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6 Nikolaeva, R. (2014). “Demand-Side Perspective of Technology Substitution: Disadopting Landlines for Mobile
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7 Nikolaeva, R., Bhatnagar, A. & Ghose, S. (2014). “Introducing Non-Linearity to Imitation Theories: An Empirical
Test,”. In European Academy of Management (EURAM) Proceedings. Valencia
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10 Bhatnagar, A., Nikolaeva, R. & Ghose, S. (2012). Online Market Entry: The Motivations for Imitation Across
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11 Nikolaeva, R. & Bicho, M. (2010). Marketing and Institutional Factors Affecting the Adoption of Voluntary
Sustainability Reporting. In Academy of Management Annual Meeting.: Academy of Management.

12 Nikolaeva, R. (2009). (Non)Proportional Hazards Regression Modeling: An Application to E-commerce. In
European Marketing Academy Conference. (pp. 0-0). Nantes: EMAC.

13 Nikolaeva, R., Amit Bhatnagar  & Sanjoy Ghose  (2008). Imitative versus Economic Factors in Traditional
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1 Bicho, M., Nikolaeva, R. & Lages, C. (2019). The Search for Strategic Balance by a Marginalized Market
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2 Bicho, M., Nikolaeva, R. & Lages, C. (2018). Social Enterprise Legitimacy in a Hostile Market. AMS 21st World
Marketing Congress.
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