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Sérgio Moro (Dr. Habil. in Information Sciences and Technologies) is Full Professor at ISCTE (since June 2023) and Dean of
the School of Technology and Architecture (since January of 2025).

He was Deputy Director of the Department of Information Sciences and Technologies. He was also (April 2023 - February
2025), Vice-President of the Scientific Council of ISCTE. He was appointed as Honorary Professor of the University of Jordan
in March 2024.

Sérgio is an interdisciplinary Data Scientist aiming to unveil patterns of knowledge through data-driven approaches.

His research interests include Business Intelligence, Data Mining, Data Science, and Decision Support Systems applied to
real world problems such as Marketing, Banking, and Tourism.

He has published in domains such as Information Systems and Management (e.g., Decision Support Systems, Expert
Systems with Applications, International Journal of Information Management, Journal of Information Science), Marketing
(e.g., European Journal of Marketing, Journal of Business Research, Journal of Retailing &amp; Consumer Services),
Hospitality &amp; Tourism (e.g., Tourism Management, Annals of Tourism Research, International Journal of Hospitality
Management, Journal of Hospitality &amp; Tourism Research, International Journal of Contemporary Hospitality
Management), and Applications to Industry (e.g., Telematics and Informatics, Computers in Industry). His portfolio of
publications includes a total of 65 peer-reviewed journal publications, from which 67 are ranked in Q1.

He was the first Director of the Master of Data Science at ISCTE from 2020 until 2024, and the first Director of the Bachelor
of Digital Technologies and Artificial Intelligence since 2022 until 2024.

He has worked for 15 years (2001-2016) at Montepio Bank, from which the last 3 and a half as a Business Intelligence and


mailto:Sergio.Moro@iscte-iul.pt

Analytics Project Coordinator, including projects such as Analytical CRM, IRB (internal ratings-based approach to capital
requirements for credit risk), ALM (Asset-Liability Management), and GRC (Governance, Risk and Compliance).

His academic background includes a 5 year B.Sc. in Computer Engineering (Instituto Superior Técnico, University of Lisbon),
a M.Sc. in Management Information Systems (ISCTE-IUL), and a Ph.D. in Information Sciences and Technologies (ISCTE-IUL).
Sérgio is Associate Editor of Expert Systems, Wiley (Q2) and was member of the Editorial Board of Tourism Management
Perspectives (Q1). He has been among the top 2% researchers worldwide since 2020, according to a Scopus-based study

(https://elsevier.digitalcommonsdata.com/datasets/btchxktzyw/3).

Research Interests

Business Intelligence
Decision Support Systems
Data Mining

Marketing

Tourism and hospitality
Risk Management

Banking

Academic Qualifications

University/Institution Type

ISCTE - Instituto Universitario de Aggregation
Lisboa

ISCTE - Instituto Universitario de PhD

Lisboa

ISCTE - Instituto Universitario de M.Sc.
Lisboa

Instituto Superior Técnico Licenciate

External Professional Activities

Degree Period
Ciéncias e Tecnologias de 2019
Informacdo

Ciéncias e Tecnologias de 2015
Informacdo

Gestdo de Sistemas de Informacgdo 2011
Engenharia Informatica e de 2003
Computadores

Period Employer Country
2014 -2014 ISCTE-IUL -
2013 -2016 Montepio -
2001 - 2013 Montepio -

Description
Lecturer

Business Intelligence and Analytics
Manager

Software Engineer and Project Manager

N



Teaching Activities

Teaching Year Sem. Course Name Degree(s) Coord
2026/2027 1° Big Data Management No
2026/2027 1° Information Systems Management ves
2026/2027 L Integrated Business Intelligence !r%sct:fgfoi%?aasl eD %aieitgﬁf;c’la de ves
Systems
2025/2026 2° Introduction to Data Science Erg;isnge%czgrse in Introduction to Yes
2025/2026 2 Fundamentals of Database Eﬁﬁéiglﬁgﬁit%ﬁ]ssff"ggfa@;s e ves
Management Management;
2025/2026 2 Advanced Topics in Deep Learning ves
2025/2026 L Information Systems Management ves
2025/2026 1° ; ; Institutional Degree in Escola de Yes
Integrated Business Intelligence Tecnologias e Arquitetura;
Systems
2024/2025 2 Applied Project in Data Science | ves
2024/2025 1° Fundamentals of Database Bachelor Degree in Data Science; No
Management
2024/2025 1° Big Data Storage Bachelor Degree in Data Science; No
2024/2025 1° Project Design for Data Science Master Degree in Data Science; Yes
2024/2025 L Dissertation in Data Science ves
2024/2025 1° Information Systems Management ves
2024/2025 1* Advanced Distributed Databases ves
2028/2025 1* Cities Futures - Interdisciplinary Eﬁfﬂae!zfﬂ?tg%??g;gﬁg;?yc't'es No
Challenges Challenges;
2024/2025 1° SQL Fundamentals e Python No
Fundamentals
2024/2025 L Business Intelligence No
2024/2025 1° ; : Institutional Degree in Escola de Yes
Integrated Business Intelligence Tecnologias e Arquitetura;
Systems
2023/2024 2° Yes

Advanced Excel


https://fenix-mais.iscte-iul.pt/courses/03675-1128927858788517
https://fenix-mais.iscte-iul.pt/courses/03748-1128927858788016
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/03583-565977905427383
https://fenix-mais.iscte-iul.pt/courses/03593-847452882078314
https://fenix-mais.iscte-iul.pt/courses/03593-847452882078314
https://fenix-mais.iscte-iul.pt/courses/04947-565977905429028
https://fenix-mais.iscte-iul.pt/courses/03748-1128927858788016
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/03593-847452882078314
https://fenix-mais.iscte-iul.pt/courses/03593-847452882078314
https://fenix-mais.iscte-iul.pt/courses/03596-847452882077486
https://fenix-mais.iscte-iul.pt/courses/dpcd-1128927858787870
https://fenix-mais.iscte-iul.pt/courses/03748-1128927858788016
https://fenix-mais.iscte-iul.pt/courses/bdda-0-565977905417969
https://fenix-mais.iscte-iul.pt/courses/04761-565977905418815
https://fenix-mais.iscte-iul.pt/courses/04761-565977905418815
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/00667-565977905427360
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Applied Project in Data Science |

Advanced Excel

Introduction to Excel

Fundamentals of Database Bachelor Degree in Data Science;

Management

Big Data Storage Bachelor Degree in Data Science;

Data Science Methodologies and
Technologies

Project Design for Data Science Master Degree in Data Science;
Dissertation in Data Science

Master Project in Data Science

Information Systems Management

Advanced Distributed Databases

AdvancedAnalysis forintegrated
Urban Development Strategies

Institutional Degree in Escola de

Integrated Business Intelligence Tecnologias e Arquitetura;

Systems

Advanced Excel

Business Data Mining

Introduction to Excel

Applied Project in Data Science |

Artificial Intelligence

Advanced Excel

Introduction to Excel

Fundamentals of Database Bachelor Degree in Data Science;

Management

Big Data Storage Bachelor Degree in Data Science;

Data Science Methodologies and
Technologies

No

Yes

Yes

No

No

Yes

Yes

No

No

Yes

Yes

No

Yes

Yes

Yes

Yes

No

Yes

Yes

Yes

No

No

Yes


https://fenix-mais.iscte-iul.pt/courses/00667-565977905427360
https://fenix-mais.iscte-iul.pt/courses/01800-565977905427355
https://fenix-mais.iscte-iul.pt/courses/03593-847452882078314
https://fenix-mais.iscte-iul.pt/courses/03593-847452882078314
https://fenix-mais.iscte-iul.pt/courses/03596-847452882077486
https://fenix-mais.iscte-iul.pt/courses/dpcd-1128927858787870
https://fenix-mais.iscte-iul.pt/courses/03748-1128927858788016
https://fenix-mais.iscte-iul.pt/courses/bdda-0-565977905417969
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/00667-565977905427360
https://fenix-mais.iscte-iul.pt/courses/01800-565977905427355
https://fenix-mais.iscte-iul.pt/courses/04169-847452882077964
https://fenix-mais.iscte-iul.pt/courses/00667-565977905427360
https://fenix-mais.iscte-iul.pt/courses/01800-565977905427355
https://fenix-mais.iscte-iul.pt/courses/03593-847452882078314
https://fenix-mais.iscte-iul.pt/courses/03593-847452882078314
https://fenix-mais.iscte-iul.pt/courses/03596-847452882077486

2022/2023

2022/2023

2022/2023

2021/2022

2021/2022

202172022

2021/2022

2021/2022

2021/2022

2021/2022

2021/2022

2021/2022

2021/2022

2021/2022

2021/2022

2020/2021

2020/2021

2020/2021

2020/2021

2020/2021

2020/2021

2020/2021

20

20

20

20

’IO

10

’IO

1°

20

20

20

10

’IO

10

’]0

Project Design for Data Science

Information Systems Management

Integrated Business Intelligence
Systems

Advanced Excel

Introduction to Excel

Introduction to Data Science

Applied Project in Data Science |

Advanced Excel

Introduction to Excel

lot for Smart Cities

Data Science Methodologies and
Technologies

Project Design for Data Science

Databases

Information Systems Management

Integrated Business Intelligence
Systems

Business Data Mining

Technical Report Writing

Introduction to Data Science

Advanced Excel

Introduction to Excel

Introduction to Data Science

Data in Science, Bussiness and
Society

Master Degree in Data Science;

Institutional Degree in Escola de
Tecnologias e Arquitetura;

Institutional Degree in Escola de
Tecnologias e Arquitetura;

Specialization Seminar in loT for
Smart Cities;

Master Degree in Data Science;

Bachelor Degree in Computer

Science and Business Management;

Bachelor Degree in

Telecommunications and Computer

Engineering;

Institutional Degree in Escola de
Tecnologias e Arquitetura;

Institutional Degree in Escola de
Tecnologias e Arquitetura;

Institutional Degree in Escola de
Tecnologias e Arquitetura;

Bachelor Degree in Data Science
(PL); Bachelor Degree in Data
Science;

Yes

Yes

Yes

Yes

Yes

No

No

Yes
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https://fenix-mais.iscte-iul.pt/courses/dpcd-1128927858787870
https://fenix-mais.iscte-iul.pt/courses/03748-1128927858788016
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/00667-565977905427360
https://fenix-mais.iscte-iul.pt/courses/01800-565977905427355
https://fenix-mais.iscte-iul.pt/courses/03583-565977905427383
https://fenix-mais.iscte-iul.pt/courses/00667-565977905427360
https://fenix-mais.iscte-iul.pt/courses/01800-565977905427355
https://fenix-mais.iscte-iul.pt/courses/icci-565977905376430
https://fenix-mais.iscte-iul.pt/courses/dpcd-1128927858787870
https://fenix-mais.iscte-iul.pt/courses/03724-847452882077591
https://fenix-mais.iscte-iul.pt/courses/03748-1128927858788016
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/03583-565977905427383
https://fenix-mais.iscte-iul.pt/courses/00667-565977905427360
https://fenix-mais.iscte-iul.pt/courses/01800-565977905427355
https://fenix-mais.iscte-iul.pt/courses/03583-565977905427383
https://fenix-mais.iscte-iul.pt/courses/03585-847452882077482
https://fenix-mais.iscte-iul.pt/courses/03585-847452882077482

2020/2021 1* Data Science Methodologies and ves
Technologies
2020/2021 1° Bachelor Degree in Computer No
Databases Engineering; Bachelor Degree in
Computer Science and Business
Management; Bachelor Degree in
Telecommunications and Computer
Engineering;
202072021 1° Information Systems Management ves
202072021 1° Integrated Business Intelligence ves
Systems
2019/2020 2° Advanced Excel ves
2019/2020 2° Business Data Mining ves
2019/2020 2° Introduction to Excel ves
2019/2020 2 Business Analytics in Tourism ves
2019/2020 2° ; ; Institutional Degree in Escola de No
Introduction to Data Science Tecnologias e Arquitetura;
2019/2020 L Introduction to Excel ves
2019/2020 1° : ; Institutional Degree in Escola de No
Introduction to Data Science Tecnologias e Arquitetura;
2019/2020 1° Database Fundamentals No
2019/2020 1° Information Systems Management ves
2019/2020 1° Yes

Organizational Decision Support
Systems

Supervisions

¢ Ph.D. Thesis

Mendes Canilho Teixeira
Pereira

improve citizen
engagement with science
using digital platforms.

- Ongoing
Student Name Title/Topic Language Status Institution
1 Syed Khurasan Ali Shah Acesessing Determinant English Developing  Iscte
and Success Factors of ICT
( Multi-channel Content
Deliery System) in
Teaching Reading in Gilgit
Baltistan of Pakisan
2 Maria da Conceicdo A process model to English Developing  Iscte


https://fenix-mais.iscte-iul.pt/courses/03724-847452882077591
https://fenix-mais.iscte-iul.pt/courses/03748-1128927858788016
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/m5700-565977905427167
https://fenix-mais.iscte-iul.pt/courses/00667-565977905427360
https://fenix-mais.iscte-iul.pt/courses/01800-565977905427355
https://fenix-mais.iscte-iul.pt/courses/03583-565977905427383
https://fenix-mais.iscte-iul.pt/courses/01800-565977905427355
https://fenix-mais.iscte-iul.pt/courses/03583-565977905427383

3 Filipe Nuno Rocha Aniceto

Pinto

4 Kai Chen

5 Paulo Jorge Mestre Vieira

6 Marco Antonio Lemes de
Proenca

7 Marta Sofia Morgado das
Neves

8 Jia Shao

9 Sérgio Nuno Furtado de
Oliveira

- Concluded

Student Name

1 Xiao Qigiang

2 Luis Carlos Lima
Marques

3 Chen Kai

4 José Manuel Catarino

Barreiros Cascais Bras

5 Elizabeth da Silva
Fernandes

People - Centered DLT-loT
Architecture

Diagnosis and Treatment
of Rare Disease in China:
An Innovative Model
Based on Big Data
Platform

Empowering Professors:
Effective Formative
Assessment through
Decision Support Systems
and Chatbots

Humanizacdo Digital:
Relagdo da VR e 0 seu
Impacto Social

Al-Augmented Analysis of
Customer Feedback in
Hospitality: Research
Progress and
Methodological
Framework

R&amp;D Performance of
Innovation and Platform
Organization

Application of deep
learning techniques to
improve the automatic
detection of earthquakes
in the Azores

Title/Topic

Configuration Path and
Optimization Strategy for
Enhancing the Medical Services
DKnamic Capability of West
China Hospital Alliance in the
Digital Era

Artificial Intelligence Applied to
Railway Disruption
Management: From
Mathematical Optimization to
Transformer Architectures in
the Portuguese Operational
Context

Impact of non-R&D Factors on
China's Pharmaceutical
Company Performance

Enhancing Business Continuity
through Intelligent Process
Automation: Governance, Risk
Management, and Compliance
Frameworks

A data science based
framework to enhance reader
engagement, acquisition and
retention in news

English

English

English

Portuguese

English

English

English

Language

English

Portuguese

English

English

English

Developing

Developing

Developing

Developing

Developing

Developing

Developing

Institution

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Concluding
Year

2026

2026

2025

2024

2023



6 Zhang Tianyuan

7 Cheng Zheng

8 Maria Cristina de
Souza Oliveira Rita

9 Ricardo Filipe Carreira

Ramos

e M.Sc. Dissertations
- Ongoing

Student Name

1 Rita Rosado de Azevedo

2 Rui Miguel Franco Duarte

3 Jodo Diogo de Freitas
Branco

4 Pedro Miguel Sousa
Almeida

5 Margarida da Silva Duarte
Pinto

- Concluded

Student Name

1 Hénio do Rosério de
Pina

2 Tiago Jodo Damaso
Pratas

A Data-Driven Approach to
Improve Customer Churn
Prediction Based on Telecom
Customer Segmentation

An Empirical Study on Credit
Evaluation of SMEs Based on
Detailed Loan Data

Evaluating island tourism form
the customer's perspective: an
analysis of online reviews

Internet user behavior change
- an evaluation under three
dimensions: scholars,
professionals, and users.

Title/Topic

What Drives Positive and
Negative Customer
Experiences? A Text
Mining Analysis of
Booking.com Reviews

Blockchain-powered
Personal Al - Digital Twin
Edge Gateway

Development of a
Decentralized Digital
Wallet for the Control of
the Personal Digital Twin

Digital Wallet on
Blockchain-powered
Personal Al

From data subjects to data
masters: A new marketing
approach for consumer’s
data ownership in the
digital age

Title/Topic

A Case Study in Cape Verde on
the Use of Data Privacy

Water Demand Forecastin§
with LSTMs and Explainable Al
A Client-Segmentation
Approach for Utility Decision-
Making

English

English

Language

Portuguese

Language

Portuguese

English

Iscte

Iscte

Iscte

Iscte

Status

Developing

Extended
period

Extended
period

Developing

Developing

Institution

Iscte

Iscte

2023

2022

2019

2018

Institution

Iscte

Iscte

Iscte

Iscte

Iscte

Concluding
Year

2026

2025



10

11

12

13

14

15

16

17

Caroline Dalcomuni
de Moura

Maria Jodo Borges
Bogalho

Barbara Claudia Maia
Ferreira

Catarina da Silva
Pontes

Vinicius Vieira
Campbell

Victor Misquevis Ruiz

Mariana Matos
Fonseca

Joana Mirante Matos

José Pedro Camilo
Queirés

Bernardo Antunes
Gomes Augusto

Pedro Filipe Moiteiro
de Aquino

David da Silva
Almeida

Jodo Pedro Evans
Matias de Sousa
Apolinario

Arthur Vale Franklin
de Sousa

Paulo Ricardo de
Oliveira Monteiro

Personal Credit Risk
Assessment with Machine
Learning: Balancing
Performance, Fairness, and
Interpretability

Personal Digital Twin

Under the Microscope:
Clustering Analysis for
Unmasking Money Laundering
Networks in Financial
Institutions.

Decoding Hate: Analyzin
Twitter Social Networks for
Hate Speech and User
Behavior

Quantifying Aircraft and
Ground Operations Emissions
at Lisbon Airport: A Data-
Driven Approach Using ADS-B
Technology

A Novel Approach to Data
Vault Flexibility and Temporal
Capabilities in Data Warehouse
Systems

Optimizing Curricular Planning:
Analysis of Academic
Performance of Computing
Students

The customer experience in a
hostel in lisbon: a booking.com
categories analysis.

Blockchain Digital Twins with
Decentralized Storage and
Provenance

Blockchain Digital Twins Data
Sharing

Blockchain-based Digital Twins
Binding

Promissory Notes-Driven Data
Trading Ocean Protocol
Integration in a Personal Data
Ecosystem

The relationship between
Brand Coolness, Brand Love,
Loyalty and e-WOM: A text-
mining and sentiment analysis
approach focused on a tec
brand (Apple)

Cluster-based approaches
towards developing a
customer loyalty program in a
security private company

Virtual Reality Systems for
cultural Heritage Museums
and Art Galleries

English

English

English

English

English

English

English

English

English

English

English

English

Portuguese

English

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

2025

2025

2024

2024

2024

2024

2024

2024

2023

2023

2023

2023

2023

2023

2022



18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

Ana Filipa Monteiro
Rodrigues Cardoso

Margarida Martins
Duarte

Marta Sofia Sousa
Barreto

Carlota Patricia Aveiro
Rodrigues

Jodo Filipe Peixoto
Pereira

Bruno Rafael Martins
da Silva

Appio Indiano do
Brazil Americano Neto

Stefania Piccinelli

Yu Ting

lotelma Marice
Correia Marques

Rita Sebastiana Vaz
Gongalves

Pedro Miguel
Geraldes Pires

Valter José Chaile

Elen Carina Borges
Nunes

Sara Carolina Augusto
Lousao

The brand equity of a
destination: a user-generated
content analysis

Analysis of the influence of
non-pharmaceutical
interventions and cultural
differences on the evolution of
COVID-19

A Decision Support System for
Higher Education
Internationalization

Evaluation patterns during the
phase of ?emergency remote
teaching?

Can we sense a shift in
consumer behaviour in
portuguese retail companies
due to the pandemic?

Sensing the impact of COVID-
19 restrictions from online
reviews: the cases of London
and Paris unveiled through
Text Mining

Automatic fraud prediction in
financial transactions

The impact of the COVID-19 on
the airline industry emerging
from online comments

SENTIMENT ANALYSIS IN
RESTAURANTS ON SOCIAL
MEDIA REVIEWS: The Case of
Giethoorn Restaurants

Student perceptions of teacher
characteristics through rating
sites

The beauty or the beast inside
retail stores? A Market Basket
Analysis of a cosmetic
company

A data-driven approach to
predict the value and key
features of collectible cars

Application of Artificial Neural
Networks for the classification
of drilling operations: The case
of Galp deepwater wells in
different geographies

Satisfaction of internal
customers with the quality of
information technology
services of an organization: the
case of the Tribunal Regional
Federal da 12 Regido of Brazil

Back to the past to charter the
vinyl electronic marke. A Data
Mining Approach.

English

English

Portuguese

English

English

English

Portuguese

English

English

Portuguese

English

English

Portuguese

Portuguese

English

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

Iscte

2022

2021

2021

2021

2021

2021

2021

2021

2020

2020

2020

2020

2020

2020

2019

10



33

34

35

36

37

38

39

40

41

42

43

44

45

46

47

48

49

50

Carolina da Silva
Louro

Duarte Silva Tereso

Miguel Tavares
Botelho

Paulo Alexandre
Vieira Diniz Ferreira
Gil

Sérgio Gongalves

Miguel Ricardo
Cardoso Morais
Pestana

Leandro Miguel
Bartolomeu da Cruz
Costa

Belmira Cecilia Pereira
Rocha Cordeiro

Rui Alexandrino
Cal¢ao Mendes

Diogo Gongalves
Calvo André

Mario Rivotti
Hauptfleisch

Yolanda Vidigal Belo

Jorge Ribeiro

Ana Rebello de
Andrade da Costa

Jodo Miguel Ferreira
Canito

Marta Isabel
Henriques Parente
Santos

Daniela Portugal dos
Santos

Maria Teresa
Guimardes Romao

Performance Standards in
Artistic Roller Skating. A Data
Mining Approach.

Does Mixed Martial Arts (MMA)
fighters? trash-talk go viral?

Unfolding the influencing
factors and dynamics of overall
hotel scores

Unfolding the drivers for
academic success: the case of
ISCTE-IUL
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51 Daniela Patricia de Fatores de sucesso na Portuguese Iscte 2017
Barros Almeida avalia¢do de questdes de
escolha multipla: o caso de
exames de Excel
52 Ana Teresa Nunes Unveiling the Features of English Iscte 2016
Biscaia Correia da Successful Ebay Sellers of
Silva Smartphones - A data mining
sales predictive model
53 Ana Catarina dos Sentiment Analysis in English Iscte 2015
Santos Calheiros Hospitality Using Text Mining:
The case of a portuguese Eco-
Hotel
54 Francisco Chaves Evaluating video game English Nova IMS, --
consumer success on gamer Universidade
online reviews: a sentiment Nova de
analysis and structural Lisboa
equation modelling approach
¢ M.Sc. Final Projects
- Concluded
Student Name Title/Topic Language Institution Concluding
Year
1 Ruben Manuel Visibilidade da Marca e Portuguese Iscte 2017
Guedes Mendes Recrutamento: Um estudo
sobre o posicionamento das
grandes empresas na rede
profissional Glassdor
2 Joana Pinto Coelho Stripping Customers' Feedback English Iscte 2016
on Hotels Evaluation Through
Data Mining
3 Bernardo Varela Vala The Impact of Social Media in English Iscte 2015

Brand Building

Total Citations

Web of Science® 3966

Scopus 4591

Publications

e Scientific Journals
- Scientific journal paper

Fernandes, E., Moro, S. & Cortez, P. (N/A). A data-driven approach to increase online readers’ engagement and
subscribers. Journal of Information Science, N/A. https://doi.org/10.1177/01655515261458267


https://ciencia.iscte-iul.pt/publications/a-data-driven-approach-to-increase-online-readers-engagement-and-subscribers/118498
https://ciencia.iscte-iul.pt/publications/a-data-driven-approach-to-increase-online-readers-engagement-and-subscribers/118498

10

Talafidaryani, M. & Moro, S. (N/A). Public perception and social acceptance of ChatGPT among Redditors:
Data-driven computationally intensive approach. Digital Transformation and Society, N/A.
https://doi.org/10.1108/DTS-05-2025-0108

Harb, Y., Moro, S. & Harb, A. (2026). Al business writing assistant tools in practice: Text mining and statistical
analysis of user experience. International Journal of Human-Computer Interaction, 42(11), 819378222.
https://doi.org/10.1080/10447318.2025.2563743

- Times Cited Scopus: 1

- Times Cited Google Scholar: 1

Neves, M. M., Antonio, N. & Moro, S. (2026). An Al-enhanced bibliometric analysis of customer feedback and
hotel performance in hospitality. Tourism and Management Studies, 22(4), 1?17.
https://doi.org/10.18089/tms.20260401

Pinto, F., Ferreira da Silva, C., Moro, S. & Aquino, P. (2026). Consumer-controlled digital twin architecture: How
blockchain technology gives consumers control over their smart devices’ digital twins and data. Blockchain:
Research and Applications, 7(3). https://doi.org/10.1016/j.bcra.2025.100342

- Times Cited Web of Science®: 1

- Times Cited Scopus: 4

- Times Cited Google Scholar: 6

Guerra, R., Carvalho, P., Marques, C., Carmona, M., Sarroeira, R., Batista, F....Silva, C. (2025). Unpacking online
hate speech in Portuguese social media: A social-psychological and linguistic-discursive approach. Humanities
and Social Sciences Communications, 12. https://doi.org/10.1057/s41599-025-05392-9

- Times Cited Web of Science®: 2

- Times Cited Scopus: 1

- Times Cited Google Scholar: 4

Talafidaryani, M., Jalali, S. M. J. & Moro, S. (2025). Tracing the evolution of digitalisation research in business
and management fields: Bibliometric analysis, topic modelling and deep learning trend forecasting. Journal of
Information Science, 51(4), 852?880. https://doi.org/10.1177/01655515221148365

- Times Cited Web of Science®: 18

- Times Cited Scopus: 18

- Times Cited Google Scholar: 36

Marques, L., Moro, S. & Ramos, P. (2025). Data-driven insights to reduce uncertainty from disruptive events in
passenger railways. Public Transport, 17(3), 683?713. https://doi.org/10.1007/s12469-024-00380-9

- Times Cited Web of Science®: 2

- Times Cited Scopus: 2

Duarte, M., Ferreira da Silva, C. & Moro, S. (2025). Machine learning models to predict the COVID-19
reproduction rate: Combining non-pharmaceutical interventions with sociodemographic and cultural
characteristics. Informatics for Health and Social Care, 50(2), 81799.
https://doi.org/10.1080/17538157.2025.2491517

- Times Cited Web of Science®: 1

- Times Cited Scopus: 1

- Times Cited Google Scholar: 1

Fernandes, E., Moro, S. & Cortez, P. (2024). A data-driven approach to improve online consumer subscriptions
by combining data visualization and machine learning methods. International Journal of Consumer Studies,
48(2). https://doi.org/10.1111/ijcs. 13030

- Times Cited Web of Science®: 10

- Times Cited Scopus: 12

- Times Cited Google Scholar: 20
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https://ciencia.iscte-iul.pt/publications/unpacking-online-hate-speech-in-portuguese-social-media-a-social-psychological-and-linguistic/113640
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Ramos, R., Rita, P. & Moro, S. (2024). Exploring the intersections of tourism and hospitality: A review and
research agenda. Tourism and Management Studies, 20(4), 27?45. https://doi.org/10.18089/tms.20240403
- Times Cited Scopus: 8

- Times Cited Google Scholar: 13

Sousa, A., Moro, S. & Pereira, R. (2024). Cluster-based approaches towards developing a customer loyalty
program in a security private company. Applied Sciences, 14(1). https://doi.org/10.3390/app 14010078

- Times Cited Web of Science®: 5

- Times Cited Scopus: 6

Ramos, G., Batista, F., Ribeiro, R., Fialho, P., Moro, S., Fonseca, A....Silva, C. (2024). Leveraging transfer learning
for hate speech detection in Portuguese social media posts. IEEE Access, 12, 101374?101389.
https://doi.org/10.1109/ACCESS.2024.3430848

- Times Cited Web of Science®: 12

- Times Cited Scopus: 16

- Times Cited Google Scholar: 28

Fonseca, A., Pontes, C., Moro, S., Batista, F., Ribeiro, R., Guerra, R....Silva, C. (2024). Analyzing hate speech
dynamics on Twitter/X: Insights from conversational data and the impact of user interaction patterns. Heliyon,
10(11). https://doi.org/10.1016/j.heliyon.2024.e32246

- Times Cited Web of Science®: 7

- Times Cited Scopus: 9

- Times Cited Google Scholar: 21

Ribeiro, P., Ramos, R. F. & Moro, S. (2024). Restaurant containment measures and perceived service quality:
Implications for future pandemics. Consumer Behavior in Tourism and Hospitality, 19(1), 116?130.
https://doi.org/10.1108/CBTH-06-2023-0081

- Times Cited Web of Science®: 13

- Times Cited Scopus: 9

- Times Cited Google Scholar: 20

Gongalves, H. & Moro, S. (2023). On the economic impacts of COVID-19: A text mining literature analysis.
Review of Development Economics, 27(1), 375?394. https://doi.org/10.1111/rode.12931

- Times Cited Web of Science®: 5

- Times Cited Scopus: 4

- Times Cited Google Scholar: 8

Sarroeira, R., Henriques, J., Sousa, A. M., Ferreira da Silva, C., Nunes, N., Moro, S....Botelho, M. do C. (2023).
Monitoring sensors for urban air quality: The case of the municipality of Lisbon. Sensors, 23(18).
https://doi.org/10.3390/523187702

- Times Cited Web of Science®: 15

- Times Cited Scopus: 12

- Times Cited Google Scholar: 23

Stellacci, S. & Moro, S. (2023). Travellers’ perspectives on historic squares and railway stations in Italian
heritage cities revealed through sentiment analysis. Journal of Urban Design, 28(2), 174?198.
https://doi.org/10.1080/13574809.2022.2097903

- Times Cited Web of Science®: 8

- Times Cited Scopus: 10

- Times Cited Google Scholar: 17

Marques, L., Moro, S. & Ramos, P. (2023). A literature review on problem models and solution approaches for
managing real-time passenger train operations: The perspective of train operating companies. Transportation
Research Record, 2677(1), 1376?1390. https://doi.org/10.1177/03611981221104810

- Times Cited Web of Science®: 1

- Times Cited Scopus: 2

- Times Cited Google Scholar: 7
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https://ciencia.iscte-iul.pt/publications/restaurant-containment-measures-and-perceived-service-quality-implications-for-future-pandemics/98885
https://ciencia.iscte-iul.pt/publications/restaurant-containment-measures-and-perceived-service-quality-implications-for-future-pandemics/98885
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https://ciencia.iscte-iul.pt/publications/on-the-economic-impacts-of-covid-19-a-text-mining-literature-analysis/90086
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https://ciencia.iscte-iul.pt/publications/monitoring-sensors-for-urban-air-quality-the-case-of-the-municipality-of-lisbon/97615
https://ciencia.iscte-iul.pt/publications/monitoring-sensors-for-urban-air-quality-the-case-of-the-municipality-of-lisbon/97615
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https://ciencia.iscte-iul.pt/publications/travellers-perspectives-on-historic-squares-and-railway-stations-in-italian-heritage-cities/89522
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Costa, S. M., Moro, S., Rita, P. & Alturas, B. (2023). Customer experience through online reviews from
TripAdvisor: The case of Orlando theme parks. International Journal of Technology Marketing, 17(1), 48?77.
https://doi.org/10.1504/J]TMKT.2023.10051434

- Times Cited Web of Science®: 1

- Times Cited Scopus: 5

- Times Cited Google Scholar: 11

Bras, J. C., Pereira, R., Moro, S., Bianchi, I. S. & Ribeiro, R. (2023). Understanding how Intelligent process
automation impacts business continuity: Mapping IEEE/2755:2020 and 1SO/22301:2019. IEEE Access, 11,
134239?134258. https://doi.org/10.1109/ACCESS.2023.3337159

- Times Cited Web of Science®: 6

- Times Cited Scopus: 11

- Times Cited Google Scholar: 20

Moro, S. & Stellacci, S. (2023). The role of badges to spur frequent travelers to write online reviews. Journal of
Hospitality and Tourism Technology, 14(2), 69782. https://doi.org/10.1108/JHTT-05-2021-0156

- Times Cited Web of Science®: 12

- Times Cited Scopus: 16

- Times Cited Google Scholar: 23

Ramos, R., Rita, P. & Moro, S. (2023). Are social media and mobile applications threatening retail websites?.
International Journal of Internet Marketing and Advertising, 18(1), 58781.
https://doi.org/10.1504/1)IMA.2023.128150

- Times Cited Web of Science®: 4

- Times Cited Scopus: 6

- Times Cited Google Scholar: 5

Ramos, R. F., Biscaia, R., Moro, S. & Kunkel, T. (2023). Understanding the importance of sport stadium visits to
teams and cities through the eyes of online reviewers. Leisure Studies, 42(5), 6937708.
https://doi.org/10.1080/02614367.2022.2131888

- Times Cited Web of Science®: 42

- Times Cited Scopus: 38

- Times Cited Google Scholar: 74

Moro, S., Pires, G., Rita, P., Cortez, P. & Ramos, R. F. (2023). Discovering ethnic minority business research
directions using text mining and topic modelling. Journal of Research in Marketing and Entrepreneurship,
25(1), 83?102. https://doi.org/10.1108/JRME-01-2022-0004

- Times Cited Web of Science®: 9

- Times Cited Scopus: 5

- Times Cited Google Scholar: 26

Correia, A., Moro, S. & Rita, P. (2023). The travel dream experience in pandemic times. Anatolia, 34(3),
3737388. https://doi.org/10.1080/13032917.2022.2041444

- Times Cited Web of Science®: 5

- Times Cited Scopus: 5

- Times Cited Google Scholar: 12

Strazzullo, S., Moro, S. & Cricelli, L. (2023). Unveiling the relationship between sustainable development and
Industry 4.0: A text mining literature analysis. Sustainable Development, 31(4), 285172862.
https://doi.org/10.1002/sd.2552

- Times Cited Web of Science®: 24

- Times Cited Scopus: 26

- Times Cited Google Scholar: 31
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Rita, P. & Moro, S. (2022). Tasting the Port Wine Cellar experience: what features please the most?. Journal of
Wine Research, 33(2), 88799. https://doi.org/10.1080/09571264.2022.2081140

- Times Cited Web of Science®: 4

- Times Cited Scopus: 7

- Times Cited Google Scholar: 5

Lemos, C., Ramos, R. F., Moro, S. & Oliveira, P. M. (2022). Stick or Twist - The raise of blockchain applications in
marketing management. Sustainability, 14(7). https://doi.org/10.3390/su14074172

- Times Cited Web of Science®: 20

- Times Cited Scopus: 24

- Times Cited Google Scholar: 49

Moro, S., Rita, P., Ramos, P. & Esmerado, J. (2022). The influence of cultural origins of visitors when staying in
the city that never sleeps. Tourism Recreation Research, 47(1), 78?90.
https://doi.org/10.1080/02508281.2020.1821328

- Times Cited Web of Science®: 4

- Times Cited Scopus: 5

- Times Cited Google Scholar: 11

Tereso, D., Moro, S., Ramos, P., Calapez, T., Costa, J. M. & Ratts, T. (2022). Using profanity and negative
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https://ciencia.iscte-iul.pt/publications/island-tourism-experiences/47173
https://ciencia.iscte-iul.pt/publications/plan-of-activities-and-budget-2023-centro-de-investigacao-em-ciencias-da-informacao-tecnologias-e/96278
https://ciencia.iscte-iul.pt/publications/plan-of-activities-and-budget-2023-centro-de-investigacao-em-ciencias-da-informacao-tecnologias-e/96278
https://ciencia.iscte-iul.pt/publications/reduzir-o-insucesso-e-o-abandono-no-iscte-uma-proposta-de-estudo-a-partir-do-sistema-de-informacao/75309
https://ciencia.iscte-iul.pt/publications/reduzir-o-insucesso-e-o-abandono-no-iscte-uma-proposta-de-estudo-a-partir-do-sistema-de-informacao/75309
https://ciencia.iscte-iul.pt/projects/models-and-instruments-for-transforming-higher-education-systems-through-transnational-multi-sector/1972
https://ciencia.iscte-iul.pt/projects/models-and-instruments-for-transforming-higher-education-systems-through-transnational-multi-sector/1972
https://ciencia.iscte-iul.pt/projects/models-and-instruments-for-transforming-higher-education-systems-through-transnational-multi-sector/1972
https://ciencia.iscte-iul.pt/projects/models-and-instruments-for-transforming-higher-education-systems-through-transnational-multi-sector/1972
https://ciencia.iscte-iul.pt/projects/models-and-instruments-for-transforming-higher-education-systems-through-transnational-multi-sector/1972
https://ciencia.iscte-iul.pt/projects/system-approach-to-close-the-employment-gap-and-create--a-more-inclusive-labor-market-for/1843
https://ciencia.iscte-iul.pt/projects/system-approach-to-close-the-employment-gap-and-create--a-more-inclusive-labor-market-for/1843
https://ciencia.iscte-iul.pt/projects/system-approach-to-close-the-employment-gap-and-create--a-more-inclusive-labor-market-for/1843
https://ciencia.iscte-iul.pt/projects/system-approach-to-close-the-employment-gap-and-create--a-more-inclusive-labor-market-for/1843
https://ciencia.iscte-iul.pt/projects/system-approach-to-close-the-employment-gap-and-create--a-more-inclusive-labor-market-for/1843
https://ciencia.iscte-iul.pt/projects/trailblazing-inclusive-sustainable-and-resilient-cities/1813
https://ciencia.iscte-iul.pt/projects/trailblazing-inclusive-sustainable-and-resilient-cities/1813
https://ciencia.iscte-iul.pt/projects/trailblazing-inclusive-sustainable-and-resilient-cities/1813

Researcher CIS-Iscte (PsyChange) - Leader, BRU-Iscte, 2022 -2024

kNOwing online HATE ISTAR-Iscte, CIES-Iscte, INESC-ID - (Portugal),

speech: knowledge + IST-ID - (Portu%al ). ILGA Portugal - (Portugal),
; CBL - (Port CICDR/ACM - (Portugal), SOS
awareness = TacklingHate RACISM(gr u%ortugal) (Portugal),
Researcher CIES-Iscte, ISTAR-Iscte (IS) 2022 - 2023

Data science analysis for
environmental inequalities

. : - Researcher IRU-Iscte - Leader, BRU-Iscte, ISTAR-Iscte, CIES- 2021 - 2023
University Goes Digital for Iscte, DINAMIA'CET-Iscte, WebW|se Inovagao
a Sustainable Global Lda (webW|se Inovagao Lda) (Portugal),
Education Université Gustave Eiffel (Université Gustave
Eiffel) - (France), Politecnico di Milano (Polimi) -

(Italy), SIGMUND FREUD PRIVATUNIVERSITAT
WIEN GMBH (SIGMUND FREUD
PRIVATUNIVERSITAT WIEN GMBH) - (Austria)

Researcher ISTAR-Iscte (DLS), IT - (Portugal), AIDFM - 2021 -2023

Al-based mobile (Portugal)

applications for public
health response

Academic Management Positions

Director (2025 -2028)
Unit/Area: Institutional Degree in Escola de Tecnologias e Arquitetura

Director (2025 - 2028)
Unit/Area: School of Technology and Architecture

Presidente (2025 - 2028)
Unit/Area: Comisséao Cientifica

Secretario(a) (2025 - 2028)
Unit/Area: School of Technology and Architecture

Director (2023 -2024)
Unit/Area: Master Degree in Data Science

Director (2023 -2024)
Unit/Area: Bachelor Degree in Digital Technologies and Artificial Intelligence

Membro (Docente) (2023 - 2026)
Unit/Area: Comissao Cientifica

Membro (2023 - 2025)
Unit/Area: Comissdo Permanente do Conselho Cientifico

Vice-Presidente (2023 - 2025)
Unit/Area: Conselho Cientifico

Membro (Docente) (2023 - 2025)
Unit/Area: Plenério do Conselho Cientifico

Membro (Docente) (2022 - 2025)
Unit/Area: Comissao Cientifica

Sub-diretor (2022 - 2025)
Unit/Area: Department of Information Science and Technology

Membro (Docente) (2022 - 2024)
Unit/Area: Comissao Cientifica
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https://ciencia.iscte-iul.pt/projects/knowing-online-hate-speech-knowledge--awareness--tacklinghate/1697
https://ciencia.iscte-iul.pt/projects/knowing-online-hate-speech-knowledge--awareness--tacklinghate/1697
https://ciencia.iscte-iul.pt/projects/knowing-online-hate-speech-knowledge--awareness--tacklinghate/1697
https://ciencia.iscte-iul.pt/projects/data-science-analysis-for-environmental-inequalities/1740
https://ciencia.iscte-iul.pt/projects/data-science-analysis-for-environmental-inequalities/1740
https://ciencia.iscte-iul.pt/projects/university-goes-digital-for-a-sustainable-global-education/1751
https://ciencia.iscte-iul.pt/projects/university-goes-digital-for-a-sustainable-global-education/1751
https://ciencia.iscte-iul.pt/projects/university-goes-digital-for-a-sustainable-global-education/1751
https://ciencia.iscte-iul.pt/projects/ai-based-mobile-applications-for-public-health-response/1567
https://ciencia.iscte-iul.pt/projects/ai-based-mobile-applications-for-public-health-response/1567
https://ciencia.iscte-iul.pt/projects/ai-based-mobile-applications-for-public-health-response/1567

Director (2022 - 2023)
Unit/Area: Bachelor Degree in Digital Technologies and Artificial Intelligence

Director (2022 - 2024)
Unit/Area: Post Graduation Program in Data Science

Director (2021 - 2023)
Unit/Area: Master Degree in Data Science

Director (2021 - 2023)
Unit/Area: [0297] Applied Data Science

Membro (2020 - 2022)
Unit/Area: Comissao Cientifica

Director (2019 -2021)
Unit/Area: Master Degree in Data Science

Membro (Docente) (2019 - 2022)
Unit/Area: Plenario da Comissao Cientifica

Membro (Docente) (2019 - 2022)
Unit/Area: Comissao Cientifica

Director (2019 -2021)
Unit/Area: [0297] Applied Data Science

Publons 2018 Peer Review Awards - Top 1% in Field of Computer Science (2018)
Scientific Award from ISCTE-IUL 2018 (2018)
Scientific Award from ISCTE-IUL 2017 (2017)

One of the 10 Finalists for the Best Iberian PhD in IT/IS Thesis Award of 2015, by AISTI (2015)

Organization/Coordination of Events

Type of Event Title Organizer Year
Organization/Coordination

Member of scientific event 21st International Conference on Enterprise ENASE 2019 and 2019
committee Information Systems (ICEIS) GISTAM 2019
Member of scientific event's CISTI'2017 - 12° Conferéncia Ibérica de AISTI - Associagao 2017
organizing committee Sistemas e Tecnologias de Informacdo Ibérica de Sistemas

e Tecnologias de

Informacao
Member of scientific event CISTI'2017 - 122 Conferéncia Ibérica de AISTI - Associagdo 2017
committee Sistemas e Tecnologias de Informacdo Ibérica de Sistemas

e Tecnologias de

Informacgao
Member of scientific event 18th EPIA Conference on Artificial Portuguese 2017
committee Intelligence Association for

Artificial Intelligence

(APPIA)
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Scientific Editing/Reviewing Activities

Type of Activity Journal Title ISSN/Quartile serio Language

Member of scientific Tourism Management Perspectives -- 2019 English
journal editing staff
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