217650488 (Ext: 220336)
Post Box 211

Curriculum

PhD in Management, Master in Business Sciences, Degree in Management by Iscte - University Institute of Lisbon (Iscte)
and Bachelor of Accounting at ISCAC Coimbra Business School. Assistant Professor at ISCTE, where he teaches in
Undergraduate, Masters and Executives Masters and has coordinated various courses. Executive Director of the Executive
Master in Corporate Reporting of INDEG/ISCTE. Received a teaching award (2014). Was member of the Pedagogical
Committee (1st cycle degree) and year coordinator in 1st cycle degree.

Was CEO of Overgest/ISCTE - Management and Finance Specialization Center and Director of several Executive Masters,
Postgraduate Programs, Specialization Courses and Programs for Executives. Was Senior Partner of Paradigma Consulting,
SA, Senior Consultant at SE.MAR.TE Consulting, Consulting Supervisor at BDO International, Deputy Director Financial MAP-
Plastics (current Map-Key Plastics, SA) and Chartered Accountant of several companies.

Was member of the Students' Union Board and a member of Scientific Council (representing the students) of ISCA Coimbra
Business School. He is co-author of books in the accounting field, articles and communications to scientific conferences.

Research Interests

PurPose (organizational, business, brands and personal). Creating and delivering value. Strategic business
performance. Strategic execution. Business models. Management control. Performance, metrics and KPI's (physical


mailto:pedro.ferreira@iscte-iul.pt

and digital). Integrated reporting. Blockchain, cryptocurrencies, non-fungible token (NFT) and metaverse applied to
business management. Luxury and Passion Industries. Culture and Arts.

Academic Qualifications

University/Institution Type Degree Period
Iscte - Instituto Universitario de PhD Gestdo 2018
Lisboa

ISCTE-IUL - Instituto Superior M.Sc. Ciéncias Empresariais 1996

Ciéncias Trabalho e da Empresa

ISCTE-IUL - Instituto Superior Licenciate Organizacdo e Gestdao de Empresas 1989
Ciéncias Trabalho e da Empresa

ISCAC Coimbra - Instituto Superior Bachelor of Science Contabilidade e Administracdo 1982
de Cobntabilidade e Administracdo de
Coimbra

External Professional Activities

Period Employer Country Description

2022 - 2026 Iscte Meta Digital - Digital Portugal
Transformation Association

2022 - 2025 Audax - Innovation and Portugal
Entrepreneurship Center

Since 2015 INDEG - Executive Director of the Executive
Master in Corporate Reporting

2011 - 2026 Iscte Junior Consulting Portugal

Teaching Activities

Teaching Year Sem. Course Name Degree(s) Coord

2024/2025 2° Master Degree in Management and Yes
Management Control for Cultural Studies of Culture; Master Degree in
Organizations Entrepreneurship and Studies of

Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

2024/2025 2° : : : . Master Degree in New Media Yes
Financial Information and Decision- Management; Post Graduation
Making Program in Organization and
Innovation in Media and New Media;
2024/2025 2° Bachelor Degree in Digital Yes

Integrated Report Technologies and Management;

N


https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/04372-284502928656760

2024/2025

2024/2025

2024/2025

2023/2024

2023/2024

2023/2024

2023/2024

2023/2024

2022/2023

20

’IO

10

20

20

20

10

’IO

20

Management Control

Accountability and Finances for
Cultural Organizations

Financial Accounting |

Management Control for Cultural
Organizations

Financial Information and Decision-
Making

Management Control

Accountability and Finances for
Cultural Organizations

Financial Accounting |

Management Control for Cultural
Organizations

Bachelor Degree in Computer No
Science and Business Management

(PL); Bachelor Degree in Computer

Science and Business Management;
Bachelor Degree in Marketing;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Master Degree in New Media Yes
Management; Post Graduation

Program in Organization and

Innovation in Media and New Media;

Bachelor Degree in Computer No
Science and Business Management

(PL); Bachelor Degree in Computer

Science and Business Management;
Bachelor Degree in Marketing;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;


https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347

2022/2023

2022/2023

2022/2023

2022/2023

2021/2022

2021/2022

2021/2022

2021/2022

2021/2022

2021/2022

2021/2022

20

20

10

’IO

20

20

20

20

20

’]0

10

Financial Information and Decision-
Making

Management Control

Accountability and Finances for
Cultural Organizations

Financial Accounting |

Accounting and Budget Control

Management Control for Cultural
Organizations

Financial Information and Decision-
Making

Marketing Accountability

Management Control

Accountability and Finances for
Cultural Organizations

Financial Accounting |

Master Degree in New Media
Management; Post Graduation
Program in Organization and
Innovation in Media and New Media;

Bachelor Degree in Computer
Science and Business Management
(PL); Bachelor Degree in Computer
Science and Business Management;
Bachelor Degree in Marketing;

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Post Graduation Program in Global
Management;

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Master Degree in New Media
Management; Post Graduation
Program in Organization and
Innovation in Media and New Media;

Bachelor Degree in Computer
Science and Business Management
(PL); Bachelor Degree in Computer
Science and Business Management;
Bachelor Degree in Marketing;

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Yes

No

Yes

Yes

No

Yes

Yes

Yes

No

Yes

Yes


https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/01402-565977905368031
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348

2020/2021

2020/2021

2020/2021

2020/2021

2020/2021

2020/2021

2019/2020

2019/2020

2019/2020

2019/2020

2019/2020

20

20

20

20

’IO

’IO

20

20

20

20

20

Management Control for Cultural
Organizations

Financial Information and Decision-
Making

Marketing Accountability

Management Control

Accountability and Finances for
Cultural Organizations

Financial Accounting |

Complements of Financial
Accounting

Management Control for Cultural
Organizations

Financial Information and Decision-
Making

Marketing Accountability

Management Control

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Master Degree in New Media
Management; Post Graduation
Program in Organization and
Innovation in Media and New Media;

Bachelor Degree in Computer
Science and Business Management
(PL); Bachelor Degree in Computer
Science and Business Management;
Bachelor Degree in Marketing;

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Master Degree in New Media
Management; Post Graduation
Program in Organization and
Innovation in Media and New Media;

Bachelor Degree in Computer
Science and Business Management
(PL); Bachelor Degree in Computer
Science and Business Management;
Bachelor Degree in Marketing;

Yes

Yes

Yes

No

Yes

Yes

No

Yes

Yes

Yes

No


https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257

2019/2020

2019/2020

2018/2019

2018/2019

2018/2019

2018/2019

2018/2019

2018/2019

2018/2019

2018/2019

2018/2019

10

’IO

20

20

20

20

20

20

20

20

10

Accountability and Finances for
Cultural Organizations

Financial Accounting |

Complements of Financial
Accounting

Management Control for Cultural
Organizations

Management Control for Cultural
Organizations

Financial Information and Decision-
Making

Marketing Accountability

Management Control

Management Control

Management Control

Accountability and Finances for
Cultural Organizations

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Master Degree in New Media
Management; Post Graduation
Program in Organization and
Innovation in Media and New Media;

Bachelor Degree in Computer
Science and Business Management
(PL); Bachelor Degree in Computer
Science and Business Management;
Bachelor Degree in Marketing;

Bachelor Degree in Computer
Science and Business Management
(PL); Bachelor Degree in Computer
Science and Business Management;
Bachelor Degree in Marketing;

Bachelor Degree in Computer
Science and Business Management
(PL); Bachelor Degree in Computer
Science and Business Management;
Bachelor Degree in Marketing;

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Yes

Yes

No

Yes

Yes

Yes

Yes

No

No

No

Yes


https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/02902-565977905384794
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330

2018/2019

2018/2019

2018/2019

2017/2018

2017/2018

2017/2018

2017/2018

2017/2018

2017/2018

10

’IO

’IO

20

20

20

20

’IO

10

Accountability and Finances for
Cultural Organizations

Financial Accounting |

Financial Accounting |

Management Control for Cultural
Organizations

Management Control

Management Control

Financial Accounting Il

Finance and Management Control

Accountability and Finances for
Cultural Organizations

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Bachelor Degree in Computer No
Science and Business Management

(PL); Bachelor Degree in Computer

Science and Business Management;
Bachelor Degree in Marketing;

Bachelor Degree in Computer No
Science and Business Management

(PL); Bachelor Degree in Computer

Science and Business Management;
Bachelor Degree in Marketing;

Bachelor Degree in Finance and Yes
Accounting; Bachelor Degree in
Management;

Post Graduation Program in Yes

Relational Marketing; Post
Graduation Program in Key Account
Management; Post Graduation
Program in Sales Management; Post
Graduation Program in Marketing;
Post Graduation Program in
Marketing and Sports Management;
Post Graduation Program in
Branding;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;


https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/l0639-284502928656708
https://fenix-mais.iscte-iul.pt/courses/fcgest-1-565977905405469
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330

2017/2018

2017/2018

2017/2018

2016/2017

2016/2017

2016/2017

2016/2017

2016/2017

10

’IO

’IO

20

20

20

20

’IO

Financial Accounting |

Financial Accounting |

Financial Accounting |

Management Control for Cultural
Organizations

Management Control for Cultural
Organizations

Management Control

Financial Accounting Il

Finance and Management Control

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Bachelor Degree in Computer No
Science and Business Management

(PL); Bachelor Degree in Computer

Science and Business Management;
Bachelor Degree in Marketing;

Bachelor Degree in Finance and Yes
Accounting; Bachelor Degree in
Management;

Post Graduation Program in Yes

Relational Marketing; Post
Graduation Program in Key Account
Management; Post Graduation
Program in Sales Management; Post
Graduation Program in Marketing;
Post Graduation Program in
Marketing and Sports Management;
Post Graduation Program in
Branding;


https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/l0639-284502928656708
https://fenix-mais.iscte-iul.pt/courses/fcgest-1-565977905405469

2016/2017

2016/2017

2016/2017

2016/2017

2015/2016

2015/2016

2015/2016

2015/2016

2015/2016

10

’IO

’IO

10

20

20

20

’IO

’IO

Accountability and Finances for
Cultural Organizations

Accountability and Finances for
Cultural Organizations

Financial Accounting |

Financial Accounting |

Management Control for Cultural
Organizations

Management Control

Financial Accounting Il

Accountability and Finances for
Cultural Organizations

Strategic Decision Support Systems

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Bachelor Degree in Computer No
Science and Business Management

(PL); Bachelor Degree in Computer

Science and Business Management;
Bachelor Degree in Marketing;

Bachelor Degree in Finance and Yes
Accounting; Bachelor Degree in
Management;

Master Degree in Management and Yes

Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Post Graduation Program in Yes
Corporate Reporting;


https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/l0639-284502928656708
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/02961-565977905373952

2015/2016

2015/2016

2014/2015

2014/2015

2014/2015

2014/2015

2014/2015

2014/2015

2014/2015

10

’IO

20

20

20

20

20

’IO

10

Financial Accounting |

Financial Accounting |

Management Control for Cultural
Organizations

Management Control for Cultural
Organizations

Management Control

Management Control

Financial Accounting Il

Accountability and Finances for
Cultural Organizations

Accountability and Finances for
Cultural Organizations

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Bachelor Degree in Computer No
Science and Business Management

(PL); Bachelor Degree in Computer

Science and Business Management;
Bachelor Degree in Marketing;

Bachelor Degree in Computer No
Science and Business Management

(PL); Bachelor Degree in Computer

Science and Business Management;
Bachelor Degree in Marketing;

Bachelor Degree in Finance and Yes
Accounting; Bachelor Degree in
Management;

Master Degree in Management and Yes

Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

10


https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/l0639-284502928656708
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330

2014/2015

2014/2015

2014/2015

2014/2015

2013/2014

2013/2014

2013/2014

2013/2014

2013/2014

10

’IO

’IO

10

20

20

20

20

’IO

Financial Accounting |

Financial Accounting |

Financial Accounting |

Financial Reporting Systems

Management Control for Cultural
Organizations

Management Control

Financial Accounting Il

Business Combinations and
Consolidation

Accountability and Finances for
Cultural Organizations

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Bachelor Degree in Economics; Yes
Bachelor Degree in Industrial

Management and Logistics; Bachelor
Degree in Finance and Accounting;

Bachelor Degree in Industrial

Management and Engineering;

Bachelor Degree in Human

Resources Management; Bachelor

Degree in Marketing Management;

Bachelor Degree in Management;

Post Graduation Program in No
Business Administration - Track
graduates in other areas;

Master Degree in Management and Yes
Studies of Culture; Master Degree in
Entrepreneurship and Studies of

Culture; Master Degree in Studies

and Management of Culture;

Institutional Degree in ISCTE

Business School; Master Degree in

Art Markets Management;

Bachelor Degree in Computer No
Science and Business Management

(PL); Bachelor Degree in Computer

Science and Business Management;
Bachelor Degree in Marketing;

Bachelor Degree in Finance and Yes
Accounting; Bachelor Degree in
Management;

Master Degree in Accounting; No
Master Degree in Management and Yes

Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

11


https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/m9362-565977905405568
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/cg-565977905405257
https://fenix-mais.iscte-iul.pt/courses/l0639-284502928656708
https://fenix-mais.iscte-iul.pt/courses/m2709-847452882076668
https://fenix-mais.iscte-iul.pt/courses/m2709-847452882076668
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330

2013/2014

2013/2014

2013/2014

2013/2014

2013/2014

2012/2013

2012/2013

2012/2013

10

’IO

’IO

10

’IO

20

20

’IO

Financial Accounting |

Financial Accounting |

Financial Accounting |

Financial Accounting |

Financial Accounting |

Management Control for Cultural
Organizations

Financial Accounting Il

Corporate Report

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Bachelor Degree in Finance and
Accounting; Bachelor Degree in
Management;

Master Degree in Accounting;

Yes

Yes

Yes

Yes

Yes

Yes

Yes

No

12


https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/02123-2-565977905385347
https://fenix-mais.iscte-iul.pt/courses/l0639-284502928656708
https://fenix-mais.iscte-iul.pt/courses/01185-847452882076588

2012/2013

2012/2013

2011/2012

2011/2012

2010/2011

2010/2011

2009/2010

2009/2010

2009/2010

10

’IO

20

1°

20

20

20

’IO

’IO

Accountability and Finances for
Cultural Organizations

Financial Accounting |

Financial Accounting Il

Financial Accounting |

Financial Accounting Il

Business Combinations and

Consolidation

Financial Accounting Il

Financial Accounting |

Financial Accounting |

Master Degree in Management and
Studies of Culture; Master Degree in
Entrepreneurship and Studies of
Culture; Master Degree in Studies
and Management of Culture;
Institutional Degree in ISCTE
Business School; Master Degree in
Art Markets Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Finance and
Accounting; Bachelor Degree in
Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Finance and
Accounting; Bachelor Degree in
Management;

Master Degree in Accounting;

Bachelor Degree in Finance and
Accounting; Bachelor Degree in
Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Yes

Yes

Yes

Yes

Yes

No

Yes

Yes

Yes

13


https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/01977-2-565977905385330
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348
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https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348

2009/2010

2009/2010

2009/2010

2009/2010

2009/2010

2009/2010

2009/2010

10

’IO

’IO

10

’IO

’IO

Financial Accounting |

Financial Accounting |

Financial Accounting |

Financial Accounting |

Financial Accounting |

Financial Accounting |

Financial Accounting |

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Yes

Yes

Yes

Yes

Yes

Yes

Yes
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2009/2010

2009/2010

2009/2010

2009/2010

2009/2010

2009/2010

2009/2010

10

’IO

’IO

10

’IO

’IO

Financial Accounting |

Financial Accounting |

Financial Accounting |

Financial Accounting |

Financial Accounting |

Financial Accounting |

Financial Accounting |

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Yes

Yes

Yes

Yes

Yes

Yes

Yes
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2007/2008 2°

2007/2008 2°
2007/2008 1°
2006/2007 2°
2006/2007 2°
2006/2007 2°
2006/2007 1°

Supervisions

¢ M.Sc. Dissertations
- Concluded

Student Name

1 Tiago Pedro Baptista
Neves
2 Ana Studart

Vasconcelos

3 Inés da Costa Soares

4 Barbara Madureira
Santos

5 Giesela Viktoria
Birschel

6 Bernarda Helena
Cerca Esteves Pereira
Bernardo

Organizational Models

Financial Accounting Il

Organizational Models

Tax

Investments

Management Accounting

Financial Accounting |

Title/Topic

The Influence of Personality
Traits on the Investor Risk
Profile

Lisbon Carnival - Ecosystem
Business Model

Upcycling in Portugal: practice
and influencing factors from
the designers' perspective

Business Model: Lisbon
Football Association Museum

Corporate Cultural
Responsibility, appreciation of
success and benefits at the
intersection of Enterprise and
Culture

Cultural Network: The Cultural
Card

Institutional Degree in ISCTE
Business School; Bachelor Degree in
Management;

Bachelor Degree in Finance and
Accounting; Bachelor Degree in
Management;

Institutional Degree in ISCTE
Business School; Bachelor Degree in
Management;

Bachelor Degree in Finance and
Accounting; Bachelor Degree in
Management;

Bachelor Degree in Finance and
Accounting; Bachelor Degree in
Management;

Bachelor Degree in Economics;
Bachelor Degree in Industrial
Management and Logistics; Bachelor
Degree in Finance and Accounting;
Bachelor Degree in Industrial
Management and Engineering;
Bachelor Degree in Human
Resources Management; Bachelor
Degree in Marketing Management;
Bachelor Degree in Management;

Language Institution Concluding
Year
Portuguese ISCTE-IUL 2022
Portuguese ISCTE-IUL 2022
Portuguese ISCTE-IUL 2022
Portuguese ISCTE-IUL 2022
Portuguese ISCTE-IUL 2022
Portuguese ISCTE-IUL 2020

No

Yes

No

No

No

No

Yes
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https://fenix-mais.iscte-iul.pt/courses/l0524-0-847452882076055
https://fenix-mais.iscte-iul.pt/courses/l0639-284502928656708
https://fenix-mais.iscte-iul.pt/courses/l0524-0-847452882076055
https://fenix-mais.iscte-iul.pt/courses/l0605-284502928656713
https://fenix-mais.iscte-iul.pt/courses/l0646-284502928656715
https://fenix-mais.iscte-iul.pt/courses/l0638-284502928656348

7 Miguel Gil Lopes
Pereira
8 Patricia Alexandra

Santos Bandeira

9 Filipa Gama da Luz

10 Marta Velez Batista

11 Sofia Santos Monteiro

12 Tatiana Dinis Ribeiro

13 Sérgio David Teodoro
Cabral

14 Sara Filipa Figueiredo
Caldeira

15 Inés Feijéo Leite
Monteiro

16 Inés Filipa Sousa

Valongo Mariquitos

17 Filipa Maria Lopes
Monteiro

18 Sara Alves Verissimo
dos Reis

e M.Sc. Final Projects
- Concluded

Student Name

The role of sport museums in
promoting intercultural
dialogue. The temporary
exhibition "Sporting Clube de
Portugal - China. 1978 - 2018.
40 years celebrating friendship
through sport".

Value factors from ZARA and
H&M customer perspectives

Artes Plasticas e Atividades
Educativas Projeto 1St
Museum

Tornar uma exposicao
permanente interactiva.

Criagdo do Distrito Literario de
Lisboa

O Modelo de Negédcio do Rock
in Rio - Uma Perspectiva
Exploratéria

A Influéncia da Governacgao
Corporativa e da Cota¢do em
Mercados Internacionais sobre
a Qualidade da Informacdo
Financeira nas Empresas
Brasileiras

Divulgacdo Voluntaria de
Informacdo pelas Empresas
Cotadas na Bolsa de Valores,
Mercadorias e Futuros de Sédo
Paulo(BM&FBOVESPA)

Marketing Boca-a-Boca,
Fidelizagao de Clientes e Preco
- O Caso da Geladaria Santini

Reputacao Corporativa e
Performance no Sector das
Telecomunica¢des Moveis em
Portugal

Aplicacdo do Conceito de
Factores Criticos de Sucesso
em Diversos Ambientes:
Revisdo de estudos empiricos

Divulgacdo Voluntaria de
Informacgdes pelas Empresas
Cotadas na Euronext Lisboa:
Uma comparacao face a
proposta do FASB

Title/Topic

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Language

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

Institution

2019

2019

2017

2017

2016

2015

2014

2013

2013

2012

2012

2012

Concluding
Year

17



10

11

12

13

14

Cristina Eustaquia
Ribeiro

Ana Teresa Pereira
Marracho

Sara Emilia Almeida
Tavares

Pedro Filipe de Lopes
Pires e Costa
Figueiredo

José Ricardo Vicente
Candido

Bruno Miguel da Silva
Monarca

Francisco Godinho
Peres

Sara Ingrid Branddo
Vaz de Almeida

Filipa Alexandra
Dionisio Colago

Daniela Alexandra
Filipe Gongalves

Inés Filipa Marinheiro
Revez

Miguel Cabelo Dias
Marques

Ana Rita Marques
Pereira Macedo

Nuno Filipe Raposo
Jacinto

Evaluation of the robustness of
the Business Model of the
National Gastronomy Festival
of Santarém: insights
extraction perspective for the
construction o
recommendations to the entity
that manages the Festival.

THE BUSINESS MODEL OF
ACCOUNTING FIRMS - TIME
FOR CHANGE AND
REINVENTION

Ferreira de Castro Cultural
Complex: Strategic
Communication of Cultural
Value

Proposta de um Balanced
Scorecard para a
Teleperformance Portugal

Perfumes enquanto objetos
artisticos e comerciais. O
modelo de negécio de um
espaco cultural da PERFUMART
- Casa do Perfume

Empréstimos com Arte:
Criacdo de Valor Partilhado
Multidimensional entre
Publico(s) e Privado(s)

Plano de Negocio: Sochoc
Chocolataria

Earmings Management e o
Efeito da Adopgao das IFRS no
Brasil

O Sistema de Compras
Colectivas Online: Eficacia para
os Parceiros de Negécio

Contributo para a
Compreensdo da
Sustentabilidade do Modelo de
Negbcio da Compra e Venda
de Ouro: O caso valores

O Conceito de Modelo de
Negdcio Aplicado a uma
Instituicdo do Sector Social - O
Caso do Banco Alimentar
Contra a Fome

A lmplementacdo do Sistema
de Normalizagao Contabilistica
(SNC) em Portugal: A
experiéncia do 1°ano na
perspectiva de profissionais
contabilisticos.

Contributo para a
Compreensdo do Modelo de
Negdcios das Big Four e os
seus Factores Criticos de
Sucesso: Estudo do caso Ernst
& Young em Portugal.

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

English

Portuguese

Portuguese

Portuguese

Portuguese

Portuguese

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

ISCTE-IUL

2022

2020

2019

2016

2015

2015

2014

2013

2013

2012

2012

2011

2011

2010

18



15 José Luis dos Santos Contributo para a Concepgao Portuguese ISCTE-IUL 2010
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]

Discussion, with Accounting
Professionals from large
companies, on the topic of
Sustainability Reporting

Accounting and Emergin
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The future accountantsin a
changing world
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